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“AMERICAN BRAND” HARDWARE WEEK SPECIALS 


DEALERS! NOW IS THE TIME to order “American Brand” Cordage Products 


; ; > Week > tes 2 -ye-catching display 
from your wholesaler for Hardware Week Rope makes an eye-c g ' 


Feature it in your store and window. Write for name of nearest wholesaler 
5. ~o 


= NYLON 
STARTER ROPE 


For outboards, lawnmowers, 
generators and similar hand- 
started power units. Pure 
Nylon—yust about the tough- 
est starter rope made Six sizes 
Unaffected by mois- 600 ane 
ture, oils and grease. 








to >+ "dia 
up 


200 foot 
cosh 


every Mt 
Smeasuring 


Suggested Retail Price 


ROPE IN| | thot Cae TWINE IN — “American 


ANDY COILS | “~<= HANDY BOXES _yyant 


DO ft. connected , 24 balls, approxi- 
pils. 15 lbs. of rope ij, mately % Ib. each 
each box. Sizes up oo AREA. Seven popular twine 
Y" dia, ON Se: (pai ea te sizes. One size to a 


box. 


IRHA a, 
Hardware Week (Cee Independent 


Cooperating A Movil 16 thru 24 AX HARDWARE 














display the leaders 


Nati aa Bandwae Weel 
~_ APRIL 16th to 24th 





these displays... aud aes to keep i 
filled... from your MIRRO jobber, now! 


hase of 
this Disple - 


| E with the 
oti. Ty At — ‘ ¥ This Display Stand FRE 


Matching rack, of same 

Strong, practical, rubber- , construction as in Fry 

covered wire display rack ig at i’ Pan Deal, displays 1 

presents one each of all Pn cover of each size. De- 

four sizes, flags traffic, . J signed for combination 

helps you proftt! selling. 
Quantity Number Name Retail Each Total Retail Quantity Number Name Retail Each Total Retail 
1 only 799M Display Stand FREE FREE lonly 798M Display Stand FREE FREE 
4 only 737M 7’ Fry Pans $1.85 $7.40 2only 5157M = 7” Covers $ .65 $1.30 
3 only 739M 9” Fry Pans 2.85 8.55 4 only 5159M 9’ Covers 85 3.40 
3 only 740M_ 10” Fry Pans 3.50 10.50 4 only 5160M_ 10” Covers 1.00 4.00 
2 only 741M 11” Fry Pans 3.95 7.90 2 only 5161M_ 11” Covers 1.25 2.50 


$11.20 
Deal No. A970M. Price to Dealer $21.75 - $34.35 Deal No. A5170M. Price to Dealer $7.10 


Dealer Profit $12.60 Prices slightly higher in West Dealer Profit $4.10 
(Margin 36.6%) (Margin 36.6%) 


PLUS DISPLAY STAND FREE! R PLUS DISPLAY STAND FREE! 
LOW 
All pans and covers available Buy b 
from open stock. ae § 1: st A YOu MIRRO Gobbler 


ALUMINUM GOODS MANUFACTURING COMPANY ° MANITOWOC, WISCONSI 
FIFTH AVENUE BLOG , NEW YORK 10 MERCHANDISE MART, CHICAGO 34 
WORLD'S LARGEST MANUFACTURER OF ALUMINUM meen Se. mc) UTENSIL. 








/ here's why 

| 19,000,000 doorways 
\ wear the kwikset 

\ "400" line 


Ya 





From its first day in 
business Kwikset has offered dealer, 
architect, builder, and home owner a top 
quality lockset at a competitive price —and 
backed its product with an unconditional guarantee. 


Dealers everywhere find it more profitable to sell 
the Kwikset “400” Line because Kwikset sells on a 
one-price basis to all its customers . . . offers its 
“400” Line only to selected, recognized Hardware 
Jobbers and Contract Hardware Distributors...supports 
your sales by vigorous national advertising 
and merchandising . . . safeguards you and your 


od customers with an unconditional guarantee. 
Total Retail 
FREE 3 


For the line that’s easy to stock, easy 
$1.30 | to display, easy to sell — specify the 
3.40 tq Kwikset “400” Line. 
4.00 § -_ 
2.50 i 


THE QUALITY LOCK FOR QUANTITY BUILDING 





KWIKSET SALES 
. AND SERVICE COMPANY 
4 ANAHEIM, CALIFORNIA 


“400” LINE 























Rudo! 


UNIVERSAL Steam'n Dry ron | - 






















































et SR CES =\4 J. R. 
Hr | 
| CUSTOM TAILORS and DESIGNERS | 0 LY IRO .. 
ASSOCIATION OF AMERICA | the endor sed by vatles 
| i eteciaiiieeeeticiinnee a Geore 
| Georc 
| CUSTOM TAILORS and DESIGNERS to 
Ray } 
AWARDS THE USE OF THIS SEAL TO THE | ASSOCIATION wa : 
UNIVERSAL | : 
STEAM ’N DRY IRON ca 
Washi 
It is endorsed for its outstanding * Excellence in Pressing J. S$. 
performance in steam pressing all Manox 
types of fabrics, general excellence * Ease of Use 
in ease of use and speed of operation * Speed of Operation 
for all pressing in the home c. C. 
CUSTOM TAILORS ond VESICNERS 
ASSOCIATION OF AMERICA py Re 
—o 7 Bostor 
i ai a John | 
“4 ” LI K” Teleph 
/ New ) 
e. R. 
/ IT’S STEAM 100 Ec 
! Teleph 
ONLY UNIVERSAL ! un” 7) 
can give you this sen- i CLICK oan 
‘ . will J 
sational selling wedge \ . Teleph 
...the recommendation % It’s DRY ; a 
of experts that the Steam NO NEED TO ed 
’n Dry Iron will doa pro- “\ EMPTY THE WATER 230 N. 
fessional job on all home \ Teleph 
pressing! Here’s the iron with a , 
all the features women have -— = “gt 
asked for. Laboratory tested, proved 300 Me 
in consumer use, and now the only F ’ 95 . Teleph 
iron to be recommended by these ; 18 —* 
top professionals. i, 
Manufacturer's suggested : Teleph 


Retail or Fair Trade Price. 
























































_ SUBS 
its pos 
. : per ye 
. Single 
JIFFY -SWITCH ADJUSTABLE CORD LARGER SOLEPLATE LIGHTWEIGHT WRINKLEPROOF HEEL USES TAP WATER STEAM-SAVER 

changes instantly from may be switched over gives a 10 percent only 3% Ibs., less than irons in any direction except in abnormally shuts off steam when & HARI 
steam to dry ironing for left-handed ironers. greater steaming area. the average iron. without bunching. hard-water areas. iron is set on heel. a agg 
ork; ' 
Louis; ' 
’ “Iron | 
STOCK UP NOW! a 
e ° ° ' ; man," 

MAKE IT SELL FOR YoU! Call your Universal Distributor today ! zine, 
rk, ¢ 

Master cartons of the new Universal FS 

Steam ’n Dry Iron contain this striking z MR nee 
new display card. It fits into the iron 5éth St 
carton to make an eye catching bid second 
for sales right on your counter. et 
Be sure you get yours working for you! per ye 
LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 173, No 
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Sales-building Farm Chain 


@ Fill the everyday chain needs of your farm and suburban 
customers with the items illustrated here. Keep a few bags 
of each in prominent counter locations for the convenience 


of your trade. Doing so will stimulate your sales and profits. ae ae pos 
Your AMERICAN CHAIN wholesaler will give you prompt CHAINS 


service on orders for these items—as well as many other 
ACCO quality products. Check your stock—send your order 
NO. 516 —today. 
UTILITY CHAIN 


reel 


ons — ; : , ———) 


., TT 


® These tie-out or picket chains are made in 4 sizes— 
1, 1/0, 2/0, and 3/0. Two lengths—20 and 30 feet. Fur- 
nished with a swivel every 10 feet. Bright or zinc plated 
finish. Packed one chain in a strong cloth bag. 





EL-WEL-TRA E 
TRACE CHAINS =| 





STYLE NO. 120 © Grab hook on one end, slip hook on 
other end, and swivel in center when so ordered. Furnished 
self-colored, bright, or coppered. Made in sizes—”, 
5/16”, 34", 7/16”, 44”, and 5%”. Lengths as desired. 





= ELWEL 
Get this FREE _ ———> / ~~ Sow Tit 
“Fingertip Facts about Hardware Chains” 










IR STERN RE: 


NO. 41 
GRAB HOOK Contains useful information for all 


hardware people. Write today. 





in Canada: DOMINION CHAIN COMPANY, Lfd., Niagara Falls, Ontario 











American 


AMERICAN CHAIN DIVISION ss 
AMERICAN CHAIN & CABLE Chain 


York, Pa., Atlanta, Chicago, Denver, Detroit, Los Angeles, New York, 
Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn. 
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Just Among Ourselves 


Informal Editorial Comments 
























By W. A. Phair 


The problem twins... pricing and packaging 


poG While there are many problems that plague the hardware store owner today, 
! two subjects that seem of special interest are the twin “Ps” of merchandising 
... pricing and packaging. 


As competition at the retail level becomes rougher and dealers give more 
thought to means of reducing selling costs, the matter of packaging comes up for 
special scrutiny. Better packaging offers outstanding opportunities for both 
retailer and manufacturer to increase sales without increasing costs. 


Several weeks ago (see HA, Feb. 4, pp 7 and 8) we discussed some aspects 

of this packaging problem and suggested that it deserves far more attention 

| from manufacturers than it is getting. If we may judge by the letters we have 

received commenting on our discussion, it would appear that dealers are extreme- 

ly package conscious these days. We plan to publish some of these comments on 
packaging in the next issue. 


From a manufacturer’s viewpoint, it seems important to realize tnat dealers 
are putting considerable weight on packaging in their appraisal of competing 
lines. The simple matter of providing space on a label or package in which to 
stamp the price, for example, is rated especially important by dealers. Also rated 
highly is the design of a carton to permit doing this pricing without the need of 
§ removing every item to get at the pricing area. 


a 
AINS 


SORE SORE ERE A Jot» 


See 


While the dealer has certain responsibilities in marketing merchandise to 
earn his discount, the fact remains that there are many operations that can be 
performed most efficiently and most economically at the factory level. The fact 


that some manufacturers are already taking these steps suggests that it is prac- 
E tical. It is also a fact that very often a modern package is Jess expensive than an 
a old one. 





Private brands for discount houses ? 


From the viewpoint of immediate effects, the price situation today is probably 
E more critical than the packaging problem. There are encouraging signs that 
manufacturers are slowly discovering that there is much more to current price 
chiseling at the retail level than simply a fight between discount houses and estab- 
t lished retail outlets. 


Too many manufacturers have appeared to feel that this whole price mess 
is a retailer’s fight and that they can sit on the sidelines and just watch. It isn’t 
that simple. 



















What is really at stake, from a manufacturer’s viewpoint, is the whole theory 
of the marketability of what is commonly called “famous brands” or “national 
brands.” 
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Just Among Ourselves 


informal editorial comments 


I have in front of me a copy of a consumer broadside just issued by an eastern 
discount house. The entire pitch of this broadside is that this discount house 
sells “all the famous brands at great savings.” Throughout the broadside you 
find this emphasis on famous brands at cut prices. 


What are these “famous brands” that discount houses talk so much about? 
What made them famous? How long will they remain famous if they become sold 
only by discount houses? How long will a brand be “famous” if orthodex retailers 
drop it and leave it to discount houses? Will the discount houses want a brand, if 
other retailers drop it? 


These are questions that every manufacturer of a national brand should ask 
himself. He might also wonder about how much stability of distribution he can 
achieve if he is forced to concentrate his distribution through discount houses 
(and some manufacturers may well find themselves in that boat) in !arge cities 
only. 


We have spent the better part of the past several months visiting meetings 
of retail hardware groups and wholesaler meetings about the country and we 
can see the growth of a strong feeling against the products of manufacturers 
that find their way in volume into discount houses with a regularity that suggests 
it is not an accidental occurrence. 


No one can escape the simple, but inexorable fact that legitimate retailers 
cannot sell a line at the normal price if it is being sold at a cut price through a 
jocal discount house or catalog house. This is forcing many hardware and other 
retailers to reluctantly drop well known lines simply because there is no longer 
a profit in handling them. 


When the nation’s legitimate retailers cease selling a line, the line ceases 
to be “famous.” And at that point, also, the discount houses lose interest in it, 
because a product is of value to them only so long as it is carried by legitimate 
retailers at a regular price. Such a product then becomes, in effect, a private 
brand for a discount house. 


The prices offered by a discount house are of interest to the consumer only 
so long as these prices can be compared with the price of the item in other stores. 
If these other stores cease to stock the item, then there can be no price cuts. 


Then what happens to the brand name that required decades to build and 
which enjoyed stable distribution through many outlets? All of us know the 
next steps. 


It would be most regrettable if America’s manufacturers of brand merchan- 
dise were to find themselves in such a position. The nation’s hardware stores would 
still have merchandise, but it wouldn’t be the brand name items... in fact, the 
very expression, “brand name product,” would cease to have meaning. 


Too many people attempt to defend discount houses as representing a revolu- 
tion in retailing. That is a little foolish. They simply represent a money-making 
scheme for a few promoters, who have little interest in anyone other than them- 
selves. They feed on the past efforts of others; they disorganize the channels 
of distribution that have evolved over a long period of time as the most efficient 
and most economical methods of moving goods from the factory to the consumer. 
They can exist only so long as brand names exist, and brand names will not exist 
very long if they become the captives of the discount houses. 


If we were manufacturers we’d be very much worried about this situation— 
just as worried, if not more so, than retailers. 
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CYLINDER LOCK SET 
— Provides real se- 
curity for combina- 
tion doors. Locked 
by key in cylinder 
outside or slide-but- 
ton inside. Easily 
installed; available 
in polished or dull 
brass or satin alu- 




























STORM DOOR CLOSER — Deluxe Model No. 
3002, top quality in storm and screen door 










minum finish. Back- closers, has protective cushion spring, metalescent 

set 134”. Priced for gray finish. Reversible for either right or left 

volume selling. No. hand doors. Packed with complete instructions for 

8596 for 1%" doors; installation. Also available, Senior model with ex- 
f No. 8595 for 1%’ posed spring. No. 3001. 

doors. 










— 





RIM LATCH SET 
— Requires no mor- 
tising. Latch bolt is 
operated by knob or 
lever; slide stop in- 
side locks both knob 
and lever. Latch case 
is cast iron, trim is 
wrought steel, dull 
. brass finish. For use 
on right or left hand 
doors. Backset 14" 
No. 4115. 


PUSH-PULL \ = 


LATCH SET — The 
new, easily installed set 











a PaRERIETE E 















TUBULAR LATCH SET 
— A smooth-working set 
that’s been a best-seller for 
years. Latch bolt is op- 
, erated by knob or lever; 
& slide stop inside locks both 
knob and lever. Wrought 
steel, dull brass finish. For 






ORG? 









: use on right or left hand with push-pull action. = un- 
§ doors. Backset 1%”. No. latches when inside lever is pushed 
f 5597. or outside lever is pulled. Slide-but- 


ton inside locks outside lever. Easily 
installed by boring through door 
stile. Attached by machine screws. 
Brass lacquer finish. No. 4120. 


A A Your best source for quality 


combination door hardware 





 Aexiahee ao 





LOCKWOOD HARDWARE MANUFACTURING COMPANY * Fitchburg, Mass. 
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NEWS and VIEWS 


By Washington Bureau of 
HARDWARE AGE 


Pressure Building Up For 
Capital Fair Trade Law 


Though the official battle to persuade Congress to 
act speedily and provide a District of Columbia Fair 
Trade Law had not opened in late February, there 
were actual signs that it was about to begin. 

No actual bill calling for Fair Trade in Washington 
had been introduced by a member of either the Senate 
or the House. However, a spokesman for Washington 
retailers told HARDWARE AGE that introduction of such 
a bill was “imminent.” 

He also expressed the view that if the bill reaches 
the House and Senate for a vote this year, it will be- 
come law. 

Washington is one uf the last hold-outs on Fair 
Trade. Only Missouri, Texas, and Vermont—besides 
the District—still avoid it. 


OUTLOOK—Legitimate Washington retail- 

ers, watching their sales drop while side- 

é street discount houses do a flourishing busi- 

ness, are anxious for quick action on a Fair 
Trade measure, 


Congress Marking Time On 
Minimum Wage Law Change 


Congress is marking time with respect to revision 
of minimum wage standards and coverage. 

There is still no active move among legislators to 
get a drive going, although a score of bills propose new 
minimums, some up to $1.35 an hour. 

The U. S. Labor Department hasn’t given up the 
battle. It is still aiming at a higher minimum and the 
lifting of retail and other exemptions. Its position is 
that it is inconsistent to permit hardware and other 
retail exemptions when the basic purpose of the Law 
is to provide “a wage floor for all workers.” 

President Eisenhower won’t act hastily, aware of 
the possible effect on living costs and potential jobs 
But the Labor Department hopes to come up with a 
proposal this year, acceptable to the White House. 





10 








It still is sold on the idea of a double minimum 
standard—one for industry now exempt and a higher 
floor for those now covered. 

It is busily collecting data to support its case. 


OUTLOOK—Backers are working on @ pro- 

posal for flexible minimums for exempt indus- 

b try—starting low but increasing each year 

until caught up with the higher minimums for 
industries now covered. 


Over-All Employment Outlook 
Favorable in Next Months 


Nationwide unemployment, now estimated at slight- 
ly more than 3,000,000 workers, is beginning to taper 
off in some areas and should be on the downward 
trend by mid-March. 

Retailers near ordnance plants or shipbuilding yards 
may notice somewhat longer lay-off periods for their 
customers. But the over-all employment outlook for 
the first half of this year is definitely favorable. 

Retail sales, as a result, should be near last year’s 
high levels. 

The White House view is that a nationwide total 
of 3,000,000 unemployed is nothing to be concerned 
about. It is recalled that unemployment hit the 4,500,- 
000 mark in 1949 and 1952, and there were no serious 
dislocations in business as result. 

This is a period of “rolling adjustment.’ Some lines 
of business are operating at the same rate as a year 
ago; some are down little; some are down more. 

But as long as the declines come at different times 
and at different places, there’s no danger. 


OUTLOOK—The anti-recession “tools” (low- 
er taxes, easier credit, public works) being 
held in readiness by the White House are not 

> going to be drawn upon at this time. They’re 
being held in reserve—just in case. And the 
President doesn’t believe the “in case” will 
arise. 


(Continued on page 190) 
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... Hardware Week 


and every week! 


Look for Master's ad featuring these two 
fast selling padlocks in the April 17 Spe- 
cial Hardware Week issue of the Satur- 
day Evening Post. Use the Master sales 
pennant and newspaper ads in your 
IRHA Hardware Week kit. And . . . look 
to the complete Master line for steady 
profits EVERY WEEK OF THE YEAR! 


4 
— Tl JU Tix 


inimum 


higher <a ¢ As 


“At A vn 


e. 








1a pro- ge “ ‘ Z fA=- 
t indus- R a 
h year as a We 4 
ums for Lo a \\\ rh Ha roe 4 
‘asi . SPECIAL - 
OUTSTANDING PADLock |I@f™N 
VALUE ae PN 
ma t LAMINATED || 7 Master 
ae ee c . STEEL 
sight | Se ¢ aN S$ FINEST PADLOCK 
o taper cn ag ’ 
vnward : aa PROTECTION 
yr yards 
: “_ ‘ ‘ee PIN-TUMBLER 
0k for Ay SECURITY 
, year’s 
le total easy > 
icerned w LEZ ONLY 
verme No. 22 “STRONG BOY” Ze 


serious ® Strong multi-spring warded security, ' $100 
heavy 142” laminated steel case 

ne lines 
a year 
e. © Two corrugated steel keys, 40 changes Neo. 7 “SECRET SERVICE” 


t times 


® Cadmium rustproofed 


© Biggest value in low-priced field Finest pin-tumbler, brass cylinder, armored 
by powerful 1-3/16” laminated steel case 





i, 
4 v9 . Extra-heavy brass locking lever 
Heotins Make sales faster with Two b ' 750) ch 
are no wo brass keys, changes 
fal = Master Padlock 
pegs aster a oc S Top security at least cost 


lind the 


” soit EVERY ONE AN OUTSTANDING VALUE 
e 1 


. 
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Gardening Tool 

Called the RapiDigger, this ham- 
mer-type gardening tool has a 
trowel-shaped blade forming one 
end of the bit, with a modified mat- 
tock blade at the other. Handle 
is 14 in. long. Metal bit is drop 
forged from high carbon tool steel. 
Digging edges are durable and re- 
sist chipping and nicking from con- 
tact with stones and shale. Rapi- 
Digger can be used as a hoe, trowel, 
pick, hand-axe and small spade, and 





can be used for weeding, root cut- 
ting, soil aerating, etc. Gift pack- 
aged, tool retails for less than $3. 
Mann Edge Tool Co. 


For more data circle No. 1 on postcard, p. 199 


Target Rifle Sights 

Lyman target sights have been 
added to No. 144 target rifle as 
standard equipment. Rifle is now 
designated No. 144LS._ This 
matched pair of sights are de- 
signed to assure finest accuracy for 
all conditions of range and light. 
Front sight is Lyman No. 17A, a 
hooded sight with nine interchange- 
able inserts. Receiver sight is Ly- 
man No. 57MS which features 14 


12 


HF [sere 
cA | ent 


minute adjustments for windage 
and elevation. Price of rifle includ- 
ing matched set of front and rear 
target sights is $39.95; West of 
Rockies, $40.95. O. F. Mossberg & 
Sons, Ine. 


For more data circle No. 2 on postcard, p. 199 


Fishing Tackle Kit 

No. 402 fishing tackle kit contains 
Pflueger Akron reel, five minnows, 
five spinners, 100 ‘yd. of 15# nylon 





line, sinkers, swivels, snaps, leaders, 
hooks, fish stringer, hook disgorger, 
and fish scaler. Items come _ in 
sturdy two-tray metal box, 15x6%4x 
614 in. All items in kit are regular 





LATEST INFORMATION ON NEW PRODUCTS AND SERVICE 


catalog items and can easily be re- 


placed. Kit retails for $31.95. 
Enterprise Mfg. Co. 


For more data circle No. 3 on postcard, p. 199 


Folding Camp Stoves 


Improved line of folding camp 
stoves features new copper-brazed 
fuel tank on all models. Tank has 
long life, is easy to fill and drain, 
has built-in pump, and cannot be 
overfilled. Stove can be folded and 





suitease. 


carried like a Line in- 
cludes a deluxe stove 
(illustrated), retailing for $16.95; 
a smaller two-burner model at 
$12.95; and a deluxe three-burner 
stove at $22.50. 


For more data circle No. 4 on postcard, p. 199 


two-burner 


Coleman Co. 


Rotary Power Mower 
This Excello 18-in. rotary power 
mower has 1.6 hp. Briggs & Strat- 


ton engine; bronze bearings on 


drive shaft; one piece, fan type 
blade of heat treated steel; durable 
cast aluminum construction; rear 


discharge chute to expel clippings; 
convenient throttle; all working 
parts fully enclosed; rubber hand 
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Want more information on these 
products? Then use free post 
card on Page 199. 


“MS Tag wate 











in hardware merchandise... 

















FOR THE HARDWARE DEALER TO HELP YOU 
be re- SS printed template in each box. 
331.95. Packed one complete set in two- 
a geen er ye Bie NEW DISPLAYS 
color box, its suggested retail price 
1, p. 199 is $2.49, slightly higher on West AND OTHER DEALER 
Coast. Chas. O. Larson Co. eee HEL ?.S 
For more data circle No. 6 on postcard, p. 199 
camp Gerden Mece Rack Insecticide Display 
\YaTz7ea a = a Free self-service “j I 4 } ”? 
yrazed <Pigy Handi-Reck is a hose-hancer ree elf-se rvice jum 0 jum ile 
ik has - : : mass display is offered with basic 
, . ay made of 16 and 20 gage steel. It si . 
drain. hm SY : 2 ne assortment of four push-button in- 
. Z holds 100 ft. of plastic hose or 50 ye es : 
ot be a 4 : ; secticides. D-54 assortment in- 
>: ft. of rubber hose. Rack can be at- ss 
d and é cludes 2 doz. Hep, all-purpose 3 pet 
’ tached to side of house next to ~ ‘ 
DDT aerosol bomb; 1 doz. Safe-Lex, 
; non-DDT insect killer; 1 doz. Ant 
. i grips; floating handle of tubular & Roach Killer, residual surface 
steel that stands upright for easy spray for crawling insects, and 1 
' storage; semi-pneumatic tires; di- doz. Dynol Moth Proofer, invisible, 
rect drive transmission, and alumi- non-staining. Packed free with as- 
» num wheels with oilite bushings, 8 
' in. Called Model 184 Spinner, it is 
' finished in green and yellow baked 
' enamel. Cutting heights range 
| from 1% to 3% in. Heineke & Co. 
4 For more data circle No. 5 on postcard, p. 199 
=" Garden Tool Stand 
stove No. TS963 garden tool stand of 
16.95; zine coated heavy gage steel is be- 
el at ing offered as a Hardware Week mane 
ilaat water outlet or mounted inside for 
storage. Has high gloss, baked-on 
: ai : enamel finish. Packed 12 to a case 
» BD. ° ° 
—six green and six yellow, racks 
list for 79¢. F. D. Kees Mfg. Co. ; 
| For more data circle No. 7 on postcard, p. 199 sortment are self-service bin, five 
power window cards and five counter dis- 
Strat- G Sprinkler Shut-Off plays. Bostwick Laboratories, Inc. 
e i ‘o ore a circle No. ostcard, p. 
rs on q aes Soakontrol is a device for auto- For more data circle No. 8 on postcard, p. 199 
type §& \ @ matically shutting off a lawn . 
| | — ispla 
irable §& i sprinkler when ground is properly Clock D — y Ps 
rear saturated. It blocks off water sup- Permanent display for Telechron 
ings; special. Three-piece stand is a safe ply when moisture has reached the electric clocks holds up to four 
rking tool storage for use on wall or door. selected depth. Booklet provided kitchen and five alarm clocks. 
hand Easy to install, it comes with (Continued on page 196) (Continued on page 222) 
1954 . ' ’ . 
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HARDWARE 
STORE 
SALES 


(Seasonally 
go adjusted) 
sis (in millions) 


$210 


3. Dept. of Commerce 





Retail Trade Holds Up 
Well in Early Months; 
Dealers Optimistic 

The consuming public has evi- 
dently not been following closely 
the raging controversy 
whether business is going to the 


about 


dogs or is headed for another peak 


year. 
Preliminary reports seem to in- 
dicate that retail trade for the 


first couple months of the year will 
compare quite favorably with that 
of last year. 

Retail trade shows up much bet- 
ter than many other indices of 
the nation’s economy, such as car- 
loadings, employment, new orders, 


ete. 

In the hardware trade, particu- 
larly, dealers in many different 
parts of the country have ex- 


pressed satisfaction with the way 
their business has shaped up for 
the start of this year. 

With the spring months in the 
offing, when they can expect a sea- 
sonal peak, they feel confident of 
another good sales year. 

Never before have they been of- 
fered so much to support their 
merchandising efforts, both by 
manufacturers and distributors. 

While agricultural spokesmen 
continue to cry poor, many are now 


14 
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> ‘53 Hardware Sales Higher 


> Retail Trade Encouraging 


> Chain Store Sales Dropped 


admitting that it now appears that 
farmers are over the hump. Tra- 
ditionally, the nation’s economy 
follows the farm trade, up or down, 
six months later. 





Retail Hardware 
Sales Up Last Year 

The nation’s hardware stores 
did $70 million more 
last year than in 1952 


business 
2.6 pet 
more. 

The year’s total of $2,698 mil- 
lion did not equal 1951 sales of 
$2,736 million. 

December sales, unadjusted 
for seasonal variations were 
barely higher than in the prev- 
ious two years. 

The unadjusted sales esti- 
mates of the U.S. Dept. of Com- 
merce follow: 


(millions of dollars) 


1953 1952 1951 
January 166 166 192 
February 167 170 182 
March 200 190 211 
April 219 229 231 
May 234 244 248 
June 232 233 236 
July 236 214 214 
August 228 216 224 
September 231 224 226 
October 256 233 245 
November 237 219 236 
December 292 290 291 


2,698 2,628 2,736 











Chain Store Sales 
Decline in January 


Most chain and mail order 
houses reported increases in the 
rate of decline in dollars sales in 
January. 

Slight declines from year-ago 
levels had been shown by many 
chains for the last five months. 
During January most chains 


showed sales drops—most of them 
sharp. 

The country’s 12 leading stores 
suffered sales drops averaging 6.4 
pct below the 1953 period for the 
latest month. M. H. Fishman Co., 
smallest saleswise of the 12, re- 
ported the biggest decline—12.1 
pet, while W. T. Grant Co., the na- 
tion’s third largest, reported the 
least dip—1.3 pet. 

Spiegel, Inc., reported a 19.5 pet 
drop for January, as com- 
pared to a year ago. re- 
ported a 12.9 pct drop. 


sales 


Sears 


Sales at Sears Drop 
12.9 Pct in January 

Sales of Sears Roebuck & Co. in 
January dropped 12.9 pct below the 
same 1953 month for the biggest 
decline July, 
1951, when sales fell off 23.2 pet. 


year-to-year since 


Sears does not explain the drop 


(Continued on page 26)) 
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The area of 5% square feet under the 


rae Sof Sli 


in nearly 10,000 stores 
pulls more than any other! 


You can help yourself to high income area as 


these wide-awake dealers have already done. 


P&C RDS-150 Merchandiser Sells at Sighi 


Merchandise is at eye-level, easily accessible, set of 
against a background that speaks for quality of the 
product. Every item visibly priced, with stock number 
and shadow silhouette for quick, easy replacement. 


You Get — 


The floor stand with snip and plier unit, containing 
167 different tools — 259 individual items—priced 
and displayed to sell. 


Your Cost = 
Only $306.09 complete. You pay $35.50 for the 
display unit and you invest only $270.59 in tools. 


Your Profit — 
$500, $600 and more a year with the extra-rapid 
turnover assured you by the RDS-1 50 Silent Salesman! 


Ask your Jobber Salesman about the RDS-150 
Merchandiser and the P&C Proved Profit Plan... 
or sit down RIGHT NOW and write to 


P&C Hand Forged 
Tool Company 


BOX 5926-A ° PORTLAND 22, OREGON 




















Advertising Agency Head Says: 


‘A national advertising campaign) e 
record breaker! It's sure to s 





When an advertising campaign receives 
praise from an advertising executive like 
Jerome B. Gray, one of the nation’s outstanding 
creative experts, something’s cooking. And that 
something is the promotional program for the 
*54 LAWN-BOY by R P M. It’s even bigger, 
better and more powerful than last year’s record 
breaking campaign. 


It’s a power-packed opportunity for whopping 
big profits, spearheaded once more by a hard- 
hitting 2-page, full color sales message in LIFE 
magazine. Check the right hand page for full 
details on this sales-building program. Then con- 
tact your nearest or preferred wholesaler. Keep 
in mind that the LAWN-BOY is made by R P M 
Manufacturing Company, a Subsidiary of Out- 
board, Marine & Manufacturing Company, 
builders of the famous Johnson and Evinrude 
outboard motors. 


Make sure you sell the mower 








JEROME B. GRAY 





18 INCH MODEL LAWN-BOY 


Die-Cast Aluminum Alloy Housing 
18 inch cut 

Front ‘‘Grass Spray’’ discharge 

2-cycle Iron Horse engine 

Weight—only 37 pounds 
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even bigger than last year's 
sell more LAWN-BOY mowers” 































ROTARY POWER MOWERS i 


RPM MANUFACTURING COMPANY Laman}. OSSOUR! 


Here's the 
full color, 
2 page ad 
to appear 
in LIFE 

fe. wet } — — © | Magazine 
a So) | a A es orm On April 26th 








RF 








Plus a full schedule of month-after-month 
fractional page ads appearing in The Saturday 
Evening Post, Better Homes and Gardens, 
Sunset, American Home, Farm Journal, 
Town Journal. 


nw 8 


‘Town Journal 


AMERICAN 


HOME 



















18 INCH ECONOMY MODEL 21 INCH MODEL LAWN-BOY 17 INCH ELECTRIC LAWN-BOY 
18 inch cut 21 inch cut 17 inch cut 

Side “Grass Spray” discharge Rear ‘‘Grass Spray’’ discharge All aluminum alloy housing 

2-cycle Iron Horse engine 4-cycle engine High speed 3450 R.P.M. motor 











AVAILABLE THROUGH WHOLESALERS FROM COAST TO COAST 


RPM MANUFACTURING COMPANY 


World’s Largest Manufacturer of Rotary Power Mowers 
Lamar Missouri 
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hee Protit lime” 
br Arnenican Fonte Dewere 


@ After wintertime comes ‘Profit 
Time.”’ Farmers are spending money 
—preparing for the coming spring. 
Naturally, they want to buy wisely 
and carefully. And they want the 
best. You, as an American Fence 
dealer, are in a position to supply 
them with the best. 

The farmer is no stranger to Amer- 
ican Fence. During the year we have 
kept him aware of ‘“‘American’”’ prod- 
ucts through national advertising in 
leading farm papers, read by more 
than six million subscribers. Radio 
commercials and direct mail litera- 
ture have helped, too. And thou- 
sands of satisfied farmers who 
already use American Fence have 
increased our advertising tremen- 
dously by word of mouth. Now it’s 
time to make the sale. 

Many of these people will be in to 
see you. Refresh their memories. See 
that your American sign is in a 
prominent spot. Make certain that 
your American Fence is displayed to 
best advantage. And be sure you 
have plenty of American Fence liter- 
ature to cover your complete mailing 
list and personal distribution re- 
quirements. If you need more litera- 
ture and signs, contact our nearest 
sales office. The demand for Ameri- 
can Fence is one of your biggest sales 
assets. And your best sales point? 


Well— 


There’s more American Fence 
in use than 
any other brand! 








AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION, GENERAL OFFICES: CLEVELAND, OHIO 


COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO 


TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA. 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


U°S°S ‘AMERICAN FENCE 
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jODEL 51 

ortable steel 
ipod. 60” hi 
ally wrapped 
pn. Weight: | 


ODEL 81 


ortable steel, 
ower, (for u 
round only) 
ight can be 
dividually wr 
bacarton. Wei 


Four heavy stamped steel 

legs with bottom support. 

Four metal seats with rounded 

corners, no rough edges; 

baked yellow enamel. Heavy 

steel tubular frame painted green. 
TANK OF HEAVY GAUGE, GREEN 
PLASTIC — MILDEW PROOF — WATER 
PROOF — COLOR FAST. Draining plug. 
Repair kit included. 





No. 342 — 42” x 42” — 12” deep No. 366 66" x 42” 12” deep One to carton K. D. Easily assembled 
Weight: 17 Ibs Weight: 22 Ibs. Replacement tanks are available 


ODEL 51 


ortable steel shower on 


ipod. 60” high. Individ- | THE LIDO DELUXE 


ally wrapped, 6 to a car- 
bn. Weight: 24 Ibs. 
Four heavy stamped steel legs 
with bottom support. Four new metal 
seats with rounded corners, 
baked yellow enamel. Heavy steel 
tubular frame painted green. 
HEAVY GREEN RUBBERIZED 
COTTON DUCK TANK — MILDEW 
PROOF—WATER RROOF 

COLOR FAST. Draining device. 


No. 4242 — 42” x 42” No. 6642 — 66” x 42” One to carton K. D 

— 12” deep, with full 12” deep, with full Easily assembled. Re 

shower; Weight 19 Ibs. shower; Weight 29 Ibs. placement tanks are 
available 


—_— ny _ \ . . ~ . o . 
( I af ~~ — ‘ rs > 





THE LIDO 
**BACK YARD LAKE’’ 


ODEL 81 Four tubular steel legs with angle 
ortable steel, stake type brace. Four new metal seats with rounded 
ower, (for use in soft corners, baked yellow enamel. Heavy 
round only) 60” high. steel tubular frame painted green. 
eer oe See. HEAVY GREEN RUBBERIZED COTTON 
ividually wrapped, six 
acarton. Weight: 21 Ibs. DUCK TANK — MILDEW PROOF 

WATER PROOF — COLOR FAST. 

Two special draining devices. 


No. 6666 — 66” x 66” 
— 15” deep, double One to carton K. D. Replacement tanks are No. 6666 
geyser shower; Weight: Easily assembled. available. 


38 Ibs. 


SAIFS OFFICF- MAX F RRAFMAN CO) 200 FIFTH AVENIIF NEW Yoow 1n NSN OY¥ 


OSS SaT ON MANUFACTURING CO. FACTORY: WILKES BARRE, PA., U.S.A. 



















OUTSTAND 
CONSTRUC 





Support 
Will not 
sink into 


™, 
Bottom t 


ground 
= 


INSIDE OF 


No. 9066 STEEL STAMPED) 


No. 9066 — 90” x 66” — 15” 
deep, double geyser shower; 
Weight: 43 Ibs. 

One to carton K. D. Easily 
assembled. 


pays 


Fa: 


Four single tubular 

steel legs and two double 
tubular steel legs. Four metal seats 
with rounded corners, baked yellow 
enamel coated. Heavy tubular steel frame, 
green enameled. HEAVY GREEN 
RUBBERIZED COTTON DUCK TANK - 
MILDEW PROOF — WATER PROOF 

~ COLOR FAST. Draining device. 


Replacement tanks are avail- 





“~ at Pr gee Y i. > . 
DO 
THE NEW GIANT 


FAMILY SWIMMING POOL 


DOUBLE TU 
STEEL LEGS 





UNDER 
OF SEAI 


Rounded corner: 
No sharp edges 





2 
EXTRA HEAVY @ 


Four single tubular 
steel legs and four double No. 126 — 126” x 126 


tubular steel legs — Four metal seats x 20” deep, double 1” 0.0. 
geyser shower; Weight: 


with rounded corners, baked yellow enamel 60 Ibs TUBULAR FR 


coated. Heavy tubular steel frame, green enameled. i i aii a ie 


HEAVY RUBBERIZED COTTON DUCK TANK — MILDEW PROOF Easily assembled. 
— WATER PROOF — COLOR FAST. Draining device. Replacement tanks are 
available. 


Vit WA? TAN MANUFACTURING CO. FACTORY: WILKES BARRE, PA.; U 
AY, UST ERION SALFS OFFICE. MAX F RRAFMAN CO. 200 FIFTH AVENIIF NEW York 
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1 CY FIV ite VWilaster 931-R2 
NSIDE OF 3 


TEEL STAMPEDE 



























@ Today’s best buy in gym 
sets. It has the same fine design, work- 
manship, and high quality materials 
that have made the name “‘Flite- 
Master” famous. 17”, 14-gauge 
steel tube top cross bar—1'/,”, 18- 
gauge steel tube uprights—1200- 
Ib. test galvanized chain—non- 
wearing swing hangers—large and 
roomy, select wood seats, rein- 
forced with metal braces — gal- 
vanized hardware, bolts, etc.— 
sets finished in the finest red and 
green outdoor enamel. 




















| 
\ 


VY SEE IT... COMPARE IT... 


DOUBLE TU 


! 
| 





IRHA ‘ 
STEEL LEGS a siavaaial : — : Hardware Week "7 
April 16 thru 24 A 





. make every day a picnic day 
with a #¥V7fte Master 


7436 Vlaytime Table 


@ The Flite-Master Playtime Picnic Table 
is a beautiful, useable decoration for the yard. And in 
colder weather, the canopy can be removed and the table 
used indoors. The set features sturdy Flite-Master con- 
struction, plated hardware, striking green and yellow out- 
door enamel. The table comes with an adjustable, vari- 
colored canopy top. 


2 


UNDER 
OF SEAI 











wnded corners 
» sharp edges 


WIDTH—40 in. OVER-ALL HEIGHT OF CANOPY—58 in. 
SEAT LENGTH—36 in. HEIGHT OF TABLE—26 in. 


—— ELECTROS - NEWS MATS » ETCHED PROOFS * GLOSSY PRINTS OF ANY 
1” 0.0. OR ALL FLITE-MASTER PRODUCTS AVAILABLE ON REQUEST 


TUBULAR FR 











Sold exclusively through Jobbers © Write for Free Colorful Catalog 
CONSOLIDATED METAL PRODUCTS COMPANY « CINCINNATI 2, OHIO 
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New color styling and the addition of new models at 
tremendous low prices put BMC Dealers in a position to 
get a big slice of this fantastic market! Look over the new 
models and you'll see why BMC always leads the indus- 
try with the most outstanding wheel goods on the market! 


Award Winner! 


The BMC tractor line and the 
unique BMC attachments includ- 
ing a Fire Fighter, Trailer, Bull 
Dozer, Dump Car, and Scoop 
Shovel, recently received first 
prize in Hess Brothers Third 
Annual Award for Versatility in 
Sate and Use in the field of Juvenile Wheel Goods. 
Feature these attachments and you get extra profits with 
every sale! 





COMPLETELY NEW BMC CONVERTIBLE BIKE 
WITH REAL SALES APPEAL! 


It’s called the CONVERTIBLE because 

‘ the cross bar is simply removed to become 
a girl's bike! The sprocket and pedal crank 
unit is replaceable. It comes in two sizes— 
14” and 16”, in both Deluxe and Standard 
models complete with Stabilizer Wheels. 
A brand new bike, the BMC CONVERT- qe. 
IBLE has powerful sales features to Nate —— 
bring in big profits. _( 

: ' 





> 


Get Your Share of a 


Multi-Million Dollar Market! 


OVER 21,000,000 CHILDREN ARE IN THE 
AGE GROUP FOR BMC TOYS IN ‘54! 









See Nationally Advertised BMC Wheel 
Goods at the New York Show 
200 Fifth Avenue, Room 810 


BMC MANUFACTURING CORPORATION - BINGHAMTON, N. Y. 


























KIDDIE 


TRACTOR C 





No 
SENSATIONAL NEW 
LOW PRICED BMC KIDDIE TRACTOR 
Compare the streamlined design and 
the high gloss finish of this new tractor! |; NO NEW 
Compare the mechanical advantages— enthusi: 
chain drive with ball bearings, tractor a 
. age ture, th 
type semi-pneumatic tires. Then com- : 
' ger tha 


Pare prices! You'll see that this new j 
tractor is the hottest sales maker in weighs 
the entire wheel goods field! yards of 


rod (de 
feather- 
Absolut 
Has the 
“self-ce 
Silent b 


some sat 





_ 
This 5% 
Spinlite ‘ 
FEATURE FOR FEATURE ee 
NO OTHER WAGON CAN MATCH finish wit 
THE NEW BMC ROAD KING specie co: 


There’s volume sales for BMC Dealers with this 
new wagon because it’s designed to sell at an 
amazingly low price. Note the extra large semi- 
pneumatic tires and the wide bead on the body 
completely rolled for safe play ...the sturdy handle 
design and turning assembly (Fifth wheel type) are 
unique in the industry. There isn’t a wagon on the 
market that can match the quality and value of the 
BMC Road King at the NEW ROCK BOTTOM 
PRICE! 























CANADIAN REPRESENTATIVE 
STANDARD CYCLE PRODUCTS, LTD. LIONEL-ESSEX INTER AMERICA, INC. 
600 Victoria Park Avenue, Toronto, Canada 





EXCLUSIVE EXPORTERS 






15 East 26th Street, New York 10, N. Y. 
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_, |Ammerien’s newest, smallest, lightest 
spinreel outperforms them all! 


Langley’s amazing miniature... 


SPINLITE 
“DELUXE” 


No bigger than a king-size 
cigarette pack! 



























| 


DES EE EES 


..ZIV9ANONOD ATdOad 
MVINO Vd MIATA 


NO NEW REEL in years has caused excitement and 
enthusiasm like Langley’s amazing new minia- 
ture, the Spinlite “Deluxe.” It’s actually no big- 
ger than a king-size pack of cigarettes and 
weighs only 6 ounces, yet it holds a full 100 
yards of 6 lb. test line! Combined with matching 
rod (described below) it gives you a complete 
feather-light outfit weighing only 912 ounces. 
Absolutely nothing like it for fishing thrills! 
Has the exclusive Langley features— automatic 
“self-centering” and automatic anti-reverse. 





Actual 
size 








® Silent bevel gear drive. Folding handle. Hand- 
some satin chrome finish...... $ 75 
2 Two more sensational Langley Spinreels: 
MATCHING SPINLITE “DELUXE” ROD SPINLITE $2475 SPINFLO $1495 
This 54% ft., 34 ounce beauty was designed for the 
Spinlite “Deluxe” reel. It gives you a feather-light Langley Tubular Glass Rods 
combination that is out of this world for action! , , : 
One piece “Nylonized” tubular glass blade, white Eight spinrods. . . from $12.95 to $22.50 
finish with red and black deluxe wrap. Detachable Six fly rods. . . from $12.95 to $20 
specie cork handle. “Split ring” reel seat $90 Seven casting rods...from $7.95 to $16 














B LANGLEY CORP., 310 EUCLID AVE., SAN EGO 14 ALIFORNIA 






For bait casting nothing equals 
Langley Anti-Inertia’ Reels 


Most reels have “fly-wheel action”— 
they are slow-to-start and slow-to- 
stop. That causes back-lash and 
casting drag. Langley’s famous Anti- 
Inertia Spool eliminates “fly-wheel 
action”—starts and sto; 
ANTI-INERTIA stantly. No drag. No feeRiash. 
pie Pr 


(ha) EIGHT REELS FROM ——— | 
i a, $5.80 to $15 — 


OF Your REtt a 
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Follow This Leader to More | 
Volume, Bigger Profits in the 
Ever-Growing Outdoor Grill Market | 





EVERY FIREBOX 
GUARANTEED 5 YRS. 





Everything from $4.95 models to super-deluxe grills for the 

luxury trade—that sums up ROYAL CHEF'S complete new into sales of the higher-priced models—and see something for 
line! This leader in the portable grill field—America’s fastest- every taste and budget, in ROYAL CHEP’S great line! 12 models 
growing outdoor hobby—now KEEPS that position, right out —count ’em, 12—are all ready to boost sales for YOU! Frankly, 
in front of the rest! Be sure you see the full line of the popular it’s the one line you need to do a grand selling job in this glowing, 
brazier-type grills—see economy models, too, that build directly growing market. Get YOUR share now with ROYAL CHEF! 


» DEALER HELPS THAT ARE HONEYS! 


, NEWSPAPERS—a hard-hitting ad series for sitz, FOLDERS—a colorful folder for dealer distri- 
papers throughout the country. bution, presenting ROYAL CHEF'S great 
. Hea . family of grills. 
tas a brisk sell-series with YOUR name ‘i 1v—a bright spot series ready for YOUR 
i ws name on them. 
, MAGAZINES—appealing ads in HOUSE ap, GUARANTEE CARDS—a five-year guarantee 
BEAUTIFUL, HOUSE & GARDEN, aw with every firebox, for happy customers, 
and LIVING. more profits. ofa 


CHATTANOOGA ROYAL COMPANY division of CHATTANOOGA IMPLEMENT & MANUFACTURING COMPANY 
Chattanooga, Tennessee Manufacturers of Royal Chef Grills and Royal Gas Heaters 


HARDWARE AGE, MARCH 4, 1954 HARDW. 





Fishing Clothes 
Hunting Clothes 
Sleeping Bags 
Sport Shirts 


Marine Safety 
Equipment 


Parkas 


Other Outdoor 
Products 


Signal big 
new sales 
opportunities 
for dealers! 


ar 
! 


/ ) 


i. 
QE 
a) 


NR 
\ \ ce f 


v 


These three star performers, now made by Tapatco, 
are all lined up for big spring sales. Masland and 
Cumberland hunting ahd fishing clothes, first choice 
with sportsmen everywhere for style, comfort and 
quality are top profit items. Tapatco marine safety 
equipment, sleeping bags and outdoor products 
can’t be beat for eye appeal, dependability and satis- 
faction. A reputation for Quality plus aggressive 
national advertising has created a4 big market for 
Tac-L-Pac 22 A 105 Fisherman's Trousers 22 A 44 this All-American Team. Get your share. See your 
supplier or write us. 








hing for 
? models 
Frankly, 
zlowing, 


CHEF! 


aler distri- F 
=F’S great 





Fisherman's Vest 167 Fisherman's Creel 169 Fisherman's Jerkin 28 A 49 Life Save Vest 10 Fisherman's Vest 168 











r YOUR 
guarantee THE AMERICAN PAD & TEXTILE CO. 


‘ustomers, ler now trom complelé Socks SPORTSWEAR DIVISION 


OMPANY MASLAND + CUMBERLAND + TAPATCO® oll made by Greenfield, Ohio 
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Two Famous Names Team Up to Make Sales For You! . 


DELTA ' 
16” Scroll Saw 





REYNOLDS 


“do-it-yourself” Aluminum 


Soecke/ ey 
ACMANTED 
7, 4 } 






BOTH at the price of the scroll saw alone! 


Here’s a Hardware Week Special that’s a natural! The famous Rockwell- 


built DELTA 16” Scroll Saw—packed with more quality features than any 


other saw in its price class. . 


. and REYNOLDS Special ‘‘Get Acquainted” 


Kit, consisting of plans and nationally-advertised ‘‘do-it-yourself”’ aluminum 
sheets to make one of several practical one night projects for the home! 


HERE’S HOW THIS NATIONALLY-ADVERTISED DOUBLE-BARRELED OFFER 


BUILDS YOUR PROFITS 3 WAYS: 


1. FIRST you profit $13.05 on the original sale! 
Your Selling Price* Your Profit 
$43.50 $13.05 


Your Investment* 


16” Scroll Saw $30.45 
(and Reynolds Kit) 


(at no extra cost) 


2. THEN you profit on additional accessory sales! 
Your Investment* Your Selling Price* Your Profit 


3” Motor Pulley, $ .56 $ .80 $ .24 

(woodcutting) 

2” Motor Pulley, 49 70 21 

(metal cutting) 

Ys hp Motor 12.76 15.95 3.19 

Steel Stand 13.65 19.50 5.85 

V-Belt 1.05 1.50 45 

Switch Rod .60 .85 .25 
$29.11 $39.30 $10.19 


YOUR BIG ORIGINAL PROFIT....$23.24 


DELTA QUALITY POWER TOOLS 
Another Product by Rockwell 


BUT THAT’S NOT ALL— 


You get continuing sales and profits! Every Delta Hardware Week 

‘ Special you sell creates a ready-to-buy prospect for Lamp Attach- 

ments, Blade Guides, Special Blades, and all the other profitable scroll 

saw accessories Delta makes available—plus continuing store traffic for 
sales of other Delta Power Tools! 


STOCK UP NOW 


—for BIG PROFITS during Hardware Week 

—for CONTINUING profits in the months to come 
The Delta Hardware Week Special has everything . . . natural “do-it- 
yourself” appeal... the selling power of not one but fwo famous names 
... big national advertising . . . plenty of local advertising and point-of- 
sale helps... plus a BIG profit margin for you! Don't get caught short— 
order now from your Delta Jobber! Send the coupon if you don't know 
his name, 


*Prices slightly higher in western region 


Delta Power Tool Division 
ROCKWELL MANUFACTURING COMPANY 
680C N. Lexington Ave., Pittsburgh 8, Pa. 


[LJ Please send me name of my Delta Jobber 


Name____ Position 


Company a 


l 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
I 
| 
| 


a —— Zone State_ 





Address__ = ae va 




















WHAT EVERY 
HARDWARE 
' RETAILER 
OUGHT TO KNOW 














Crescent Wrench # 
Display No. DB122 




















Crescent offers nine different display 
boards, at no cost, containing popular 
assortments of fast-moving tools. You 
pay for the tools only. These displays 
are all 12” x 24”, finished in bright yel- 
low with maroon trim. They can be hung 
on walls or columns, stood upright on 
counters or tables in special base mounts 
which we supply, or any four displays 
can be mounted on the CD1 Revolving 
Fixture illustrated at the left. The CD1 
Fixture costs Crescent Dealers only $5. 


CRESCENT TOOLS — 
Cive Wiregs lo Word 








] 
(J 


Ask your jobber for full 


information. 





Sign of the trtisan 
) Symbol f Orccllence 





Crescent is our trade mark, registered in the United States ond abroad, for wrenches and other tools. Sold by leading distributors and retailers everywhere and made only by 


CRESCENT TOOL COMPANY, JAMESTOWN, NEW YORK 
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a Red letter days Display and feature Millers Falls Hand and 


Power Tools. Home workshoppers have the 

for you and your urge to buy — recognize Millers Falls quality. 

home workshop Lead off with these two Hardware Week 
customers Specials and watch your sales go up! 

















mere rn 
€ rs i 4 


fibyiicus 





4 ’ | No. 1200 
Combination Square 


“ar peg 
SPECIAL FOR 


HARDWARE 9149 


Professional quality — accurate — well finished ~ 
easy reading. 

@ Serves as a try and mitre square, depth and mark- 
ing gauge, level, plumb and scriber. 

BLADE 


@ Deeply etched — not stamped — 12” blade gradu- 
ated in 8ths and 16ths, and 16ths and 32nds. 


bean WEEK 
—D ® Accurately milled working faces with polished edges Nib dlinttien 
and black led web. ‘ ge in profit i , 
EIH “ONS red werent me 33-1/3% discount ot sxecnt got till get full 


® Knurled thumb nut locks beam at any point on blade. unt at special dealer cost of 09 
° ¢ 


gra ® Equipped with cat’s-eye level or plumb, and scriber. Pocki 
ing: 4 ina box — 3% Ibs 
48 per case — 40 Ibs. 


17 PAYS TO SPLURGE 
ON SPECIALS LIKE THESE 


Both tools are popular, volume sellers — and they’re 
being offered at the lowest prices in many years. 
















3 


® For years an outstanding favorite ° Rigid, heavy-gauge frame. 







Lg 











por. $9.99 


cpeclAl ig 











D in the higher quality field. ® Adjustable for 8”, 10” and 12” 
HAR EK ® Fully guarded handle with un- blades. 
>? we ' special dealer breakable, checked, black ‘’Ten- ® Beautifully polished and nickel 
rofit margin © ite” grips. plated. 
% P 
full 33-1/3 e _ 13/4 Ws ® Exceptionally fine balance. ° Complete with 10-inch blade. 
» of 9199 1 in @ OX — Y10 Ws 
cos king: er co 
Pac 50 P 






















They’ll need extra blades 
Feature “TUF-FLEX"® flexible super-tough MILLERS FALLS 
general purpose blades; and “BLU-FLEX"® TOOLS 
super-flexible high-speed blades for cutting 
even the hardest alloy steels. Free displays. 
Write for particulars and general catalog. 


Millers Falls C ates 
Dept. HA-1, Greenfield, Mass., U.S.A. She Mark of Superior 
29 





d mode only by 


Yor XK 
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how BALANCE helps 
you sell more sledges 


te to yourself and your customers that Warren- 
Teed sledges are in perfect balance . . . with a flick 
of the wrist. Place a sledge with the polished face down 
and give it a whirl. It spins smoothly while maintain- 
ing an upright position. That’s Balance. 


Men who buy and use heavy hand tools know the 
value of a sledge that strikes true every time; that does 
not mar tools on the receiving end of the blow; that 
is safer because it is balanced accurately. 


Forged from special open hearth steel, Warren- 
Teed sledges are made to last. Striking faces are 
polished to a mirror-like finish, then protected with 
clear lacquer. Painted Dutch Blue to attract the quality 
buyer’s attention . . . they stand out from the rest. 


Order Warren-Teed sledges today, demonstrate 
their balance to your customers and watch them sell. 
Write, if you desire more information. 



















Shipped with or without handles, four to a carton 
se for easy handling and efficient storing. Fully pro- 


SS wn tected from scuffing and scratches. 


Nw ARREN/TEED® 


trade mark 


WARREN TOOL CORPORATION 


Manufacturers of Warren-Teed and Devil railway track tools 












General Offices . . . Warren, Ohio 
30 Church St., New York 7, N. Y. 













Export Division 
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BURR AK eco aypbal AlN ae aC so eis aaa 


tool department 


for as little as 


‘100. 








A Y 
W arren- "iil ae 
a flick we Pred 
e down wn a 
aintain- A 
iow the The eye-catching, sales-making Bon-E-Con “merry- l 4 
iat does : , 
w; that | go-round” really puts you in the tool business! It 
combines display appeal with self-service features to 
Warren- increase your tool sales. It places another salesman ,_.@ 
ces are ; he 
4 with at your counter—in a minimum space... at no 
quality added sales expense. Bon-E-Con tools are the kind 
aie any mechanic would value, at prices anyone can 
ynstrate 


afford. And the Bon-E-Con line includes only the 


most popular, fastest-moving tools—your guarantee 


»m sell. 


of quick turnover. 
Bon-E-Con tools will help you get your share of the 


ever-increasing “do-it-yourself”? market. The home 


B ON E C O mechanic always is on the lookout for tools that will 
| help him do a better job and prevent injuries which 


suelo) S— 


occur when inferior tools are used. 


Write today for complete information. Find out how 





you can have a complete Bon-E-Con Tool depart- 
ment for as little as $100. 


rls 





rN. Y. BONNEY FORGE & TOOL WORKS « ALLENTOWN e PENNSYLVANIA 
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help you SELL 


PRror 


ECTiONn 
STANLEY) 


*CREEM HAR OWAR 





1. No. 29 
Screen 


Braces 





How a HARDWARE DISPLAY can 








INSECTICIDES 


Plan your entire insect-control pro- 
motion around this free Stanley 
Screen Hardware Display. 


It’s striking — eye-catching — 
equally suited as a window-or-counter 
display. Best of all, it’s designed to 
remind your customers to buy all 
kinds of insect-control items. 


For instance: along with your Stan- 
ley Hardware, feature such products 
as insecticides — paints — repellants 


— spray-guns — screen patches. All 
these items are “cousins” to Stanley 
Screen Hardware — and you'll be 


amazed how effectively quality hard- 
ware can help you sell related items. 


TIE IN THESE STANLEY ITEMS WITH RELATED PRODUCTS 


ys No. 210 
Snappy 


Catch 








3. No. 1736, Adjustable Door Guard 


4. No. 1738, Screen Door Braces 








ETeiT Lie) <= 





5. No. 1739, Screen Door Braces with Adjustabl 


With your pest-control products, be 
popular Stanley Screen Hardware items 


ep, SELLS ON SIGHT 


| 
| 
| 
ee || 








e Turnbuckle 





O_o 


sure and include a display of the 5 
depicted here. For full information 


about Stanley’s Free Hardware Display, write Stanley Hardware, New Britain, 
Conn. Ask for Merchandising data. File No. 44001 


No. 23 STANLEY ROLLER CATCH 


Stanley Roller Catch is a natural 
for the customer — a fast-selling 
catch for doors that don’t require 
locks. 

Merchandiser’s a natural for this 
product — because it’s a working 
model that demonstrates the Stan- 
ley Roller Catch in use. Working 
model No. WM23 available to 
dealers at 89¢ each. 


THE STANLEY WORKS © NEW BRITAIN, CONNECTICUT 





TURN 
A LITTLE SPACE 
INTO BIG SALES 























No. 233H 















IRHA WEEK SPECIAL!) 
“Y ANKEE -Handyman’’* 
Merchandising Unit 

















Takes only 1” by 7” on you: 
counter. But it’s a mighty attractive 
merchandiser — and it will pay you to 
display it at point-of-sale, alongside of 
your Stanley IRHA Hardware Week 
Specials. 

It features one of the most popular 


and versatile tools on the market — the 
“Yankee-Handyman”. That’s the tool 
that drives and draws screws — drills 


small holes and rings up sale after 
sale after sale. Normally retails at $4.75 
— IRHA WEEK PRICE, $4.29. Mer- 
chandising unit displays four Handyman 
Tools. Dealer’s cost per unit, $11.75 
retail value, $17.16. 





AN IMPULSE ITEM! 
~, 


— iil 
— Cle 


No. 2H al 

“Yankee-Handyman” Ratchet Screw- 
driver — for tightening (or drawing) 
screws on light-sockets, appliances, 
guns, fishing reels, etc. Packed in an 
attractive, point-of-sale display package. 
Retails for only 59¢. 

ORDER NOW! Call your jobber or 
write Stanley Tools, 200 Elm Street, 
New Britain, Conn. Ask for “Yankee” 
Merchandising File No. 44001 data. 
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HOW ONE FINE TOOL HELPS SELL FOUR MORE 


5 Stanley Leaders Promoted and Priced for Hardware Week 





st popular 





















the tool 


; — drills 

a Here’s a sure-fire sales idea... No. X246 “Two-Four-Six”, ExTEN- nail in hard-to-reach places. Show 
S at 94./) ’ ae aisles — 4 ale 4 ao ‘aig eg ried 
59. Mer. @ Set up a prominent Stanley “spot” S!ON Rt LE, $2.10 value — IRHA ‘em how it works and watch it ring 
ae staat . e * WEEK Price, $1.89. Dealer’s cost, up sales! $3.25 value — IRHA WEEK 
Jandyman §§ —featuring the following five great : a‘ = 
$11.75 Stanley Tools. All are specially priced $15.60 doz. Price, $2.98. Dealer’s cost, $24.00 

j for irk, k me gts dozen. 


for irha Week—and advertised in the 3. SpeciaL! A merchandising unit ~ STE Ore age. 
Saturday Evening Post. Some are of STANLEY HANDYMAN Panes 5- STANLEY No. 614 CuiseL Kit 
EM! brand new items — others proved — the No. H6 Unit. Consists of the | 4 long-standing favorite that will 
‘ sales-pullers. Display them all to- following popular planes in new red Move even faster than usual during 
J gether and note how one helps pro- and gray finish. Special irha prices. ("ha Week. Kit contains four handy 


mote the others. 2 ea. No. H1204 Smooth @ $4.19 list chisels in 4, ¥2, %4 and 1” sizes. 
ret Screw- § 1. A real bargain! STANLEY No. ! ea. No. H1205 Jack @ $4.89 list Usually retails at $10.00 — IRHA 
drawing) 96 DEFIANCE RULE with double- | ea. No. H1220 Block (adjustable) WEEK PRIcE, $8.49. Dealet’s cost, 
pliances, § edge graduations. Usually retails at @ $2.19 list $5.67. 
ced in an 79¢ — IRHA WEEK Price, 59¢ 2a. No. H1247 Block @ $1.59 list 
/ package. @ Dealer’s cost, $4.70 doz. — profit, Total retail value, $18.64 — _ ORDER NOW! 

$2.38 doz. dealer’s cost, $12.50 


jobber or Call your jobber or write Stanley 


m Street, @ 2: Sales always zoom when you in- 4. Something new in nail ham- Tools, 200 Elm Street, New Britain, 
Yankee”  ‘toduce something new by a depend- mers! The STANLEY No. N51% a, yh = Merchandising 
1 data. able manufacturer. irha Week is the ‘“NAILMASTER™! Nail is set in slot a - 

ideal time to introduce theSTANLEY under claw — makes it easy to start 





UT HARDWARE ¢ TOOLS «¢ ELECTRIC TOOLS ¢ STEEL STRAPPING ¢ STEEL 
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You KNOW that Champion DeArment Channellock 


is the highest quality plier line on the market. But do 
you know that a consistent advertising and sales effort 
is aimed at the consumer through national magazines to 
help you sell more fine Champion DeArment products? 
Keep your stocks up, use our display boards to feature 
the line — you'll sell more Channellock pliers this year 
than ever before. And don’t forget the other items in 
this highest quality line . . . machinists’ hammers, wreck- 
ing bars, electricians’ hammers and cutters. Use display 
boards . . . stock the full line . . . you'll have a good 


year in Channellock volume. 


THE PLIER DESIGN THAT OBSOLETES ALL OTHERS 


CHAMPION DEARMENT TOOL CO. 


Ye Ok ee) | 


HARDWARE AGE, MARCH 4, 1954 





nnellock 

But do 
2s effort 
izines to 
roducts? 
feature 
his year 
items in 
, wreck- 
display 


a good 


an AMERICAN sioor sande 


You Greater Return For 





You Protit More 
with AMERICAN because... 


QUALITY 


Backed by 50 years of know-how, American 
Machines are engineered and built to unvarying high 
standards of quality and dependable performance. 


LOW MAINTENANCE EXPENSE 


The popular Little American 8’’ Sander is practi- 
cally tamper-proof ... no brushes, no fan belt, no fan 
bearings, no windings in the armature. Compact, sturdy 
construction ... fully guaranteed motor. 


ma MERCHANDISING HELP 


A complete profit-building kit for American users 
includes posters, counter and window displays, banners, 
literature and rental record sheets. 


© FAST SERVICE 


There’s a friendly and able American Distributor 
with factory-skilled mechanics and original replacement 
parts—near you in all principal cities. 


American 


PERFORMANCE PROVED Wlackines.. 
NATION-WIDE SERVICE 
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Every Dollar Invested 


than any other item 


In Your Store! 


Experience has proved that American Sanders are 

top-profit producers in the rental field—due to 

rugged dependability... extremely low maintenance 
-.. and operating ease that enables the average “‘do- 
it-yourselfer” to produce professional-type results! 
Satisfied sander-renters tell their friends .. . helping 
to boost business for hardware, paint, wallpaper, 
building supply and lumber dealers everywhere 
who feature American Machines! 


Profits high with American! Here are typical reports... 
Washington, D. C.—Folk Floor Supply Co. obtains an 
annual income on sander rentals from $5,000 to 
$7,000 with another $4,000—$5,000 in allied sales! 
Kansas City, Mo.—8 sq. ft. of floor space for displaying 
American Sanders has produced $11,000 in 3 4 years 
for Land Hardware Store-rincluding rental fees and 
allied items. St. Paul, Minn.—American Rental sanders 
in use 98 % of days per month for Fred Boldt Paint and 
Wallpaper Co.... produces $1,200 annually in rental 
fees, plus $1,200—$1,500 on allied items. 


You, too, can make year ’round profits with an Ameri- 
can Sander Rental Department. Send coupon for com- 
plete profit-plan! 


i” The American Floor Surfacing Machine Co. 
522 So. St. Clair St., Toledo 3, Ohio 


| Send 12-page free booklet showing how to make money in 


e floor sander rental business. 
} if ( o 
— a 
~ Seal — 


"han latest catalog on the following: 
ng = Maintenance Abrasives Saws 
CO sanders 4 Edgers Oj Machines O oF fakes O 
[_] Portable Electric Tools 


Your Name___ 





Street 
a 

























What A Product! 


Home Owners make Reynolds Do-/t-Yourself* Aluminum 
the most successful Do-It-Yourself idea of all! 


THOUSANDS OF INQUIRIES 


in the first month of National Advertising indicate the 
d excit t that this new kind of aluminum 


| i, ’ all tr 
; if | if | for home use has stirred up. 


DEALERS ENTHUSIASTIC! 


You ought to hear the comments dealers are making 
. “sales so good we can’t keep rack filled” . . . 

“turned over my stock 6 times in three months” . . . 

“getting brand new customers every day”... 











Bi; 
*T. M. Reynolds Metals Company Be 
an 


Me 


M: 
MTS EASY AiO Pat FO MAME FHOMGS TOURTILS } | 
(meenti ete Amo ves an 














Call your wholesaler, or write 0 
direct to Reynolds Do-It-Yourself Aluminum, 
2498 South Third Street, Louisville 1, Ky. 
This handy, quick-service rack contains... 
tubing + rods * bars * angles + plain sheets 
embossed sheets * screen and storm 
sash sections * trim strip 
handy fasteners and hardware 
Reynolds Reynolon Film (plastic film) 





all items pre-labeled and priced. 


REYNOLDS 
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nat Advertising! 


This Reynolds promotion is the Heaviest ever 
put behind any Do-It-Yourself product! 


um 





















ES 
~ MAGAZINE TELEVISION 
inum 
chen! Se Network TV commercials on 
; the popular “MISTER PEEPERS” 
3 program, NBC-TV, reaching 
king fi over 4 million potential custom- 
see ¢ ers every week! 
¥ 
Fi ot 
& Big, informative ads in Saturday Evening Post, RAD io 
‘pany " Better Homes and Gardens, American Home 33 
¢ and other Home-Maker Magazines. Popular a Also radio commercials on 48 
Mechanics, Popular Science and other How-To c selected farm radio shows 
Magazines. Argosy, True. School Shop Monthly : reaching over 27 million people. 


and other Vocational Magazines. 





FREE PUBLICITY: SURE-FIRE 


... the most ever given a do-it-yourself product MO NEY-MAKER A 


...in everything from Newspapers to National 


Magazines. Popular Science alone printed nine Every day we hear new sales-success stories on 
feature pages in one issue on this new product. Reynolds Do-It -Yourself Aluminum . . . how 
amazingly fast it sells . . . how it attracts new 


Ss customers . . . how it increases profits on sales 
HAWN DOUT FOLDER of tools and other related items. You can get 
some of this money, too. But you can’t cash in 


GA LO he E : without the special rack shown on opposite page. 


Available FREE are. . . hand- 
out folders, envelope stuf- 
fers, window streamer, multi- 
page Do-It-Yourself Booklet, 
dealer radio commercials, ad 
mats and many other mer- 
chandising aids. 


"| DO-IT-YOURSELF 


)} ALUMINUM 


HARDWARE AGE, MARCH 4, 1954 37 
| 


CAUTION: Customers shoujd be warned 
to use only Reynolds Do-It-Yourself 
Aluminum .. . regular aluminum may 

DO-IT-YOURSELF | horm tools. Reynolds Do-It-Yourself Alu- 


minum is approved by leading tool man- 















ufacturers. Look for this special Seal 
attached to every piece. 
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“SHINYHEADS” 


America's Best Looking Cap Screw 
Made of high carbon steel — AISI 
C-1038—to standards for Full Fin- 
ished hexagon head cap screws— 
bright finish. Heads machined top 
and bottom. Hexagon faces clean 
cut, smooth and true, mirror finish. 
Tensile strength 90,000 p.s.i. 
Carried in stock. 


“LO-CARBS” 


Made of AISI C-1018 steel — bright 
finish. For use where heat treat- 
ment is not required and where 
ordinary hexagon heads are satis- 
factory. Hexagon heads die made 
to size net machined. Points 
machine turned. Tensile strength 
in accordance with SAE Grade 2. 
Carried in stock. 


FILLISTER CAP SCREWS 


Heads completely machined top 
and bottom. Milled slots—less 
burrs. Flat and chamfered machined 
point. Carried in stock. 


“SHINYLAND” STUDS 


All studs made steam-tight on ta 
end unless otherwise specified, 
with flat and chamfered machined 
— Nut end, oval point. Land 
etween threads shiny, bright, 
mirror finish. Carried in stock. 


ra 
CONNECTING ROD BOLTS 


Made of alloy steel — heat treated — 
threads rolled or cut — finished to 
extremely close thread and body 
tolerances — body ground where 
specified. Expertly made by the 
pioneers in producing connecting 
rod bolts by the cold upset process. 





J 1ildioy, 


THE FERRY CAP & SET SCREW CO. 


2155 SCRANTON ROAD e 





e CLEVELAND 13, OHIO 





“HI-CARBS” 

Heat Treated Black Satin Finish 
Made of high carbon steel — AISI 
C-1038. Furnished with black satin 
finish due to double heat treat- 
ment. Hexagon heads die made, 
not machined. Points machine 
turned; flat and chamfered. Ten- 
sile strength in accordance with 
SAE Grade 5. Carried in stock. 


SET SCREWS 


Square head and headless — cup 
point. Case hardened. Expertly 
made by the pioneers in producin ng 
Cup Point Set Screws by the col 
upset process. Cup points machine 
turned. Carried in stock. 


FLAT HEAD CAP SCREWS 


Heads completely machined top 
and bottom. Milled slots — less 
burrs. Flat and chamfered machined 
point. Carried in stock. 


ok 
ADJUSTING SCREWS 


Valve tappet adjusting screws — 
Hexagon head style — to blue print 
specifications—hexagon head hard; 
polished if specified — threads soft 
to close tolerance— points machine 
turned; flat and chamfered. 


& 
SPRING BOLTS 


Case hardened to proper depth and 
ground to close tolerances. Thread 
end annealed. Supplied in various 
head shapes, with oil holes and 
grooves o different kinds, and flats 
accurately milled. 


FERRY PATENTED ACORN NUTS 


For ornamental punpegee. Steel in- 
sert — stee] covered. Finish: plain, 
zinc pla ated, cadmium plated. Size: 
9/16”, 3/4" 18/16" across the flats, 


Tapped 1/4" to 3/4” inclusive. 


Cross section of Ferry patented 


acorn nut, showing how steel hexa- 


gon nut fits snugly into shell. 
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Pioneers and Recognized Specialists, Cold Upset Screw Products since 1907 
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SPECIALS 


furnished to 
BLUE PRINT 
PECIFICATIONS 





An FT 
cool | 
week 
throu 
attic: 
air d 
$139. 
Walk 
tuall: 
able, 
47" d 


WRITE FOR 
INFORMATION 


SEND FOR SAMPLES 
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Reversible action pushes sales! 


R & M 18” and 22” electrically reversible 
window fans are designed to breeze-cool small 
homes and apartments. They exhaust stale air 
and pull in cooling breezes; reverse electrically 
to circulate fresh air. Two speeds. Install with 
a screwdriver. Guaranteed 5 years. 18", $64.95; 
22”, $84.95, retail. Eye-catching display holds 
either fan, invites customers to sample breezes. 
Polished aluminum tubing, 76%” high, 38%” 
wide, 25” deep. Order R-D25/34. 


sewer WOW! 3 self-selling diplay 


The first practical fan designed especially 
for casement windows! Twin 12” fans 
force stuffy air out, pull cool air in. Re- 
verses electrically to circulate fresh air. 
Two speeds, intake and exhaust. Easily 
installed in standard 3-light casement 
window. Panel available to fit 4-light. 
Guaranteed 5 years. $79.95, retail. Sales- 
catching display lets customer operate 
fan displayed. Sturdy wooden panel; col- 
orful Masonite signs. Ht. 634%”. Order 


Complete home cooling at low cost 


An R & M “package” attic fan brings years of 
cool summer comfort for less than the cost of a 
week’s vacation! Quietly pulls cool night air 
through every room. Easy to install—fits low 
attics and all standard hallways. Four sizes with 
air deliveries from 5000 to 16000 CFM. From 
$139.95, retail, including automatic ceiling shutter. 
Walk-under display duplicates installation as ac- 
tually made in home. (Keeps showrooms comfort- 
able, too). Kiln-dried wood. Ht. 8’ 5”, 42” wide x 
47" deep. Cord, switch. Order R-D30. 
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tor each of these 
profitable Qd fans! 


No-draft whole-room cooling! 


Cools the whole room quickly and 
quietly. “Lifts cool air from the floor, 
giving complete 360° circulation. Super- 
safe grille protects small fingers. Three 
speeds. Mahogany plastic; chrome guard 
and grille. Doubles as seat or low table. 
Compact, easily portable. $54.95, retail. 
Silk kerchief display. Sticks to top cen- 
ter of fan and spins, showing 360° circu- 
lation when fan is on. 1 square yard, with 
logo and sales message imprinted. 





Robbins & Myers, Inc., Fan Division, 
387 So. Front St., Memphis 2, Tenn. 


Prices and specifications subject to change without notice. 
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Each of the two glass inserts 





<n YY OF 
Y= Guaranteed by 
Good Housekeeping 
My . 


and the screen insert have their 
own track, always in place 
ready for immediate use 


Or ay 
45 apvertisto WE 
Nothing to remove or replace! P 
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et J Pe 


4 4 @ readers will see our national advertising on Duo-Dor and Duo-Matic during 
/ \ April and May in LIFE, GOOD HOUSEKEEPING, BETTER HOMES AND GARDENS, 


SATURDAY EVENING POST, HOUSE BEAUTIFUL, POPULAR SCIENCE, POPULAR 
MECHANICS, HOME CRAFTSMAN and HOMECRAFT AND THE HOME OWNER. 









FROM THE HOUSE TOPS ABOUT 





AMERICA’S FIRST 























TRIPLE-TRACK y 
ALL-ALUMINUM COMBINATION WINDOW 


95 


For opening sizes 
up to and including 
29” x 55” double- 
hung window 
Other sizes slightly 
higher. 


$29.95 Value-Retails for 


Here it is . . America’s first ‘‘do-it-yourself"’ 
aluminum combination window . . and at the lowest 
price ever of any 3-track, self-storing aluminum 
window. It's a golden opportunity for you to cash 
in on the vast, ‘do-it-yourself’ market! Duo-Matic 
is so simple to install that any homeowner 

can do his own installation and save! 





Duo-Matic has features found only in much more 
expensive windows; — precision-design; all- 
aluminum construction; 3-track, self-storing design; 
outstanding beauty and ease of operation. . 
a 
{ 
| 





i 


We were first with our Duo-Dor . . now 
we're first again with Duo-Matic, the hottest item 
to come your way in a long time! 






| 










: 4 ALL-ALUMINUM 
‘ | COMBINATION DOOR 
EGA 


Value © a) ic * 
39s: 


WRITE——WIRE FOR INFORMATION! ae t | STANDARD 
ae SIZE 


el Grill Extro 
0, - ; Complete with all hardwore 
. the weatherproof co. _ \ | ee 
NS, ee 
AR 1407 EAST 40th ST. EASILY INSTALLED 


CLEVELAND 3, OHIO BY ANYONE! 


*Slightly higher in some areas 


HOUSE NUMBERS 
SOLID CAST BRASS 


SM50 or SM60 


A quality line strikingly displayed 
-.. competitively priced to sell! 


The self-service displays SM50 and SM60—furnished 
at no increase in unit cost—make these popular items 
hard to miss, easy to reach. Slaymaker House Num- 
bers 01050 and 01060 have always been best-sellers. 
Now, the handsome yellow-and-black display makes 
them naturals for impulse sales—the kind that add 
up in the profit picture! 


THE NUMBERS, styles 01050 and 01060. 
Slaymaker makes the finest quality numbers. You can 
sell them with assurance of a lifetime of customer sat- 
isfaction. Their size and design never change . . . your 
stock is never obsolete! Refill stock is always available. 
And they cost even less than nondurable plastic or 
reflector numbers. 


THE DISPLAY. The handsome display carton is made 
of durable, fiber-lined kraft board with metal edge 
corners. The lid of the box folds back to make an 
eye-catching display occupying only 9” x 12” of your 
counter space. In addition to the box, a sturdy Mason- 
ite display board for wall or window is included free of 
extra charge. Your entire stock of numbers is housed 
in individual compartments within the box, each num- 
ber packed in a strong cellophane envelope. Two 


We advertise in the SATURDAY EVENING POST 


Saymaker 


brass attaching pins are included. SM50 weighs only 
22 |b., and SM60 only 16 |b. 








Here is what you get with the assortment: 
Number Quantity Total 
1,2,3,0 2 doz. each 
4,5,6,7,8,9 1 doz. each 
t only each number, including 
Ya and dash, on board 


8 dozen 
6 dozen 


1 dozen 


TOTAL—15 dozen 


Plus 2 each 2 and dash, a bag of extra pins and 

the permanent display board free! 

DEALER PRICES: ONLY $18 FOR SM60 
$21 FOR SM50 





OO 


Design Number 01060 
Design Number 01050 


SINCE 1888 « LANCASTER, PA., B.S.A 


WORLD’S MOST COMPLETE LINE OF PADLOCKS 
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When you sell the Griffin line of fine builders’ hardware, 
you sell a fast moving line . . . more sales— more profit. 
Griffin products are produced from highest quality steel, rolled in our own 
mill, by experienced craftsmen. Griffin butts and hinges will bring incréased 
business into your store. 
When a customer asks for builders’ hardware, sell him Griffin . . . you'll 
be selling the best. 


Hd. 
HA 
( | FF a 4 
RI IN Ly Euery DOOR NEEDS THREE 
ERIE © PENNSYLVANIA 
REPRESENTATIVES 
WILBUR H. DAVIS CHARLES L. LEWIS R. F. BEVERS H. C. GLOVER 
1639 W. Fargo Avenue 2458-17th Street 4524 East 60th Street 2611 Garrison Blvd. 
Chicago 26, Illinois San Francisce 16, Callf. Seattle, Washington Baltimore 16, Maryland 
GEORGE A. GREGG WALTER S. JOHNSON & SONS L. G. FULLER, JR. ROY L. ROGERS 
17134-6 Wyoming Avenue 917 St. Charles Avenue 644 Wellington Road 1620 Garfield Street 
Detroit 21, Michigan Atlanta, Georgia Jackson 6, Mississippi Denver 6, Colorado 
THE B. S. ALDER COMPANY AUSTIN & EDDY INC. E. H. FARRAR HARVEY D. RUSH & SONS W. C. MEIBAUM & CO. 
45 Warren Street 115 Broed Street 6637 Golf Drive 4638 Nichols Perkwey 6954 Oleatha Avenue | 
New York 7, N.Y. Boston, Massachusetts Dallas 5, Texas Kansas City, Missouri St. Louis 9, Missouri 





—— GRIFFIN PRODUCTS 
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AMERICAN 
SCREW 


Here’s a newcomer in American’s ‘“‘Hit 
Parade”’ that’s ringing up sales records 
in hardware stores everywhere. This is 
the new Home Assortment of Type A 
Pan Head Sheet Metal Screws that tap 
their own threads in sheet metal. Handy 
jar contains 150 pieces in the six most- 
wanted sizes, brightly cadmium plated 
for lasting corrosion resistance. 

12 jars come in a re-shipper carton, 
already to stencil and ship out. Write 
today for American’s attractive deal on 
this new sales-builder...and also on 
the 3 other jar-packed Home Assort- 
ments...98 Wood Screw Assortment, and 


No.1 and No.4 Stove Bolt Assortments. 





p SELECTED 
ne HEAD TYPE! 
ET METAL SC 


Cadmium Plated R, 





Peer 





Fem pmeRIcan ob 
(mm SCREW) 


yy) ) WILLIMANTIC, CONNECTICUT rap 
Main Office & Plant, Willimantic, Conn. tO 
= Office & Plant, Norristown, Pa. 


Office & Warehouse, Chicago, lil. g 
Office, Detroit, Michigan 
’ —al(/ A @ 
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Available in brass, bronze and aluminum 5 


escutcheon if desired... Twenty advance design con 


structuional features, eight of which are. exclusive 


including a ball bearing latch retractor, dual bearings 
on each knob. All popular tunctions 


With these outstanding lock lines*, you can cover every 
requirement in your community. Both lines offer extra 
features ... easy to show and easy to sell. They will meet 
the exacting specifications of custom-home builders . . . 
or the closely-figured budget of economy home builders. 
In either case, you can count on satisfied customers. 
What's more, by leading off with either lock line, the 
sale of other “All-Star” products usually follows with 


o * * © FOR EVERY TYPE AND SIZE OF HOME 


Handle Sets | 





Available in 
brass, bronze and aluminum. Five functions. The 
Homegard 
only in higher priced lines. It carries the Russwin 
a symbol of high quality 


In a class by itself tor an economy line 
has several constructional features found 


name 


little effort. Besides uniform quality and finish, the 
“All-Star” Line has a simplified numbering system, “‘tell- 
all” labeling, distinctive packaging, unique display 
mounts and is backed by powerful magazine advertising. 
Ask your distributor about the extra profit possibilities 
of the “All-Star” Line. For descriptive literature write to 
Russell & Erwin Division, The American Hardware 
Corporation, New Britain, Conn. 

*Patents applied for 


Night Latches 


Miscellaneous 


Architects’ specifications plus popular 
demand reflect an appreciation for 
the authentic design and quality 
craftsmanship of Russwin Handle Sets. 
Available in cast brass or bronze; a 
variety of finishes. Matching pieces 
include knocker, push button, interior, 
knob and handle sets. 


Pressure-Cast Aluminum 
Trim Hardware 
Rust-proof . . . smooth fin- 
ish... light weight... 
low cost. Seven popular 
items. Two finishes. 
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A wide assortment of 
sturdily-made, easy-tc- 
operate night latches 
and locks are available. 
Russwin ball bearing 
pin tumbler cylinders 
featured. Priced to meet 
~ all pocketbooks. 


| 2's | 


Screen-storm 
Doorware 


Precision-built products. Popular priced 
air-controlled screen door closer . . . easy to 
install . . made of wrought tubing with 
wrought brackets, adjustable tension. Liquid 
type surface door closer . . . a real feature for 
fine homes. Easy-operating, long-wearing 
screen door catches, mortise and rim type. 


Shelf Hardware 


A complete, simplified 
line includes floor 
hinges, house numbers, 
letter box plates, case- 
ment hardware. 









nothing succeeds like... 





Southern Screw Company is built on a firm belief in : 
service and faithful day-to-day practice based on that 
belief. Service to our customers means 



























PROMPT SHIPMENT from 500,000,000 screws in bulk, 300,000 gross packaged 


stock 


SECURE PACKING in containers specially built and sealed against loss in 
shipment 


' FREE LUBRICATION Screws in bulk lubricated free. Ask for this free service 


whenever needed 


Southern means one source for all your wood screw 
needs—and Quality in every screw! 





PHILLIPS OR SLOTTED + FLAT * ROUND - OVAL 
STEEL + BRASS - SILICON BRONZE + ALUMINUM 


Factory warehouses: 


4100 Dell Avenue 
North Bergen, N. J. 
Union 5-0985 


2640 East Washington Blvd. 
Los Angeles 23, Calif. 
Logan 5-6157 


325 West Ohio St. SCREW COMPANY * 


Chieage 10, Ill. STATESVILLE * NORTH CAROLINA 
Superior 7-6531 * 6532 





Manufacturer of Wood Screws 





Sold through leading wholesale distributors 
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fresh air but 
keep out the flies and insects! 


: SCREEN HARDWARE 
-does the trick! 


Open wide the doors 


and 
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‘arm spring and summer d 
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windows during the 
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Door Set 





CASH IN on the BOOMING 


BURGESS Quality Power Tools at Sensationally Low Prices! 
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GARDE 
SELLS FAST 


AT ONLY 


%& SLIDING SPRAY ADJUSTER u 5 
REGULATES SPRAY 


PATTERN AND VOLUME! 


with bi 


Priced | 
ONLY ¢ 
‘ 


w% FAST-ACTION TRIGGER COMPLETE complete 


SWITCH! ’ May ‘ blade, co 
. a VS 600-S blade an 
Easy ,to Use! j : 22 FULL SI 


* SPRAYS IN ANY POSITION! "eh te . 4 IN HEAVY DEMAND FOR HUNDREDS 


OF HOME USES! ° i 

te SAFE — FOOL-PROOF — TROUBLE-FREE! ; o oo 
aT d Never before in history have so many people * Adju 

been doing their own painting and decorating. ; ® Ove: 

All these folks are looking for an easier, faster, ®@ Built 





better way to paint walls, furniture, fences and troul 


QUALITY-BUILT THROUGHOUT FOR A LONG LIFE hundreds of other items around the home. ®@ Conv 
OF TROUBLE-FREE OPERATION! ba When they see the BURGESS ELECTRIC ; woo 
; SPRAYER, they know they have the answer Here it 
° ° That's why the BURGESS SPRAYER sells! SAW-t! 
Durable, warp-proof phenolic plastic housing. And—at the low price of only $12.95 complete— tages 

. . . ° te 
Mechanism sealed in—never affected by liquids it sells fast! stints 
in jar. SAPPHIRE NOZZLE resists abrasive 
action of all sprayable materials—never any JUST PLUG IN AND SPRAY! 
loss of spraying pressure due to nozzle wear. 
Same type of jewel used in fine watches! The BURGESS ELECTRIC SPRAYER comes 
complete and ready to use—no compressor or 
extra attachments needed! Operates on regular 
110-125 volt, 50-60 cycle A.C. Just plug in and 
spray—just put in and sell! Order your supply of 

this popular, fast turnover item today! 
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0-IT-YOURSELF MARKET! 


% Priced for Fast Profits, Big Volume Sales! 


# 


Popular-Priced Power Saw For Every Home Workshop! = Now Everyone Can Afford An Electric Belt Sander! 


BURGESS 
Elect. Cc 


BELT SANDER 


WITH BUILT-IN MOTOR! 















SALES-PULLING PRICED 
FEATURES— SENSATIONALLY FOR 


Found in Power Saws FAST SALES! 
Costing Much More! 






BURGESS 
Electric 
BAND SAW 


WITH BUILT-IN MOTOR! 



































® Portable—Can Be Used Anywhere! 

® Sturdy Cast Aluminum Housing—Light- 
weight for Easy Handling! 

® Smooth, Quiet, Positive Chain Drive! 

@ Powerful, Built-in Mo- 

tor with Self-Lubricat- 

ing Bearings! 

Built-in Blower Keeps 

Motor Cool Automatic- 

ally! 

Uses Fine, Medium or 

Coarse Belts. Belts 

Changed in Less than 

10 Seconds! 


Handles any kind of material—thin- 
nest plywood, heavy 2 x 4—like a 
breeze! Saws straight lines or curves. 
















Strong cast aluminum and steel con- 
struction! Big 100 square inch work 
table! 


Powerful, built-in motor has self- 
lubricating bearings— 
automatically blower-cooled! 


























® Big capacity. Saws to center of 
pieces 24” wide—any length! 







® Portable—can be carried right to job! 
























Here's a rugged, top-quality band 
saw—complete with motor—at a 
price within every customer’s 
budget! The BURGESS Electric BAND 
SAW is in big demand for home remod- 
eling jobs, for making garden furniture, 
book cases, tables, chairs, cornices—for 
every kind of home repair work! Custom- 
ers who see it want it. Customers who 
use it get their friends to buy it! Get 
your share of these quick profits. Order 
a supply now! 


A Wonderful Value Men and Boys Go For! The Versatile Kit Every Hobbyist Wants! 
—— 













Customers Buy on Sight! 
Every homeowner is a prospect for this 
low-priced BURGESS Electric BELT 
SANDER. Features compare with belt 
sanders selling at twice the price! Sands 
10 times faster than by hand! Belts kept 
automatically at proper tension. Comes 
complete with 8 ft. cord, 1 medium—1 
coarse belt, full instructions. A volume 
profit producer! 
































BURGESS 
Electric 
JIG SAW 


with built-in rotary motor! 






B.V.1. Electr 
TOOL KIT 


ONLY 


- * 

| 
BVI} $1495 

A COMPLETE 

Marks, engraves, 
etches, tools, embosses 
and cuts on wood, leather, 
steel, glass, plastics, card- 
board, ivory, ceramics, copper, 
many other materials. ¢ ‘omple te with famous 
BURGESS VIBRO-TOOL and 10 all-purpose accessories 















Priced for Fast Turnover! 
ONLY aa ] 295 


complete with motor, saber 
blade, coarse blade, fine 
blade and 

22 FULL SIZE PROJECT PATTERNS! 













Model 
$ 600-5 

























®@ Just Plug In and Saw—Wood, Light Metal, Plastics, in steel storage chest! A steady, big seller! 

Fiberboard, Wall Board! wcccccncccccccccccncccccccscccccccccccccessscegasccccscccscscssccscces 

: ® Big Arm Capacity. Saws to Center of 191/,” circle! : : : 

— ® Adjustable work foot and blade guide for accuracy! : : 

ting. ® Over 60 square inches of table work surface! : BURGESS VIBROCRAFTERS, INC., Dept. : 

ster, ® Built-in Cooling Fan keeps motor cool— : Grayslake, Illinois HA-3 : 

and trouble-free always! s Gentlemen: Please arrange to ship: 4 

pmne. ® Converts quickly to saber saw for cutting extra thick : : 

RIC wood—any length! : 

peed Here it is! The quality, low-priced, power-driven BURGESS Electric JIG : pthesecctecterineyte : 

s! eC ' . . 

ells! SAW-—the kind every man and boy wants—now easily within the reach of all! : B-2400 BAND SAWS : 

ete— Portable—can be used on kitchen table, anywhere. Safe for kids. A great gift : PS-2300 BELT SANDERS ® 

item the year around! : JS 180-A JIG SAWS ° 

Order from your jobber today. If he’s out of stock, : V-760 ELECTRIC TOOL KITS : 

$ N Send Order and Jobber’s Name to: : : : 

4 : Name : 
mes : Address : } 

- or . : 

? y} f, 5 City Zone State : 

oa urgess tbrocrajters no | : 

: Jobber’s Name : 
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Nothing but CLEAN money 
from DIRTY hands! 


WIth; - America’s #1 
Waterless Hand Cleaner 


®@ Removes paint, grease, grime, tar, etc... . quickly. 
@ Piles up Profits for Dealers .. . quickly. 
®@ Order QUICKEE from your Jobber . . . quickly. 


te AS Pipes Se “ 
4 
<? coveren 110% 


TUDOR CHEMICAL SPECIALTIES INC. 


YONKERS 2, NEW YORK 
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Regardless of your customers’ painting needs, you 

can always fill the bill with a top quality BPS product. 

By making their paint buying a one-stop proposition, you 
make bigger sales, bigger profits from customers 

who appreciate the convenience. 


The quality of BPS products guarantees your reputation as 
a dealer who gives dollar for dollar value in every sale. 


Look into the advantages of an exclusive BPS 
dealer-protected franchise that is backed up 

by a unique merchandising plan that increases 
profits ... beginning the very first month. 


\ ) \ 
SBSGE CW ECINGE EE 
4 C 
= & Ww & 
\ A \e “ The Patterson-Sargent Company 
. 1325 East 38th Street 
oor ww SCENES | passe: Cleveland 14, Ohio 
Gentlemen: 
x. & Show me how | can increase paint profits the very first month. 
NAME ___ — 
c STORE NAME 
——af oe ADDRESS 


Cr ... pniniincsinmenges 








Reasons Why You Should 
SELL 


Pittsburgh Red Stripe 
Brushes! 


1. Best Hogs’ Bristle Obtainable! Fine hogs’ bristle 
is hard to get now-a-days, but Pittsburgh’s world- 
wide contacts buy the best of it for use in Red 
Stripe brushes. 










































2. Finest Man-Made Bristles! Pittsburgh-devel- 
oped Neoceta has been proved the best man- 
made bristle yet! Especially good for use in latex- 
emulsion paints, Neoceta is sold under the Red 
Stripe label in combination with natural bristle 
and in 100% Neoceta fills. 


3. Smoother Paint Jobs! With the new Neoceta 
Velvet-Tip process, along with superior mixtures 
of pure hogs’ bristle, all Red Stripe brushes have 
the resiliency, snap and release characteristics 
that mean smoother work every time! 


4. Consistent Quality! Pittsburgh’s reputation 
was built on the Gold Stripe brush—and today’s 
Red Stripe is made under the same constant 
vigilance and extra manufacturing control that 
assure you consistent quality, brush after brush! 


5. Backed By a Century of Experience! Virtually 
100 years of brush manufacturing experience 
stand behind every Red Stripe brush. Pittsburgh 
makes only fine brushes! 


What does this mean to you, Mr. Dealer? Simply 
this: You can sell Pittsburgh Red Stripe brushes 
without fear of comebacks, and with the knowl- 
edge that your customers are getting the best 
brushes made today! It’s your guarantee of repeat 
sales, so keep stocked with Red Stripe. For the 
address of the Pittsburgh supplier nearest you, 
write: PITTSBURGH PLATE GLAss Co., Brush Div., 
Dept. A3, 3221Frederick Ave., Baltimore 29, Md. 


There’s a Pittsburgh Brush for every 
home and industrial use 


PITTSBURGH 


Red Sts sues 


G) srustes * PAINTS * GLASS * CHEMICALS * PLASTICS * FIBER GLASS 
PITTSBURGH PLATE GLASS COMPANY 
IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED i 
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Your cuctomere want fh! 
COLOR Sidi CENTER 


| an C OR HA Omir 


Aunaunitiy d 
THE SEIDLITZ 


Color Harmony Center 





— 
= 

« 
Now, your store will be the center of attraction for q “~ 
: : : , VN 
color-conscious home decorators with this sensational / t 


new sales and merchandising aid —the Seidlitz 






The Color Harmony Center 
features automatic lighting that 
permits your customers to view 
colors under the same lighting 
conditions found in their homes... 
natural daylight and artificial 
illumination, both incandescent 
and fluorescent. Other components 
are the selected Philippine mahogany 
stand; giant Color Selector Book; 
built-in pocket containing Room 

{ Visualizers and Rug Color Inserts, 
and Color Scheme Planner on which 
color selections can be noted. 


COLOR HARMONY CENTER. It enables your customers 
to choose quickly and easily the exact color they 
want to harmonize with home furnishings... 
makes it simple for you to help them choose—- 
under correct lighting conditions—from the 
wide selection of colors you have to offer. The 
Color Harmony Center provides your custo- 


mers a service never before available... 










yermits 2m to visualize sir chose 
| the isualize their chosen aa ee 
4 


room colors as they will actually appear S245 apvean 





in their homes. No color guesswork... 











no color confusion! ¢ 
é 
He 
As 
ROOM VISUALIZERS ion 
Six unique transparent overlays of lanai 
typical room interiors to help your ‘ 
customers visualize each color as it a3 Prog 
will actually look in their homes. 4 
Seidlitz Also Offem, = *'"! 
dli mag; 
Seidlitz Your Customers high 
COLOR SELECTOR - 
—featuring color selections and group- FREE D} 
ings by Peggy Sloan, decorating and 
color consultant, this giant color book ) eR 
is the heart of the Color Harmony | ; A low. en 
Center. The 225 colors shown are Ti e Fi 
available in our complete line of oil 
base and latex base Finishes. They are DECORATING SERVIC 
selectively arranged in color groups on 
separate 18” x 16” pages, making it To complete the new Seidlitz Color Plan, & 
simple for your customers to find vir- litz has retained the services of Peggy Slo 
tually any color they want. well-known decorating and color consult 
RUG COLORS Now you can offer professional decorating se 
Ten rug colors, selected by the ice at no cost whatsoever to either you or } 
National Rug Institute, to help customers. As a Seidlitz dealer, you will rece 
your customers accurately choose postage-free cards on which your customers ¥ 
the correct paint color to harmon- ask the expert advice of Peggy Sloan on 3 


ize with their home furnishings. special color or decorating problem. 












tg alta 


aie 


waniLh OW you can cupply it- 























Omir HOUT COLOR CONFUSION! 


Vly Seidlitz Dealers Can Offer This 
Complete Color Service... with 


ter NO Color Investment! 








or As a Seidlitz dealer, you alone can offer complete choice of colors in all 
I paint finishes... interior or exterior... with mo color investment. You 
offer complete color selection ...even in modern flat enamels and 
popular rubber base finishes... but you stock only Whites. You receive 
patented Tinting Units for MultiTint Oil Base Paints and SatinTone 
Latex Base Paints—absolutely free. Your customers get the color they 
want, in the finish they want, in the amount they want... at no extra cost! 
NOW, by offering custom-mixed Seidlitz Paints PLUs self-service in 
er color with the Color Harmony Center, you sell more... profit more... 
cane oR stFUN0 opt 
tl. ie by than ever before. 
Good Housekeeping ; 
tor as ADVERTISED worse 
— 
Complete Promotion 
Assures Your Success! SEIDLITZ 
The introduction of the Seidlitz Color Harmony Center 
backed by a complete Advertising and Merchandising "2. : 7 ” 
Program, will make your paint sales soar. To 5 4 
) Off support national advertising in GOOD HOUSEKEEPING 
so Ofte sali. Si. delieieliaiiaian ou -aihiaees Paints 
magazine, in newspapers anc a ong 
stomers highways, we provide: 


@ Colorful Window e TV Films 


Displays Be the ‘King of Color” in your com- 


ee 


@ Portable Color Samplers 


@ Radio Announcements munity—with the complete Color Har- 


@ Newspaper ads e@ Giant Color Cards mony Center Program AND the ex- 


@ Full-Color Mailers @ Theater Slides clusive Seidlitz dealer franchise. 


Write TODAY for complete details! 


z 
olor Plan, Seq 
f Peggy Slo 
lor consult 


decorating se SEIDLITZ PAINT AND VARNISH CO. 

er poh rye 18th & Garfield, Kansas City 27, Missouri 

re BALTIMORE © DETROIT e@ LOS ANGELES 

r customers © 4 . 7 | 
Sloan on # A Warehouse Distributor Near You | 


lem. = An Independent Manufacturer Serving Independent Dealers Only 




















ONE LOOK at the business end of a Wooster Multiflag Brush tells you, 
‘‘Here’s something different!” 
What you see are exploded-tip bristles—nylon filaments processed to give . 
thousands of extra paint contact points. Gives 
Imagine a tightly formed rosebud . . . imagine it bursting into full bloom, 
with petals reaching up and out. That’s what Wooster has done with 
nylon! By an exclusive, secret process, nylon filaments 
are caused to burst into soft, flexible, fully flagged 
ends —to produce man-made bristles better 
than nature’s best! 
Result —a soft, dense paint contact surface 
that deposits paint more evenly, more smoothly 
and faster. Paint release of a Wooster Multiflag 
Brush is greater than any other nylon or bristle 
brush made. Paint pickup greatly exceeds 


that of any other nylon brush—is within 2% Th | ° h * h 
of pure Chinese hog bristle! e on y rus wit 


Wooster Multiflag Brushes are popularly 
priced, with a generous margin for 
dealers. Order now through your nearest 
Wooster Distributor; or for his name, 
write The Wooster Brush Company, 
Wooster, Ohio. 
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BRUSHES 

















FINE BRUSHES AND 
FOR OVER 


PAINTING TOOLS 
100 YEARS 




























MAGNIFIED TEN TIMES are ordinary nylon filaments (left), Multiflag 
exploded-tip bristles (center), and pure Chinese hog bristles (right). Note 


that Multiflag has, in many cases, even more flags than Chinese bristle! 


Reliab! 
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| Gives the same steady flame in any position... 










Model No. TX-10 
Master Torch with TX-9 
disposable cylinder 


BERNZ-O0-MATIC MASTER TORCH 








> : : i 
of the Saturday Evening Post for April 17. ae 2 ery torch Model No. TX-101 
. . * users. Retails for ° extra Bantam Torch with TX-109 
This promotion can sell lots of Bernz-O-Matics cylinders $1.50. , dmenaiin chien 
OLS for you, so you better get your order in early. 














Now the Bernz-O-Matic offers another big advan- 
tage not found in any other propane torch. It 
burns hot and steady in any position—no danger- 
ous surge of flame when it’s used upside down! 

For you, this means more sales to any “do-it- 
yourself” man or mechanic who wants a torch 
that’s safer, easier to use for paint burning, solder- 
ing, and hundreds of other jobs. 

The Bernz-O-Matic Torch has a disposable fuel 
cylinder containing enough fuel for months of 
normal use. The burner is all brass and there’s a 
safety relief valve on every cylinder. 


Write for full information. 





— 


Bernz-O-Matic Torches are included in the 
irha promotion for Hardware Week, April 19 
to 25. They'll also appear in the irha section 














Only the Bernz-O-Matic propane torches have 
passed the rigid tests of the Underwriters’ Labora- 
tories. That’s your assurance that they are built 
with safety features and dependability. No other 
torch of this nature offers this seal of approval. 

Master Torch retails for $6.95, extra cylinders 
$1.95. Many sales-building accessories available. 
They include utility burner, flame spreader, solder- 
ing tips, spark lighter, and floor stand. Also free 
wire display racks with the 
purchase of packages TX- 
475 or TX-476. 


Bernz-0-Matic Bantam Torches 


The Bernz-O-Matic Bantam Torch 
has all the features of the Master 
Torch, but it’s designed for finer 
work such as radio and jewelry re- 
pairing. Bantams are especially 








Jy OTTO BERNZ CO., INC., Rochester,N.Y. avs: 
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THESE WIZARDS WITH WOOD 
Are Practical Gents 
They Conjure up Dollars 


For Dealers with sense 


Largest Selling Wood Glue 


WELDWOOD 
"usm GLUE” 


For making things 
or fixing things, 
recommend Weld- 
wood Glue—for all 
wood - to - wood 
bonds and many 
other uses. Makes joints stronger than 
the wood itself. Mixes easily with 
water. Stain-free, rot-proof, highly 
water-resistant! For hobbyists, home 
owners, contractors, carpenters! In 
self-selling display cartons! 10c, 15c, 
35e, 65c, 95c; 5 lbs., 10 Ibs., 25 Ibs. 
+ 
Blond or pickled effects call for 


wire FIRZITE® 


Recommend WHITE 


Firzite for magical 








hardwood or soft, 
plywood or solid 
lumber. For light 
pastel tones, recom- 
mend WHITE Firzite 
tinted with Colors- 
in-Oil. For soft wood and fir plywood 
paint jobs, recommend WHITE 
Firzite as an undercoat, to help pre- 
vent grain raise or checking. (For soft 
wood or fir plywood stain jobs, recom- 
ment CLEAR Firzite, to tame wild, 
unsightly grain. Over 40 million feet 
of fir plywood sold every week — what 
a market for Firzite!) 


es 
Big demand for natural wood finishes, sells 


SATINLAC’ 


The big modern style 
trend is for light 
natural wood fin- 
ishes — on furniture, 
wood panelling and 
woodwork. When 
customers ask you 
what to use, you'll 
make friends by re- 
commending SATINLAC. It brings 
out and preserves the natural grain 
and color-beauty of any plywood or 
solid wood. Water-clear Satinlac 
avoids that “built-up” look. Easy to 
brush or spray; dries “dust-free” in 
20 minutes, ready for next coat in 3 
or 4 hours. 

*In pints, quarts, gallons, drums. 

Order from your wholesaler 





 SATINLAC ; 


b woodsy effects on - 
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Today...with sO many amateurs and semi-pros making things and 
mending things...they‘ll thank you to suggest Firzite, Satinlac and 
Weldwood Glue. Easy to use...widely advertised in the Saturday 
Evening Post and 29 other publications, these 3 Wizards with Wood 
are showing very nice profits, indeed, for dealers who feature and 
recommend them. 


UNITED STATES PLYWOOD CORPORATION 
Dept. 309 - 55 West 44th Street - New York 36,N. Y. 
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Why Colorizer Paints are the 
Hottest Profit Maker in 
the Paint Business Today 









Nearly 5,000 paint stores, hardware dealers and lumber yards are enjoy- 


ing an amazing increase in paint profits with a revolutionary paint color 





system—Colorizer Paints in 1,322 colors. There are many color systems 





in use today, but only Colorizer Paints offer all these features so im- 





portant to paint profits: 








1. They Give You 1,322 Colors to Meet Today’s , 
Booming Demand for New Colors. 


2. They Give You All These Colors in Exterior 
Finishes, as well as Interior Finishes. 


3. They Give You All These Colors With A Small, 
Inexpensive Stock. 













4, They Turn Over 2 to 5 Times Faster Than 
Ordinary Paints—Earn Bigger Profits. 















5. They’re Budget-Priced—From Light Pastels to 
Richest Deep Tones — for Mass Sales! 


As a Colorizer dealer, you are supported with heavy national advertising 
... color selection guides ... decorating helps... point of sale merchandis- 
ing aids. Only Colorizer Paints give you the perfect color system PLUS 
a proved program for increasing paint profits. 

For Full Facts, Write 


Colorizer Associates, 349 N. Western Ave., Chicago, Ill. 


C VOL- PAINTS 


in [322 ~ COLORS 


THE WORLD’S NO. 1 PAINT COLOR SYSTEM 
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Customer finds her color quickly and easily in the Color- 
izer Album of 1,322 real paint samples. There’s no guess- 
work—her paint color will match the chip sample perfectly. 





You stock only two base paints in each finish, plus 16 
colorants in fool-proof tubes. Colorant is pre-measured at 
factory to insure exactly the right color. No measuring— 


no mess! 





Colorizer Paints are made by these outstanding manufac- 


turers in the U.S.A., Canada, and England: 


Bennett's, Salt Lake City, Utah, and Los Angeles, Calif. * Blue 
Ribbon Paint Company, Wheeling, West Virginia * Walter 
N. Boysen Co., Oakland and Los Angeles, Calif.* Brooklyn 
Paint and Varnish Co., Brooklyn, New York * James Bute 
Company, Houston, Texas * Great Western Paint Mfg. 
Corp’n., Kansas City, Missouri* Jewel Paint & Varnish Co., 
Chicago, Illinois * Kohler-McLister Paint Company, Denver, 
Colorado* W. H. Sweney & Company, Sf. Paul, Minnesota * 
Vane-Calvert Paint Company, St. Louis, Missouri * Warren 
Paint and Color Company, Nashville, Tennessee * Geo. D. 
Wetherill & Co., Inc., Philadelphia, Pa. * IN CANADA: 
Imperial Varnish & Color Co. Ltd., Toronto, Ontario* IN 
ENGLAND: Jenson & Nicholson, Ltd., London, England. 
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) MCURATE 


include EXTRA PROFITS for You! 


STOCK AND SELL THESE 
3 TAPE LEADERS, NOW! 


SOLD NATIONALLY ON REPUTATION! Sell the 
tape made by tape experts, specialist manufacturers 

of electrical tapes EXCLUSIVELY for over a 
quarter of a century. With ACCURATE TAPES you 





e Color- 


© guess- 
erfectly. 







can be sure of complete customer satisfaction and 





a steady growth in tape sales and profits! 








plus 16 
sured at 


suring— 


ACCURATE FRICTION TAPE 
A superior product for all electrical 
and general taping applications. 


ACCURATE RUBBER TAPE 
Made from high quality unvulcan- 
ized rubber for longer life. 


ACCURATE PLASTIC TAPE 
Combines dielectric and mechanical 
strength to reduce bulk, speed 


taping. 





ADVERTISED NATIONALLY! Accurate Tape 
ads appear regularly year round and reach 
important tape users and tape buyers 


everywhere. National advertising plus highest 





quality mean Accurate Tapes sell fast! 





manufac- 
NEW TAPE CATALOG AVAILABLE — Write for your copy and the 
lif. * Blue name of nearest representative. Address Accurate Mfg. Company, 
tons Garfield, New Jersey. 
nes Bute 
int Mfg. @ a * @ 
seh Cotta td foc, y 
, Denver, 2 
nnesotfa * 
* Warren 
age Gay YOUR BEST BUY IN TAPE! 
CANADA: 
aa MORE THAN A QUARTER CENTURY OF TAPE SPECIALIZATION 
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P416E 4 P416 — P418E 
16” Electric 1 . 16” Gasoline - 18” Electric 
Rotary j Rotary i 
List Price List Price 


P4522 
} 22” Reel Type 


-~_ > List Price 


PINCOR | _= 


Gasoline 


Fem Veaaad DIRECT TO DEALER 


PROGRAM PROVIDES 


I Lowest ATS Me Jaret } p45218 
21” Reel Type 


2 Franchise to Qualified i Staats 
Dealers 


3 Complete Line of Reel 
oe and Rotary Mowers 
9.50 | 2 4 National Service Program 
Mase 40% DEALER DISCOUNT 


PINCOR DEALERS CAN Tae | 
NIei SELL POWER ad List Price 


P4521 
21" Reel 
Type 


$124.50 
MOWERS IN VOLUME 


AT OUTSTANDING. ProriT 


Gasoline : 
Rotary , Pe Write 


5841 Dickens Aven 


; Nao eee PINCOR PRODUCTS 


ve © Chicago 39, Illinois mee 


P45) 8 18” Reel Type List Price $99.50  P4518B 18” Reel Type List Price $99.50 P4520 20” Reel Type List Price $117.50 





San 


[RETAIL STs 
san see eed tee 


r ERSTE: Bs 
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STOCK SKIL TRIMMERS NOW 
FOR BIG SPRING 
AND SUMMER VOLUME! 


a 


Se een i See ee 


ae 





LOWEST PRICED HEDGE TRIMMER 
WITH TOP QUALITY FEATURES 


You can build big spring and summer volume 
with SKIL Trimmer that offers so many exclusive features. 








* Die Cast aluminum housing 


—not plastic. Compare the SKIL Trimmer with others: Top handle adjusts 90° right 


, or left—lets user trim at any angle without tiring. Reaches up to 20 
* Big, powerful motor. feet with exclusive built-in adapter and extension handle. Avoids 
“jamming” with the extra-powerful SKIL motor. Self-sharpening 
santitintean tin blades insure peak performance. Die-cast aluminum housing resists 

damage. Of course the SKIL Trimmer is preferred by leading land- 
scape gardeners—first choice of homeowners. 


* Sturdily designed for long, 




















See Your SKIL Wholesaler or Send Coupon for Details on The SKIL Trimmer 





| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
al 


SKIL Corporation, Dept. HA-34 

5033 Elston Avenue, Chicago 30, Illinois 

Please send complete details on stocking and selling 
SKIL Trimmer, 





Nome___ 


Company_ 


Street_ 


City 


ee 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
i. 


2 
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NEW ELECTRIC 


HIS 


is 
4 2 a \ — a 
. 4 ; »' . 

¥ a ——— kil . 

you've . : ae 
been ; | J & ee ber 
‘ - , . oo 
waiting = ‘ Pas 
for —S fe 





a ee eke ie De ee er ae tee St ae 


jy 
ao 
Seymour Smitn z Be 


No. 700 $299 


RETAIL Saves user's back — he stands as he trims @ pw" 
Reaches hard-to-get at places easily @ Saves a! 
user's time—it trims as he walks, and pulverizes 

as it cuts. Dual action—Rolls back and forth easily 

on wheels. Readily swings side-to-side to cut 

wide swath. 


You've been asking for it! We've been 
spending months in development work, 
designing, testing, re-designing, re-testing— 
and NOW, the Electric Lawn Trimmer 


* ° 
you can sell in volume because Powerful, AC-DC 


Slip-clutch protects 
motor with substantial cutter knife and motor TQ 
radial thrust ball bear- from damage by ob- 
ing. Hardened and structions. 


ground tool steel shaft. 


the price is right, and 





because you and millions 
of gardeners know the Cutter baile con be 
* Easy one-hand opera- file-sharpened without 
tion. Has auxiliary grip removal. Easily re- 
for two-hand, side-to- placed. 

side operation. 


name behind it. 





Big Consumer Advertising Colorful sales card 


in Better Homes and Gardens, 
American Home and other 
leading magazines will feature 
the No. 700. 











*Bracket on handle 
for holding up to 100 
feet of cord. 


* EXCLUSIVE 


packed with each trim- 
mer. Envelope stuffers, 
ad mats also available. 


Written guarantee with every machine. Also available - 
50 ft. rubber covered cord extensions—the 700-C. 
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ANO SeymouRSmitH ads 


will sell 


your trade 


THE NEW 
ELECTRIC 
LAWN TRIMMER 


ao 
er 
ops © pase 


Soci tes = : ARE YOU READY? 
ADS IN 1 ce Oa en | orver NOW, 


BEFORE IT'S TOO LATE 


f cre 
that 
Ps = qpall © 





Saturday Evening Post 
Better Homes & Gardens 
American Home ye Interest in the new Seymour Smith 
House & Garden en No. 700 Electric Lawn Trimmer 
Household Awe MOO is tremendous—both by trade and 
consumer, 





ya yr Don't | fitable sales by noth 
we Sen ion't lose profitable sales by not hav- 
Flower Grower sisi a a3 ee et ing the No. 700 on hand. It's backed 
Popular Gardening A ait = Sore , by the greatest ad campaign ever 
and others 3 \ ace an Hen launched for a garden item— 
tional i 
TOTAL CIRCULATION national magazines, newspapers, 


television and radio. Also dealer 


20,600,000 _ ee cae aids for your use. 


The Seymour Smith No. 700 is 

the season's hottest item. We've 

trebled production to try to keep 

up with the demand! It can make 

you money—and satisfied customers 
—place your order NOW! 











R FOR PROFIT The finest Lawn Trimmer plus the most 


1. Have your stock ready complete merchandising! 


2. Display it prominently at 
lawn trimming time 





3. Advertise in your local paper Seymour Smit 


(ad mat sheet packed with each Trimmer) No. 700 
ELECTRIC LAWN TRIMMER 


Seymour Smith & Son, Inc., Oakville, Conn. 
Sales Rep.: John H. Graham & Co., Inc., 105 Duane St., New York 8, N. Y. 


] 


ini 
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PICKETS CROSS 
EVERY 3 INCHES 

































PICKET TOPS PERFECTLY EVEN 


ta TOPS ~~ , a 
INTER WOVEN 
» 


i 


DEEP 
CRIMP IN 
PICKETS 


r A 


TOP CABLES 
2% INCHES 
APART 


CABLES CANT 
BE MOVED 
REVERSE TWIST UP OR DOWN 


> « 
v 


< 


4 ENDS WOVEN INTO © 
TOP CABLES AND 
4 SECURELY LOCKED 


UNIFORM 


| SPACE BETWEEN 
SPACING 


OTHER CABLES 
6 INCHES 


r 


“REVERSE LOCK ON BOTTOMS OF PICKETS 


—™_~ 


Y“. wetveo »Y/ 


AT EVERY | 
INTERSECTION 


- 


PERFECT »f 
STRONG 
VELDING 


EP-CRIMPED 
CABLES 


EVEN 
PERFECT SPACING 
STRONG ‘ > 


| ° 
WELDIE BRIGHT, DURABLE, GALVANIZED FINISH 


CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION 
UNITED STATES STEEL CORPORATION 
WAUKEGAN, ILLINOIS - SALES OFFICES COAST TO COAST 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


When you’re showing a customer Cyclone 
Lawn Fence, take a few minutes to point out 
to him the features that put Cyclone in a class 
by itself. It’s the quickest way there is to ring 
up a sale. 

If you’re talking about Cyclone Woven Lawn 
Fence, point to its firm, uniform weave. Picket 
wires have a deep crimp that locks the cables 
securely in place. And horizontal cable wives 
have a triple twist between pickets with this 
twist reversed on every picket. It’s a strong, 
durable fence that keeps its good looks. 

‘ And if it’s Cyclone Welded Lawn Fence 
the customer is interested in, show him how a 
strong weld at every joint holds every wire in 
place. Wires are straight with spacing that is 
absolutely uniform. A deep crimp in the hori- 
zontal cable wires gives extra stability to the 
fence. 

Every fence sale should bring an order for 
one or more Cyclone Gates. And don’t forget to 
mention Cyclone Trellis and Flower Bed Bor- 
der, too. 

Customers appeciate quality and they recog- 
nize the Cyclone “Red Tag” label as an assur- 
ance that they are buying the best. Keep full 
stocks of Cyclone Hardware Products on hand, 
and call your jobber today to fill any gaps in 
the line. 





FLEXIBLE STEEL MATS 


ast Longe 
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U-S*S CYCLONE “Re77079 HARDWARE PRODUCTS 
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‘ Talk abour these Teatures 


3 | when you talk about 
Cyclone lawn fence 
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Every homeouner needs NO-SEE Grass Barrier 
Repeats and Repeats! 














d 
Syclone 
yint out 
1a class 
to ring 
n Lawn 
. Picket 
2 cables 
le wives 
ith this 
strong, 
1 Fence § 
1 how a ae 
~atage i ’ on) 
wirein Bt | eee Here’s how it’s used... 
that is - Bees AF NO-SEE is installed flush with the soil 
. : around shrubs, flower beds, trees, hedges. 
ne hori- : Gives a permanent neat edge that stays put! 
r to the v4 i Keeps grass out of driveways and away 
ne from fences. Gives any lawn a well-kept, 
Noite teleur tar toler te tile 
‘der for 
orget to 
ed Bor- 
y recog- 
1 assur- ‘ 
2ep full Af Je | ’ 
h ere’s how it works 
n hand, 
aps in — ° ° P 
_ || Eliminates grass trimming and edging 
NO-SEE is made of corrugated, galvanized steel selected 
| expressly for this purpose. Sections two feet long by four 
. inches deep key together with special clips making a 
* Packaged 40 feet in colorful car- Paid - P P 6 


continuous length. Easy to install—just drive down to 
soil level. Bends easily around corners. Steel barrier 
keeps bluegrass, quack, bent, St. Augustine, Bermuda 
and other grasses from spreading into cultivated areas, 
You mow right over NO-SEE trimming edges neatly. 
Speeds cultivation too! 


ton. Easy to handle and display. Five 
packages to a master shipping carton. 


Ask your jobber for 
NO-SEE GRASS BARRIER 


or write for name of No-See will be advertised in leading national 


home and garden magazines reaching millions 
of homeowners. Newspaper mats and circulars 
are available for your own use. 


KEELOR STEEL, INC. 


925 Ninth St. S.E., Minneapolis 14, Minnesota 


nearest distributor 
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Advertisements like this, appearing regularly in regional 
farm papers, are catching the attention of fence buyers. 


ASK YOUR JOBBER...about Bethlehem Fence 
... Steel fence posts ... barbed wire... 
nails and staples . . . bolts and nuts 
... bole ties... baler wire . . . clothes 
line and other Bethlehem products. 


= 


iff 


BETHLEHEM 
FENGE 


~ 
; 


i 


—_ 
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MORE SALES PULL! 
MORE aRROEITS ! 


goer 
a 





sensationally ne 


F-PROPELLED 
Mo w-MASTE) 


the first lightweight self-propelled rotary power mower on 
the market ... and the 10 great rotary and reel models 
in the complete PROPULSION line! In every price 
— range—for every customer—PROPULSION 
offers you self-propelled profits. Mail the 
coupon NOW! 


RY ay 





~ 


mame 


Pew and IMF 


Rotary Power 














The sensational new 












Mow-Master is the f profit 
Mow .MAsrer 205, self-propelled _— Siam, elie endian Sodiaie 
The FIRST lightwéight self-propelled rotary from the 21 inc 18 inch 
power mower. y = electric. There's every cus- 





® Mows lawns faster... easier! . wf tomer's need 


® Cuts weeds and tall grass! 
® Pulverizes leaves and grass 
» clippings ! 


Model 184 — 18” Si 





EW PROPULSION 


pbwer Mowers! 


te PROPULSION line covers the 
fewer Mower market with three stream- 
, tugged models in three price ranges 
ith cutting widths from 21” to 18”. Com- 
bined with 7 Mow-Master rotary models, 
you'll make sales your competitors can't! 


















Model 521 — 21” Deluxe 


POWER EQUIPMENT DISTRIBUTOR OR JOBBER INQUIRIES 


INVITED .. .WRITE FOR DETAILS TODAY! 





te the Cine PROPULSION ENGINE CORPORATION 


7th Street and Sunshine Road, 
Kansas City 15, Kansas, Dept. A-3 


Yes! Let me in on the self-propelled profits of | 
PROPULSION'S 1954 Mower Line! | 








| 
| 
| Nome - 
| 
| 





PROPULSION ENGINE CORPORATION Address mapeencueesicn amas 
Subsidiary of Food Machinery and Chemical Corporation City State 

7TH STREET AND SUNSHINE ROAD, KANSAS CITY 15, KANSAS ae oa J 
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The Gardex line is priced right to help you 
meet mail order competition — with a self-service 
merchandising technique that equals 
super-market selling efficiency. In today’s 
market you need — right pricing and 

smart merchandising — as well as top quality, and 
you have them all in the Gardex line. 


= 
t 4 


— 
a 


Cut Your Selling Costs 


Recent studies reveal “practically 
every hardware store does up to 50% 
of its week’s volume in 12 to 15 
hours.” The answer—Quick Service 
through displays that hold adequate 
stocks, related selling, self-selection, 
signs that sell, price cards, etc. Only 
GARDEX GARDEN-diser does all 
this for your garden section. It holds 
over 100 tools, with each tool de- 
scribed and priced — practically a 
complete garden tool department in 
just 34” x 48” of floor space. Stim- 
ulates related sales and self-selling 
. .- builds garden tool volume and 
profits. 














Compare These Prices* 


Gardex Bow Rake....... list, $2.29 Gardex Floral Rake.......... list, $1.59 A a 
Gardex Garden Hoe...... list, $1.69  Gardex 4-Tine Cultivator... list, $2.29 + 9 1 
Gardex Half-Moon Edger. .list, $2.19 a = iets 
. . . . ar ex 
These typical low Gardex list prices include your full markup. purchase plan 
*Slightly higher Far West for only ayer ($25.95 Far West) 





ASK YOUR JOBBER OR WRITE FOR DETAILS 
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|, .SmartMerchandising — 
|,.Quality Guaranteed 
| Uneondt tionally! gs fet 


o SET Topay! 





THE FINEST QUALITY TOOLS 
AT COMPETITIVE PRICES 


In small hand garden tools here’s price vari- 
ety to appeal to all budgets. Each tool is 
priced for its utility and value—not just a 
one price, “take a chance” grab bag. Tools 
are high carbon steel—not soft, cold-rolled 
stampings. The display gives name, number, 
illustration and price of each tool. 


A multiple sales maker! The first and still 
the best “Midget” Tool Merchandiser. 


= Seater Named 
pee | Ss | A Numbered 
and Priced 


COMPLETE WITH TOOLS 


(Display costs only 
93c, Zone 1) Ask your Jobber or Write 


(Far West $13.98) , 
eign for Details 


GARDEX \NC. 50iN. Carroll Ave., Michigan City 3, Indiana 
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Here it is... the sensational new 


SAFETY REVERSE 


available on Springfield Garden Tractors 





Simple, rugged, low in cost—here is the finest reverse 
on the market. And it is absolutely safe. Pull back the 
control handle and you shove the jackshaft pulley into 
the reversing roller on the intermediate shaft. Take 
your hand off the control handle and the tractor stops. 

What a powerful sales feature. You have a story 
on service, too, This reverse has only 12 parts... 
which, incidentally, adds but $12.50 to the retail price. 
And it is factory installed. 


Big added volume for you 
Sell Springfield garden tractors, the line with the in- 
dustry’s most phenomenal sales growth for seven 
straight years, Sell the easy-to-sell optional reverse 
feature on heavy-duty 3000 series models for even 
more volume. Sell the industry’s finest designed line 
of attachments... including a terrific new cultivator. 
Get details from your Springfield wholesaler or 
write the factory. 


Springfield 
GARDEN TRACTORS 


A product of Quick Manufacturing, Inc., 
3258 E, Main St., Springfield, Ohio 








New Promotion! 


Springfield has done it again— 
come up with one of the finest, 
hardest-hitting dealer support pro- 
grams in the garden tractor indus- 
try. Bigger even than last year’s 
great program. A full schedule, in- 
cluding color ads, in 12 big circula- 
tion prestige publications will send 
customers to your store. And a 
potent package of “silent salesmen” 
— posters, counter cards, product 
tags, stuffers, mats, etc.—will help 
you close. 


New low cost 
CHAMP model 


The new Springfield Champ is low 
in cost and high in year-around 
sales appeal. Self-propelled. Husky 
2 h.p. engine with four rugged at- 
tachments mows, tills, gets rid of 
snow. Yet your customers can buy 
a combination four-unit package 
for close to $200 which takes care 
of lawn, garden, and drive. What a 
buy! What sales dynamite! 
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los ARE PUMP HEADQUARTERS IN YOUR COMMUNITY! 


JET SYSTEMS . WATER KING R00 PUMPS , Uriuity TYPE PE . SELF-PRIMING PUMP “: SPRINKLER IRRIGATION SUBMERSIBLE 
v ¥ x 
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gain — 
» finest, 
rt pro- 
r indus- 
t year’s 
lule, in- 7 
circula- CELLAR DRAINER 
ill send B 
And a CCduse YOU SELL THIS COMPLETE PEERLESS LINE 
lesmen” = : f ; : 
product YES, compete with the pump line that’s complete. You'll widen your 
ill help sales potential; you'll satisfy all your customers’ needs for pumps for 
home, farm and business. You offer more, you sell more, you make MAIL COUPON FOR FULL PARTICULARS 
more! No new name to pioneer when you sell Peerless, f 2erle 
e to pioneer when you sell I cerless, for Peerless PEERLESS PUMP DIVISION 
means quality to a// pump buyers. Write for information on how, Food Machinery and Chemical Corp. 
when v - - Se > aimee. 2005 Northwestern Ave., Indianapolis 8, Ind. 
when you sell the gen Peerless line you are pump headquarters OR 301 West Avenue 26, Los Angeles 31, Colifornio 
in y », mak : > = : 
. | your community, making competition, not just meeting it Do it (ini sail lien ii alias Nii itinn 
» is low today. You'll be out in front with the line that’s easiest to sell, in- 
‘around stall and service, the complete Peerless pump line. 
Husky Name janeabianaias on a cuseemeeeann 
ged at- ) | 
rid of 
an buy PEERLESS PUMP DIVISION Compony__ — 
yackage FOOD MACHINERY AND CHEMICAL CORPORATION | 
es care Factories: Los Angeles, Calif. and Indianapolis, Indiana. Address _ _ — 
What a Offices: New York; Atlanta; Chicago; St. Louis; Indianapolis; Phoenix; Fresno; | 
a los Angeles; Dallas, Plainview and Lubbock, Texas; Albuquerque, New Mexico. | 
Distributors in Principal Cities; Consult your Telephone Directory | HA D.A 
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Make Rope A Profit-Leader 


WITH COLUMBIAN COLPACK COIL CARTONS 





Save Time and Space... 
Make Extra Sales! 


COLPACK octagonal cartons hold approxi- 
mately 25, 50 and 75 pounds of 3/16” to 
34,” diameter Pure Manila or Radium Sisal. 


Rope stays properly coiled at all times. 


Each foot is in prime condition as it leaves the box! 


) 


mnie 


Shape of carton adapts it to your storage and display problems. 


Place it anywhere—on floor, on counter, under counter, or in base- 


i 


\\ 


ment—and it serves as storage bin, display unit and dispenser. 


ANN 
NY 


Order Columbian Pure Manila and Radium Sisal Rope in the versa- 


A 


tile Colpack Cartons from your jobber. Price per pound same as 


ordinary coil. 


TAKES LESS ROOM EASIER TO DISPENSE LOOKS BETTER 
































Compact cartons save room, Simply punch out hand Always clean, compact, 
make room for complete hole at top of carton. Pull neatly coiled. Free from 
stock... preventing lost sales. rope end, cut. Remaining dust, oils, abrasives. No 
Store or display anywhere. end always easy to reach. lashings to cut. 


COLUMBIAN ROPE COMPANY 
400-70 Genesee St., Auburn “‘The Cordage City,” N. Y. 


<—<—_ 
SY 
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~ TRIMMER MOWERS with 
~LEAF PULVERIZERS 
AT NO EXTRA COST! 


OUR NEW MODELS all have striking red-and-yellow bases, of either 5-times-stronger 
permanent mold aluminum with leaf pulverizers included, or smooth stamped steel. 
We offer an unusually wide selection of both belt drive and direct drive models, 
with Briggs & Stratton or Clinton gasoline engines or reliable electric motors. The 
Lazy Boy line will be advertised to over forty million home-loving Americans through 
OUR NEW NATIONAL ADVERTISING CAMPAIGN in Life, Better Homes & Gardens, Household, 
Flower Grower, Popular Gardening and American Home, to help make YOUR 
selling job easy. 


Find out how you can sell MORE in ’54; write today to Dept. HA-3 


301 West 73rd Street 
oride “tae ad Ae a Lh, / /; 4 2 2 
Joti 47 ff, / Ij | es 
Yyy WAL 2 a 
/ Syed 4 AN os jen resger | id 
) 6) + \ ELECTRIC MODELS 
I= oa COMPLETE BPRS tesco pre, ate 
r 
price 119-50 with leat 
VAN 
y 
pulverizer. Sug. price 69.50 with 75- 
. cord. 


tei cl orga t Leo Uy; Yj Wf} i} ni ih MT 
jit il) Yan = 
yn | fl 
eae Te sae OF _ Bitde" sug’ rice $8 "a Y) 
LLAUSLSLGSIAEM NILA AE HOA AHS AUREL 


2) >. 7) se Vis j } 
i hy MAAS AMA AAA | 
Vii Mihi 
if, / egies | 
THE ; 
( P u e. Sug : 
’ rizer. \ 
SERGE tt” wae." SS ROTARY ) ae * 
“4y VS701-4 21” DIRECT MOWERS £1033-3 18” steel base 
* DRIVE, 2 H.P., alum. trimmer mower, 3450 
‘ Sane. am . Price 109.50 R.P.M. motor, i-pc. biade. 
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Genuine 
an economical lead substitute 


ne & T E a for caulking soil pipe joints 


(pronounced ‘‘MIGHTY’’) 


SOIL PIPE 


ae 











Outside 
skeleton 
protects scree 
on inside. 





Pee y 
thors Fs, 


NOW in lithographed cans 


No paper labels to tear or soil 


A SIZE FOR EVERY 
CUSTOMER NEED 


1 LB. CAN (seals 2 four-inch joints) 
GOES TWICE AS FAR... 12 in a carton—Shpg. Wt. 15 lbs. 


EASY TO USE... 


Simply mix with water 


Costs half as much 2 LB. CAN (seals 4 four-inch joints) 
12 in a carton—Shpg. Wt. 28 lbs. 


SEE YOUR JOBBER 5 LB. CAN (seals 10 four-inch joints) 


6 in a carton—Shpg. Wt. 34 lbs. 





ni SUNSHINE CHEMICAL co., nc. co0-s02-604 W. LAKE ST., CHICAGO 6, ILL 
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Hot-dip galva- 
nized inside and 
out; carefully 
threaded with 
standard pipe 
threads for per- 


ute ; J fect alignment. 
ae THIS PROFITABLE 


WELL SUPPLY 


By 


ae 








CE <a 
es ¢ dea As 
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ee 


Lie oe) right? 
Res re 
= + 
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> Covered with 


the finest brass 
gauze, in all 
mesh sizes. 


Gaure protected 
Wy. by perforated 


=" PROTECTO - SCREEN WELL POINT brass jacket. 


Carefully made. 


ouside = for rocky, gravel soil — 
skeleton YAS , 


protects screen A Filtering unit is fully protected. One piece, forged steel 
on inside. , drive point. Larger inlets, 30%, more holes, produces 2 


to 3 times more water. 


CAPITOL WELL COUPLINGS 
Drive-Well, Drive Pipe, Reamed and Drifted, Well 
Drillers, Water Well Casing and Standard Merchant 
are some of the different types of Capitol Cou- 
plings available. Made to exacting specifications 
for perfect performance. 


DRIVE SHOES 
Machined from forged steel with deep recesses One-piece 
in shoulder; tapered threads. Cutting edge forged steel 
heat-treated for additional hardness without Give putes teen 
eat-treated for a ional hardness integral pert of 
brittleness. Made for superior service under the well point. 
the most severe driving conditions. Eliminates sand 
or mud leaks. 


DRIVE CAPS Assures straight 
driving. 























Made of the finest forged steel which imparts 
a tensile strength far in excess of requirements. 
Machined and vented in accordance with stand- SOLD ONLY THROUGH 


end epoctentions. RECOGNIZED WHOLESALERS 


ALL RED-I-WELL POINTS 
% ARE INDIVIDUALLY CARTONED 


eliminate screen damage, 
increase profit 











its) 


ts) 





i, ILL (IR See Ot aes 222 au 6 MFG. & SUPPLY CO. 
1, 1954 ae COLUMBUS, OHIO 


COUPLINGS — NIPPLES ——- UNIONS — RADIANT HEAT FITTINGS 
FURNACE COILS — WELL SUPPLIES —_— STEEL PIPE FITTINGS 





More Mowing Power-More Sales Power! 


FIRST AGAIN 


with a popular priced ~ 


~ SELF-PROPELLED ROTARY 


} NEW FINGER-TOUCH dill 
give your customers CLUTCH CONTROL 
° NO PUSHING! 
the most for their 
1 Raise hand lever and 
money. mower starts .. . lower 


it and mower stops. 


e New, lightweight 2 h.p. 
Briggs & Stratton gas engine 


with recoil starter. 


e Extremely maneuverable 
Front wheel drive—Mower can 


ole) ol-1eel(-reMmiilelalelel ha 


e Walking speeds 


Th 
—slow to 5 if 
miles per hour, | i 


fa. 4 


e Well guarded. 


¢ Cutting heights 
tto. 3”. 4 oat he 


cutting width 
@ Leaf mulcher attachment 9g 


ehell ele] (- Mok Melamelaa-1 1 10am 
e New appealing colors ; . Be sure you are ready for spring! 
ae ee _— eM a ) Order Homko self-propelled 
iful blue hammerloid chassis. 
rotaries from your jobber today 


Ca py iP 7 > 
a : mY : 
Reel Type Mowers Conventional Rotary Mowers 30” Riding Mower Lawn Sweepers 
18” to 24” 16” to 20” Gas & Electric 20” & 24” Trimmer 


(pee the brand in demand « Monutactwed by Western Tool & Stamping Co., 2725 Second Ave., Des Moines 13, lowa 
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The Resinite Twin-Tube Sprinkler is this year’s 
sensation! Produces an even, rainlike spray over an area 20 fect wide; is more 


flexible for curving around flower beds and irregular borders, can be used on newly 
seeded lawns or freshly cultivated gardens. 


| DOUBLE SALES APPEAL! | Home owners immediately recognize that this is by far the greatest portable 


sprinkling system ever made. Heavy duty vinyl, will not rot or mildew, Distinguished packaging attracts buyers. 


ast is conducting the most comprehensive advertising 


campaign ever this spring... large newspaper ads... magazines... radio... television 
... direct mail. ..store displays. 


| DOUBLE PROFIT! With twice the utility, twice the sales appeal and twice 


the promotion, Resinite Twin-Tube sprinklers will sell twice as fast and produce 
twice the profit for alert dealers. Be sure to ask your wholesaler 


=, ...or send the coupon below right now! 


ae a ae acs . *Manufactured under U.S. Patent No. 
a ; - ay 2621075. Be sure any multiple tube 
= . “y * vn sprinkler you buy bears this patent 





fear 
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ee 
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=, number. 


CUT AWAY 


Showing heavy 

construction of 

™ twin tubes. Brass 

camel couplings at both 


| Jesinite Taco ube ends. 


cag Resinite Twin-Tube 
Sprinkler is attrac- 
tively packaged for H ¥ Swnennee 
$ Resinite Sal - — 
i ; 5 ' es Corp. 
impulse sales in 25 and | Box 1257, Sante ae 


50 ft. lengths. ; 
j g 1 5€nd complete information pric f 
" es and 


liberal di 
' iscounts on a 
Sprinklers and Soaker-spsy nvm —_ 


a, Calif, 





ibility. Sprays Name 
= ntire length. Store _ Title 


. Beauti- 
a reractively Address 
at margin for City 
Our wholesaler = 


Mfd. by Resin Industries, Inc. FF ; 
m leas, d 
¥ RESINITE ne i cal Twin abe Sprinkles “aes ytd 
tube, ond single tube *P" Sold by RESINITE SALES CORP. Wy Pray. Of 35° Soaker. 
oer Box 1257, Santa Barbara, Calif. ¥v 


Zone_ a State 
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g Ake ous! ROSE OUST 
4 4 é 3 me } 
. wo , Wi lA yj 
: Ea ae, 


SRO? Rei iter Hone 


Sel. and, spotlight; the evitinw VIGORO Lins 

Kode Dust | for complete rose protection) -Tree Spray 

(the post protection every tree needs) amd ARC 
kitler | 


f . 


~amk, rach 1 Christense 


Outstanding 
trial Design 


| 


DISPLAY VIGORO*- the 


.. 


nifrnads Inge pe aN eter 
ie) all than brands SUGGEST Instant VIGORO — 
| tho new waltr-dotuble, ViGORO 


fpeall year, all purpose feeding 





Specially desig 
all-steel h 


KEEP End-o-Weed 
CRAB GRASS KILLER 
wm the pictinrr, too! 


Feature ‘em all... early Spring to late Fall ! 
YOU AND VIGORO CAN DO WONDERFUL THINGS |! 


¥ R SWIFT & COMPANYS COMPLETE BALANCED PLANT FOOD 
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Gilead ROTARY POWER MOWER 


4 


~ ur “i 
a chee , i8” and 20” Cut 


Designer, The COOPER Cyclo-Mo Triminer Type Rotary Mower - an instant hit when introduced in ‘53 - now 
4 seis a new high in design and will surely make a ‘HOME RUN” for dealers in ‘54. 
{ Improved design provides lighter weight, maximum safety, closer trim, contour cut with NO 
SCALPING, adjustable front grass chute eliminates windrowing or bunching, simple height 
adjustment from i142” to 3%.” permits the cutting of high grass or tough weeds, plus new 
Briggs & Stratton 4-cycle, easy starting engine for extreme flexibility and power. Truly 
“TOPS” in design, performance and safety. 


AML/IPPE REEL TYPE POWER MOWERS 
18” and 20” Cut = 


Fully enclosed oversize Diamond chain drive. 
Oversize enclosed Timken reel bearings with 
automatic ftakeup. Tubular standup steel 
handle. Patented, positive action, non-wear- 
ing clutch. Simple, powerful, self-locking. 
Extra strong, zinc die cast alloy frame. Zinc 
\ \ die cast alloy pini with hardened steel in- 
\ \ seris. Patented 








“Quickset’’ height 
adjustment with a 


range of 2” to 2%”. 
y Briggs & Stratton 4- 
' a cycle engines. Power 

driven weed culter 


(optional). 


designed blade and shroud has desirable leaf mulching action. Tubular type 
all-steel handle with large rubber grips sfands up for easy and compact storage. 


Imperial " 
27”. ROLLER TYPE MOWER Nationally Advertised 


for ‘54 in 
Rubber covered steel roller Saturday Evening Post 


and caster wheels. New Better Homes & Gardens 
oes . American Home 
positive reel adjustment and Flower Grower 


\ 
, new all-steel welded deck. Sunset 
Briggs & Stratton 4-cycle 3.1 —_ Ay ; “ 
HP engine. Rubber tired ed Sg 5 Write or WIRE for litera- 
() Riding Sulky (optional 
= 4 
a; 


equipment). ture, prices and name of 


nearest distributor. 


COOPER MANUFACTURING COMPANY 


609-611 South First Avenue 
Marshalltown, Iowa 
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ILT FOR THOSE WHO WANT THE BEST 








SELLS FASTER [PA SPRINA Vj 
BECAUSE IT SPRINKLER \ s::2= 25 2° |lom 
PERFORMS BETTIR > 


pressure. T 
makes SUF 
25 ft. long by 25 ft. wide 
(625 sq. ft.) 


$998 
Compare it with 3 




































< @ NEw 
50 foot length may? SUPPLEX 
SO Nong by 20. wide Pot. Pend. 
any other Hose “(1000 sa. f.) @ THE FASTEST SELLING  jickel Plat 
$ 98 SPRINKLER, and no wonder! Look at | example 
. 5 the package! The bright, appealing § product su 
and /or Sprinkler lustre of high purity virgin plastic, the 
PRICES INCLUDE STORAGE REEL 


sturdy reel, and the tell-all story on 


\ the colorful package streamer combine 
AND ORDER NOW! to sell SUPPLEX for you! 








REINFORCED 
GARDEN HOSE 


@ THIS TIRE-coRD 
REINFORCEMENT 
makes SUPPLEX so tough 
you can shut it off at 
the nozzle and leave 
under full pressure 
in the hottest sun 
for days! 











50 FEET = BSW 2/ serrez =: @ THE STURDY FREE @ NEV 
GARDEN HOSE REEL REATT 

+8 95 clinches the sale for you! COUPLI 
And it really is a sturdy tightened 

garden hose reel, not easily to 

just a holder for a hose. SUPPLEX 

You reel out the hose Gre avail 

@ LOOK AT THE NEW SUPPLEX HOSE easily and wind it up tailor-mai 
PACKAGE—bright, lustrous, colorful! An All again without struggle. _ rope 
mage. 


Plastic, Reinforced Hose packaged on a sturdy 
FREE REEL! And the colorful package streamer 
sells SUPPLEX for you! 










©1954 SUPPLEX CORPORATION 














LING 
Look at 
pealing 
stic, the 
tory on 
-ombine 


RE-CORD 
CEMENT 
=X so tough 
t it off at 
and leave 


pressure 
Hest sun 























FOR COVERAGE—WE HAVE YET TO SEE THE 


EQUAL OF SUPPLEX: 1,000 square feet at 25 pounds 
pressure. THE PATENTED TRIPLE TUBE CONSTRUCTION* 
makes SUPPLEX always lie flat and spray upward only, 
preventing damaging downward jets. 


@ NEW ELLIPTICAL 
SUPPLEX COUPLING 
(Pat. Pend.) Solid Brass, 
Nickel Plated,—one more 
example of SUPPLEX 
product superiority! 





@ NEW SUPPLEX 
REATTACHABLE 
COUPLINGS can be 
tightened or retightened 
easily to prevent leaks. 
SUPPLEX SERVICE KITS 
Gre available to make 
tailor-made hose lengths 
and repair accidental 
damage. 








© at PLASTIC 
CONSTRUCTION 
MAKES SUPPLEX 
% lighter than the old- 
fashioned rubber hose. 
So light a child can pick 
up 50 feet of hose with 
one hand, FREE REEL 
and all. 

























© THIS stuRDY 
STORAGE REEL pro- 
vides for easier han- 
dling and longer life 
for SUPPLEX. 

SUPPLEX is the only 
triple tube sprinkler 
packaged on a reel. 






@ HARDENED 
SPRING STEEL 
FLUSH-OUT CLAMP 
We purposely do not put 
a coupling at the flush- 
out end: To attach two 
or more sprinklers would 
seriously reduce proper 
coverage and soil pene- 
tration. 

SPLICING AND REPAIR KIT RKS-1 available, consisting 
of Reattachable Male Coupling, Reattachable Female 
Coupling and End Cap with Washer. 





*U. S. Pat. 2,621,075. Other Pats. Pend. 









SUPPLEX ADVERTISING BUILDS YOUR SALES IN 
The Saturday Evening 


LIFE | post 


Beller Homes ff House Beautiful 


and Gardens 





Pore ran 


Flower Grower GARDENING 














“AMERICAN 





HOME 


—and Newspaper Garden Sections 


Order SUPPLEX Sprinklers and Hose 
from your jobber’s salesman now! 


SUPPLEX CORPORATION 


Division of Industrial Synthetics Corporation 


GARWOOD, NEW JERSEY 








| VY, pege LIFE - 





Yes, it’s just @ year since new 
xEN was first put on the na- , a 
5 times more advertising In "Al 


yet it’s already in first 
1954 


tional market, 
li car polishes, waxes, 
e, LIFE (May 17, June 21) 


place among 4 
and cleaners! We know this sensational 
t Can” Offer Full Page, plus Half Pag 
alf Page, post (April 17, june 5) 


for your Firs 
a important part in p full Page, Plus 4 
e it is again: 
ear’s promotion, 
there’s nothing extra for you to do. 
Offer sells stock right off your shelf. 
Customer pays full price. You pocket 
regular profit. A full line of display 
and tie-in material, including shelf 
strips, to help keep the kettle boilirg! 
Don’t get caught with your stocks othe Big Story” 
down. Order RODYSHEEN today! on NBC—TV 
june 11, June 18 
july 2, July 16 





“We Pay 
played at 
it there. So, her 

As with last y 


utting 
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WERE BUI 
LDING A FIRE UNDER YOUR CUSTOMERS 


ORDER TODAY FOR BIGGER PROFIT: ! 


\/ 
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BIG 6 INCH BRASS BELL 


SUGGESTED RETAIL 


$6.49 try gift” for friends 


@ No party is complete without 
this “Come and Get It” Bell 


We believe that there is something almost irre- 
sistible about a BIG polished brass bell! And this 
new Patio Garden Bell is a beauty that folks just 
won't be able to leave behind. It’s a 6” Solid 
Brass bell, highly polished and lacquered. Tongue 
is cast and has an easy rocker type pull action, 
a slight pull on the rawhide lanyard produces 
a loud pleasing tone. 


The Patio Garden Bell is mounted on an 
iron “Good Luck” horseshoe bracket... 


@ And it’s a perfect House 
Warming or “back to the coun- 


PATIO 
GARDEN 


BELLS fa 


Big Spring Sales 
Big Summer Sales 
Year ’Round 

Gift Sales 





WITH THIS BELL YOU CAN 


occasion 
@ Call guests to patio area 
@ Call the children 
@ Barbecue Bell 
@ “Come and Get It’ Bell 
@ “Chow Down” Bell 





@ Make every outdoor meal a festive 








finish on bracket is antique black satin. This 
bracket is perfect for mounting on building, fire- 
place, patio, porch or tree. 


Bells are individually packed, fully assembled 
with bracket attached in attractive display car- 
tons. Show it and you'll SELL it! 


The A 2360 Unit consists of 6 Patio Garden 
Bells (each in display box) packed in a master 
shipping carton. 


BEVIN BROS. MFG. CO. 


105 Duane St. 


New York 8, N. Y. 
Please send me more information on the BEVIN PATIO GARDEN BELL. 


BEVIN 





NAME 


BROS. MFG. CO. 
EAST HAMPTON, CONN. 


FIRM 





Sales Agent 
John H. Graham & Co. Inc. 


ADDRESS. 





105 Duane St., New York 8, N. Y. 


MY JOBBER IS 
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Women everywhere acclaim the 
new MET-L-TOP! More beauty...more 
strength...more leg room...than any 


MM AAUMUMMALLALLLAL cacy , | r 










J 































<< s ae ‘ 


Take a radically different de- 
sign that allows worlds of room 
for legs and knees...in a 
strikingly modern color combi- 
nation . . . add safety, strength 
and the famous MET-L-TOP 
double-top . . . and you have 
an unbeatable, sales-winning 
combination. Little wonder 
that the new MET-L-TOP is 
making sales history every- 
where! 


— Retails for 413 B 


Other models, for stand-up 
ironing, $8.95 and $9.95. 














Tok Ur 
@ Guaranteed by > 
Good Housekeeping 

wr as AbvraTIstD ae 


= 
> 
s¢ 
, a 






A 


MET-LTOP O& 


THE ORIGINAL ALL-METAL IRONING TABLE 
GEUDER, PAESCHKE & FREY CO. © 1700 W., St. Paul Ave., Milwaukee 1, Wis. 
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132 


and-up 
$9.95. 


1 4, 1954 








FIRST PRIZE 
SECOND PRIZE 


NEXT 5 PRIZES 
NEXT 10 PRIZES = *50 each 
NEXT 20 PRIZES = *25 each 
NEXT 100 PRIZES $10 cach 


‘1000 
*500 


$] 00 each 


245 ADS 
LI F E McCalls 


























IN SUNDAY NEWSPAPERS 
243 COMIC SECTION ADS 


March 21 
April 11 





May 2 





“WESTINGHOUSE 
STUDIO ONE” 





You cAN BE SURE...1F ITS 


Westinghouse 
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137 CASH PRIZES FOR 
BUILDING DISPLAY AROUND 
FABULOUS STEAK KNIVES PREMIUM 


With a single action, you can build light bulb profits, win 
$1000.00, and get a free set of steak knives. How? By build- 
ing a light bulb display around the new Westinghouse pre- 
mium. Your customers get 6 “Quikut™ hollow ground, 
Stainless steel steak knives for just $1.00 and the front 
panel from a Westinghouse 3-bulb carton bought at your 
store. Westinghouse handles all details. You simply pass 
your success story on to Westinghouse in 100 words or 
less. A snapshot of your display, tear sheets of ads, or any 
other materials better your chance to win. All entries will 
be judged on ingenuity and sales results, and become the 
property of Westinghouse. The contest closes May 31, 
1954. Your free set of steak knives will be mailed as soon 
as your entry arrives, 


FREE DISPLAY KIT 


contains basic materials 
to build prize-winning display 








8Y%4_" x 11Y4" 
Display Card 


Wall Streamer 
= es ee ee 
Westinghouse Lamp Division, Dept. HA-3 
Bloomfield, New Jersey 


Please reserve my free set of 6 steak knives and rush 
my free display kit. | am interested in entering the 
Westinghouse Display Contest 


oe 
I 
I 
I 
i 
[_] | now sell Westinghouse Light Bulbs * I 
I 
I 
i 
I 
i 


[_] ! am not yet a Westinghouse Lamp Dealer 





| NAME ‘ — —— 

| ADDRESS ig tac i alain —— 

{ ee ee eee 

i Mailing this coupon does not obligate you in any way 

Tee © 2 2 fF Fe hFTLUD.LUD.LUDGLU.L UG. UG.LUG.L UG UG 
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DELUXE 20” ELECTRICALLY REVERSIBLE 


$597) 


RETAIL 
CHELSEA PRODUCT , 


F.E.T. INCLUDED 











So Many Features 
Go With This ~ 


ACWELSER. 


Qa woow FAN 


nee 





WRITE FOR. the name of your nearest Chelsea distributor 
and complete information on the many models of window and 
attic fans in the big Chelsea line. Prepare for summer sales! 


CHELSEA FAN & BL 
PLAINFIELD, 


MANUFACTURERS OF INDUSTRIAL 


88 


NEW 
VENTILATING AND HOME COOLING 


sé /] 


reversible motor ¢ Top-quality, 


Features. you can Two-speed, electrically 
all-steel, heavy- 
duty construction ¢ Adjustable side panels to 
fit any standard window « Soft, mist gray finish 


. plus pro- 


Display stands for 


to blend with any color scheme 
aids that include: 


each size fan ¢ Stands for multiple fan displays 


motional 


¢ Window streamers and store display cards 
Counter displays with literature holders ¢ Attrac- 
tive direct mail literature ¢ A wide variety of 
newspaper mats for local advertising. 


aha 









and this is only one in a line of seven 
popular models by Chelsea—famous for years as 
ee 


a line you can sell in volume with electrically 


builders of heavy-duty industrial fans . . 


reversible models priced to meet every home 
. Only $49.95 for the 16” 
20” model and $99.50 for 


with every one built to the 


owner's budget! 


fan, $59.95 for the 


the big, 24” model 
highest quality and performance standards . . . 
Sold 


throughout the entire country. 


only by Chelsea distributors located 


Ower CO., INC 


S$ERSEY 
EQUIPMENT 
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in the kitchen 
year-round with “new style" 


Vicoware. 
patterns 


Your eyes don't lie! pecoware’s new “Golden Basket” 


and ‘Flower Cart’’ patterns are every bit as 





fresh and different as the color pictures show — 


gay designs by famous Freda Diamond. 


There's real style leadership in the bright, crisp 
sunshine of ‘““Golden Basket” and the perky Parisian 
air of “Flower Cart’”— a “new look”’ in metal 
kitchenware. The predominantly red and yellow color 
schemes of these patterns are ideally suited to 

today’s color trends in kitchens. And, of course, 

these patterns are on outstanding pECOWARE 
containers, famous for their value, sturdiness 


and convenience. 


Be the first to show “Golden Basket” and 


“Flower Cart’’— your sales will prove you were right! 








CONTINENTAL E CAN COMPANY 


CONTINENTAL CAN BUILDING, 100 East 42nd Street, New York 17, N. Y. 


EASTERN DIVISION CENTRAL DIVISION PACIFIC DIVISION 
100 E. 42nd St., New York 17 135 South Lo Salle St., Chicago 3 Russ Building, San Francisco 4 
































2 Big, New Coleman Merchandising Deals 
Help You Sell More in’ 


Here are two great merchandise deals that help you sell more to the big 
vacation trade—backed by powerful retail sales promotion inc/uding—absolutely 
FREE —new brilliant, colorful sales-producing “Outing Pal” displays shown above 
with these Coleman merchandise orders: 


Deal No. 1— With a $300 order for any combination of Lanterns, Camp Stoves, 
Picnic Tables with parts and supplies at regular dealer prices, you receive FREE a 











> PETE Comp Stove Saved Us 
| or Oer Vacutior ° . ‘i > . on ‘ —_ ‘ . 
| $7.36 © Dey OO cam ame complete 8-piece, full color display set including life-size Betsy-Girl action display. 


Deal No. 2— With a $100 to $299 order for any combination of the above men- 





tioned Coleman merchandise at regular dealer prices, you receive FREE a display 
set of 7 pieces (without Betsy-Girl action display). 


@ Backed by Hard-Selling Ads Like These in 
and Other Powerful National Magazines! 


This Coleman national advertising gives you strong retail customer promotion 
that pre-sells Coleman “Outing Pals” for you no matter where you are located. 
| You get this plus: top quality, easy-selling products that are outstanding leaders 

in their fields—and the new merchandise displays that attract customers and 
| identify your store as Coleman headquarters. 





Salete | Many other Coleman “fetch-’em-in” retail sales aids are ready for you, includ- 
Vesses | ing special newspaper ads that tie your store in with Coleman nationa! adv ertising 


Saved U 
Our —s caster 








—booklets, sales literature, radio announcements in both script and recorded 
| form—everything you need for a real retail selling job that makes the Coleman 
. YUE ) 
line your profit line. 
ry ay, Ask your wholesaler, or Coleman representative, how you get all this retail 
% : 7 | selling help. And order your display deal at once. 
’ Colemes } zu The Coleman Company, Inc., Wichita 1, Kansas 
olen 
| 


ORDER FROM YOUR WHOLESALER 
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@. COMBINATION PORTABLE-WINDOW FANS 














als 

















big 
wi _— A complete Sell-out for Two Straight Years ... 
ove ; 
Large, powerful Yes, for two straight years every LAU 
me A pee oe ps Fan produced has actually “jumped” 
yes, expanders. from the retailer's shelf to the con- 
Ea sumer’s home. 
lay. Now Further Improved ... New handsome 
en- designs, improved performance, more 


Also 12” and 16” models - Available 
lay with side expanders and “TILTA 
BREEZ”’ stands as accessories, 


eye-appeal and superior construction 
..all add to the ‘‘sales-ability”’ of each 
LAU Fan. 


Plenty of Variety for Fast Sales . . . Every 
possible customer need is better satis- 


Tr thins us li 


| j lg. 








Three sizes in win- : 

dow fans! 22”-24” il | fied with a LAU Fan... 5 sizes and 
: and 30” models with | 
- 2 speed electrically eight different LAU models. 
ree ps pt Guaranteed 5 Years... Lau Fan ratings 
ind exhaust models. are Certified by the PFMA and carry 

UL approval. Fans are guaranteed 

i for 5 years and motors carry a 
wl one-year warranty. 
led 
lan 
tail 2025 Home Avenue * Dayton 7, Ohio 


THE LAU BLOWER COMPANY, Write for catalogs and full information. 
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[Aa] VACATION SPECIAL 


MERCHANDISING 


Arms} - - - PROFIT 36.56% 


WIRE RACK INCLUDED WITH EVERY ORDER! 














OLIN #333 Assortment includes only popular- 
priced best-sellers—the kind vacationists will be 
buying soon in big volume. Eight #2420 flash- 
lights, eight #2011 flashlights, 48 #1511 Guaran- 


teed Batteries—all in attractive counter displays. 
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Product 








8 OLIN FLASHLIGHTS TO RETAIL AT $1.19 
Eight Olin #2011 fixt-focus 
spotlights in sales-tested coun- 
ter display. Polished brass. 
Chromium-plated fittings. Re- 
movable end cap. 


FREE OF EXTRA COST! 
HANDY FLASHLIGHT AND BATTERY DISPENSER 


Sturdy space-saving red-enamelled 
wire rack holds three flashlights and 
24 batteries. Only four inches wide, 
30 inches high. Thousands in use — 
proved a star salesman anywhere. 


Retail Value 
Dealer Cost 


...---$28.72 


cose $18.22 + 
Profit (36.56%) ..$10.50 


SCC SSSSSSESSESSESESSESEH SESE EESEEEE SCH SESESSSESESESESESEEEEEEEEE eeeeeeeeeee e 





8 OLIN FLASHLIGHTS TO RETAIL AT $1.50 
3est flashlight buy in America 
today. Eight Olin #2420 two- 
cell fixt-focus spotlights in 
handsome counter display. Life- 
time safety switch. Chromium- 
plated brass. Removable end 
caps. They sell fast anywhere! 





48 OLIN BATTERIES TO RETAIL AT 15¢ 
Long-life Olin #1511 guaran- 
teed batteries in 48-unit counter 
display. 


eeeeeeeeece SHSSSSSSHSHSSHSSHSSSHSHSSSHSHSSHSHHHESSESESHES SHES SHEHSSHEEHEHESESESESESEEEEEE 
+ 


Plus Valuable Wire Rack FREE 
of extra cost—with every order! 


STOCK UP NOW FOR YOUR VACATION TRADE ¢@ ELECTRICAL DIVISION, OLIN INDUSTRIES, INC., NEW HAVEN 4, CONN. 
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that makes a lot of sense 
for your customers and lots 
of dollars for you. 
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P&S 500 U-AD-M Duplex Outlets provide the 
simplest, easiest, most economical way to add 
duplex convenience outlets to existing in- 
stallations. This self-contained unit obsoletes 
the old steel box for this type of work. Here, 
in one package, you sell a dependable, 
double-grip type outlet, a modern design wall 
plate and means for fastening in the wall — 
no taping or soldering necessary. Complete, 
simple instructions printed on each box. 


Approved by Underwriters Laboratories 
Guide Card No, 365 El, File E9664 B 


FIND OUT ALL ABOUT P&S U-AD-M DUPLEX 
CONVENIENCE OUTLETS. MAIL COUPON 


> 


PASS & SEYMOUR, INC. 


Dept. H 
SYRACUSE 9, NEW YORK 


OFFICES: 71 Murray St., New York 7, N. Y. 


1229 W. Washington Blvd., Chicago 7, Ill. 
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THIS SELF-SELLING 
COUNTER DISPLAY 
CARTON WILL DO 
BUSINESS FOR YOU. 


And all this at 70° FOR BROWN 


P&S 500 


a suggested re- ; 
tail price of only | a 


O.K. P&S! U-AD-M Duplex Convenience Outlets 


sound like the business . . . tell us more 





Name_— _ 


| 
i 
! 
| 
i 
j Firm 
| 
j Address _— 
I 


My Electrical Jobber is__ 
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7 EVENING POST 
CAN-O-MAT 


THE MOST BEAUTIFUL CAN OPENER EVER MADE! 


Copied . . . but never equalled! Can-O-Mat’s beautiful styling, rich 
colors and gleaming chrome, have put it far ahead of old-fashioned can 
openers. Its features are outstanding: Single-action handle, removable 
magnet, removable cutter, and many others. It’s the can opener that more 
women wont... and, remember: ‘‘It's the perfect gift!’’ 











ee OP ee ONLY CAN OPENER 











| —ys am = with a 
FE |@ REMOVABLE 
een Te ee Se ean 
under the faucet. Keeps clean FOR EASY Nobody merchandises like Rival! Now backed “pants 
CLEANING se Setar sea Se Sees 
HOUSEKEEPING and PARENTS! 








ag Dh rae 







Gleaming — Meat Grinder & Food Chopper p rif 
— Portable — no clamps! Exclu- 
Colors y sive suction base. No marred 
x table tops! Large, removable, 
ra ij Magaloy® hopper 
Uf SE : ~ and feed screw. 
C sow Stainless steel cutters. Easy ' 

ae SUCTION to clean. tachment A, 
ee BASE! IT MIXES—IT WHIPS—IT BEATS 






~ Rival ; 
-MAT ICE-O-MAT* 


ne! Suctior «@ , Crushes ice for frozen drinks, chilled 
( ’ salads, desserts, ice bags, ete. Turn 
handle to right for fine 
ice, left for coarse. Button 
releases cup. 


Portable Table Models 
also available. 


Rival 
SHRED 


kitchen 1 













-O 







Portable. Two wonder- 
ful can openers in one. 
Use it anywhere . . . on 
table or wall. Vacuum 
disc adheres to any flat, 
non-porous surface. Re- 
movable magnet. 













A 


A touch changes it for 
table or wall use. 






et 
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This New Display FREE with any 3 TOASTMASTER toasters! 


FEATURES 


Hinged display can be “ 
arranged back-to-back, 
end-to-end, or at any 
angle in between, 


Sturdy, attractive, and 
takes little more space 
than two toasters. 


Twin platforms printed 
in beige-colored fabric 
pattern. 


Six-color display high- 
lights sales features of 
each toaster. 


TOASTMASTER 


Of Luxe TOASTER 


TOASTMASIER 


SUPER DE LUXE TOASTER 


| hes the Mead 


night out 


OF VOUT TN 


Use it to SELL! 


Sales features on back for 
ready salesperson reference. 





You get Selection, Double Sales Potential, and Trade-Up! 


ssa Ne ats 
es oes 





NEW TOASTMASTER 2-1 





ASTER DISPLAY 


Only here can you offer selection right from this 2-foaster display! 


Selection... Only ‘‘Toastmaster’’ 
offers you that always-desirable mer- 
chandising feature. This compact dis- 
play spotlights this price choice in 
America’s most-wanted toasters. 
When you ask the sales-producing 
question —‘‘Which ‘Toastmaster’ 
Toaster do you prefer?’’—this display 
doesn’t leave room for a ‘‘no’’ answer. 
It pulls your customers toward a sales- 
closing choice. 

Double Sales Potential... Two 
Toastmaster’? Toasters mean twice 
the sales potential for you. Here, ina 
single brand, are two models of the 
world’s most-famous toaster. 
Trade-Up .. . With two ‘Toast- 
master’’ Toasters you can now trade- 
up without getting involved in con- 
fidence-destroying brand switching. 
And that isn’t possible on any other 
nationally advertised toaster on the mar- 
ket today! Here’s the most logical ap- 
plication of one of the surest closers 
in selling. 

Put this selling strategy to work 
now. Don’t miss out on this great 
new innovation in toaster merchan- 
dising. Call your distributor today. 


elle 
st te, 
a 


SUPPLY IS LIMITED! 
Call Your Distributor Now! 
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SPECIAL OFFER 
1 ‘“Toastmaster’’ Toaster 
counter display 

tevneiawed no charge 


50 consumer leaflets—1B16 
iuexekekie no charge 


50 consumer leaflets—1B14 
rere .....no charge 


Cut and mat sheet 
eer ean, eee no charge 


All this with the purchase 
(at your regular cost) of 
only 3 ‘‘Toastmaster’”’ 
Toasters in any combina- 
tion of the two models ! 


The Push behind it! 





No other manufacturer has ever given its 
retailers such consistent support! McGraw 
Electric POST ads will be pulling for you 
each and every week for 52 weeks, during 
1954! Week after week, powerful ads will 
build a preference for ‘Toastmaster, 

Manning-Bowman, Tropic-Aire and Ever- 
hot products as never before. All this, 
PLUS a total of 166,000,000 hard-hitting 
advertising messages in these magazines 


Look Better Homes & 
McCall's Gardens 
House & Garden Country Gentleman 


Holiday House Beautiful 
Bride’s Magazine New Yorker 
Guide for The Bride Modern Bride 


= WLLL L 


Automatic Toasters 


© ToastTMaaTer” is a registered trademark of MeGraw Electric Company, Elgin, Ill. 9 1954 
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Telechron Values y 


bring you more in 












new SWIRL Mp : | 
ar ee NEW! LOW PRICE! 
98 “Se/ CF 


$ 
only 


EF 2 my 
CHERRY RED + NAUTICAL BLUE elec VON 
JONQUIL YELLOW + CHARCOAL GREY tn 


aC) 


accurate silent no witiding 






Special twin-value offer b-clock display card 





je | igo Dorm 6-alarm pack 
“oe all ready to set up and sell! 


Total retail value . . . . .. $26.88 


Your cost complete with display . . 17.99 


Your profit $8 §9 
SWIRL and DORM 


merchandising kit contains this colorful display! 
Kit includes: display (that holds all colors of Swirl and both Dorms), 
streamer, ad reprint, display suggestions ee 
Te levision 
ASK YOUR DISTRIBUTOR ABOUT 
THIS TWIN-VALUE OFFER 


Ten million Television Viewers 


as Dave Garroway Tells Viewers about Telechron electric clock Top Values 




















on TV's Terrific Vehicle “TODAY!” Tuesday, Wednesday and Thursday mornings 








beginning March 2 on 48 NBC-TV stations plus local TV announcements 








in Seattle, San Francisco, Los Angeles, Salt Lake City, Denver! 








Other Telechron clock ad Vantages: Top Visibility in Top Vehicles: Life, Saturday Evening Post, full pages, 4 colors! Also FREE tie-in ad mats with copy! 
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Ba 575 BX 540 


DELUXE sparkling chrome-plated, FAMOUS budget-priced, chrome-plated 
upholstered step stool featuring curved upholstered stool —a sure fire 





BR 545 


STANDARD best-seller step stool in 
store after store. Chrome frame 





















back and rubber-matted promotion leader! Steps fold expertly finished. Comfortable 
non-slip steps. In red, under seat easily, securely plastic upholstery cleans 
blue, yellow, green, In red, blue, yellow, easily, lasts a lifetime. 






black, and white. green, black, and white. 
List Price $15.45* List Price $8.95* 


In red, blue, yellow, 
green, black, and white. 
List Price $12.45* 









#$70 (same without back) 
List Price $10.95* 











ae 115 


WAGON TABLE WITH SHELF is a streamlined DROP LEAF WAGON TABLE makes handy breakfast BATH STOOL in gleaming chrome has a one 
chrome utility table on wheels that doubles nook table as well. Laminated piece hardwood seat covered in 
as a modern serving wagon. plastic top is heat and stain colorful plastic. In rose, 



















In red, yellow, and resistant. In red, peach, blue, yellow, green, 
grey mother of pearl. yellow and grey biack, and white. 
List Price $24.95* | mother of pearl. List Price $6.95* 
List Price 
#15 $27.95* 
(same without shelf) 
List Price $17.95* #120 






(same with shelf) 
List Price $34.95* 

















HIGH CHAIR has plastic upholstered YOUTH CHAIR means volume sales 
built up seat and back. in the “‘too big for high chair, 
Chrome-plated tubular steel too small for adult chair’ 






















HOUSE AND LAWN chair is GILTON'S 
answer to the growing demand 
for outstanding aluminum 








17.99 





construction means market. Built up, uphol- summer furniture at 

rock-ribbed safety. stered seat and back. Q practicg! price. 
s In red, blue, yellow, In red, blue, yellow, Weather-proof chairs 
green and grey. green, and grey. stack neatly to save 


List Price $18.95* List Price $10.95* space. Heavy duty 
woven plastic web- 
bing comes in 
color combinations 
of red and yellow, 
blue and yellow, or 
green and yellow. 
List Price 
$14.95* 














ave YOU shopped America’s Fastest-Selling Kitchen Convenience Line? 


‘IT’S VOLUME SALES YOU’RE AFTER CONTACT YOUR JOBBER NOW! 


GILTON | 


*Prices slightly highe;. 









west of the Mississips 


| 
®) | 
145-58th STREET, BROOKLYN 20, N. Y, 


MANUFACTURING CORPORATION mam | 
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U.S. DURA-GRIP 


Plastic coated canvas specially 

compounded vinyl coating gives gloves 

super abrasion-resistant qualities. 

Curved finger construction, flannel lining 

for extra comfort. For handling 

" cement blocks, lumber, metal pipes, etc. Color— 

STYLE NO. 1405 Yellow. One size only. Also available in other styles. 





U.S. ROYAL NEOPRENE 
COATED CANVAS 
WITH NYLON FINISH 


Combines safety, comfort and 

economy with the amazing qualities 

of Neoprene. Neoprene withstands 

oils, acids and corrosive chemical! solutions. 
Resists heat, sunlight and abrasion 

without softening or cracking. Resists cutting. 
Curved fingers and flannel lining for extra com- 


fort. Also available in other styles and constructions. 
STYLE NO. 1375 


RUBBER 
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Whatever the job, profit-making 
U.S. Gloves do it better! 


Work Gloves or Household Gloves, 
U.S. is the right glove for every 
job. Every home and every 
industry in your locality is a 
prospect. Order from your 
Wholesaler now. 


U.S. HOUSEHOLD GLOVES 









STYLE NO. 1318-3 
BLUE AND BLACK 


STYLE NO. 131R3 
RED AND BLACK 


U.S. ROYALETTE 


1. Made of Neoprene specially compounded to resist 
harmful action of cleaning fluids, detergents, fats, 
greases, acids and soaps. 

2. Fingernail Pockets for added wear and fingernail 
protection. Keep the hands lovely. 

3. Non-slip gripping surface for sure grip. 

4. Sizes: Small, Medium and Large for proper fit. 
5. Pack. 12 pair to display container. Each pair in- 
dividually banded. 


STYLE NO. 132 
RED WITH BLUE 
LINING 


U.S. SUPER ROYALETTE 
(Suedo-Lined) 


1. Made of Neoprene, same quality as Royalette. 
2. Suedo-Lined, easy on, easy off. The perfect glove 
to satisfy every woman's desire for tops in wear, 
comfort and hand protection. 

3. Special Designed finger and palm surface for 
positive grip. 

4. Sizes: Small, Medium and Large for proper fit. 
5. Pack. 12 pair to display container. Each pair 
individually boxed. 


UNITED STATES RUBBER COMPANY ° Rockefeller Center, New York 
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PERMITE’S NEW FEATURE 
GIVES YOU THIS 


EXCLUSIVE SALES ADVANTAGE 


“Permium” is our name for the secret stabilizing ingredient 


in the Permite vehicle. 


Because of this secret ingredient — 


EXCLUSIVE WITH PERMITE -— our Aluminum Paints positively 
will not lose color or deteriorate with age, whether or not the can 


has been opened! No Other Aluminum Paint Can Make This Claim! 


ADD T0 THIS EXCLUSIVE FEATURE THESE OTHER 
PERMITE SALES ADVANTAGES: 





Full 40% profit margin to you . . 
Paints are priced competitively 


. yet Permite 
... priced to sell! 


Permite Aluminum Paints have been consistently 
advertised for the past 23 years. Colorful point- 
of-sale advertising and merchandising aids sup- 
plied FREE. 


Permite’s special ‘“Carbo-Sealing” completely elim- 
inates seepage from the can while standing on your 
shelf. With “Carbo-Sealing”, your Permite stock 
is always fresh and attractive! 


Because of ‘Permium’’, Permite Aluminum Paints 
leaf faster, more completely. .Your customers get 
a superior product that does a better job... 
without it costing them a cent more! 


Permite is the nation’s most complete line of 
aluminum paints. 4 


Your orders are filled promptly from stocks 
located throughout the United States! 


More Than 10,000,000 Gallons of Aluminum Paint Will Be 
Sold This Year! You Will Sell a Bigger Share of This 
Market With Permite. Write for Complete Catalog and Prices. 


ALUMINUM INDUSTRIES, INC. - 


Cincinnati 25, Ohio 


Paint and Varnish Division 
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THE ORIGINAL 
AUTOMATIC-GAS 










Over one million Prepo torches .... yes, over 
one million, Prepo torches have been sold since 
Prepo originated the automatic-gas torch with 
* disposable fuel tank. For production of the sec- 
ond million Prepo torches, we have completely 
retooled and now offer the complete world 2 
































famous Prepo torch to retail for only $5.95. 
Replenish your stock now for volume sales! 


PREPO TORCH — GUARANTEED TO 
OUTPERFORM ANY AUTOMATIC-GAS 
TORCH AT ANY PRICE! 


@ So rugged, so tough — Always ready to do 
the job. 

@ A greater variety of jobs can be done — 3 in- 
terchangeable burners, and 3 interchangeable 
tips. The widest selection in the market. 

@ A greater volume of heat than any other torch 
— 6000 B.T.U. per hour at 2570° F. 

@ Smallest hand torch made — only 1'/2 pounds | 
— tool box size when completely assembled. 





@ The only torch that can be used in any position 
and maintain a uniform flame. 


PREPO FUEL IS THE MOST ECONOMICAL, 
AUTOMATIC-GAS FUEL SOLD IN DISPOSABLE 


TANKS ONLY 79% 


ee 
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PREPO CORPORATION 


EDGERTON, WISCONSIN 
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HARD 


WYTEFACE’ sells on sight! 
because it’s BLACK and 
WHITE and . | >) every inch 


Clear black markings on white 
with crisp foot markings in red 
at every inch catch the 
customer's eye and give him the 
immediate urge to buy. 

That's why Wyteface is America’s 
most-wanted steel tape. 


A Few Inches of Display Give Yards of Profits! 


KEUFFEL & ESSER CO. 


NEW YORK + HOBOKEN, N. J. 
Chicago + St Louis « Detroit « San Francisco 
los Angeles + Montreal 


FAVORITE{ WYTEFACE: For 
your customers who want the 
best. Case with new tough 
Burgundy red cover and 
nickel p'ated mountings. Foot 
markings in red. Available 
in 25’, 50’, 75’ and 100’ 
lengths. 


BOSS* WYTEFACE: Rugged, 
“he-man”’, aluminum case, 
with non-slip finger grips. 
Wide-sweep winding handle. 
Foot markings in red. Priced 
for volume sales . . . in 50’ 
and 100’ lengths. 

*TRADE MARK 


HANDY{ WYTEFACE: Tape 
Rule is available in 6’, 8’ 
and 10’ lengths. 
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EXTERIOR 








NEW TUFFY IDEAL FOR ALL EXTERIORS—asbestos shingles, 
cement, stucco, concrete, masonry, brick, asphalt, wood trim, 
creosoted shingles. Perfect also for walls of basement play: 
rooms and laundry rooms 
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plus White 


and intermixes. 


COLORS 





Address all inquiries to: 


COOK & DUNN PAINT CORP., 
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BLUE MIST LIME GREEN 3*- 
EXCITING [im GREEN SMOKE GRAY sap 


CONTEMPORARY | aon CORAL PINK 


Newark 1, N.J. 





Cook & Dunn Does It! 


TUFFY, the Vinyl-Life Paint for exteriors, 
beats the elements... outlooks and out. 


lasts conventional paints. 


Brushes on with extraordinary ease. Dries 
velvet-smooth in 1 hour. TUFFY never peels 
or blisters, because its Polyvinyl film actu- 


ally breathes! 





% SPREADS EASILY — GOES FAR! 
One gallon covers approximately 500 square feet 
on damp or dry surfaces. 


% DRIES IN ONE HOUR! 
No streaks, shiners, flat spots, laps or brush marks. 


% AUTOMATIC, SELF-CLEANING! 
Rainfall washes away dirt and soot, leaving a clean, 
low-lustre finish. 





ite = Det 
fume-proof, Live | 


blister-proof, 
sun-proof, 
non-flammable; | 
chalk, 
alkali 
and 
mildew 
resistant. 















Paintings fun with COOK & DUNN 


Trade Mark 
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Latex Paint! 
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IN THE BEHR-MANNING LINE 
NORTON? SHARPENING STONES 
1 marks. ABRASIVES 
GET NEW PACKAGING 
a clean, They're packed in the same successful yellow and blue 


colors which sparked the sales of BEHR-MANNING* Sand- 
paper and Masking Tape. It’s another feature to add to 
this sharpening stone line which is the most complete in 
the market. 

NEW CATALOG A REAL SALES HELP 


Completely revised with emphasis on making 








it easy for you to select stones quickly. Write 














A COMPLETE LINE OF today for your copy of Catalog No. 54, to | 
SANDPAPERS Behr-Manning Corp., Troy, N. Y., Dept. HA-3. eon ff: ‘| 
& ) See | 
In Canada; Behr-Manning (Canada) Ltd., Brantford "OP e0e, #2 - i] 
For Export: Norton Behr-Manning Overseas Inc., New Rochelle, NY, U.S.A —— my 





/ A COATED ABRASIVE 
VHih a "NING A SHARPENING STONE ' 
A PRESSURE-SENSITIVE TAPE j 


dies of NORT ON Company 


DUNN 
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For Hardware Week 


the REAL DEAL i: 


Rod D 


_ . 
»% only 


ood PUTTY i) y 
SCRAPERS — WALL SCRAPERS. /; 
we m |e ; 





And BE SURE You Tie-In By Using Red Devil's 
Hardware Week Pennant 
Say 7 With The A-18 Merchandiser Featured On One Side, 
Bed adore The A-17 On The Other! 


PUTTY KNIVES 


WALL SCRAPERS Products of 


| 
| 
| 


IRVINGTON 11, N. J., U. S. A. 
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“We think the dealer should 
allot some of his advertising 
budget specifically to selling 
his store." 








An 


by Gertrude Bozarth 


Eaton Bros. Hardware 


Old Greenwich, Conn. 
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We are conscious of the power of national advertis- 
ing, and we have found it profitable to supplement it 
in our local paper, using mats supplied by manu- 
facturers. 

We do this to inform the public whenever we have 
added a new brand to our stock, to stimulate the sale 
of seasonal merchandise, and on whatever other occa- 
sions we feel that such advertising is to our advantage. 

This type of advertising is designed to sell a product, 
and it does. It does not, however, necessarily sell the 
dealer and his store. 

Since competing stores are selling either the same 
brand, or others just as well known, we think the 
average dealer should allot some of his advertising 
budget to selling his store, and nothing else. 

This presents a problem. The dealer must decide 
what type of advertising will appeal to his public. He 
should search for something unique. The advertise- 
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Nutmeg Narratives 


TRUE PROPHESY 


At the time of the Revolution 
there lived northeast of the vil- 
lage of Greenwich a man by the 
name of Titus Mead and his 
pretty daughter. The daughter 
had been courted by Timothy 
Knapp, but had refused him. 
Hurt and angry Timothy de- 
clared that “she should yet 
speak to him, and he would in 
turn take no notice of her.” 

Timothy Knapp was a Tory. 
The Tories helped the British 
in many ways, and one of them 
was stealing horses. One night, 
accompanied by his three broth- 
ers, Timothy went to the home 
of Titus Mead to make off with 
a fine animal which belonged to 
Mead. The patriot, having had 
word of their approach, led the 
horse up the oaken stairs to the 
garret, and stationed a man at 
the back window upstairs. When 
Timothy and his companions ap- 
peared on the doorstep Mr. Mead 
fired. The ball passed through 
the door and into the heart of 
Timothy. The brothers fled. The 
man, who had been stationed at 
the back window, frightened by 
the firing, jumped to the ground 
and followed. The brothers sup- 
posed him to be Timothy, so did 
not turn but hurried on. 

Back at Mead’s house the 
daughter opened the door to see 
Timothy still lying there. She 
asked him if he were badly hurt. 
He did not answer for he was 
dead. “She had spoken to him, 
and he had taken no notice of 
her.” 


EATON BROS. 











Nutmeg Narratives 


HEROIC STAND 


Greenwich lost not a2 man dur- 
ing the war of 1812, but British 
ships were sailing the Sound and 
on many occasions the people of 
the village were alarmed, fearing 
a land attack. As a consequence 
the Pot-Pie Company of Horse- 
neck was posted upon Piel 
Point, the Cos Cob Militia on 
Mead’s Point, and a North Stam- 
ford Company guarded Green- 
wich Point. 


During one of the nights when 
these points were so guarded 
Captain Elijah Reynolds under- 
took to bring his vessel from 
Bush's Harbor into the Myanos 
River. Recognized at Field Point, 
he was given the signal to pass. 
But the sentry at the mouth of 
the Myanos failed to recognize 
him, and supposing him to be an 
enemy fired. Captain Reynolds, 
lying on the deck, sailed past, 
paying no attention to the chal- 
lenger. 


One of the sentries, Peter Hor- 
ton, now sure that a real live 
British vessel had broken through 
the defense, threw down his gun 
and started to run crying, “Now 
Legs! If you ever did your duty, 
do it now!” It was said by those 
who saw him that he tore down 
three rows of standing corn in 
making his exit from the place of 
danger. 


EATON BROS. 








Samples of Eaton Bros. institutional ad- 
vertising that is so popular with readers. 


Se 
B ac eee Soe 
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We just had to pass this idea on to you. Believe 
it or not, if you have a-problem of flies bothering 
you, either go cut and buy, plant some yourself, 
or beg some sweet Peas from a neighbor. The odor 
of them is so unpleasant to flies that they'll scram 


out in a hurry. No, really, it's the truth. 











ment must be unusual, for it is only in this way that it 
will be associated with one particular store. 

We favor a form of advertising that isn’t commer- 
cial; that provides either entertainment or informa- 
tion without mentioning that we are trying to Sell 
hardware. 

We know that this type of advertising will not bring 
quick profits, but,since we intend to stay in our com- 
munity for some years to come, we feel that the good- 
will generated should, in the long run, be of great 
benefit to us. 

For a period of four years, our principal advertising 
was a weekly column entitled, “Nutmeg Narratives.” 
This contained historical anecdotes of Connecticut 
origin. A great many of them were humorous, some 
were tragic legends, and a few were weird tales. 

At the bottom of the column, which in appearance 
resembled a newspaper feature instead of any adver- 
tisement, there was the Eaton Bros. imprint. That 
was all. Hardware was not mentioned. 

Recently we have been using a helpful hints column 
called, “Eaton Bros. Scrapbook.” This appears under a 
plaid heading on which there is imprinted two eyelets, 
a design meant to encourage the reader to clip the ad 
and place it in a loose-leaf notebook. 

Many of the hints suggest the use of merchandise 
which can be purchased in a hardware store, but not 
all. This advertising, while a trifle more commercial 
than the column of anecdotes, is still far from blatant 
selling copy. 


Material Easy to Find 


We wrote the copy for the “Nutmeg Narratives” 
ourselves, searching the public libraries for material 
It was not difficult to find interesting stories. 

However, the work of rewriting and editing was 
considerable. Long stories had to be edited carefully 
so that only unimportant details were omitted, and 
short anecdotes had to be embellished to bring them 
to the desired wordage without distorting the original 
story. 

We made it a rule never to use the words of the his- 
torians, but to rewrite each story completely so that 
the style of writing which appeared in the newspaper 
was our own. 

A local advertising agency prepared “Eaton Bros. 
Scrapbook” for us. They designed a unique heading and 
wrote the copy. They found the hints in magazines 
mostly of the home-makers type, selecting and editing 
them to fit our particular needs. 

Since these magazines are available to everyone, a 
dealer who is willing to spend the time could easily 
do this research for himself, writing his own copy. 

The first public reaction to “Nutmeg Narratives” 
was one of puzzlement. Why, we were asked, did we 
consider such a column an advertisement? We an- 
swered that we hoped people would read it with enjoy- 
ment and that they would notice our store name at 
the bottom. 

Later, as the column appeared week after week. we 
received many favorable comments, verbally and by 
post card. We had one or two instances where a cus- 
tomer, excited and pleased, claimed that a particular 
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In this space, it will be our pleasure to share with you our Scrap- 
book of practical hints for the home. We have found it pretty 
true that whereas a new broom sweeps clean, an old one knows 
the corners. So we've dug out the old scrapbook, and pass it en 
to you in hopes you'll find it of use 


With summer fast approaching, and IF our backyards ever dry 
up, the time will soon arrive when Junior wants dad to get out 
and build a sandbox. When he gets to it, a suggestion that will 
prova a boon to mother is; attach four small wheels, (you can 
buy wooden ones) and then attach a rope to the sandbox so as 
to facilitate moving the whole thing to a shaded area when your 
small-fry has had enough sun. 











narrative was really a page from his family history. 

One very interesting aftermath was a letter we re- 
ceived from a New York historian, a man who special- 
izes in the study of Viking voyages to New England 
and their exploration of our rivers, one of the narra- 
tives having mentioned finding Viking implements 
near Windsor, Conn. 

A friend of the historian, one who lives in our town, 
sent him our advertisement, and he wrote us asking 
for our source. We gladly furnished him with the 


name of the book and the author, and the last we heard 
from him was that he was delving into the matter 
hoping that further search would prove fruitful 
enough to warrant excavating. 

But it was because we were aware that historical 
anecdotes may not appeal to everyone that we decided 
to change our advertising to Eaton Bros. Scrapbook 
in order to reach a new audience. 

if we were to judge the value of the advertising by 
comments alone, then the Scrapbook is not as success- 
ful as the Narratives. However, we are not at all sure 
that there is any way to measure accurately the value 
of any advertisement. 


Worth a Fair Trial 

We are continuing with the Scrapbook because we 
have confidence in it. We think the idea is a good one, 
and worth a fair trial. 

Any dealer who decides to use this type of adver- 
tixing must find a way to reach his particular public. 
His knowledge of his customers should help him in 
making the decision. 

We can think of many possibilities. Hardware itself 
has many interesting facets, the origin of the names of 
tools, and why nails are termed “penny.” There could 
be an informal column devoted to describing new mer- 
chandise, gadgets, tools, and chemicals. A Do-It-Your- 
self column might prove to be successful in some com- 
munities. 

But whatever the dealer selects, we feel that the 
most important thing for him to remember is that the 
advertisement should be original in form and content 
so that it will be his store’s trademark. 


Free Freezer Service Makes Friends 


It is not unusual for local fish- 
ermen to store a big fish catch in 
a demonstration home freezer at 
the Stacy Furniture & Hardware 
store in Reedsburg, Wis., for a 
few days. This free service is a 
good source of traffic, and during 
the days a large muskie or other 
good catch is on ice at the store, 
many people look at the fish and 
the freezer. It invariably attracts 
attention. 

More than 100 people visited 
the store during the several days 
a local dentist’s big muskellunge 
catch was in the demonstration 
unit. Each visitor noted, with 
interest the big capacity of the 
freezer. Stacy’s expect to sell 
several freezers as the result of 
the showing of the big fish at 
the store. 
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A salesman examines large muskie caught by local customer. 
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when customers can shop freely 


EB: 


THEY BUY MORE HARDWARE 


$2.50 is the average sale in this new 

store, incorporating complete self- 

service and self-selection facilities. 

That's double the amount in the firm's 
older service operation 


















Melesme 
ROLLIERS 





KWIK-SERV 
HARDWARE 
pesiqned to Serve You Better 

RVICE What makes the register tape at Rollier Bros., Inc 

ELF SERV! iat makes the register tape at Rollie S., 
etl aie irre Pe new hardware store in Lebanon, Pa., show higher 
JPUSH a average unit sales per customer than at its older store 
(FREE PARK in Pittsburgh? 


check Parcts with Cashier 


It’s the combination of shopping conveniences of 
fered which are summed up by the new store’s name— 
Kwik-Serv Hardware. That means a hardware store 
merchandised for self-service with service where 
needed. 





It’s that technique that has pushed the average cus- 
tomer sale at the new store up to $2.50. This, reports 
H. D. Satterfield, president of Rollier Bros., Inc., com- This 1 
pares with an average sale of $1.25 at the older, con- 
ventionally operated service hardware. 

3ut what about self-service as it is practiced at the ee 
Kwik-Serv Hardware? 

The store offers every merchandising feature neces- 
sary to that type of operation, combining seif-selection 
by open display and item-by-item pricing with the 
quick-buying technique of check-outs. There are tw 
of them, 

Every item of merchandise has the price stamped o1 
marked on it, and is so displayed that the custome) 
can see it, examine it, and buy it without any help fron 
store personnel. 

-® In addition, for many of the small items, such as 


on 





MTEL 
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Two check-outs and a 
front and side entrance 
serve the 50x110 ft 
Kwik-Serv Hardware. 
Note impulse merchan- 
dise on the checkouts. 


View of check-outs and 
side entrance from 
front of store. Railings 
mark off exit lanes, 
separating the check- 


Inc., 
igher out area from the main 
store selling floor area. 
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Self-Service Store 





nails, screws, etc., the store does its own pre-pack- 
aging. 

Pre-packaging is one of the interesting features of 
the store’s self-service operation. It relieves selling 
personnel from a time-consuming non-selling function, 
giving them time to devote to more intensive selling 
where it is necessary. 

That in itself more than compensates for the small 
costs involved in materials. Time devoted to pre-pack- 
aging is also of little consequence for it is accomplished 
by the store personnel in slow traffic hours. 

Materials used are small cellophane envelopes for 
screws and other small fasteners and Pliofilm bags for 
nails. In addition a special label is printed by a local 
printer in quantities sufficient to make the cost minor 

These labels (see illustration) are printed flat, and 
when folded down the middle and stapled to the enve- 
lope or bag, seal it closed. On one side of the label, the 
customer sees: “Kwik-Serv” Hardware, and also the 
quantity, size, and price. 

On the other side of the label he sees: “To Serve 
You Better,” and a list of the various departments in 
the store. Thus the label not only fulfills a self-service 
function but acts as an advertising medium which 
the customer carries away with him. 


The Personal Touch is Maintained 


But the selling function at Kwik-Serv Hardware has 
not been completely impersonalized. While the store 
has been especially designed for self-selection, salesmen 
are available on the floor to assist when and wherever 
needed. 

Also, none of the big ticket departments such as 
appliances, plumbing, heating, and roofing, and model 
kitchen have been sacrificed. And services such as pipe 
cutting and threading, glass cutting, etc., are available. 

Rollier Bros. and the Pennsylvania and Atlantic Sea- 
board Hardware Association worked out the design of 
the fixtures and their layout to achieve a true realiza- 
tion of the store name, Kwik-Serv Hardware. 


Two sets of double entrance and exit doors serve , 


customers, one for those entering from the street, and 
the other for those entering from the side-of-store 
parking area. Providing a parking area was necessary 
for the bulk of store traffic arrives by car. 

As one enters from the street, the two check-outs 
that serve customers are seen in the left corner of the 
store. No attempt is made to channel customers into 
the store, from either entrance, through a turnstile 
or by railings. 

However, railings, forming exit lanes, pass custom- 
ers out of the store once they have had their purchases 
checked out. Thus no one can leave the store without 
being observed by the cashiers from their check-out 
positions. 

Since traffic tends to become heavier later in the 
day, with peak loads at the end of the week, the store 
hours are from 12 noon to 9 p. m. on Mondays and 
Tuesdays, and from 9 a. m. to 9 p. m. from Wednesday 
to Saturday. 
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At the left is H. D. Satterfield, president, Rollier Bros. 
with C. A. Franz, store manager, Kwik-Serv Hardware. 








All gondolas have feature ends at the front and back. 
Two sizes, 15 ft long and 8 ft long, are on the floor. 





Of the two cashiers who staff the check-outs, one 
works the full store hours, and the second, from 12 
noon to 9 p. m. Also, since both check-outs are not in 
continuous use, part of the cost of the two cashiers is 
absorbed by having them do double duty, such as work- 
ing in the office at the rear of the store, or by helping 
out elsewhere where needed. 

The staff for this 50x100 ft store numbers 10. In ad- 
dition to the two cashiers, it consists of four regular 
salespeople, and three part-time sales he!p, and one 
stock boy. The services of a janitor are also required 
to keep the large store clean and neat. 

As customers enter the store, they are greeted with 
large signs that set the store policy. These signs read: 

Welcome to Rollier’s Kwik-Serv Hardware Designed 
to Serve You Better with Self-Service—Helpful Advice 
by Hardware Experts—Push Carts and Baskets—F ree 
Parking. Please Check Parcels with Cashier. 

Other signs to inform the customer are spotted 
throughout the store. These advise: Self-Service for 
Your Convenience. Need Help? Advice? See Sales- 
person. 


HARDWARE AGE, MARCH 4, 1954 



























Along 


store | 


In ¢ 
store’: 
such a 
Specie 
chand 

Up 
into é 
prom 
winde 

Dir 
leadir 
exclu: 
wall, 
vice § 

An 
ances 
trance 

A 
Free 
Your 
Skill 
It Ye 


HAR 


lier Bros. 
lardware. 








its, one 
rom 12 
» not in 
uiers is 
3 work- 
helping 


In ad- 
‘egular 
nd one 
quired 


d with 
} read: 
signed 
Advice 
—Free 


potted 
ce for 


Sales- 


, 1954 














Wall display at the rear of the store. Perforated board 


is used. All items here, as elsewhere, are price-marked. 


Along the left wall is this attractive kitchen display. The 
store plans or shows customers how to do it themselves. 


In addition, promotional signing is a feature of the 
store’s merchandising. Wherever suitable there are 
such announcements as: As Advertised, or This Week’s 
Special, to relate for customers the particular mer- 
chandise displayed with that advertised. 

Upon entering from the street, the customer steps 
into a large open area which is used for feature and 
promotional displays. Since the store has full-vision 
windows, these serve as window display. 

Directly ahead of the customer is a wide stairway 
leading to the basement sales floor which is devoted 
exclusively to plumbing and heating, roofing, glass, 
wall, and floor tile departments. This is the main ser- 
vice sales area. 

Another service selling area, devoted to major appli- 
ances and model kitchens, ranges from the side en- 
trance to the store down the left hand wall area. 

A large sign in one of the model kitchens offers: 
Free Kitchen Planning by Factory Trained Men— 
Your Kttchen Completely Remodeled by Our Own 
Skilled Craftsmen, or We Will Show You How To Do 
It Yourself. No Obligation. 
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Brush section, glass binned, is sloped towards the 
customer exposing all its contents for self-selection 


Signs at the front of the store set the self-service policy 


Other signs are spotted on the various display: 


3eyond the main floor stairwell is the large, spaciou 
display area, entirely laid out for self-selection selling 
All of the gondola fixtures have three step-ups set on 
a low base. 

There are 10 gondolas 15 ft long and four, 8 ft long 
Each has a top display shelf and a feature display area 
at both ends. These are adjustable to accommodate 
any size and type of merchandise. 

Aisle widths, to allow for free passage of customers 
using push carts, are 50 in. wide and the store is laid 
out in five aisles running lengthwise down the store, 
and five aisles running across the store. 

Because there are feature ends on all of the fixtures 
customers passing through the aisles are under con 
stant exposure to the merchandise displayed there. 

Perforated board is extensively used in the wall 
display units for the hardware, cleaning tools, and 
garden tool departments. In the wall unit of the hard- 
ware department, glass binning is the order for the 
small tools. The upper shelves are sloped towards the 
customer to expose the contents of each shelf. 











Self-Service Store 








The store must depend on stopping auto traffic. It's 
large sign tells the story. Free parking is provided. 





Built around three sides of the basement stairwell js 
this step-up fixture in an ideal promotional location. 


Even this attractive bathroom display is merchandised , 


for self-selection. Price cards list items and prices. 
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A particularly interesting fixture is the gondola 
which displays the pre-packaged items. It is a 15-foot 
long fixture with step-up shelves divided into glass 
bin compartments for bolts, etc. 

The top of the fixture has a center panel which runs 
its entire length. Cup hooks screwed into the panel 
hold the pre-packaged units of small screws. Cus- 
tomers need only pass along the gondola and pick off 
its hook whichever size they wish. 

When any of the rows are depleted, they can ac- 
curately be restocked because each hook is labeled with 
the size and price of the item. All a clerk need do 
is pass in front of the display noting the sizes that 
need re-filling. 

The other side of the fixture is arranged in the same 
manner, except that the bottom display shelf is used for 
the pre-packaged nails, which are stacked in compart- 
ments by quantity and size. 

The number of units in each package, whether nails 
or screws, has been pre-determined by customer de- 
mand. Nails are packaged in one, three, and five 
pound quantities. 

Though the basement department, because of the 
nature of the merchandise displayed there—plumbing, 
heating, etc., is a service center, all of its displays are 
set-up for self-selection. A salesman is in constant 
attendance, and in back of the basement display area 
is a work room. 

Self-selection display for such items as plumbing 
fittings and small fixtures makes self-service possible 
in this department also. For many contractors, and 
even ordinary consumers of the “do-it-yourself” variety 
can make their selection without sales help, for every 
one of these items too is price marked. The main floor 
check-outs serve the basement department also. 

Large plumbing fixture displays have been set up 
and particularly colorful and intriguing is the display 
of bathroom fixtures, arranged in a series of individual 
rooms. In each, large price cards list the various fix- 
tures and their prices. Thus, though self-service is 
not possible, self-selection is. 





“TO SERVE YOU BETTER” 


* Plumbing * Housewares 


* Heating * Paints 
* Roofing * Appliances 
* Supplies 











This tag, specially printed for the store, is used 
on prepackaged merchandise. When folded 
down the middle and stapled to the bag, it seals 
in the contents. Packaging quantities are pre- 
determined by customer demand. 





ROLLIER’S “Kwik-Serv’ HARDWARE 


RNIN ss cpccecti Sk 
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E. G. Vernon, right, with 

Miss Grace Vernon, left, 

and Mrs. Mary King, dis- 
cuss patterns. 


30 Dinnerware (Queries Daily 


Since 1943 E. G. Vernon has 
made dinnerware a fast moving, 
traffic and profit builder in Law- 
rence, Kan. In 10 years, volume 
in these lines has shown a 10-fold 
increase. 

Vernon Hardware had been es- 
tablished in 1932 with the thought 
that it was going to be a man’s 
store. War-time scarcities changed 
that policy, one line intended to 
attract feminine trade being din- 
nerware, 

Mr. Vernon reluctantly put in a 
$250 stock comprising three din- 
nerware patterns and gave them 
12-ft display space toward the 
front of the store. This section 
started off with good sales and 
has in the intervening years been 
expanded to a 30-ft display fea- 
turing 13 patterns of open-stock 
dinnerware. 

There are very few business 
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How a small display was converted into a larger, 
quick-turnover department in a Kansas store. 
Thirteen patterns now build profitable volume 





Part of 30-4t sweep of dinnerware 


glassware 


and pottery display 








days when this section fails to at- 
tract 25 to 30 inquiries as to prices 
and qualities. Sales are brisk, 
thanks to well displayed, carefully 
selected and clean stocks. The din- 
nerware section is a magnet for 
most women waiting for their 
husbands to complete purchases 
in other departments of the store. 
Each of the 13 open-stock pat- 
terns has its own 4x7-ft bookcase 
style display compartment. Three 
showcases featuring two moder- 
ately priced glassware lines ad- 
join the dinnerware displays. 


Fill-in's Available 


Mr. Vernon says, “The first 
thing a dinnerware customer asks 
about a pattern is whether it is 
open-stock. We probably could not 
sell any patterns if our customers 
did not realize that they could 
come back and buy fill-ins in the 
event of breakage. This policy has 
given us considerable word-of- 
mouth advertising. 

“Individual display units 
vide an ample, but not overwhelm- 
ing, selection from which to choose; 
it doesn’t take long to focus the 
customer’s attention on one or two 
patterns. People have formed the 
habit of saying that ours is the 


pro- 


largest department of its kind 
in town.” 
The lowest priced pattern in 


stock is a 20-piece set at $6.75, 
having particular appeal to newly- 
weds, for a second set, and those 
with a limited budget. The best 
selling pattern is a 16-piece start- 
er set at $10.45. Vernon’s highest 
priced pattern is a selection of 
Bavarian ware sold by the place 
setting rather than by the set— 
to offset resistance to its high 
price. 

When a new pattern is stocked, 
the entire setting plus all addi- 
tional pieces are shown. Only a 
few sets are stocked when a new 
pattern is added, stock being ex- 
panded as its demand grows. 

Starter sets are kept in pre- 
packed boxes under the shelves. 
This saves considerable time for 
staff and customers. 

Cleanliness is of prime import- 
ance in a dinnerware section, with 
Vernon’s solving the problem by 
hiring a part-time employee to 
dust, wash and clean merchandise 
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and displays. Cleaning the dinner- 
ware displays is the sole respon- 
sibility of the part-timer. 

Because women know shopping 
habits and merchandise 
of feminine customers Mrs. Mary 
King, dinnerware buyer, and Miss 
Grace Vernon, bookkeeper and 
daughter of the proprietor, work 
together in selection of new pat- 
terns. 

Mrs. King and Miss Vernon give 
consideration to four important 
factors: 

1—Good glazing. The quality 
of glazing is easily seen by women 
shopping. 

2—Attractive design. A new pat- 
tern should represent something 
fresh and different from other 
patterns previously in stock for 
a long time. Extreme designs have 
infused new life into the depart- 
ment—a colorful two-tone striped 
pattern being one of the _ best 
sellers. 


tastes of 


3—Moderate price. Must be un. § 
der $30 at Vernon’s. 


4 Manufacturers’ guarante 
Before a pattern is stocked, the 
firm carefully determines guaran. 
tee provisions. 
from discontinued pat. 

shifted to a 


Items 


terns are bargair 


Se 


<a 


table in a prominent rear-of-the- | 


store location. Sold at a 50-pct dis. 
count, these are inspected by man; 
customers on every visit to th 
store. 


Made Many Friends 


The firm has made friends in 
charity, church and school groups 
by donating some of these pieces 
for parties and fairs. Some 0! 
them are given to churches and 
other local groups for their ow: 
use. 

When a_— customer 
whether a set or individual piece 


inquires 


(Continued on page 136) 


Shows Water Systems With Related Items 


The Neis Co., an Ace store in 
W. Allis, Wis., shows a water sys- 
tem just inside its  visual-front 
window with other high units of 
sale. Laundry, kitchen and bath- 
room equipment are shown nearby 
as a bid for the related sales that 


follow the purchase of a water sys 
tem. Large price tags on each item 
give price and cost of installation 


Visitors to this display are re 
minded that the firm provides the 
equipment and all needed installa- 
tion service. 





Display visible from street puts emphasis on kitchen, bath and /aun- 
dry items usable with a water system. 
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Extra Profits From 






Electric Fence Chargers 


A hardware dealer serving a 
rural area may by-pass thousands 
of dollars a year in potential sales 
if he is not handling electric fence 
chargers. 

With comparatively little 
or special attention Harry Isch’s 
hardware store in Bluffton, Ind., 
moves more than a hundred fence 
charging units a year. 


effort 


Special store display featuring chargers plus 
related fencing merchandise set up during corn 
picking season increases Indiana dealer’s profits 


This sales sweetened 
even more by the fact that the ma- 
jority of these cases lead to tie-in 
sales of fence posts, insulators, wire 
and other accessories. 

This sales picture can probably 
be appreciated more fully after a 
brief the market 
served by the Isch store. 

Bluffton is a county seat town of 


picture Is 


description of 


approximately 6,000 in the north- 
eastern part of Indiana. Its inter- 
ests center around dairy cattle, 


some Angus breeding, hogs, sheep 
corn and other crops. 

Electric fences enter the picture 
mainly in of the 
practice of turning cattle or hogs 
into the fields after the corn has 


(Continued on page 163) 


support general 


Farmer customers are interested in this special display of electric fence chargers, wire and related 
items being inspected by Harry Isch, left, store owner, and Raymond Mosure, store salesman. 


HARDWARE AGE, MARCH 4, 1954 











Cooperative 


Field Day 








Center spread of 16 page Farm Water Systems Field Day program diagramming 


location of water system and equipment hooked up with it. 


Farm Demonstration : 





Tells Running Water Story 
To Farmers and Dealers 


Dramatized program shows 4,000 people value of running 
water under pressure on an electrified farm. Actual in- 
stallation of system is feature of all-day program 
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FARM WATER SYSTEMS 
FIELD DAY 


SEPT. 16,1953 


“SEE A FARM WATER SYSTEM 
INSTALLED" 


DISCUSSIONS AND DEMONSTRATIONS- 
ON 


A- WATER IN THE HOME 


- WATER @ WIRE FOR LIFE & 
FIRE 


o 


- WELL @ WATER-SITE @ 
TESTING 


- WELL @ PUMPING EQUIPMENT 
WATER IN THE DAIRY 


- WATER FOR CATTLE @ HOGS 


own so 


- WATER FOR GARDEN, LAWN 
IRRIGATION 


H- WATER IN THE POULTRY 
HOUSE 
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Herbert C. Angster 
wearing badge), ex- 
ecutive secretary of 
National Association 
f Domestic & Farm 
Pump Manufacturers 
und C. D. Leiter (in 
white shirt), vice presi- 


Jent in charge of sales 
| f F. E, Myers & Bro. 
ory | Co. of Ashland, Ohio, 
watch installation of 
new pump. 
s pump 
g 
)- 
Rural residents know the value and necessity of cattle and hogs, water for garden-lawn-irrigation and 
running water under pressure. They do not consider water in the poultry house. 
itas just a phase of human comfort and safety. Rather, Many water systems manufacturers and distributors 
it is a business necessity—an investment leading to attended, some having exhibits on the grounds. Farm 
greater profits, a means of protecting crops, livestock experts from Iowa State College of Ames, la., and 
and homes. Herbert C. Angster, executive secretary, of the Na- 
Despite this true understanding of the running tional Association of Domestic & Farm Pump Manu- 
water story, farmers must be.reminded of it; some facturers, were among the speakers. 
hardware dealers as well. Some farmers and other A 620-ft well had previously been drilled, but actual 
— rural residents and businessmen must be sold on their installation of the new pump awaited the arrival of 
own need for more adequate and modern systems to the visitors. There was water under pressure in a 
replace those no longer providing proper supplies. short time, replacing the old pumping system. A com- 
STEMS pletely insulated pump house was lifted by crane, 
Was a Joint Effort placed over the pump house and fastened down. 
While the pump and pump house were being installed, 
Dramatization, last September, of the value of an speakers explained each step of the work over a public 
electrified farm with modern water system on the address system. Experts told of the types of soil 
Harvey Moeckly farm near Polk City, Ia., attracted encountered in the drilling of the well. Complete data 
— 4,000 interested spectators. Publicized as the Farm on the well was given on charts posted in prominent 
Water Systems Field Day the all-day demonstration locations on the farm. 
Ranions- was a joint effort of power companies, pump manufac- Visitors were told how much water is needed per 
turers, water systems distributors, a newspaper, a cow in a dairy barn, the quantity required per hen and 
LIFE @ radio station and certain government agencies. per hog. 
. Each farmer registering to attend the Water Sys- The Des Moines health commissioner gave a short 
tems Field Day was invited to fill out a card indicating talk, emphasizing the need for more attention to sani 
— whether he had running water in his home and in his tation needs. The sound truck then moved successively 
one barn. His name and mail address were requested to the dairy barn, poultry house, hog lot, beef cattle 
ae Registrants participated in drawings for several elec- lot and fire protection area. The water requirements at 
tric appliances and other farm materials, with no fees each point were completely given. 
” or purchases required. 
Newspaper advertisements of the Iowa Power & . 
Light Ge. aloo a diagram of Sy Moeckly farm Be Ferm Sewerage System tnetatiatton 
the location of various water using equipment and sup- Another phase of the field day was installation of a 
ply sources. Ads pointed out that demonstrations new farm sewerage system, including two long laterals 
would be shown of: water in the home, water and wire Bulldozers dug up the old sewerage bed, made the new 
for life and fire, well and water—site and testing, well one and dug trenches for the laterals. Sewer pipes 
and pumping equipment, water in the dairy, water for were installed as well as a concrete septic tank, the 
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W. R. Campbell, lowa Machinery & Supply, a dis- 
tributor, shows water systems display to Roy Henson 
of Granger (la.) Hardware Co. 





Insulated pumphouse which was hoisted over pump 
and fastened down during the field day, as part of 
the demonstration 





Charts outside poultry house giving water needs for 
ustomer's poultry. 


latter being left open for inspection. Much of the 
material used in the farm sewerage system was donated 
by various firms including the Madrid (la.) Lumber 
Co., operators of a large hardware department. Most 
of the tile for the laterals was donated by the Madrid 
firm. 

Just outside the front door of the farmhouse were 
%x10-in. photos of kitchen, bathroom and basement. 

Members of the Moeckly family and extension 
agents from Iowa State College were in the house to 
explain various appliances and their use. 

On the first floor visitors saw as well as finely car- 
peted rooms and fine furniture, a TV set, washer, iron- 
er, drier, farm freezer and other modern day equip- 
ment. In the basement visitors were shown a curtained 
shower for those on the farm to use after they came 
in from field or barn. 

A program issued to all visitors showed location of 
rooms in the house and explained water system and 
appliance installations. A diagram illustrated the 
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Visitors talk water systems with man in charge of 
manufacturers’ display 


water locations upon the farm premises 

Of considerable interest, too, was a fire fighting pro- 
gram put on by the sponsors and the Ankenny Fire 
Department. A sizable brush fire was started on part 
of the farm. A fire hose connected to a hydrant was 
used to control the fire. When a larger fire was set it 
was demonstrted that fire department assistance was 
required to extinguish the blaze. Speakers said that 
many farm fires could be extinguished by farmers hav- 
ing ample water supplies if they caught those fires 
right at the start. 

Water systems and their use received much publicity 
prior to the field day in newspapers, radio and TY sta- 
tions throughout the state. All told the story of water 
systems and their use as well as the nature and exten' 
of the field day. 

Of aid in convincing dealers and distributors of the 
vast market for water systems and merchandise sold 
after installation of running water, were statistics 0! 


Various 


(Continued on page 128) 
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| Windows Sell The 
Do-It-Yourself Idea 


The growing interest in the “Do- 
it-yourself” idea prompted the own- 
ers of Adams Hardware at 207 
Euclid Ave., in Ontario, Calif., to 
use a full window on that theme 
early in 1953. Much traffic was at- 
tracted into the store with many 
sales of a wide variety of home 
maintenance materials resulting. 

Painting, decorating and clean- 
ing materials were the merchandise 


lines featured in the display. “Save 
money! Do it yourself!” was the 
message on two signs on the wall 
of the window display. Beneath 
them were posters with color photos 
featuring room arrangements, sug- 
gesting color combinations for walls 
and ceilings to go with complimen- 
tary furniture. Color chips, pro- 
vided by paint companies, were at- 
tached to the colored photos. The 


A window of home maintenance materials which did a big selling job. 





Pegs 
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Featuring cleaning, painting and repairing items in win- 


dow pull traffic and profitable sales for far-west dealer 


board 
painted coral pink as an eye catcher. 
Bob and Mrs. Adams created the 
traffic-pulling and_ profit-making 
display, the signs and posters be- 
ing the handiwork of Mrs. Adams. 
Three categories of materials 
were featured in the window— 
painting, cleaning and repairing 
items. Each had its own large sign 


(Continued on page 142) 


background was of wall 
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ls Modernization Necessary 
In Farm Towns ? 


Yes, says Pennsylvania firm. Now the store attracts 

more women shoppers and sells more impulse goods. 

Ten per cent volume increase and better out-of-town 
trade prove the value of better layout 


Is modernization necessary in a farm area town? 

Charles Fenstermacher and his son Thomas F. noted 
how traffic improved in local food stores when those 
establishments were modernized and made into self- 
service units. They reasoned that a more modern store 
would be a traffic puller for their business. 

Located on Main St. in Kutztown, Pa., a town of 
3,000 in a farming area, the Fenstermachers created 
a brand new store when they moved across the street. 
Their 50x165 ft. showroom with visual front not only 
attracts more trade with local residents, but also draws 
people from Reading and Allentown, much larger cities. 
both of which are connected to Kutztown by a good 
road. 

The move into the new quarters, on which the part- 
ners spent $100,000, has already been one of the chief 
reasons for a 10 pet increase in sales. 


Black structural glass front is an eye catcher. 





Prior to moving in June the firm had considered 
holding an opening sale. But as yet the Fenster- 
machers have been too busy serving their increased 
trade to do more than hope to hold a belated opening 
sale some time in the winter of 1954. 

To date, also, word-of-mouth advertising and the 
attractive and inviting appearance of the store have 
made it unnecessary to do any advertising. 

Parking for customers at the former location was a 
problem. The new quarters have facilities for more 
than 100 cars at the rear and provision is being made 
for expanding that parking lot. A modern style rear 
entrance opens onto the parking area. During evening 
business hours an attractive neon sign over the reat 
door directs the parkers to the store. 

The new store invites shoppers to browse, resulting 
in an increase in impulse sales. Fixtured and planned 
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Above—Charles Fenster- oe . ~~ a 
nacher and his son and part- 
ner, Thomas F. 


Above right—Well equip- 
ped gift-wrap table helps 


sell more merchandise. 


Right—Variety is a feature 
of the 52-week toy depart- 
ment. 





Below right—Center aisle of 
new store provides plenty of | —— wae 
browsing space. roe BS wait . | 


Below—Compact and com- 


plete electrical fixtures and 
supplies section. 

















Below—Modern rear entrance at- 
tracts people from parking /of. 


IFENSTERNACHER | 


SON 


JHARDWARE 








by W. C. Heller & Co., of Montpelier, Ohio, the new 
quarters have wide aisles, open displays, fluorescent 
lighting, acoustical ceiling, blonde finish fixtures and 
dark green backgrounds. 

Music is played much of the time over a well modu- 
lated public address system, making the store a 
pleasant place in which to shop or work. 

In the new store most departments have been ex- 
panded—particularly housewares, gifts, and electrical 
goods. Toys, previously a pre-Christmas line, are now 
given full-year display. 

More merchandise was placed in stock for most de- 
partments, some lines not previously given adequate 





Gift cards at cash register mean many extra sales. 


display are now shown to full advantage in the store. 

A sales-building idea instituted with the opening of 
the new quarters is the free gift-wrap service. Cus- 
tomers are offered a wide variety of ribbons and 
papers. 

More customers serve themselves in the new store 
than was the case in the older quarters. 

Thomas F. Fenstermacher says of the new store, 
“Modernization is not only for the big cities. Everyone 
likes to shop in a store of modern appearance. Our 
farmers and our town customers want the most moder: 
appliances and other present-day conveniences, and 
like to buy them in an up-to-date store.” 


Demonstration Sells Fans 


aaane 





dl 


John Pittman looks at attic fan used to cool the store and serve as 


a working demonstration. 
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“Show it to sell it” is a_ well 
known merchandising axiom. 

It took uncomfortably warm days 
last spring to further emphasize 
this fact for Dan and John Pitt- 
man, co-managers of Prescott 
(Ark.) Hardware Co. Their office 
and housewares departments were 
made comfortable by installation of 
an attic fan taken from their stock 
Since placing the fan just in front 
of the underhang of the store’s 
mezzanine and in back of a major 
appliance display the firm’s sales of 
attic units has shown a four-fold 
increase. 

What started out as a means of 
giving the owners better working 
conditions turned into a first-class 
builder of greater volume in elec- 
tric fans. 





: 
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Demonstrations 





Newspaper and direct 
mail ads attract big 
attendance and sell 
15 portable power tools 
and three large unit 

sales 





Dear Sir 


We are happy to 


showing and us 


Because the central 


have. These manufacturers’ 
to answer your questions. 


We also plan to have demonstrations in our household and 
paint departments. The BIG BOY portable barbecue representatives 
will be showing the many models of outdoor barbecues. They will 


have actual demonstrations in our store of barbecue technique. 
This will be of interest to 
served and prizes of power tool accessories will be given away. 


three days and evenings. 








24 WEST COMMERCIAL ROW 
BOO EAST FOURTH STREET 
POST OFFICE BOX 1080 
RENO. NEVADA 


April 6, 1953 





invite you to attend 
at our Fourth Street Store on April 16, 17, and 
Friday and Saturday). This 
through these days and evenings until 9:30 p.m. 


Clinic and open house will continue 


At least fourteen factory-trained experts will be demon- 
strating the newest and best in woodworking power tools for the 
professional builders and home hobbyists. 
ing the highest quality brands of t 
Delta power tools, DeWalt saws, Stanley Electric tools, Porter 
Cable tools, Logan metal lathes, and many others. 


feature of this show is a POWER TOOL 
CLINIC, we hope you will bring any woodworking problems you may 
representatives are wel] qualified 


the ladies. 


We sincerely hope you will be with us sometime during these 





TELEPHONE 8.7191 
TELEPHONE B-0078 





























the POWER TOOL CLINIC 
18 (Thursday, 





These experts will be 
ls, including 





Refreshments will be 





Yours very truly, 
COMMERCIAL HARDWARE CO 


~~ 


af’ 


T. G. Horgan “NJ 





One of the letters sent to homeworkshop fans. 


2,000 Attend Power Tool Clinic 


How large a crowd can a hard- 
ware store attract with a three-day 
power tool clinic? 

When Commercial Hardware Co., 
Inc., in Reno, Nev., sponsored such 
a clinic last spring more than 2000 
power tool fans and _ prospects 
visited the store. 

The event resulted in immediate 
sales of 15 portable power tools 
and three larger units. Numerous 
sales of hand tools and power tool 
accessories were made during the 
three-day event. There were 14 
factory representatives on hand to 
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demonstrate and explain the use 
of various power tools and acces- 
sories. 

Tom Horgan, manager of the 
firm’s power tool department, says 
that the company expects to make 
many sales throughout the year 
as the result of the clinic. A num- 
ber of prospects indicated that 
they had keen interest in owning 
power tools, but that they would 
have to defer their purchases until 
other expenses had been met. 

The firm had a good increase in 
store volume during and after the 


clinic, Mr. Horgan and _ his 
brothers, Jack and Bill, giving 
credit for the improvement to the 
tool demonstrations. 

Three newspaper ads and direct 
mail were used to publicize the 
event. Letters with different copy 
were sent to contractors and hob- 
byists. Contractors’ letters 
stressed the fact that factory 
trained experts would be on hand 
to help show them how production 
may be improved with power tools. 
Emphasized also was the fact that 

(Continued on page 136) 
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Front of new quarters of the expanded business. Large win- 
dows each have sides visible from broad and deep entryways. 


Increased Stock Doubles 
Volume for Relocated Store 


How a New York firm expanded its limited hardware. 
stocks and became a hardware and sporting goods outlet 


Until fairly recently the firm of Anderson & Louns- 
bury was an exclusive sporting goods house. From 
time to time a few items far afield from sportsmen’s 
needs were placed in stock. 

Now the store is in larger quarters and is a combi- 
nation hardware and sporting goods business. The 
former Anderson & Bagley sporting goods business 
was moved across the street from its old quarters so 
that a well-rounded hardware and related lines stock 
could be adequately displayed. 

Sales volume has been more than doubled with new 
hardware lines, new displays and new location. Hard- 
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ware lines now occupy one full side and much of the 
middle of the store. 

Traffic on Route 17, passing the store at 102-104 
North St., in Middletown, N. Y., includes farmers, 
hunters, fishermen, campers, tourists and_ other 
transients as well as local residents. Many of these 
visitors had long asked for a wide variety of hardware 
lines not part of a sporting goods department. 

Merchandise offered in the 100x200-ft store is fre- 
quently advertised in display space in the Middletown 
Times-Herald, a daily paper. Direct mail material is 
sent each month to a list of 500 homes, many of which 
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Jack Anderson, center, and 
Bob Lounsbury, right, show 
William Adelman, salesman, 
features of some power tools. 


























Jack Anderson adjusts the 
telescope of a rifle in the 
neat and eye-catching sport- 
ing goods section. Many 
items are open displayed. 
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are occupied by regular customers of Anderson & 
Lounsbury. 

Personal letters with manufacturers’ enclosures are 
often sent out to selected customers and prospects to 
publicize hardware, housewares, sporting goods and 
other lines. 

A frequent winner of awards for its excellent win- 
dow displays, the firm believes in constant change of 
both of its large windows. 

On the hardware side of the store, top ledges of wall 
displays are utilized for bulky goods in both sample 
and mass showings. Sporting goods section upper 
ledges are used to exhibit mounted specimens of game 
birds, small and medium sized fur bearing animals 
bagged in the mid-Hudson valley and surrounding 
timberlands. 

Neatness and careful grouping of related merchan- 
dise are typical of the hardware section. In the sports 
section, the same policy is followed, but there is much 





Variety is obviously part of 
the story in the well-equip- 
ped and roomy sporting 
goods department. 


attention to creating the right atmosphere for the 
outdoor enthusiast. Fox, wolf, wild cat and other 
mounted specimens attract much interest from visitors 
to any department of the store. 

Birds and upon occasion airplanes from the toy de- 
partment are strung from wires to decorate the sport- 
ing goods section. Real logs, bushes and tree stumps, 
supplemented with artificial grass mats, are other dis- 
play props to attract more attention to the sporting 
goods departments. Painted backgrounds are sometimes 
used to emphasize lines of interest to campers, hikers, 
hunters, anglers and picnic and home barbecue en 
thusiasts. 

The store’s U-shaped cash-wrap table toward the 
rear of the store is utilized for showing a wide variety 
of both seasonal and 12-month impulse items. 

Partners in the business are Jack Anderson and 
Robert Lounsbury, their sales staff numbering eight 
people. 


Old Washer Used in Anniversary Display 





ere 8: 





a: sd i CMD REA PER 


If your store has an anniversary coming up, 
and you are seeking ideas for a celebration, 
here is one that ties in the old with the new. 
Trim a window with two appliances, or 
tools, one of current vintage the other 
made in the year your store started in busi- 
ness. That is what Sam and Carl Wigdahl 
did for the 25th anniversary of their hard- 
ware store in Emmetsburg, lowa. They dis- 
played 1928 and 1953 model washing 


machines. 
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BUILD SALES DON'T KILL SALES 
(like this) (like this) 


| ox 


CARBORUNDUM 5 CARBORUNDUM 


Keep your CARBORUNDUM Wheel Board well stocked at all times 


How good are your grinding wheel sales lately? We get re- a dingy, unattractive, incomplete display—it seems to tell 

ports from hardware stores coast to coast, and they all add them you probably don’t have it in stock anyway. 

Up to this: How's your wheel board? It’s so easy—so profitable— to 
The merchant who keeps his CARBORUNDUM call your CARBORUNDUM wholesaler and fill up these un 
Wheel Board well displayed, clean, neat and sightly, blank spots. If you don’t have a display board, your 
FULLY STOCKED every day, has a mighty CARBORUNDUM wholesaler is just the man to fix you up 
satisfactory turnover! with one. In the complete line of four displays, there’s one 

It just stands to reason. Customers naturally shy away from to suit your needs exactly. Call him today. 


TAG YOUR TOOLS_RING UP EXTRA SALES 


Here are two mighty effective ‘‘silent 
salesmen” ready to go to work for you. 
HOW TO SHARPEN is a helpful little 
package stuffer covering knives, chisels, 
axes, scythes, mower blades, etc. KEEP IT 
SHARP should be tagged to every edged 
tool and cutter you sell. Both are FREE 
—how many shall we send you? Write 
for your supply today—address The 
Carborundum Company, Niagara Falls, 
New York, Dept. HA 90-49. 


ARBORUND 


REGISTERED TRADE MARK 


... the HIGH-PROFIT, LOW-INVENTORY abrasives line! 
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Three logical reasons 
why 





IS THE TOOL LINE TO SELL 
(1) You Get Bigger Profits 


MALL tools are sold 
factory to you. You deal 
directly with the factory 
representative...and 
> you make FULL 
PROFIT on every tool 


MALL \” drill you sell. You’ll be 
(Model 1498) with amazed when you see 
geared chuck 

—$21.95 the actual figures. 


(2) You Get a Complete Line 


MALL offers you the 
most complete line of 
tools and attachments 
on the mz irket. Every 
sale is an “‘open door” 

to repeat business. You 
can supply the right 
type and size of tool for 
every need. 





i 
ALL 7” saw 
(model 71) with 
expensive features 
at an unmatched 
price—$49.50 


(3) You Sell Top Quality 


MALL is a name that 
has long been associated 
with highest quality. 
It’s a prestige name 
you'll be proud to dis- 
play. MALL quality is 
many pace-setting $= your assurance of cus- 
value at $69.50 tomer satisfaction. 


40 Factory- Owned Service Warehouses, Coast to 
Coast, To Give You Fast Dependable Service 


MALL belt sander 
(Model 30) with 
many pace-setting 


| MALL TOOL COMPANY 
7702 S$. Chicago Ave., Chicago 19, Ill. 


| 
| 
| 
Send me information about establishing a | 
MALL dealership. | 
| 
| 
| 
| 
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Cooperative Field Day 


(Continued from page 118) 


farm use of water and electricity 
published in the program. It was 
pointed out that the 1950 Iowa cen- 
sus revealed that only 57.4 pct of 
the 203,159 farms in the state had 
electric water systems. 

It further indicated that only 37.8 
pet of the 2,759 occupied rural farm 
dwelling units had private toilet, 
bath and hot running water facili- 
ties. And 34.5 pct of those farm 
units were said to have no running 
water at all. 

The field day was part of a pro- 


motion instituted in 1951—a fiye 
year program intended to assgig 
rural families in making full utiliza. 
tion of the benefits of complete and | 
adequate water systems. 


Sponsors of the field day wer) 
Iowa Power & Light Co., tom 
Rural Electric Cooperative Associa. § 
tion, lowa State College, Iowa Util. § 
ities Association, Polk County Farm 
Bureau, Des Moines Register ani ¥ 


Tribune, and radio station WHO of 
Des Moines. 


For Featuring Spring Goods 





Low platforms, 4 in. off the floor, have been found most practical for 

mass displays of lawn mowers and hose at the Harris Ace Store in 

Beloit, Wis. Used the year-round, in the spring they become up-front 
promotion spots. 
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EADQUARTERS 


or Standard and Special 
ashers for Every Purpose 


MILWAUKEE | 


WROT WASHERS 


Washers are not “just washers”. There is a 
difference — in quality and uniformity. When 
you specify “Milwaukee Wrot Washers” you 
have the best possible assurance that you are 
getting top quality production — from the 
most dependable source of supply. 
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SINCE 
1887 


At our plant, washers are stocked in thou- 
sands of different types and sizes, including 
all standard and semi-standard sizes, utiliz- 
ing more than 25,000 sets of dies. Let us help 
you maintain your shelf- and warehouse- 
stocks of fast-moving U.S. Standard Washers, 
SAE Washers, Rivet Washers, Lock Washers, 
Light Steel Washers, Finishing Washers and 
Machine Bushing Washers. Prompt deliveries. 





MILD STEEL MACHINERY BUSHING 
WASHERS — No. 200 ASSORTMENT 





This popular assortment 


—_— mg 
comprises a total of 200 F wa | 
narrow rim Machinery - NERY 





5 
a/ for Bushings, in 12 different ; 
re in sizes, ranging from %”" to | BUSHINGS 
front 21" sizes, with 2or: cause s | “9 
of each size, enabling you | 


to meet a wide variety of 
calls. 

A handy display board, as 
illustrated, is included with 
the purchase of each No. 
200 Assortment. This han- 
dy point-of-sale merchan- 
diser measures 12 inches 
by 15 inches and is pro- 
vided with 12 hooks to 
most effectively display 
these narrow rim bushings. 





CONVENIENTLY PACKAGED 


DEALERS: Order from your DISPLAY BOARD FREE 
All standard sizes are available in 1-lb. and 5-lb. hardware jobber. 
boxes, as illustrated, and in 200-lb. containers for 
bulk supply. Washers are supplied in sheli-service : 
boxes at very nominal extra cost. To facilitate ease JOBBERS: Write for a supply of Milwaukee Wrot Washer Catalog 
of shi t it i ded th t iobbe le A Sheets, Form 73, and also Pocket Folder List, Form 7-D, for distribu- 
shipment it 1s recommen at jo es orcer tion to your dealers. This literature covers most-in-demand washers. 
paper box units in standard 200-lb. packages. DEALERS: Ask your jobber for a copy of 7-D Price List. Place all 
orders with jobbers. We make no direct sales to dealers. 


WROUGHT WASHER MFG. CO. 
THE WORLD’S LARGEST PRODUCER OF WASHERS 
MILWAUKEE 7, WISCONSIN 














2218 SOUTH BAY STREET 









4 7739-1P 
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Visual front store invites more visitors. 





Progressive Modernization 





New Front Attracts More Traffic— 
Interior Modernization Builds Sales 


To attract more visitors to the 
Troy (Ohio) Hardware store a 
new visual front was_ installed. 
Since that time the interior of the 
store has been undergoing a com- 
plete modernization in stages. 

More visitors have been attracted 
to the store and they are buying 
larger orders, with a good increase 
in impulse sales, 
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The Snell brothers—J. T. and 
L. L.—have spent about $10,000 on 
their modernization project. Their 
new visual front grives the store a 
center entrance set 6 ft from the 
sidewalk and provides two 12-ft 
wide show windows. 

Sales in all departments have 
shown an appreciable gain, but the 
firm’s homeworkshop display on 


the second floor is a demonstration 
section that has shown one of the 
sharpest increases. During the 
Christmas season of 1952 power 
tool sales were made each day with 
three-quarters of the sales being 
for cash. 

J. T. Snell says of the power tool 
department, “Women are impor- 
tant buyers of this equipment, th¢ 
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EASY TO SEE WHY IT’S EASIER TO SELL 





PLASTIC PIPE 






— —-9 


— . eo - CREBLINE - “st 


— 


~ -nt 
Ts — —~ CRESLINE c 


~ 


~ CRESUNE-NT ~ 


ADDED ADVANTAGES Mecsured oud Marked . 


for easier selling 





























every foot of the way on every coil . . . CRESLINE-NT plastic 
MADE OF VIRGIN MATERIAL pipe speeds sales and installations as well. Those clearly de- 
CRESLINE-NT offers unbeatable quality! fined markings make it a quick, easy job to measure and cut 


CRESLINE — in your place of business or in the field. They tell 
at a glance the types of CRESLINE pipe you have in stock. 
Equally important, in today's selling market, is the proof of 
HANDY WAREHOUSES confidence in CRESLINE quality each brand-mark provides. 

located to assure you of fast, efficient servicel Add the other advantages listed and you'll easily see why 
CRESLINE flexible plastic pipe — and ONLY CRESLINE — puts 
you first in line for EASIER, MORE PROFITABLE SELLING! 


SHIPPED WITHIN 24 HOURS 
and that means every order for CRESLINEI 





COMPETITIVELY PRICED 
you can profit by CRESLINE quality everywherel 


++ +t + + 


ALL-OUT SALES SUPPORT 


a full range of dealer advertising and mer- 





| 
chandising helps plus a big full-time ad program ¢ R £ 4 L j N £ 
Mobile Sales-Maker 


in leading trade publications! 


+ 


MADE TO SPECIFICATIONS OF 
THE THERMOPLASTIC PIPE 
DIVISION OF THE SOCIETY OF 
THE PLASTICS INDUSTRY 








@ EXCLUSIVE! @ DOYNAMIC! 
© INFORMATIVE! @ COLORFUL! 





ANOTHER CRESLINE FIRST — always in 











WRITE NOW FOR FREE LITERATURE AND motion for effective sales promotion — 
NAME OF NEAREST REPRESENTATIVE bright, durable, usable as a ceiling or 
ind display. Furnished FREE. 
CRESCENT PLASTICS, Inc. a 
Dept. A-4, 955 Diamond Ave. Evansville, Indiana 
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New fixturing on the women's 


side of the showroom. A wide aisle 


~ the m 


invites browsing. 


various units making ideal gifts 
for husbands who like to tinker in 
the basement. A band or jig saw 
at $50 to $75 is usually the first 
purchase for the homeworkshop. 
“In addition to individual units 
saws, drill presses and jointers 
we are selling a number of com- 
bination units priced at $200. We 
are also selling many accessories 
and supplies used by power tl 
owners. Whenever a prospect shows 
interest in a homeworkshop we 
take him to our demonstration 


room on the second floor to let him 
try some of the equipment on 
samples of wood we provide.” 

Plans for the modernized show 
room were provided by W. C. Hel- 
ler & Co., Montpelier, Ohio, fixture 
manufacturers who supplied _ five 
new open display tables for the 
Some of the 
wall and floor units were built or 
modernized by the owners of the 
store. 

More than half of the wall shelv- 
ing was torn out for replacement 


center of the store. 


L. L. Snell in the refixtured paint department with its shadow hox 
display atop the ledge. 
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by glass shelving supported by 


metal brackets. Fluorescent light- " 


ing replaced older type lighting 
equipment. A gray and green as- 
phalt tile floor has been instalied 
throughout the entire store. 

To date only the right hand side 
of the store has been completely 
changed, the other side will be im- 
proved at a later date. A _head- 
board was concealed 
strip lighting was installed. The 
headboard is of oak trim and ex- 
posed edges of wall units are also 
made of oak stripping. The head- 


added and 


board is painted green. Cut-out 
lettering identifies the different de- 
partments. Colorizing emphasizes 
each of the various departments 

Paint accounts for a large vol- 
ume in the store. Modernization of 
that L-shaped department provides 
12 ft of shelving on two walls, with 
shelves adjustable to fit gallon or 
small size paint containers. Two di- 
vided shelves are used for display- 
ing brushes and various other ac- 
cessories. 

The Snell brothers use direct 
mail promotional material to reach 
more than 4,000 boxholders outside 
the city limits. In addition a list 
of 3,000 residents of the city, ob- 
tained from the local Chamber of 


(Continued on page 182) 


J. T. Snell shows how he 
demonstrates power tools o 
the second floor. 
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BEAUTIFUL 
and PRACTICAL 


ASK YOUR JOBBER 
FOR DETAILS.. 


Products of the 
NOTT MANUFACTURING CO., MT. VERNON, N. Y. 
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A WHOPPING BIG 


108% PROFIT 


IN NOTT’S OUTSTANDING 
PRE-SEASON SPECIAL 


* 


NOTT PRODUCTS NEED NO INTRODUCTION, 
particularly RAT-NOTS, MOUSE-NOTS, MOLE-NOTS, 
CRAB-NOT, SOILIFE, PLANT SHOOT and ANT-X. 


NOTT’S MERCHANDISER has been designed to attrac- 
tively display the biggest profit making home and 
garden pest control products in one complete, self- 
selling, space saving department. 


... and YOU GET THIS COLORFUL 
PROFIT MAKING MERCHANDISER 


FREE 
plus A GENEROUS SUPPLY OF LEAFLETS 


BUY NOW 
PAY LATER 


No need to wait until the 
season starts. Order today 
and receive special advance 
invoice dating. 


Y 


BE SURE 
YOU’RE ON 
THE 


NCOv AMT VD ie cle). 


NOTT MANUFACTURING CO., BOX 87, MT. VERNON, N.Y. 


We are interested in NOTT’S new MERCHANDISER 
Please send literature. 


Name 
Address 


City 
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Rapidagion ... THE ONLY COMPLETE LINE IN THE INDUSTRY 
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W!) ANOTHER Ryeaazin FIRST! 


W) SHALLOW WELL 
CHAMPIONS 


USTRY 
al 
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Now—a complete 1%4 horsepower “package”’ jet 
water system with 13-gallon galvanized tank at 
$98.75 retail*. That’s the lowest nationally- 
advertised price with full trade discounts—and it 
spearheads something NEW in the fast-selling 
Champion group...a full line of SHALLOW 
WELL CHAMPIONS: 


* 3 Sizes! Ys, Y%z and % Horsepower fr 


* 5 “Package” Systems 
with 13 and 30-gallon tanks 


* 10 Vertical Tank Systems 
* 3 “Pump Only” Models 


Compare them al/ with anything in the shallow 
well field today. Your wholesaler can show you 
feature and price comparison charts with full 
information. And he can do the same for the 
famous Champion Convertible group, too. Write 
for his name and address. 


*( Based on ft.o.b. tactory price) 


THAT’S ‘TUNED TO TODAY’ 


ee mee mmm oRENA 
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“Quad-Volute” design (4 volutes, not 
1) to make pump lighter yet more 
efficient. Capacities up to 1730 gal- 
lons per hour. Pressures up to 80 Ibs. 


Crane rotary seals. clearance rings, 
all castings and gaskets—com- 
pletely interchangeable throughout 
the line. You stock fewer parts! 





“Efficiency-Tested,” nationally-known 
motor, cast bronze impeller, brass ven- 
turi and nozzle, pressure switch, air 
charger —all included with systems. 


Heavy-duty tanks —all sizes— 
galvanized inside and out for 
longer life. Made by Rapidayton. 


Reypidagin 


THE DAYTON PUMP & MANUFACTURING COMPANY 


Dayton 1, Ohio 








SHELBY 





is pottery or chinaware, an honest 


SCREEN 

DOOR | answer is given. 

Personal experience is an asset 

CLOSER | in recommending a pattern, Mrs. 

| King has learned. She uses sever- 

NO. 555 al stock patterns in her own home, 

and finds that customers are im- 

pressed when she tells them that 

she has used one particular Cali- 

fornia-produced pottery pattern for 

many years and has found it to be 
chip-resistant. 

The average dinnerware sale 
runs to $15. This figure can be 
increased $5 or $6 by suggesting 
extra pieces. When new pieces 
are received in a customer’s pat- 
tern, Mrs. King makes it a prac- 
tice to phone or write the news 
on a postcard. 

Helping customers to find extra 
pieces of discontinued patterns 
also helps build a friendly attitude 
toward the store. Suppliers are 
contacted for this particular pur- 


pose. 

Attractive window displays are 
changed weekly to catch the eye 
of all passersby, many customers 
making it a practice to watch 
these windows. They help, says 
Mrs. King, to sell this merchan- 
dise faster than any other promo- 


ost tional media. Window displays are 
m limited to a few pieces from each 


pattern. Large gaily-colored pieces 





30 Dinnerware Queries Daily 


(Continued from page 114) 


she finds, have the greatest eye- 
catching power. 

Some window displays combine 
dinnerware items, cannister sets, 
coffee makers and related mer- 
chandise. On other occasions a 
window is given over entirely to 
several place settings. Mrs. King 
believes that limiting a window 
to a single pattern too strongly 
suggests a display in a limited- 
price variety store. 

Particular attention is given to 
groupings which look well to- 
gether. Mrs. King says, “Alumi- 
num doesn’t mix well with a din- 
nerware display. We like to use 
displays of breakfast sets, includ- 
ing cereal bowls, sugar bowls and 
pitchers. Combining extra cream 
and sugar bowls with basic place 
settings helps to emphasize that 
the firm’s dinnerware is all open 
stock and that additions may be 
made as desired.” 

Place mats and a large-sized 
hand-woven straw mat are dis- 
play props used in dinnerware 
window displays. A wrought iron 
fixture is also used in the window 
to focus attention on larger pieces. 

Simplicity is a keynote of the 
dinnerware windows, Mrs. King 
believing that elaborate back- 
grounds will take attention from 
the featured merchandise. 


your money | 2,000 Attend Power Tool Clinic 








' } (Continued from page 123) 

¢ Consumer tested and accepted. _use of power equipment helps to 

* Quiet door closing—no banging. cut costs. POWER TOOL CLINIC 

© Aluminum barrel. The letter illustrated is a sample ATTENTION 

° Concealed shock-absorbing | of one used to contact homework- BUILDERS © WOODWORKERS ¢ RANCHERS 
and closing springs. shop fans. They were reminded R 

* Positive closing speed control. that there would be demonstra- Routers — Stanley & Porter Cable 

© Rod operates in anti-friction tions of painting technique and pe ee es eae ae on 
bearing. of portable outdoor barbeque 

* Convenient hold-open slide. | equipment. 15 FACTORY-TRAINED EXPERTS 


Many women attended the clin- 


THE SHELBY SPRING HINGE co ics and 10 electric housewares 
SHELBY, OHIO 


items were sold during its run. 

A good prospect list was built 
by inviting men to register during 
the clinic and to indicate in what 
| types of power tools they were in- 
terested. Registrants were entitled 
to participate in drawings for 
some power tool accessories, no 
purchases being required for reg- 
istration. 











WILL BE “DEMONSTRATING” 
Bring Your METAL and WOODWORKING PROBLEMS 


APRIL 16-17-18—Until 9:00 P.M. 
THURSDAY - FRIDAY - SATURDAY 


HARDWARE CO.'n< 
OUR FOURTH STREET STORE 
PRIZES = PARKING IN THE REAR — REFRESHMENTS 


Two column by 5-in. ad inviting 
men to the clinic. 
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hoa only CARLON “the pipe with the 
on from stripe” meets all 4 specifications 
z To be sure you get the best, make these 

four tests... or... buy CARLON! 

It is the only plastic pipe that more than 

meets specifications established by the 


Thermoplastic Pipe Div., S. P. |., is free 
of impurities that give water a bad 
taste, has uniform dispersion of ingre- 


dients for maximum strength and 
unconditionally GUARANTEES CUS- 
TOMER SATISFACTION! 

Cable 





BUY THE PIPE 
WITH THE STRIPE! 


CARLON PRODUCTS CORPORATION 


10300 MEECH AVENUE ®@ CLEVELAND 5, OHIO 


Manufacturing plants in Ohio, Colorado, N. Carolina, Oregon, Texas 
and Ontario ¢ Export: H. E. Botzow, New York City 


iting Send for literature 
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5% 
DIELDRIN 


America’s Pits Brand of Pest Control Products 


Your customers are being reminded to come 
in for reliable Black Leaf products by intensive 
advertising in home and garden magazines and in 
leading newspapers. Make your Black Leaf display 
(shown above) easy to find, and you’ll get fast 
turn-over. These familiar products are backed by 
the research and full nation-wide resources of the 
Black Leaf name and organization and are recom- 
mended by garden experts everywhere. See your 
distributor for complete information. 
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is the long-famous insecti- 
cide that’s the standard of millions of gar- 
deners. One teaspoonful makes two quarts of 
spray that kills aphids, leafhoppers, most 
thrips and other soft-bodied sucking insects 
on plants. Spares bees. Repels dogs from 
shrubs, also kills chicken lice. 


Black Leaf 50% Malathion Spray controls 
mites which bronze foliage of shrubs, trees 
and other plants in hot weather. Destroys 
scale insects, Mexican bean beetle, tarnished 
plant bug and many chewing insects. Mixed 
with sugar, attracts and kills flies. 


Black Leaf Lime Sulphur Spray controls 
important fungus diseases of flowers, shrubs 
and fruit, including powdery mildew, appie 
scab, peach leaf curl, cherry leaf spot. Also 
kills red spider mites and San Jose scale. 
Contains spreader for better spray results. 
Combines well with Black Leaf 40. 


Black Leaf 5% Dieldrin, a powerful new 
lawn insecticide, kills ants, lawn moths and 
chinch bugs, Japanese beetle and white 
grubs, pillbugs, earwigs, crickets, grasshop- 
pers, chiggers, wireworms, cutworms, ticks. 
A pound treats 700 square feet. Dustless 
granules are easy to broadcast. Helps control 
moles. 


Black Leaf 2,4-D Weed Killer rids lawns of 
most broadleaf weeds, including dandelion, 
plantain, dock, lamb’s quarter, beggar tick, 
burdock, pigweed, mustard and wild morn- 
ing glory. Non-poisonous, not harmful to 
lawn grass, easy to mix with water. 


Black Leaf Garden Dust is effective against 
insects and diseases of most garden plants 
and flowers. Can be used as a spray or a 
dust. Comes in the handy 8-oz. dust gun and 
in cartons. 


Black Leaf 45% Chlordane Spray, used 
indoors, kills termites, ants, roaches, spiders, 
centipedes, flies and mosquitoes. On the lawn, 
kills lawn moths, white grubs, webworms, 
ticks, chiggers, ants and grasshoppers. In 
the garden, it kills mole crickets, earwigs, 
potato bugs. 


Black Leaf 10% Lindane Spray gives fast 
kill and lasting control of flea beetles, cucum- 
ber beetles, plant bugs, etc. Use it also to kill 
soil insects, except with root crops. Use it on 
walls and screens to kill flies and mosquitoes. 


Black Leaf White Oil Spray kills scale in- 
sects, mites, mealy bugs, white flies—in dor- 
mant or special summer sprays. Makes a 
good spreader-sticker for Black Leaf 40, 
DDT or Arsenate of Lead sprays. 
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THis Bic New 'S 


gives you extra profits on these nine fast- selling 
Black Leaf products > 


$ 
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Here’s what you get: 


Retail Value 


24 10z. Black Leaf 40 $ 9.36 
12 160z. 5% Dieldrin Granular 10.68 
= 24 1072. Black LeafMalathion 11.76 
12 50z.2,4-D Weed Killer 7.08 


Is 
bs 
le 








d 24 80z.Garden “Dusters” 18.96 
4 24 10z. Black Leaf Chlordane 9.36 


1 0z. Black Leaf Lindane 
5 oz. White Oil Spray 


5 0z. Lime Sulphur with 
Spreader 


9.36 
2.34 


7.02 
$85.92 


62 


Pius these Free Extras: 
1. PREPAID FREIGHT direct to you. 
2. FLOOR DISPLAY RACK as shown at left. 


New pest control chart. 


3. FIVE COLORFUL STREAMERS for win- 


dow or other display. 


ORDER NOW 


from your distributor 


Offer ends May 1, 1954 
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Don’t forget to stock these other fine 


Black Leaf Products 


Black Leaf 25% Phygon Fun- 
gicide, wettable powder, stops 
fungus diseases promptly on 
many garden plants and fruits. 
Controls black spot and pow- 
dery mildew on roses and other 
ornamentals. Controls apple 
scab, peach brown rot, potato 
and tomato blight, etc. 


Black Leaf 1% Rotenone Dust 
kills most chewing insects that 
attack garden vegetables. Not 
injurious to humans or pets. 
Also kills lice and fleas on 
animals. 


Black Leaf 5% Chlordane 
Dust kills many kinds of chew- 
ing and sucking insects, gives 
long-lasting results. Use on 
the lawn, in the house, and on 
ornamentals. 


Black Leaf 50% DDT, wet- 
table powder, kills chewing in- 
sects including most caterpil- 
lars, bagworm, potato beetle, 
cabbage worms, Japanese 
beetle, codling moth, flies and 
mosquitoes. 


Black Leaf Arsenate of Lead 
kills most kinds of leaf-chew- 
ing insects on all kinds of 
plants. Also kills white grubs, 
sod webworms, lawn moths 
and other lawn insects. 


Black Leaf 2,4,5-T Brush Kil- 
ler destroys poison ivy, bram- 

bles, sumac, poison oak, scrub 
oak, wild grape and other 

brush. Fumes don’t drift. 


Black Leaf Arsenical Weed 
Killer kills all kinds of plants, 
prevents regrowth for a long 
time. Ideal for use in drives, 
walks, tennis courts. 


Black Leaf Potassium Cyan- 
ate Crabgrass Killer destroys 
chickweed and crabgrass with- 
out permanent injury to most 
lawn grasses. 


Black Leaf Pyrenone Insect 
Killer is a high-quality aerosol 
insect killer that works extra 
fast. Knocks down and kills 
flies and other household in 
sects. For homes and dairies. 


Black Leaf 11-36 Insect Kil- 
ler provides the economical 
DDT aerosol formula for kill 
ing household insects. 


Black Leaf Fly Spray is a fine 
household spray for economi 
cal kill of flies, mosquitoes, 
roaches, fleas, ants, etc. Use in 
any hand sprayer. No DDT, 
contains pyrenones, thanite 
and methoxychlor. 


Black Leaf CPR Insect Killer 
is a handy aerosol for use in 
garden or grounds as well as 
indoors. Contains rotenone 
and pyrethrum for excellent 
results. 


Black Leaf Rat Killer Bait 
gets rid of rats and mice 
quickly. Just place it in pro 
tected feeding places. Ro 
dents develop no “bait shy 
ness”, they eat until it kills 
them. Destroys entire colonies 


Black Leaf Mouse Killer Bait 
gives quick kill with its new 
anti-coagulant base. Never be 
comes rancid, mice like these 
baits, eat them and die. 


Black Leaf Warfarin Concen- 
trate "— economical, effective 
rat and mouse killer in high 
strength for mixing with corn 
meal or other baits. Complete 
directions included. 


Black Leaf Slug and Snail 
Pellets attract and kill snails, 
slugs, cutworms and straw- 
berry weevils. For good re- 
sults, just scatter evenly, over 
the ground. 


SPECIAL FREE FREIGHT OFFER ON 5% DIELDRIN: Free 
even on single case lots, shipped direct from us to dealer. 
1 dozen 1-lb. cartons, $7.12; six 4-Ib. cartons, $11.92; two 
12*;-Ib. bags, $9.99. Each case includes colorful streamers. 
Newspaper mats available on request. Offer expires June 1. 


Your profits come faster when you're stocked to meet customer 
needs. See your distributor, or write, wire or telephone: 


Virginia-Carolina Chemical Corporation 
BLACK LEAF PRODUCTS DIVISION 


ck 
fisty 


Richmond, Virginia 
(Sales Offices in 19 Cities.) 

















Store Modernization 





Keep Stock Where People See It 


140 


When the Fairhope ( Ala.) Hard- 
ware & Supply Co., Inc., spent more 
than $6,000 for improvements on 
its premises it also sought to elimi- 
nate as much back-room storage as 
possible. Most of its stock is right 
on the sales floor, excepting for the 
furniture department and building 
materials sections. These lines are 
stored in adjoining storage facili- 
ties. 

The entire show room was air 
conditioned and a new tile floor 
covering was installed in the furni- 
ture department. A complete re- 


Alabama dealer modernized store for better 
display. Now he watches turnover more care- 
fully and minimizes his back-room stocks 


Right—Mass dis- 

play in foreground 

constitute full stocks 
of those items. 


Below — Mr. Funk, 
wearing plaid shirt, 
spot checks stock as 
employees wait on 
customers. 
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An employee arranging a window 
display. 


paint job was executed for the en- 
tire store. 

W. S. Funk, manager and co- 
owner of the firm, works on the 
theory that hardware stocks in a 
back room accumulate nothing ex- 
cepting dust. He believes that the 
wise merchant today keeps mer- 
chandise moving rapidly into and 
out of his store. Mr. Funk walks 
throughout his during 
business hours with his want book 
in his hand as he spot checks floor 
stocks. 


store all 


When salesmen call at the store 
Mr. Funk immediately takes out his 
want book and goes through it with 
the supplier’s representative. 

As shipments come in they are 
checked off immediately and put on 
display. “Get it on display,” says 
Mr. Funk. “We needed this mer- 
chandise or I would not have or- 
dered it. Get the merchandise where 
it can be seen and let it go to work. 

“By maintaining this steady flow 
of merchandise the greater share of 
our inventory is right out where it 
can earn its keep. And even then, 
at our last physical count, we listed 
over 18,000 items in separate price 
categories which, counting multi- 
ples, means that we still carry a 
heavy inventory.” 

Three and four-tiered islands 
provide adequate space for reserve 
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Wrapping up a good sale 


Wen you wrap up Griffin Hack Saw Blades, you 
can be sure your customer will be satisfied. 

He’ll like their long-lasting sharpness and the 
smooth straight cuts they give. 

The finest steels, accurate machining and careful 
heat treating are skillfully combined to solve your 
customers’ cutting problems. 
When you sell him Griffin Hack Saw Blades, you 
know he’ll be back for more. 

For more information ask your jobber — or write 


to us. 





la tm ally 


G. W. GRIFFIN CO. ¢ FRANKLIN, NEW HAMPSHIRE 


Sales Agents: John H. Graham & Co. Inc., 105 Duane Street, New York 8, N. Y 
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ravtlectric <5: 
CURRENT CONVERTERS ., om! 

a — 
for Land...Sea...Air ~- 
JUST PLUG INTO CIGAR LIGHTER ON DASH 


Change 6 or 12 Voit D. C. 
to 110 Volt A. C. - 60 cyde 


~~ 








Operates Test Equipment, 
All Electric Shavers 


SIZE: 2°'x2’x3Y2°" 


Trxflectric MIDGET “1!” 


Model 6-11160, 60 Cycle, 10-15 Watts 
SCOHCHCHCCHEEEHEOEEEOOHEESEEEEE 


OPERATES 
© Test Equipment 
© Turntables 
» @ Lights 
@ Short, Long 
Wave Radios 
@ Portable 
Phonographs 
@ Electric 
SIZE: 2/2‘'x2V2"'x4Vr Shavers, etc. 


TravElectric SENIOR = $1595 
Medel 6-1160, 60 Cycle, 35-40 Watts List 





OPERATES 
® Curling Irons 
@ Radios 
© Turntables 
© Small Dictating 
Machines 
© Test Equipment, 
©@ Electric Shaver 
© Portable 
Phonographs 


Sie 


M 





SIZE: 4°'x5''x6" $ 95 


2 
TravElectric MASTER 


Model 6-51160, 60 Cycle, 40-50 Watts 
SCOHOHCHCHSEHSHEHSHOSHESHESESEEEESE 


OPERATES 

® Wire 
Recorders 

© Amplifiers 

@ Soldering Iron 

® Radios 

® Dictating 
Machines 

® Turntables 

®@ Small Electric 
Drill 

@ Electric Shaver 





SIZE: 4°°x5"'x6" 


TravElectric SUPER °97”° 


Model 6-71160, 60 Cycle, 60-75 Watts 








FULLY GUARANTEED 


See your Jobber or Dealer 


Terado COMPANY 


ST. PAUL 14, MINNESOTA 





In Canada Write: Atlas Radio Corp., ltd. 
560 King St. West, Toronto 28, Ont. 
Export Sales Division: Scheel International, Inc. 
4237 N. Lincoln Ave., Chicago 18, Ill. U.S.A. 
Cable Address—Harsheel 
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stock and make it easy for custom- 
ers to locate merchandise they are 
seeking. Many customers select 
merchandise and take it over to the 
wrapping table without waiting for 
assistance from one of the store’s 
sales clerks. 

The Fairhope store depends on 
well planned window displays as its 
chief means of advertising. Located 
on the main street of a busy resort 
town with 5,000 permanent resi- 
dents it is constantly seen by them 
and by many vacationists. A well 
stocked sporting goods department 
has been found to be a good traffic 
puller for the store. 


People Can See It 


Mr. Funk says of tourists and 
vacationists, “When people are 
from home, they naturally 
visit stores. When they come into 
this store they end up by picking 
many items they previously had no 
intention of buying. This proves 
that we have the right stock for all 
types of trade and that it is ar- 
ranged right. We keep merchandise 
on display so that people see it and 
are attracted to it without actually 
looking for it.’ 

The business was started in 1924, 
with a total investment of $1,500, 
in a small shed around the corner 
from its present site. The present 
management has owned the busi- 
ness since April, 1948. 


away 


Moved into a portion of the pres- 
ent premises in 1934 the business 
has taken over all of the building in 























Supplier's salesman with catalog gets 
order from W. S. Funk holding want 
book. 


stages since that time. Present floor 
area of the show room is 75x75 ft. It 
is located on a lot extending 219 ft 
Storage facilities for building sup- 
plies and furniture departments 
are located in back of the hardware 
store. 

Of the company’s three depart- 
ments—hardware, furniture and 
building supplies—Mr. Funk says 
that hardware is the most consis- 
tent money maker, even though 
sales for other departments “‘some- 
times make our hardware sales 
seem low.” 

The hardware department is al- 
ways found to be out in front with 
a good net profit when the year’s 
results are analyzed. Because of 
Mr. Funk’s desire to get good turn- 
over in his hardware department 
there is seldom any obsolete stock 
to be offered at reduced rates or 
written off the books. 


Windows Sell the Do-It-Yourself Idea 


(Continued from page 119) 


with the suggestions, “Paint it 
yourself!” “Clean it yourself!” and 
“Repair it yourself!” 

Featured in the paint section 
were stucco, flat wall and exterior 
paints, gloss and semi-gloss enamel, 
redwood restorer, colors in oil, 
paint color cards, wood stains, 
lacquers, varnish, synthetic trim 
colors and screen enamel. Paint 
brushes resting on color chips, roll- 
er and tray sets, turpentine, brush 
cleaners and plastic drop cloths 
were also shown where they catch 
the eye. 

In the cleaning section were paint 


and wallpaper cleaners, paint and 
varnish removers, rubber gloves, 
sponges, cleansers, waxes and oil 
soaps. 

The repair materials portion of 
the window showed patching plas- 
ter, putty knives, scrapers, paint 
and varnish remover, patching ce- 
ment, white glue, resin glue, emery 
cloth, sandpaper, screen patches, 
tape, sandpaper and other repair 
materials. 

In the entranceway was a bid for 
a larger individual unit of sale with 
the display of a garden cart. 
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here are just a few of many 
magazines carrying GLOLITE 
ads (many consumer ads run 
in full color) 


all American made 
OUTDOOR and 
iT fotete) :4 


Christmas 


LIGHTING DECORATIONS 
and TREE LIGHT SETS 


equipped with 


GLOLITE ... the. ONLY nationally 
advertised line at COMPETITIVE 


PRICES! You're going to sell more...make more 
profit on GLOLITE merchandise ... yes, a lot more in '54. 
Why? For one thing, the GLOLITE line is much bigger, and 
better than ever, with many “‘firsts."’ For another, its quality 
is among the highest . . . and prices among the lowest! And 








—GLOLITE merchandise is going to be pre-sold for you by 
hard-sell advertising and plenty of it to influence most 
people most able to buy! 

































® So welcome the GLOLITE salesman when he calls! 
WRITE FOR OUR CATALOG AND PRICES! \%iy LOLITE 
x) G 
a 
HAS THE 
THE 
GLOLITE a 
CORPORATION Ae ’ — 
1017 W. Washington Bivd. 
Chicago 7, Ill. 
TO HELP YOU SELL! 
eee | | | 
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The large stock of the Cape Cod hardware store includes cycles for every age group. 


Summer Bike Rentals 


Lead to Greater Wheel Sales 


Cape Cod resort has been made bicycle-con- 
scious by the rental service of Harvey’s Hard- 
ware. Residents watch for annual cycle sale 


30th summer vacationists and 
residents of Falmouth, on Cape 
Cod, Massachusetts, have been 
made more bicycle-conscious 
through the efforts of Harvey Mar- 
tin, owner of Harvey’s Hardware. 

Through an aggressive effort to 
capture the potential bicycle rental 
trade, backed by a strong sales 


144 


drive, Mr. Martin has tapped a 
good source of summer profits. 
“Any retailer, located in an 
area which is attractive to sum- 
mer tourists, can develop a prof- 
itable bicycle business, providing 
the operation is properly handled,” 
Mr. Martin states. His experience 
over the past three years lends 


added authority to his statement. 

The constantly-expanding Mar- 
tin store has been remodeled con- 
siderably in each of the past five 
years. In broadening his services 
to the thousands of tourists who 
fill up Cape Cod each summer, 
Mr. Martin suffered the perennial 
space problems which beset so 
many hardware dealers. 

Nevertheless, he was deter- 
mined, three years ago, to get 
solidly into bicycle 
therefore took positive steps to 
make this possible. 

The first step was the conver- 
sion of a former storage basement 


sales and 


HARDWARE AGE, MARCH 4, 1954 














Sh hk ee 
coe 


Available in 
the following 
sizes: 

"x 19” 
15”x 19” 
13”x 19” 
8"x 19” 


HARDWA 








ement. 
Mar- 


d con- 
st five 
rvices 
; who 
mmer, 
onnial 
et so 


deter- 
0 get 

and 
ps to 


nver- 
ment 


1954 














= 
7 





Available in 
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"x 19” 
15"x 19” a 
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Leisto-mat Ponipiny 
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A division of PHOENIX TABLE MAT CO 





1718 East 75th Street + Chicago 49, Ill. 





If you didn’t see the Nationally 
Advertised Aristo-mat line at the 
Housewares’ Show ask your 

distributor, or write direct... 

Strong merchandising aids available, too! 














Mr. Martin 


at the right-rear of the store into 
a roomy, convenient bicycle show- 
room, 

Making it ideal for this purpose 
is a large doorway, at the rear of 
the building, opening out onto a 


hecks out two youthful cycle renters 


parking lot, several feet below the 
main floor of the hardware store. 

Here, the bike renter can drive 
up in his car, free from parking- 
meter worries, walk directly into 
the basement, select a bicycle, roll 


This is the form that bike renters are asked to sign. 





Name 


Return of Deposit 





excepting ordinary wear. 


abused. 


I the undersigned, agree to rent for my own use 
a. bicycle from Harvey's Hdwe Store. 
responsible for the return of the bicycle in good 
condition and will pay for any damage to the bicycle 
I will not hold Harvey's 
Hdwe Store or their agents responsible for any 
damage to others or myself. Harvey's Hdwe Store 

or their agents reserve the right to take away 

any bicycle which in their judgment is being 


I will be 





I understand that all bicycles are to be in by 5PM. 
If not the charge is to be 35¢ per hour until checked 
in by a Harvey's Hdwe Store representative. 





Name Local Address 
Deposit Amt Paid 
Date Time # Bicycle 
Out In 








DEPOSIT FORFEITED FOR DOUBLE RIDING 
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it out and pedal away, without 


having to buck heavy street traffic, © 


“We felt that the basement 


would prove ideal for this purpose | 


for another reason,” explained Mr. 
Martin. “Many women, although 


they are anxious to try bicycling | 


do not like to enter a busy store in 
shorts or slacks, or to pull away 
from the store through crowded 
traffic, or over busy sidewalks. 

“The rear entrance eliminates 
embarrassment and the _ broad 
parking lot in the rear of the store 
provides services with an oppor- 
tunity to practice.” 

In his basement bicycle store, 
Mr. Martin stocks from 35 to 50 
units available on a rental basis, 
and as many more for sale. 

The stock was carefully chosen 
to appeal to the affluent summer 
tourist who might buy bicycles for 
his entire family during their sum- 
mer stay on the Cape, as well as to 
the local youngster who must care- 
fully budget his allowance to buy 
a bike. 


Large Rental Stock 


The main drawing card in Har- 
vey’s Hardware’s successful bi- 
cycle merchandising program has 
been the large rental stock. The 
large number of bikes available 
provides a comfortable, easy-to- 
handle bike for either sex of any 
age. 

Top-grade cycles in the rental 
line-up are available at a flat rate 
of 35 cents per hour, which Mr. 
Martin calculates as being ideal 
to cover maintenance costs, depre- 
ciation and a sufficient profit. 

During the summer season, it is 
not unusual for the entire rental 
stock to be out daily, and many 
bikes are kept over the week-end 
at a week-end rate. 

Where the renter is a beginner 
at cycling, Mr. Martin or one of 
his two young clerks, who are ex- 
cellent cyclists, will “check out” 
the renter on the parking lot. 

To guard against overly high 
operating and maintenance ex- 
pense, Harvey’s stocks a complete 
inventory of replacement parts for 
all brands of cycles carried in 
stock. 
for repairing tires, installing links 


It also has a repair bench 


(Continued on page 151) 
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TODAY’S HOTTEST VALUE! 
"soe ¢ BOOSTER . . . RIDE IT! 


walks. ——— GENUINE 66” TWIN-BOWL 


. Without FF 
2et traffic, © 
basement 

3 Purpose | 
ained Mr, 
although 
bicycling 





ge <7 SS —e — = ote 

roa ots <= 9 ° 

ge ———— | +) Youngsloun filehens 
n oppor- = === : 

Je store, : ri CABINET SINK 

35 to 50 / g 


al basis, 


le. ge . ; j i 
y chosen , ‘* $ 95 . 
summer ae j oil 

ycles for | ‘ i FOR 





leir sum- 
vell as to i} : " 
<a lj ee REGULAR *1899>° 
e to buy Complete with faucet and 
crumb-cup strainers 
*Slightly higher in the West and South 
k 


in Har- A big sink! Abig value! A big seller! WHAT A VALUE! 


sful bi- : ; tee . 
ram has The “66” is boosting sink sales all over the U.S.A. Top of one-piece, acid-resisting porcelain- 
enameled steel. Two big, no-splash bowls speed 
»ck. The . . 
‘labl Priced to save the customer dollars, it has kitchen work. Two spacious drainboards—swing- 
eaten everything needed to turn. the housewife’s latent ing mixing-faucet—two drawers—roomy storage 
easy-to- desire for a new sink into a “must? compartments. Many other features. 


c of any 





e rental one Famous Youngstown Kitchens Cabinet Sinks . . . 

flat rate a model for every customer! 

lich Mr. cungéloun hilehons = ———— 
Sta —=¥s — 

ig ideal ») 4: a | SS => > ) 


3, depre- 


ofit. DELUXE SPECIAL 66” 


ion, it is 


e rental CABINET SINK 
42° width: standard with drawer; 48” width: two bowls (one 11” 


d many twin-bowl; single-bowl with deep), slidjng-removable drain 
Sy Tt ce 
fast 





drainboard board 


eek-end A $219%* VALUE TO RETAIL FOR 


eginner 95 * 
one of 
are ex- Complete with 
crumb-cup strainers 





ck out” 
54° width: DeLuxe; standard 66” width: DeLuxe twin; stand 








lot. ard twin 
ly high { plus 
”) 
ice ex- 43 een Get EXTRA sales... 
omplete | 2. Rinse spray. Youngstown Kitchens Food Waste Disposer 
arts for j 3. Soap-box rack. It's 3 ways best: 
ried in 4. Rubb d Takes continuous feed. 
a Has double-action shredding, with 
r bench drainbasket. Self-cleaning action. 
ng links 5. Linoleum-lined 
cutlery drawer. MULLINS MANUFACTURING CORPORATION + WARREN, OHIO 





) 
World's Largest Mokers of Stee! Kitchens 
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FLOOR MATS 
DRAINBOARD MATS 1406 Size: 18x32” 
1104 Size: 16x17” 1416 Size: 18x34" 
1106 Size: 14”x 16” (Larger mat has sponge “d 
rubber insert) 
Colors: Marbleized red and white, marbleized 
yellow and brown, marbleized green and 
white, marbleized black and white 



















Colors: Red, white, marbleized black, yellow, 
green, coral, chartreuse 


» = 





‘ SHELF-KUSHIONS 
Wall Cabinet Kushion Base Cabinet Kushion 






DRAINBOARD TRAYS 














1170 Size: 15’%x 15%” (for short drainboards) a — ao he 9 —* on a 
1171 Size: 15%"x 20” (for standard drainboards) ‘ied 7 Py 36" ee | a ph 
1172 Size: 18%"x 22” (for standard drainboards) ee ee ee 
Colors: Red, white, black, yellow, green, coral, 


chartreuse — 





TWIN SINK DISH DRAINER 
SINK LINER MATS 6008 Size: 12%’x14%"x 5%" 






\“ ” o 
1211 Size: 10x12 Colors: Red, white, yellow, green, coral, chartreuse 
1212 Size: 12°x14” 
1213 Size: 13x16” a 

Colors: Red, white, marbleized black, yellow, ae 


green, coral, chartreuse 



























j ‘a ‘ r 

= 4 i, ia 

<)) STANDARD DISH DRAINER 
6012 Size: 13x 15%" 4%" 


Colors: Red, white, yellow, green, coral, chartreuse 


TWIN SINK DIVIDER MAT 
1221 Size: 10%"x 14" 


Colors: Red, white, marbleized black, yellow, 
green, coral, chartreuse 





Rates in real pay-dirt when 
DELUXE DISH DRAINERS 


6032 Size: 13%"x17/4"x 5” you work the Rubbermaid Buutiful c 

Raaeomen a se yellow, green, coral, lode. Rubbermaid is one us profits 

chartreuse 

Oo of the five highest RE’S H 
STOVE TOP MATS : dollar-products of all the MT stoc 


Solid Styles) 
1302 Size: 11%"x18" 
. 1370 Size: 16x20” 
Colors: Red, marbleized black, yellow, green, 
coral, chartreuse 


housewares lines. Women 


want Rubbermaid—the 
















a 





S quality line they see in MPLAY th 
SINK STRAINER 1702 (heovy, large) > epee 
Colors: Red, yellow, green, coral, chartreuse bright, full-color ads in a quickly ‘ 


their favorite magazines. fkoyore 
This year, nearly 86-million 





STOVE TOP MATS 
(Woffle Styles 


1305 Size: 15%" 17" 


Rubbermaid ads pre-se'l 





more customers than ever. 


1312 Size. 16x20" PLATE - 
(Larger mat has Spoon Drip Tray) STORAGE RACKS s ’ 

Colors: Red, marbleized black, yellow, green, 6201 Size. 6"x11" 6202 Size. 6x 20%” Get your share! Ko 
coral, chartreuse Colors. Red, white, yellow, coral, chartreuse 


The origin 






















PLATE AND BOWL SCRAPERS 
1901—Plain Handle 1903—Colored Plastic Handle 
1904—Colored Plastic Handle 

Handle Colors: Red, white, yellow 





DUST PAN 
2001—All rubber 


Colors: Red, black, yellow, green, coral, chartreuse 





PET FEEDING DISH 
2501 Colors: Red, green, coral, chartreuse 


BATH MATS 
7010 Size: 14°x 26” 
7011 Size: 16%"'x 28%" 
7022 Size: 18°x 30” 

, +/ Colors: White, yellow, light blue, 
“/ peach, dubonnet, light green 











u've got a gold mine in the = $e 
Rubbermaid line chert 


Colors: White, yellow, light blue, peach, dubonnet, 




























light green 
’ 
coed IT’S A BONANZA! PAYS OUT THE YEAR ROUND! t LY 
‘-dirt when k . ; . , 
__ fd multiple profits at that! Women love Rubbermaid’s fresh, OOK: set ups praphtaadien 
ybermaid Bxutiful colors . . . come in for one item, buy two or three. All complete, compact Rubbermaid 
— us profits! Department in your store 
with one of the sales-tested 
’ : : T 
RE’S HOW TO GET THE GOLD OUT OF RUBBERMAID! Rubbermaid Display Units. 
all the ST, stock a complete, basic local advertising. Use the dealer helps —i 
aii ubbermaid assortment— items, sizes that are provided for you. | 
om d colors. 7 
REORDER regularly to keep your 
—the EN... Rubbermaid stocks complete . . . so 
; you can fill the Rubbermaid needs of 
= MSPLAY the complete Rubbermaid all your customers. 
Be in ie in good location where shoppers Let your customers know you carry 
Fu quickly see it. the items they saw in the colorful 
1zines » Rubbermaid ads in their favorite 
; "OMOTE Rubbermaid in your magazines. 
}6-million 


re-sell an 
OUR QOTH YEAR PO, 
an ever. Cour 207m rear) 


————$_____—__—_ 


“ Zz 
Kubbermuat x01 ISEWARE 


The original... complete .. . only nationally-advertised line of rubber housewares 
HE WOO R RUBBER COMPANY, Wooster, Ohio 
















They are small but 
attention getters 
with text geared to 
heavy buying peri- 
ods... .Fathers’ Day, 
Spring Clean-up 
Week, etc. 

They are 1 col. x 2” 
and 4” ads, small 
but dynamic to af- 
ford frequent in- 
sertion at low space 
cost. 


ADVERTISE IT 
DISPLAY IT 







LAITNER 
BRUSH CO 





: on BY EVERY CAR OWNER 
AND HOME IN YOUR TRADING AREA 
FOR WASHING THEIR CARS AND 
WINDOWS, SCREENS, PORCHES, 
SIDING AND SCORES OF OTHER 
TOUGH AROUND-THE-HOUSE WASH JOBS. 


MODEL 5336 36” handle, detachable for extending to 6 ft. length, 
has swivel-action water control valve on end, preventing hose kinkage. 
Natural blended horsehair brush has 5 water jets in head for maximum 
cleaning and rinsing action. Pliable rubber . 

brush cap permits instant, easy change — $495 
of brush. 1 


MODEL 5314 tdentically equipped 
same as Model 5336 except length of , 
handle which is 14”. Price 





EXTRA PARTS Plastic Bristle Brush for rough surfaces . . . 
list each $1.50. Precision-fit 33” extension handle ... list, 
each $1.50. Sudsing Cartridges, fit in handle for automatic 
soap-water wash, 4 to a package. . .list, 20¢ per package. 


xk 


Ask your Jobber or write 


2000 BROOKLYN AVE. 
DETROIT 26, MICH. 


Retail b 3 SR aso 
NG 


NATURAL BLENDED HORSEHAIR BRISTLES 


Free! 


EIGHT HARD 
HITTING SMALL 
SPACE AD MATS & 
THREE COLOR FOL- 
DER 








FATHER’S 


: DAY 
GIVE DAD THIS 


FOUNT 
BRUS 


Model 5314 - $3.98 
Mode! 5336 - $4.95 
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Summer Bike Rentals 


(Continued from page 146) 
in chains, replacing spokes and 
making adjustments. Repairs are 
made during spare time by the two 
young clerks, 

Every bicycle out on rental is a 
potential new bicycle sale, the 
Massachusetts dealer points out. 

A large percentage of the bi- 
cycles sold each year have been 
bought by people who had no in- 
tention of buying when they 
rented a bicycle for the first time, 
but, after finding cycling pleasant 
and invigorating, they buy them to 
have for use during the summer 
seasons, 

Many Cape Cod residents own 
summer homes which are occupied 
for at least three months each 
year, and they simply leave bi- 
cycles locked up in the garage 
during the other months. 


Sold in September 


At the end of the season, in 
early September, rental bicycles 
are sold at mark-down rates, at 
prices based on the amount of re- 
turns each has brought in on rent- 
als, and its general condition. 

These rental bikes make attrac- 
tive bargains for local residents 
and each year many wait for the 
annual sale. 

Seldom does this store carry 
over a rental bicycle from one 
year to the next. “It is best to start 
each rental season with a stock of 
brand-new, trouble-free bicycles 
which please the renters,” Mr. 
Martin emphasizes. 

“Many of our customers have 
told us that the bicycles they have 
rented at other places have been 
rickety, hard-to-handle, and other- 
wise unsatisfactory, having seen 
too much use. When they learn 
that our cycles are universally 
new, attractive models, they are 
invariably pleased, and become en- 
thusiastic boosters.” 

Separate records are kept on 
each rental bicycle, showing what, 
repairs have been made, the num- 
ber of times it has been rented and 
expenses charged against its main- 
tenance. 

Thus, the New England dealer 


(Continued on page 182) 
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America’s most popular garden gloves 


3 Women's sizes — 89c retail 
Men's size and color — 98c retail 


Order for big Spring demand 


Green Thumbs 


The only gloves with a green thumb, millions of satisfied wearers. and 


a guarantee to outwear every other garden glove of similar price. 


Far more comfortable than air-tight gloves, because they let per- 
spiration evaporate and have no clammy feel. 100¢@ washable. too. 
Far more practical than canvas gloves, because their vinyl-treated 
fabric keeps out all dirt and guarantees 4 times longer wear. 

Pre-sold by strong national advertising. March through June, 22 
ads in 8 top home-and-garden magazines will gonsistently sell Green 
Thumbs to more than 20 million readers. Many will be customers of 
yours. Be prepared to supply them. Order Green Thumbs from your 


wholesaler today. *Edmont Trade Mark 


Add profits with these companion gloves 





Men's Grab-it Glove. . . $1.25 


Tough palm coating of rough finished 
rubber gives perfect grip and real pro 


Waterproof Swaggerettes .. . 98c 
Finest waterproof garden glove. A full- 
profit seller to women for wet garden 
tection from rose thorns, briars, splin 
ters, sharp objects. Far outwears higher 


ing, housecleaning, washing. Natural 
rubber coating over fleecy lining; re 
priced leather gloves on all non-greasy 
work around house and yard. Also 


sists snags, cuts and punctures better 
than any other type. Easy on and off. 


3 sizes, solid or assorted dozens. made in knitwrist styles. 


For dealer catalog and names of nearest suppliers, write 


. a 
I ri Hon ( Mfg. Co., 1214 Walnut Street, Coshocton, Ohio fuk ‘tee 
4 


World's largest maker of coated fabric gloves Edmont 








Display Ideas 





Profits From Compact Displays 


Space-saver displays occupying less than 100 sq ft help 


far-western firm do $8,000 a year in sporting goods 


How much floor display space 
does a dealer need for showing a 
fairly representative stock of 
hunting and fishing equipment? 

Gordon Whitney in Seattle, 
Wash. can devote less than 100 
sq. ft to these lines, but make 


them pay to the tune of $8,000 a 
year. 

Mr. Whitney’s store at 18019 
Aurora Ave. uses several unusual 
fixtures designed to show a maxi- 
mum of fishing and hunting lines in 
a minimum of space. 


Fishing items are shown on an 
island display he designed and 
built. 

Items not requiring much selling 
effort are shown atop the fixture 
Spoons and spinners are shown on 
wire mesh supported on pipe fast- 





Home-built fishing equipment display takes limited space. 
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HARDW. 


= Its EASY To sol! | 
n on an a — 

ed and ALL YOU NEED TO KNOW Is RIGHT HERE! 
selling DEVELOPING A WELL: To produce a natural filter of | as necessary under all normal conditions . . . welded 

fixture coarse sand around the screen, the well should be from top to bottom into one solid unit . . . no gauze 
own on thoroughly pumped until the water is clear. The jacket to strip, rip or puncture. 

f: r “Red Head” is the only point that “develops” a well specifications: Available in 114” and 2” sizes. 

pe fast- to its greatest capacity by permitting the finest sand — Made of low-carbon stee!, double galvanized. (Where 














CLIP THIS PAGE FOR HANDY REFERENCE! 





a 








and silt to be removed from around the point when 
the well is first pumped. Its construction provides 
several times more intake capacity than the common 


water eats away ordinary screens, we recommend 
ordering the Johnson Well Point of copper alloy 
Everdur metal, or stainless steel.) 




































por nh soc made with wire gauze wrapped — iwyeNTORY INFORMATION: Since the “Red Head” 

. aa is used both as a flush point and a drive point, there 
COMPETITIVE FEATURES: The ‘‘Red Head” has a_is no necessity for carrying duplicate stocks. “Red 
continuous V-shaped inlet slot and a direct water- Head’’ Open End Extensions may be ordered as 
way, With no pipe base... it can be driven as hard _ needed. Sold by leading jobbers. 


“Red Head” Drive Point LIST PRICES 





CAA 











Slot Gauze 
No. No. 
PRICE EACH 
— _ — moka Number of Siot (Gauze) - —_ 
= vn = ee ee 10 (60 govze) 7 (80 gouze) — 
90 Screen Tep inches ond lorger® 8 (70 govze) 6 (90 gauze) ibe 
80 14 18x 24 4.20 5.16 7.00 69 
16 24x 30 5.40 6.44 8.80 a4 
70 18 24x 36 5.98 7.02 9.30 Os) 
21 30 x 36 6.58 7.76 10.50 102 
60 23 30 x 48 7.76 8.90 | 11.60 120 
25 | 36 x 42 7.76 9.06 12.20 | 14 
50 27 ' 36x 54 8.90 10.22 | 13.40 | 132 
29 42x48 8.90 10.32 14.00 } 126 
31 } las 42 x 60 10.06 11.50 15.30 150 
32 | = 48x 54 10.06 11.56 15.70 141 
40 32% 4 48 x 60 10.64 12.10 16.30 147 
33 48 x 66 11.00 12.74 16.90 165 
35 54x 60 11.00 | 12.86 17.50 156 
70 60 x 66 12.20 | 14.16 19.20 71 
30 73 60 x 72 12.70 14.74 19.80 77 
75 60x78 13.00 15.20 20.49 | 198 
20 80 66 x 72 13.30 15.40 21.00 186 
as 66% 78 ' 13.90 16.00 21.60 | 192 
90 72x78 14.40 16.72 22.70 201 
95 72 84 15.00 17.30 23.30 207 
~~ 924 18x 24 10.30 11.70 15.00 132 
230 24x 30 12.30 13.90 18.00 158 
Standard Slot 236 30 x 36 14.40 16.20 21.00 | 184 
numbersalong 242 4a 36 x 42 16.44 18.40 24.00 i 210 
x 248 2 42% 48 18.50 20.70 | 27.00 236 
a, eer 254 48x 54 20.60 22.90 30.00 262 
alent gauze 260 54x 60 22.70 } 25.20 33.00 } 288 
numbers. 266 | 60 x 66 24.70 27.50 36.00 314 
272 | 66 x 72 26.80 29.80 39.00 340 
278 72x78 28.80 32.10 42.00 366 





ARMCO IRON POINTS 15% ADDITIONAL 


“Prices in this column ore for larger slot openings also 


EDWARD E. JOHNSON, Inc. 
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Top this caster 
deal if you can! 
Bassick 


announces special price for 


IRHA Hardware 
Week—1954 


*)99 


RETAIL 











PER SET OF 4 
(regular 


price $3.00) 


“Diamond- 
Arrow” 

Casters 

(No. 7696) 


@® SMOOTH-ROLLING 

@ PROTECT FLOORS 

@ TOP QUALITY 

@ NATIONALLY ADVERTISED 


Make sure you're ready for the big buy- 
ing wave when Hardware Week comes 
along this spring. Order your stock of 
Bassick “Diamond-Arrow” Casters 
today. They'll go fast at the special 
price that will be in effect during Hard- 
ware Week only. We’re backing up this 
promotion with strong ads in The 
Saturday Evening Post that will start 


readers heading for your store. Get 
COMPANY, Bridge- 
v ff 
Y» Ont. 
s» 


—~ your order in 
rox! 
port 2, Conn. /n 





today! THE BASSICK 
ex Canada: Belleville, 
A DIVISION OF 


WAANER 





MAKING MORE KINDS OF CASTERS MAKING CASTERS DO MORE 


75 YEARS OF CASTER LEADERSHIP 
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Gordon Whitney and the gun rack he designed and built. 


ened to either end of the special! 
fixture. 

Samples of other items, stocks 
of which are stored in drawers, 
are shown on sloping panels on 
either side of the 5x10 ft displays 
unit. These are mostly items nor- 
mally subject to frequent pilferage. 





Baits in jars are shown on the 
flat surface between the two pan- 
eled sides. 

Guns are displayed in an over- 
head rack of Mr. Whitney’s own 
design. Low enough to enable 
adults to reach them, but high 


(Continued on page 158) 


ocks of sports equipment get interesting display on artit 
grass in open back window 
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in sparkling 


It’s easy to install—easier to sell Hall-Mack bathroom 
accessories. Hall-Mack’s beautiful chrome finishes 
mean more satisfied customers, faster turnover 

and more profit for you! When you sell 

Hall-Mack, you sell a complete line of 


top-quality accessories for every 





bathroom style and budget —and 


you can sell with confidence! 
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NOW ...The Greatest|§H 


and you get it from 


NATIONAL LOCK 


ae 
pa 


CABINET 
HARDWARE 


CONCAVE 
KNOBS 


— 
@ 


Colecte Pack’ | 
SLIDE BOXES _ 


All Packaged in 


——/1 


FORGED IRON 


HARDWARE BRASS 
‘ HARDWARE 


SMALL BUILDERS 
HARDWARE 
BUTTS, HINGES 


FURNITURE 
TRIM 


Ni 
Stimulates impulse purchase ... they see and examine the merchandise 
Presents neat, inviting appearance ... outmodes the old-fashioned envelope 
. at no increase in cost 
Makes sales time more profitable . . . gives the customer what he wants rapidly 
Compact packaging . . . saves up to 75 % display and storage area 
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Xyd| Palelach dela: 


MERCHANDISING IDEA 
In The Last 20 Years 


Stimulate Profits by Showing CclhectaPak 
in Handsome New Notion! tock COUNTER DISPLAYS 


®@ Provides a complete, compact hardware department... with a mass of live-action 
selling space within small area 


®@ Encourages customer self-service . . . tells them the price of each item instantly 


® Gives you the sales-making advantage of colorful mass display . . . other items kept 
handy in storage cabinet 


® Available in a choice of several different display boards and counter units . . . with 
various types of hardware 


WRITE FOR NEW ILLUSTRATED PRICE LIST 


Now more 
than ever, 


distinctive 

yerawore|\\1 NATIONAL LOCK COMPANY 

¢ From ee 
oR CR gt of — 


Buy tl from your wholesaler 


Rockford, Illinois « Merchant Sales Division 
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Seymour $mimn 
Snap Jock 








No. 2610-10” 
No. 2607-7” 


| 
exclusive 
advantages 


@ SWIVEL JAW 
Adapts itself to the 
shape of the piece held—and 
assures firmer, more secure grip. 


@ JAW SIZE INDICATOR 
Saves time. You preset jaws to approxi- 
mate size of object to be gripped. 


@ LOCK RELEASE 
No struggling to loosen from the work. 
With one finger you instantly release its 
one-ton vise-like bite. 








also 
No, 610-10” 
UTILITY PATTERN No. 607-7” 
Snap Jock 


Same locking principle, same 
rugged construction as 
Snap-Lock de luxe, but without 
special features above 


FREE SALES AIDS 


Attractive counter display card 
Compact, colorful display box 
New envelope stuffer 
Newspaper mats 





Write “SNAP-LOCK”’ on your want booky 


Your Seymour Smith distributor 
has full information 


Seymour Smitn 


Seymour Smith & Son, Inc., 41503 Main S$t., Oakville, Conn. 
Sales Representative: 
Joha H. Graham & Co., Inc., 105 Duane St., N.Y. 8, N.Y. 
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Profit From Compact Displays 


(Continued from page 154) 


enough to be out of reach of most 
youngsters, the stocks rest on 
wooden brackets and the barrels 
in slots cut into higher 
pieces. 


cross 


The wooden frame is suspended 
by pipes fastened into a structural 
beam. 


Prices, brands and other perti- 
nent data are shown on easily read 
cards beneath the gun stocks. 

Open back window displays are 
used to feature fishing and hunt- 


ing equipment at Whitney’s store. 

Ammunition stocks are stored in 
drawers at the rear of the sales 
room to prevent pilferage which 
had previously been heavy. 

Good display is only part of the 
store’s success in the sale of fish- 
ing and hunting equipment. Mr. 
Whitney and his two salesmen are 
outdoor sportsmen and speak the 
language of both anglers and 


Compact Baseball Panel 


A wedge-shaped plywood display 
unit effectively features baseball 
goods in the hardware store of 
Ridgeway Lumber & Fuel in Ridge- 
way, Wis. Hooks at the top support 
gloves, bats rest in notched wooden 
brackets on the face of the unit and 
both baseballs and softballs are 


Two youngsters 
J 


discuss the merits of baseball 


hunters. And they know where 
the fish are biting and where 
game may be found. 

displayed in grooved _ shelves. 


Special display unit is shown on 
a platform used for garden goods. 

G. Wichmann, manager of the 
store, reports that sales of baseball 
goods are more active when shown 
in this manner than if displayed on 
island units. 


and softbail items 


shown on special display supported on a platform. 


Vithely 


FS, 


Pa 
& 
« te 
* 
yy 
es » 
ws 
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; ha Take your choice ... a complete Tool Department in 
aved on a sales-handy Floor Rack Display, or a Junior Tool 

Department on eye-catching Action Boards for wall 
* orcounter. Either way, you're in business. . . a money- 
ia making Hand Tool Business tailored to fit your store 
and boost your profits! 


These NONE BETTER Displays are designed to 
sell Tools for you. Simply choose the Assortment ~ oF 
you want, the right size for your store, then get set : 
for SALES. Handsome Display Rack with ten popu- , ost —- 
lar Sets (5 alloy steel—5 carbon steel) and 90 fast- pj se Sa 
moving Tools. Action Boards display the fastest- ———— 
selling individual Tools from the NONE BETTER _ mai a —, 4 
Get your share of the money-making Hand Tool > 





Line. Let your customers SEE ’em—they’ll WANT 
. BUY ’em. RR rar 
| “a «v el i Bead ae , 
i ~~ 
Business. Write today for details and sales-active 
prices! 











THE NEW BRITAIN MACHINE CO., NEW BRITAIN, CONN. 
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Do-it-yourself customer, above left, selects tile for home, 
receiving instructions on application from a store sales- 
man. Material for a counter top, above, is sold following 
the purchase of floor covering tiles by the same cus- 
tomer. End of tile display, left, has a '’Do-it-yourself" 
sign and serves as background for rental equipment 


needed. 


New display section aids mid-west 
firm in expanding its floor covering 
sales to week-end handymen 


Selling the Do-It-Yourself 
Market In Floor Coverings 


People within the trading area 
surrounding Manitowoc, Wis., have 
long thought of Westphal’s as their 
source of hard surface floor cover- 
ings. The firm’s linoleum mechanics 
have installed hundreds of jobs in 
private homes, business places and 
even in steamers plying the Great 
Lakes. 

Now the company is also making 
an increasingly strong bid for sales 
of floor coverings and adhesives 


160 


and for the rental of tools and ma- 
chines needed by week-end handy- 
men doing their own jobs. 

Displays and sales talks are keyed 
to encourage do-it-yourself enthu- 
siasts to tackle all or part of a floor 
or wall covering job, as well as 
counter top work. 

Herbert Westphal, owner, re- 
ports that the do-it-yourself section 
of the floor covering department is 
a normal expansion of the firm’s 


custom floor covering department. 
Custom jobs are still sold by the 
company, but the demand for do- 
it-yourself products and advice is 
so great that the new section was 
installed early in 1953. 

Hub of the new section is a 15-ft 
counter with peaked center section 
for showing many types of rubber, 
plastic, asphalt and linoleum tiles. 
Samples may be removed from the 
racks for examination of surface, 
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etter than ever!” ; 





bargain for Hardware Week, April 16 
to 24. This profit-builder will help you 
celebrate Hardware Week right. You'll 
get attractive display material in the 
irha Hardware Week Kit to help you 
sell Franklin Glue. 

Franklin Glue is the only 
HIDE GLUE available in shop-size 
packages. Millions of craftsmen, car- 
penters, woodworkers, industrial arts 
teachers and handy men around the 
house now insist on Franklin Glue... 
“The Choice of fine craftsmen every- 
where.” Millions more will see the big 
two-color ads between now and Hard- 
ware Week. 

. and EVERTITE is the new, 
popular clean WHITE GLUE, a general 
purpose glue for the entire household. 
Easy to use by anyone for almost any- 
thing. 


Here’s the big Franklin Glue . 


24 Tubes ‘ol 12 Tubes of 


Franklin Glue Evertite Glue 


lo se 
C each at BY. 


CONTENTS 


24 tubes (FREE) of FRANKLIN GLUE 


each 
to sell at see 




















vaiinblc perry until reo 15, 1954 
Order from your wholesaler PROFIT 
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to sell @ 15¢ each ............. $3.60 
12 tubes (FREE) of EVERTITE GLUE to sell 

BBE GOED «cc cccccessesroscess $1.80 
12 Quarter-Pint cans of FRANKLIN GLUE 

tk Pere $6.00 
6 Half-Pint cans of FRANKLIN GLUE to 

Fe 2g Peerrrrreri rrr er $5.10 
4 Pint cans of FRANKLIN GLUE to sell @ 

De Sing 665 0544 <0 Se see es $6.00 





ane TOTAL RETAIL VALUE $22.50 
ss YOUR COST 11.40 
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| 
easy to sell! §@ 


FINEST PRECISION QUALITY 
NICKEL CHROME ALLOY STEEL 


SUPERIOR 


POCKET HEX KEY 
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WRENCH SETS 





# 





Pat. No. D168900 


Perfect for home handyrnen, service re- 
pairmen, industrial use. 7 popular size 
wrenches .050"' through 3/16’, fitted in 
steel case like pocket knife blades 
Finest quality at lowest price! 





7-PC. SOCKET KEY SET KIT 


Best-selling assortment of short series 
socket keys. Packed in beautiful plastic 
envelope kit with snap fastener. Sizes 
5/64"', 3/32'*, Ye", 5/32"', 3/16", 7/32", 
“4 Black or bright plated finish 


wry 


naa ’ 


> an 





11-PC. SOCKET KEY SET KIT 


appliance and 


Ideal for machinists, 
furnace repairmen Fits 99% of all 
sockets. From .050°' through ¥%"'. Black 


or bright plated finish. Beautiful plastic 
kit with brass eyelet for easy hanging 
Also popular long arm and short arm 
sets in all types of packaging. Bulk 
wrenches in standard packaging in all 
sizes from .035'' through |"' 


Order from your jobber or 


Write direct for catalog sheets! 


SUPERIOR TOOL CO. 


5005 EUCLID AVE., CLEVELAND 3, OHIO 


color and comparison of patterns 
and thickness of material. Tile sec- 
tions are separated by raised sides 
and ends, 


Samples Bear Data 


Each sample bears data as to 
price, number, color, thickness and 


type of material for aid in cus- 
tomer selection. 
tolls of linoleum stand on end 


around three sides of the depart- 


ment. Prospects visiting this de- 
partment will sometimes become 
customers for both tile and _ roll 
goods. 


In all instances, employees of 
Westphal’s point out to customers 
that the firm is willing to complete 
after the purchaser has 
started on a project. Customers are 
informed that they are welcome to 
at any stage 
of a floor covering or counter cov- 
ering job. 

Customers may rent floor sander, 
edger, and linoleum floor roller and 
buy all necessary materials from 
Westphal’s. Complete installation 
kits are also sold. 

The firm’s offer to finish any job 
the customer cannot complete is an 
important sales tool, even though 
very few week-end floor covering 


any job 


advice and assistance 


mechanics fail to complete their 
own projects. 

Mr. Westphal says that success- 
ful completion of a floor covering 
job by a customer often results in 
the same person buying more ma- 
terials for further projects in his 
home. And the proud home 
shows his. neighbors his 
with resultant addi- 


own 
owner 
handiwork 
tional sales in the same neighbor. 
hood. 

A week-end 
successfully completed a floor cov- 
ering job will often decide 
counter-top installation jobs in his 
kitchen, rumpus room or den 

A sizable display of plastic 
counter top materials in a 
variety of colors and types is also 
shown near the tile display where it 


mechanic who has 


to do 


wide 


is easily seen. 


Means Extra Sales 


Through its do-it-yourself 
tion Westphal’s is tapping a source 
of extra could not reach 
with its higher-priced custom floor 
Floor and coun- 


sec. 
sales it 


covering service. 
ter top covering customers will fre- 
quently buy a wide range of other 
home equipment and materials as 
the result of their contact with the 


new section. 


Special Display Suggests Cooking Needs 





Outdoor 


ooking needs are suggested to customers of Ridgewoc 


(N. J.) Hardware Co. by this dispiay to the right as they enter the 
store. The recessed display, of knotty pine, was built under the stairs 
leading to the second floor, and was given the name Gourmet Shop 
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Electric Fence Chargers 


(Continued from page 115) 


been picked to “eat out” the forage. 
This is done as a rule late in Sep- 
tember or early October. Cattle or 
hogs are kept in the fields until 
“eat out” or covered by snow. 

During this period, temporary 
fences are needed, since the corn 
fields are not normally adequately 
fenced for grazing. The fences also 
help farmers control the cattle for 
maximum usage of available food. 
They also see service during other 
seasons When farmers have a spe- 
cial reason for wanting to control 
temporary pasture. 

Electric fences, with a _ single 
strand of wire and steel rods ham- 
mered into the ground for posts, 
have proved most effective for tem- 
porary controls. 

With this situation in mind, Mr. 
Isch brings his display of electric 
fencers to its most prominent posi- 
tion at about the time when lawn 
and gardening displays are being 
de-emphasized. 


Given Key Location 


During this season, the electric 
fencer display is given a key loca- 
tion almost in the middle of the 
store—in a spot directly opposite 
the cash register and wrapping 
counter and at the head of the sec- 
tion showing lighting and electrical 
supplies. 

As part of this display, one of the 
fence charging units is plugged in 
and ready to serve as a sales demon- 
strator. This demonstrator is Mr. 
Isch’s most popular model—one 
which cuts grass off automatically 
as it grows high enough to come in 
contact with the wire. 

Mr. Isch reports that his experi- 
ence has established it as a must 
for the electric fencer display to 
include all of the accessories which 
go with the charging set. 

On this same table he shows such 
items as insulators and the clamps 
with which to attach them to the 
posts, wire and lightning arrestor 
kits. 

At the sides of the display, Mr. 
Isch shows the recommended steel 
fence posts, most of them pre-bound 
in groups of 25 for packaged sales. 

By showing and selling electric 
fencing equipment in this manner, 
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FEN & DRILLING DEVICES 
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ARROFLIUTE CARBIDE MASONRY DRILL 


—— 


LAG SCREW EXPANSION SHIELD 






2 ex<)) 


TWO WING 





: SPRING-TYPE 
ee A ME TOGGLE BOLT 
dh, 5 ) 
A-C-E EXPANSION SHIELD » 
* “a SPRING HEAD 


STEEL TOGGLE BOLT 


» RIVETED “1. 


TOGGLE BOLT 
(} cemasa< ) 
Ze a 
LITTLE MAJOR TURNBUCKLE 


= —_— 


FOUR-POINT HAND STAR DRILL 


DOUBLE EXPANSION SHIELD 


ee  oteaninedll 


O-E EXPANSION SHIELD 


{ ARRO 


MACHINE SCREW ANCHOR 


A yr ee 


y THREE-POINT ORILL POINT 


FOUR-POINT DRILL POINT 


SS) 


TWIST DRILL POINT 


——————————————— 





LEAD SCREW ANCHOR 


' 


RUBBERGRIP 
DRILL POINT HOLDER 





MAL-LEAD BOLT ANCHOR 


See your industrial, hardware or electrical supplier 


ARRO EXPANSION BOLT COMPANY 
1600 Boone Ave., Marion, Ohio ¢ 
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DON'T MISS THIS 
PROFIT OPPORTUNITY 


New, Improved 10-N 


GARDEN GROWER 





Here's 


an item that represents an extra 
sale, and substantial extra profit, NOW 
is the time to give it prominent floor and 
window display. 

10-inch revolving reel with saw-tooth car- 
bon steel blades. Double-edge weeding 
knife, adjustable for depth. 5-prong de- 
tachable cultivator. Shove! attachment. 
Lawn mower handle, adjustable for height. 
Attractively finished. 


OTHER POPULAR NORCROSS PRODUCTS 
* Cultivators (1, 3, 4, 5 prong) * Weeders 
* Asparagus Knife 


C. S. NORCROSS & SONS CO. 
Bushnell, Illinois 


Ask your Independent 
Jobber 





Quality Garden Tools 
Since 1891 
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* Stainless Steel Forks | 





Mr. Isch reports that he and his 
staff are able to make tie-in sales in 
more than half of the cases where 
fence charging units are sold. Sales 
tickets running to $50 are fairly 
common from this department. 
From the standpoint of service 
and customer satisfaction, Mr. Isch 
reports “almost no trouble at all,” 
following sales of electric fencers. 
The manufacturer, on the basis of 
the store’s sales efforts, has pro- 
vided an extra unit to be used as a 


Panel Displays Are Buying Reminders 


ba od sata 6 ad 





These panel displays for 
tools and’miscellaneous hard- 
ware items are displayed 
near the entrance to the 
Porter Hardware Co. store 
at Altoona, lowa, where they 
serve as a constant reminder 
to customers. To help the 
sales staff locate a particular 
item which customers buy off 
the display panels, each item 
is marked with a number 
keyed to the location of the 
item on the reserve stock 
shelves and drawers. 


‘“Joaner” for farmers who wish to 
bring their fencers in to be re. 
turned to the factory for repairs, 

Thus, in being able to back up his 
sales with first rate service, the 
handling of electric fencers serves 
to help Mr. Isch increase the store’s 
customer This factor, 
added to a department whose mer- 
chandise has-proven profitable and 
easy to sell, rounds out what Mr, 
Isch feels is an extremely profitable 
picture. 


confidence. 
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yale MEANS BIGGER SALES—BIGGER PROFITS! 


3 SIZES! comme 
3 PRICES! 1 


Model J—Waters an area of 1700 sq. ft. at normal 
water pressure. A compact sprinkler with a rugged rust- 
proof frame. High quality at a low price. Adjustable. 


LIST PRICE $11.95 ... YOUR PROFIT $4.78 


Model M—Waters an area of 2000 sq. ft. at normal water 
pressure. Heavy gauge aluminum tube frame. Adjustable. 


LIST PRICE $13.95 ... YOUR PROFIT $5.58 


: ’ 

Model 2S—W aters an area of 2700 sq. ft. at normal DEALERS 
water pressure. Heavy gauge aluminum tube frame. DISCOUNTS 
Adjustable. Built-in filter, individual bronze jets. 
— power, ——- extremely low pressure. or more of one mode is 
late separates gears from water. ordered. 334% on other 


LIST PRICE $22.95 . . . YOUR PROFIT $9.18 orders. 




















Model J 















40% on total order if six 











Ed Herlihy, famous television 
personality, will tell the METCO 
story to millions of viewers in 
major markets all over the 
country. 
























QUALITY 
CONTROL 








METCO Wove Sprinklers are They distribute their large rain- soak right down to the roots and 
METCO “the next best thing to rain..." like drops slowly and evenly, give you a greener, healthier 
moving away to give the woter lawn . No puddles—no runoff 


INSPECTS 100% 


Each and every 
METCO Wave Sprin- 
kler is individually 
inspectedand water- , | 
tested on specially \ h, 
designed equip- 
ment before it is shipped. Dealers 


time to... Yes, METCO is better for your lawn 
-- and ifs easie c 












(e3 





can be sure that every METCO sold Some sprinklers cover a long AndwhenyoudomoveaMETCO, It's adjustable too, so that you 
will stay sold and that their cus- narrow strip . . . some wasteful, you can do it with the water on. can adjust it to water smaller 
overlapping circles...butMETCO creas. Drop in at your hardwore 
tomers will get the utmost in serv- waters o very large rectangle... or garden store for your METCO 
ice and reliability from METCO 20 fewer moves water your today! 
own... 


Sprinklers. METCO's inspection in- 
sures customer satisfaction. Returns 
on 1953 pretested production were WATIONALLY ADVERTisED 


peo , ARE METCO HELPS YOU SELL! Free aids include: 
less than 1%. ni. Om "W wr GAZINES, TOO; 


Window streamers, sales tags, colorful envelope 
stuffers and mats for newspapers. 
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Get Your Screening Sales 
ROLLING with 
these 6 Great Features 


only the Multi-Strand Line 
gives you... 


1. Multi-Strand Edge 

2. Measured Edge 

3. Uniform Mesh 

4. Even—Won’t Pull or Stretch 
5. Lies Flat When Unrolled 

6. Perfect Mesh 


Stock, Feature and Display 


ALDURA—The new Alclad Aluminum alloy that 
doesn’t stain, needs no painting and looks better. 


LIBERTY BRONZE—Superior hard drawn bronze 
(90% copper). Thorough weather protective 
coating. 

OPAL—Full gauge, hard drawn steel wire with 

weather-proof white satin finish. 







NEW YORK WIRE CLOTH 
COMPANY 


63 Park Street, New Canaan, Conn. 
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Producers Pushing 
in Big National 


Smart Dealers Will 
Tie-In— Other Screen News 


During the next nine months home- 
owners of America will learn a lot about 
the advantages of aluminum insect wire 
screening. The Aluminum Company of 
America is stimulating sales of alumi- 
num screening in one of the biggest con- 
sumer promotions ever undertaken for 
such a product. At the same time, Rey- 
nold’s Aluminum is using network tele- 
vision and other media with a ‘‘Do-It- 
Yourself’’ theme to promote the use of 
aluminum screening. Alert dealers will 
take advantage of these tremendous 
consumer campaigns by stocking Durall 
Aluminum Tension Screens and AL- 
DURA Insect Wire Screening. The 
highly superior wire produced by both 
these big manufacturers is used in 
DURALLS and ALDURA and more 
and more customers will be pre-sold on 
aluminum screening, which makes them 
better-than-ever prospects for DURALL 
and ALDURA. Repetition of the sales 
points in this big consumer campaign 
will help to sell these fine New York 
Wire Cloth Company Products. 

Home Craftsman Notes: Reynolds 
Do-It-Yourself Aluminum now opens 
up exciting new fields for the home 
craftsman. Here’s an ever-increasing 
“extra” for alert dealers. Be sure you 
have the manufacturers’ materials for 
home projects for the man who likes to 
do it himself. You can cash in by sup- 
plying him the work materials he needs! 


DO’S and DONT’S 
On Metal Screens 


Due to the incompatibility of aluminum 
and bronze, the following list of DO’S and 
DONT?’S should be strictly observed: 


DO. . . Use copper tacks with bronze 
screening. 
DO. . . Use aluminum or steel tacks 


with aluminum screening 


DON’T . Install bronze screening in 
aluminum frames and vice 


versa, 


DON’T . Install aluminum screening 
in frames which previously 
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Aluminum Screening 
Consumer Program 


contained bronze screening 


without careful cleaning. 


DON’T . Use copper tacks to fasten 
aluminum screening and 


vice versa. 


One thing about good merchandising 

tips—they never get stale. Any time of 

the year is the time to pass them along, 
and here are a few any dealer will find 
useful: 

1. SELL MORE TACKS~— it’s the 
most natural tie-in sale with screens. 
Nearly every customer needs them 
for installation. But remember, sell 
only copper tacks for fastening 
bronze screening in wooden frames. 
If the screening is aluminum sell al- 
uminum, galvanized steel, stainless- 
steel, blued steel or common bright 
steel tacks in that order of preference. 


. SELL MORE CHISELS— keep 


batch of wooden screens showing 


rw 


various types of joints near screening. 
Leave unglued so your customers 
can putter. Helps move chisels, dove- 
tail, hack and other saws. 


IMPORTANT 


Meshes coarser than 18 x 14 do not 
conform with the U. S. Department of 
138-49 


covering insect wire screening. It has 


Commerce standard number 


been proven by laboratory tests that 
coarser meshes do not keep out disease 
carrying insects. Beware of substitutes. 
Insist on 18 x 14 mesh screening when 
purchasing insect screening, window 
screens and doors. All OPAL Galvan- 
ized, ALDURA Aluminum and LIB- 
ERTY Bronze has a finish coat as re- 
quired by commercial standards. Look 
for the commercial standard label or tag 
on your screen and screening. You can 
be sure with New York Wire Cloth 
Company’s products. 

Reminder: Ask for the latest catalog of 
plans and projects on Reynolds Do-It- 
Yourself Aluminum. You’ll be particu- 
larly interested in Series Number 11, 
“How To Make Reynolds DO IT 
YOURSELF Aluminum Window 
Screen and Plastic Storm Windows. 
Your handy-man-customers will be in- 
terested, too. Good chance here for 
some extra sales of screening, plastic, 
nails, tacks, etc. 


HARDWARE AGE, MARCH 4, 1954 

















This New Kind of Screen 
opens a BRAND New 
Market for You! 


your customers want DURALL 
because... 


1, Durall Goes Up From 
Inside in 9 Seconds 


2. Durall Is Aluminum, 
Can’t Rust or Stain 


3. Durall Costs Less Than 
Old-Fashioned Screens. 


4. Durall Rolls Up 
to Store 


5, Durall Is The Only 
Packaged, Complete 
Screen 


6, Dural Fits Snug as a 
Clamshell 












nea 


as 


Cash in on the Huge Demand 
for this NEW SCREEN! } 


Five million Duralls have been sold in every state in the country 
but the market has hardly been scratched. Dealer upon dealer, 
in hardware stores and lumber yards, this year is stocking Durall 
exclusively. And powerful advertising in magazines is helping 
them to make fast, easy and profitable sales. Ask your jobber 
to supply you or write to: 














2 










pa “7 
<' 
NEW YORK WIRE CLOTH 
COMPANY 


63 Park Street, New Canaan, Conn. 





pens HSTULATION , 
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Power Tool Volume— 


$65,000 a Year 


"Be prepared to instruct cus- 

tomers,’ says Charles Kale, 

manager of Yeatman's suc- 

cessful power tool depart- 
ments. 


"By teaching your salesmen 

all about the tools and their 

uses and carry a representa- 
tive quality line.” 
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The growing popularity of the 
“Do It Yourself” movement among 
homeowners has created a new 
pool of potential power tool users, 
maintains Charles P. Kale, mana- 
ger of Yeatman’s power tool de. 
partment in Clarendon, Va., where 
power tool volume has grown to 
$65,000 yearly. That’s a gain of 
$15,000 over 1952. 

“Carrying a good representative 
line of quality tools is the first es- 
sential,” says Mr. Kale. That is 
proved by the $4,000 power tool in- 
ventory the department maintains. 

The second essential to volume 
selling, he believes, is knowing 
how to operate the tools and using 
that knowledge to demonstrate 
them at the point-of-sale. 

As a third selling point, he cites 
good department display tied-in 
with window display. 


Potential Unlimited 


What makes active promotion of 
power tools worthwhile, as Mr. 
Kale sees it, is the unlimited po- 
tential that exists today. This, he 
explains, arises from the fact that 
the high cost of labor is compelling 
many homeowners to do their own 
repairs and their own carpentry. 
Then, generally, as a man gains 
skill, he becomes dissatisfied with 
the small, or inexpensive power 
tool, and looks for better quality 
units. 

To succeed in power tool mer- 
chandising, a dealer must learn 
about power tools not only from 
manufacturers, but gain practical 
experience, even if it means attend- 
ing night courses in the shop of 
the local vocational high school, 
Mr. Kale believes. 

Consequently, Mr. Kale trains 
new employees in power tool opera- 
tion and application, by first giving 
them factory literature to study. 
Next, he personally familiarizes 
them with all the power tool equip- 
ment in his department, stressing 
what each is used for, how to ad- 
just each tool for different opera- 
tions, and how to demonstrate them. 

This training is supplemented 
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; SEINE TWINES 

SEINE CORDS 

TROT LINES 

STAGING 

VENETIAN BLIND CORD 
SASH CORDS 

CLOTHES LINES 
MASON LINES 
BUTCHER'S TWINES 
FISHING LINES 

NYLON CASTING LINES 
STARTER ROPE 

JUMP ROPE 

MOP HEADS 
WRAPPING TWINES 
KITCHEN LINES 
EXPRESS TWINES 
CHALK LINES 

KITE CORDS 

PARCEL POST TWINES 
POLISHED INDIA TWINES 
PLASTIC CLOTHES LINES 


JUTE TWINE 


You can put your confidence 


in the 






QUALIT 





we 





A N EW merchandising 


feature that will help 
both you and your customer 


IN A VARIETY 
OF PUT-UPS 


1 lb. skeins — 12 thru 72 ply 
2 oz. balls — 12 thru 24 ply 


A oz. balls — 12 thru 48 ply 


8 oz. balls — 12 thru 72 ply 
Above Sold in 5 lb. Pkgs. 


1 Ib. balls — 24 thru 72 ply 


Sold in Bulk 


ORDERS OF $50.00 OR MORE, FREIGHT 
PREPAID. Orders of less than $20.00 f.0.b. Mill, 
Lawndale, N. C., Los Angeles, California, or Mari- 
etta, Minnesota. Orders of $20.00 to $50.00, 


§ freight allowed to $1.00 per cwt. Freight prepaid 
does not include extra charges incurred outside 
carrier's regular zone of delivery. 


‘jine= 


it Sells! 
Cleveland Mills Company LAWNDALE, NORTH CAROLINA 


2102 Colorado Blvd. Marietta 
Los Angeles 41, Calif. Minnesota 


When you display the 


ESTABLISHED IN 1873 
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with shop books from the power 
tool library, which is maintained in 
the department. Mr. Kale also 
clips articles from technical maga- 
zines and these are passed on to 
the sales trainees to increase their 
knowledge. 

Further, new employees go out on 
power tool installations so that they 
‘an learn how properly to set up 
a homeworkshop. All employees 
must also attend the two-hour in- 
struction periods given four times 
yearly by factory representatives. 
Weekly sales meetings are held to 
stimulate discussion of new fea- 
tures and new power tools. 


Recommends Buying Motor 


To insure complete satisfaction 
of equipment, Yeatman’s tries to 
sell a power tool instruction book 
with each unit sold, and the staff 
also recommends that the customer 
buy a motor for each tool, This 
eliminates having to change the 
motor from one unit to another, 
making for a more efficient home- 
workshop. 

Out-of-store promotions of power 
tools are a matter of newspaper ad- 
vertising, the use of radio and di- 
rect mail. These are buttressed by 
store demonstrations, open to build- 
ers, contractors, and the general 
public. 

Demonstrations are held twice a 
year, usually in February and Sep- 
tember, and are conducted by fac- 
tory representatives. A recent one, 
held from 9 a.m. through 10 p.m. 
drew over 150 people, and resulted 
in on-the-spot sales of six power 
tools. 

Two outside salesmen call on 
builders and contractors in the 
store’s trading area to demonstrate 
portable saws, joiners, planers, and 
other units. If a builder or con- 
tractor expresses interest in any 
unit, it is left for a one-day trial 
period. Further, when any new con- 
struction is noted, the salesmen ap- 
proach the job foreman to get him 
interested in their power equip- 
ment. 

Approximately 6,000 postcards 
are mailed on alternate months to 
homeowners, with power tool equip- 
ment getting a good share of this 
regular direct mail promotion. In 
addition, new powef tools, or new 
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features of tools, described in fac- 
tory pamphlets, are sent out with 
monthly statements. 

Of the three-minute radio spots 
which the store uses three times 
daily, a spot is devoted—once a 
month—entirely to power tools. 
Newspaper advertising, which is 
consistent throughout the year, in- 
cludes one full page, once a month, 
entirely on power equipment. 

As a means of merchandising 
power tools by display, Yeatman’s 
creates one entire window display 
of power tools in the fall. However, 
throughout the year, power tools 
are worked into displays of hand 
tools. Windows are generally 
changed every third week. 

All power tools are sold with a 
90-day guarantee, and instances in 
which repairs are needed during, 
or even after this period, are rare. 

A deferred payment plan is avail- 
able for power units, permitting the 
customer to pay one-third down and 
the balance in monthly payments. 


The carrying charge may vary 
from three to 10 pct depending 
upon the length of time required to 
complete the payments. 

lor example, on a $70 item, there 
is a carrying charge of $2.12 if the 
customer plans payment within 
three months. The charge increases 
with six-month and 12-month pay 
periods. 

Mr. Kale advises that hardware 
dealers, who have a power tool mar- 
ket they can tap, should start with 
such popular items as electric drills 
and drill kits, later adding 8-in. 
table model power sals, drill press 
and joiner. 

“A good quality line in those 
items will result in good volume,” 
he says, “and as customer skill and 
demand grow, other items may be 
added. I cannot emphasize strongly 
enough that the more you learn 
about the tools, the more ’intelli- 
gently will you be able to instruct 
customers, and then the more ra- 
pidly will vour volume grow.” 


15 Sales With Platform Display 


In 10 days this neat display of 


kitchen stools and tables sold 15 


pieces of equipment at Yeakel’s 


Hardware at 5262 Lankershim Blvd. 


Sample display on platforms is 


in N. Hollywood, Calif. This ar- 
rangement enables customers to ex- 
amine the display from all of the 
four sides. 


supplemented by mounted talkir 


card illustrating other items in the line. 


tr—— 
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shackles. Two brass, milled keys. Size: 124" x 1/2”. 


COREIN Fatlocks 
wetetthie,l 


NO WONDER they sell so fast! 


Powerful national advertising plus 
superior quality and popular prices 
means sales action! Stock and 
display Corbin Padlocks ... up 
front. Call your Corbin jobber now. 


The 7o1M0U5 








P65 PADLOCK 


Hundreds of thousands 
sold last year! 


“A whale of a lot of padlock at a /ow price!” Disc 
tumbler mechanism for real security. Heavy die cast, 
aluminum lustre case. Hardened steel, zinc plated 


” 


P.S._ Be ready to 


supply the expanding 
demand for this 
red-hot item! 


CORBIN 
MAIL BOX 


They sell on sight! Generously sized... 
rugged ... yet priced to meet popular de- 
mand. Non-rusting lock and catch. Brass 
spring attachment for newspapers. Complete 
with 2 keys and attaching screws. Order a 
good stock from your Corbin jobber today. 
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Service Sells TV Sets 


lowa dealer builds profitable TV business by turning de- 
partment over to three sons who handle sales and service. 
Demonstrations are conducted in balcony display area 


Television is an important part 
of Joseph Reedholm’s hardware 
business in Boone, Iowa, and this 
is his program that results in vol- 
ume ranging up to $1,000 some 
weeks: 

1. A complete service depart- 
ment is maintained. 

2. A store display has been set 
up where customers can view tele- 
vision. 


Television demonstration 


The department is manned by 
experienced, competent television 
men who are responsible for build- 
ing up the department. These men 
are Mr. Reedholm’s sons, Leonard, 
Paul and Robert who had exten- 
sive electronic training and ex- 
perience during World War II. 

After the war, Mr. Reedholm 
suggested that the sons join him 
in his hardware business, and take 


over the television and appliance 
departments, which they did. 

A complete service department 
is maintained for the installation 
and repair of sets. 

The service department is visi- 
ble from the sales floor and this 
has proved to be a promotional 
aid. Customers like to watch re- 
pair work, and this has been a fac- 

(Continued on page 176) 


is conducted by Joseph Reedholm in special display area 


set up on store balcony. 
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isten to what dealers f i 
Listen to what dealers from all points say about 
BRAND 
le- 
>e. 
eq 
ppliance 
: 
id. FROM NEW YORK: 
artment Irving Reisman of 
allation _ 0 Dotrelt says, New York City says, 
‘Considering the small “No other brand moves 
ee space it takes to display as fast as ‘EVEREADY’ 
IS VISI- and sell them, these batteries and that fast 
nd this EVEREADY’ batteries turnover is what every 
¢ really pay off on every dealer is looking for.” 
10tional square inch.” . 
itch re- A : / 
ao / America's \* 
) H ° 
) 
Largest-selling 
FROM CALIFORNIA: brand | F FROM FLORIDA: 
Colby Emigh of A Pete Lieberman of 
Sacramento says, we Jacksonville says, 
i, like the high gross ‘‘EVEREADY '' batteries’ 
margin ‘EVEREADY’ longer shelf-life makes 
batteries give me. That's ‘dating’ a thing of the 
why I ask my customers past. Remember, your 
if they need customers never get 
fresh ‘EVEREADY’ a dud with 
batteries.” ‘EVEREADY '’.” 





The terms “‘Eveready’’, ‘* Nine Lives"’ and 
the Cat Sumbol are registered trade-marks EVE R FADY 
of Union Carbide and Carbon Corporation 
NATIONAL CARBON COMPANY 


A Division of 
Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17,N.Y¥ 





DISPLAY 
THEM — 
sell them in the 
Duplex Display Package 
that makes two displays 


SS @ ee 





Mine Miives” 


Atlanta, Chicago, Dallas, Kansas City, all 
nat 


District Sales Offices 
yal 
Mince Back ror extee i" 


New York, Pittsburgh, San Francisco 
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Here’s a wonderful new Saw Merchandiser 
that invites your customers to pick up the 
tools, heft them, pull the trigger switches, 
and practically sell themselves! It features 
three brand-new, all-new B&D Heavy- 
Duty Saws, built from the job up with all 
the features users ask for — plus the Jig 
Saw, No. 44 and No. 88 Sanders — plus 
accessories and replacement items! 





— 


- 


wn casei ea lat ent site 





New! A complete Saw Merchandiser 
to Stop Craftsmen and Amateurs! 


And remember—readers of magazines like 
Life, Better Homes & Gardens, Saturday 
Evening Post, American Home, and the 
science, mechanics and homecraft publica- 
tions are being told to visit their Utility 
dealer for all these tools. This new Mer- 
chandiser helps them identify you as the 
dealer they’re looking for! Order yours now 
see your B&D Utility wholesaler. 
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EO CUACO TIC 





| from Black & Decker! 
Sell this New B&D Utility 1/4-inch Drill Board 








Includes Utility 1/4-inch Drill 
and 23 Accessories—a complete 
Portable Power Shop! 


Now you can sell your customers the newest 
thing in portable electric drill kits—the 
B&D Dritt Boarp! Comes complete with 
the Utility 44-inch Drill, 23 of the most 
popular accessories, and a handy Drill 
Board that hangs on the wall and has a 
place for each attachment! 


What’s more, this Drill Board is a real dis- 


play piece! Hang it in your store and see 
how it stops your customers and prospects. 
Then, let these people handle the tools. . . 
show them how the Board keeps each ac- 
cessory at their fingertips . . . how easily 
each can be selected and returned. And 
don’t forget to describe all the jobs they can 
do with this wonderful kit! Then, tell them 
the amazing low price . . . and watch how 
many sales you make! Order your Drill 
Boards today from your B&D Utility 
wholesaler. THE BLack & DECKER MFG. 


Co., Dept. H653, Towson 4, Md. 
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PORTABLE ELECTRIC TOOLS 
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in Design, Safety 
and Performance 





The plus factor makes American the 
most respected name in playground 
equipment. Plus in design—American 
leads the field. Plus in performance— 
stronger, more ruggedly built for life- 
time repair-free service. Plus in safety 
—American craftsmen are aware of 
their responsibility for safety of your 





children. Thus with American you 
get far superior design, unexcelled | 
performance and unmatched safety. | 







American Streamlined 
Extra Heavy Duty 
Park Bench 


All-American Picnic Grill 
Portable or Stationary 








Official Regulation One-Meter Unit 


Send fier Castle 
AMERICAN 


PLAYGROUND DEVICE CO. 


ANDERSON, INDIANA 


WORLD'S LARGE 
PARK PICNIC. PLAYGROUNL 
AND DRESSING ROOM EQUIPMENT 


T MANUFACTURER F FINE 
WIMMING P l 








Service Sells TV Sets 


(Continued from page 172) 





Service department is visible from store's sales floor, with repairs 
handled by three Reedholm sons, left to right, Leonard, Paul and 
Robert while Joseph Reedholm in background looks on. 


tor in convincing them that the 
store is a good place to buy a tele- 
vision set for sales will be backed 
up with service. 

Repairs are made on a _ labor 
charge rate of $3 per hour for 
radios and $5 per hour for televi- 
sion sets. The minimum charge on 
television repairs is $3.75, and the 
average repair jobs costs from $10 
to $20. 

Many of the store’s customers 
are in the rural area around 
3oone, so there is a service charge 
of 10 cents per mile for picking up 
television sets., 

“We wouldn’t be in television if 
we didn’t have service facilities,” 
Mr. ReedhoM stated. 


Demonstrates TV 


The store demonstrates televi- 
sion sets in a special area on a bal- 
cony. The space is big enough to 
display 10 to 15 models and there 
are chairs for the customers. The 
area is away from general store 
traffic, so the Reedholms can dem- 
onstrate sets while customers are 
comfortable and undisturbed. 

The Reedholm Hardware store 
finances its television and appli- 
ance sales. The carrying charge 
is on an 8 pct basis. Instalment 
payments are made at the store 


which increases customer traffic. 

The promotional program in- 
cludes use of considerable news- 
paper advertising space,  bill- 
boards, and personal calls to fol- 
low-up on interests originated in 
the store. In fact, one or two Reed- 
holms are out of the store at any 
given time, installing or selling 
sets. 


HARDWARE HUMOR 





@ Hardware Age, 1953 


"l want one of those files 
with that awful name.” 
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FOLD-A-WAY TABLE of 1,000 year- 
‘round uses. Completely new for ‘54. 
Weighs only 19 lbs., holds over 800 lbs. 
Folds to fit in car trunk, opens to serve 
8. Carries like luggage on own plastic 
handle. 60°’ x 24°° top; 60°° x 27°’.top, 
or 72°’ x 30° top. 


SUN KING 5S-Position Chair 

. weight, 8 lbs. Plaid 
Saran* on polished alumi- 
num. Finger-tip adjustment to 
any of 5 positions. Folds in 
one motion. 






































pairs 

and - 

r traffic. 

ue ' YACHT KING... 

ram in- weight, 5¥ lbs. LOUNGE-KING ‘“‘Rockerless 

le news- Colorful vat-dyed Rocker’’ . . . weight, 642 lbs. 
: canvas duck on Plaid Saran* with padded 

e, bill- polished 1°’ alum- seat and head-rest on pol- 
fol inum frame. Rub- ished aluminum. Rocks to 

S to Iol- ber-tipped feet. and fro as you shift your 

nated in (Also available in weight. Folds in one motion. 

plaid Saran*.) 
wo Reed- 
e at any 
selling 


and nationally-advertised SUN ‘N’ SURF aluminum folding 
ae a a, sd furniture is the line that gives you protection plus profits! 


enon yg hy — No other summer furniture sells like light, compact, portable, 
on polished aluminum. weatherproof aluminum folding furniture! People demand it in 

spite of higher initial cost because it's cheaper-in the long run. 
And the line YOU should feature is SUN ‘N’ SURF—guaranteed by 
Good Housekeeping; nationally-advertised; styled for smartness; 
built to last . . . all fabrics lifetime-sewn with Orlon thread for 
maximum weatherproofing. The line you can do a BIG job with 
because it’s price-protected, and stocked by your LOCAL dis- 
tributor. Get the full SUN ‘N' SURF story—send coupon today! 





anteed by ~ 
Good Housekeeping 
” i 








S245 sovearste 


MAIL COUPON TODAY FOR PRICES, 





JS) FOLDING CAMP se Me 
STOOL . . . weight, 
*Miracle plastic 1%, Ibs. Extruded alu- F LITERATURE, MORE INFORMATION 
Fe a. minum = — 8 
“1 ; anvas CK; Tu er- ) ; 
won't fade, stretch dene a tect. All-Luminum Products, 36th & Reed Sts.. Phila. 46, Pa. J 
or mildew. Please send literature and prices on # 


My distributor is - 


2 
a 
* Sun ‘N’ Surf Aluminum Furniture & 
a * 
k Store Name- ‘ _ 2 
i 
# 


» Age, 1958 

€ Buyer's Name__ — P —. ee 
City__ eS 

Reed Street at 36th © Philadelphia 46, Pa. beeueaemanse eee « 
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Selling the Tourist Trade 


* 


Excepting higher priced fishing lines open display (left 
is used in the sports section. Nets and tackle boxes are on 
shelves of this compact display of rods, bait and tackle. 


Many tourists going through 
Wisconsin Dells, Wis. visit the 
Marshall Wells store of George 
Fedderly & Sons to buy fishing 
tackle and a few household items 
needed for a sojourn in a cabin. 

Because of good stocks of sport- 
ing goods, toys, housewares and 
electric housewares, many visitors 
buy items they will not use until 
they return to their year ’round 
residences. Impulse sales are high 
in a wide variety of merchandise. 

Tourists in Wisconsin Dells, on 
the winding Wisconsin River, find 
plenty of places in which old-time 
favorite resort souvenirs are offer- 
ed. The Fedderly brothers—Paul 
and Stuart—avoid this type of 
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Wisconsin dealer avoids souvenirs, but sells 


sporting goods, toys and electric housewares to 
visitors. Chief profits come from well-chosen 
stocks 





merchandise and instead offer 
large assortments of toys, wheel 
goods, electric appliances, beach 
wear and fishing tackle to appeal 
to tourists. 

The brothers work on the theory 
that while the tourist may spend 
$5 for souvenirs he will often 
spend $5 or more on fishing equip- 
ment, usually because of a hurried 
departure from his home. 

Many housewives on vacation 
find time to really browse through 
a hardware store, not having the 
leisure moments in their home- 
town stores. 

Tourists with children fre- 
quently look for toys to keep their 
youngsters content and occupied 





Housewares display (right) includes many items women 
want for use in their homes or for gift occasions. Mer 
chandise is out in the open where customers can see it. 


while on motor trips. The large 
stock at Fedderly’s results in many 
sizable sales being made. Some 
visitors buy toy gifts for birthdays 
of friends and relatives and mail 
them from the store. 

Visitors often find that they are 
short on beachwear, including 
swim trunks and rubber shoes and 
find ample selections at Fedderly’s 

A wide variety of picnic supplies 
is also offered. 

Fishing enthusiasts are immedi- 
ately attracted by the many panels 
of baits and lures. Numerous reels 
—including some higher priced 
numbers—are shown on _ pipe. 
Large stocks of fishhooks, sinkers 


and bobbers are displayed. Also 
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. the only sprinkler 

° e _ hose with a 

x 2 _ complete q. 
e ‘“ * pressure aa SS 


control ~~ .§. ROYALITE 
PRINKLER Host 










Water flows 
from faucet into 
three outer sprinkling 
chambers, which are perfo- 
rated, and into unperforated inner 
chamber. Water flows entire 
length of this inner chamber, hits 
end cap and flows back into the 
sprinkling chambers. Uniform 
sprinkling and even pressure all 
the way. 






es 


THE ONLY GARDEN HOSE LINE 


oo ~ yom getty ” ® HIGH PRESSURE FOR SPRINKLING 
Teens a @ LOW PRESSURE FOR SOAKING 
ene "U.S." Ene achat cpaquepitcent =...) s BROVALITE® SPRINKLER Hoes, the preo- 


transparent ‘“‘see-thru” plastic. There’s a hy tga Ah 
: : sure is just as strong at the outer tip of the hose as it is at 
hose for every requirement, and in every ; pana a ee el ° 
‘ ¢ the faucet. This exclusive United States Rubber Company 
price range. The rubber hose is guaranteec development is the first sprinkler hose ever to provide this 
up to 12 years, the plastic hose up to 10 years. 100% efficient service. Other big ROYALITE features are: 
U. S. Sprinkler Hose and U. S. Garden ; 
8. Sp pl ; , 2 @ Coupling at both ends—for adding extra lengths and 
Hose are advertised in Better Homes & i: 
easy flushing. 


Gardens, American Home, and Sunset, read 
by over 16,700,000 men and women inter- 
ested in their gardens and who know the 
“U.S.” name stands for quality. 


Sold only through selected distributors. 
Send in your orders now. @ Sturdy metal reel for easy carrying and storing. 


@ Flat bottom surface—cannot roll, even on bends. 
@ 100% virgin vinyl — for longer life and greater flexibility. 
@ Extended coupling sleeves—for added protection and 


longer wear. 


UNITED STATES RU BBER COMPANY * Mechanical Goods Division, Rockefeller Center, New York 20, N. Y. 


RUBBER 
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DISPLAY STAND FREE 
WITH YOUR ORDER 


Popular, fast-selling assortment of 12 
Swedish black house markers, 1 weath- 
er vane and 13 colorful, interchange- 
able ornaments, beautifully crafted in 
cast aluminum. Free display stand re- 
quires less than 9 sq. ft. of floor space. 
Your cost—delivered $135.78 
I cccsevecccersens 70.42 


Individual items also available. Order 
from your jobber or write 


TENNESSEE 
FABRICATING COMPANY 


America’s Foremost Ornamental Iron Plant 


1521 Grimes St., Memphis 6, Tenn. 
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A wide variety of wheel goods and small playthings are shown in this 
long sweep of shelving. 


lockea 
used to display fishing lines. Many 
fishermen on vacations will buy 
extra lines even though they have 
good lines with them. The well 
stocked fishing tackle department 
induces 
$30 or even more for supplies in 
that section. 

The firm sells resident and non- 
resident fishing licenses. One dis- 
play window is given over to show- 
ing sporting goods—with empha- 
sis on fishing equipment—most of 
the warm months. 


case is 


some visitors to spend 


Both adult and toy lines are shown in the neat basement. 





The tourist season in the area 
runs from May until mid-Septem- 
ber. The Fedderly stock appeals 
not only to tourists but also to 
townspeople and rural trade area 
residents. 

Stuart Fedderly says, “Tourists 
usually travel with large sums of 
money, especially in the form of 
travelers’ checks. Many of them 
are in the mood to buy a wide 
variety of merchandise while va- 
cationing. Some bulky items they 
{ake with them. Others are sent 
out by parcel post.” 
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Y does she 
love Bruce! 


(Cleaning Wax, of course!) 





1 th 5 
Here's why! Bruce Cleaning Wax is so wonderful to her 
wood floors. Cleans and gives heavy duty wax protection 


in one easy operation! And she trusts Bruce—for it’s 


the area 
-Septem- made by E. L. Bruce Co., the world’s largest 
appeals maker of hardwood floors. 
sg Because she’s a smart shopper, Bruce’s big 
value also appeals to her. Bruce Cleaning 
Tourists Wax costs her substantially less than 
sums of ar competitive brands! 
igen | No wonder she picks up Bruce 
a wide Cleaning Wax again and again. 
hile va- You'll love Bi 
ms they 
‘re sent Bruce Cleaning Wax has plenty 
to offer you! There’s top mark- 


up—plus strong local advertis- 
ing to assure a good turnover. 
And you are offering your 

H customers finest quality for less 
money! That’s always good 
business. It will profit you to 


tle 
olin fg Way | get together with Bruce for a 


My, 
a. ” : 
ao ( ange ©o, it Woxes bigger share of fast-growing 
Piha : 
tee OD Floors  clean-as-you-wax sales. 
““ p.s. She loves the lighter Bruce Floor 
Cleaner for her linoleum. It does an 
= exceptionally fine cleaning job—leaves a 


long-wearing coat of wax. Be sure 
you’ve got it. 


BRUC E ce 
| products 
made by E. L. Bruce Co., Memphis, Tennessee... 


> 2 
i}, 
VU, Z I 
Pe! Ty Nf A world’s largest maker of hardwood floors 
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FEATURES, 

BLUE DIAMOND 
TOOLS WITH 
SEAMLESS 
SHATTER- 
PROOF 

PLASTIC 
HANDLES 


FLAMINGO 
COLORED 
wooD 
DISPLAY 
GIVEN 
WITH 
TOOL 
EAD) 








ORDER 
903 UNIT 





AQ? oF No. 


+ cludes, 2 5 
HANDISES inc Tier, eost— 295 





ERC 6-14", 
SALES M —3 
No. ong Knives Ss aE-3" Va a. coat 95 
co) eam ow * 4 
om Scrapers ( oz. e9- Speeding. _— 80-3 prorit— 19 
i Knives, /? 5 78-3 — lore 
To 79-80, V2 dO: entooee A. \ 8or e plode 
peg Blade re. Colored Rot 
Cutters, 
Gloss 
Scrapers — 








ORDER FROM YOUR JOBBER 





NEW! NEW! 
jd No. 7B 





THE UNIT FOR PROFESSIONALS AND DISCRIMI- 
NATING SHOPPERS FEATURES DE-LUXE BLACK 
AND SILVER PUTTY KNIVES AND SCRAPERS. 


SALES BUILDER FOR HOME REPAIR AND PAINT 
CUSTOMERS SALES MERCHANDISER FEATURES 
BLUE DIAMOND PUTTY KNIVES AND SCRAPERS. 


SELF-SERVE COUNTER 
MERCHANDISER FOR 
FAST SELLING PLAS- 
TIC RAZOR BLADE 
SCRAPERS. 


mt Was, 


Write For This — 
New Catalog = ° 


SOUTHBRIDGE, MASS., U.S.A 


NEW! 
No. 8 





SPEEDSTER SCRAPER SALES MERCHANDISER 
DEMONSTRATES USE OF TOOLS TO FIX-UP AND 
PAINT-UP CUSTOMERS. 





MANUFACTURING CO., 





HOME REPAIR AND PROFESSIONAL TOOLS SINCE 1875 





Summer Bike Rentals 


(Continued from page 151 


can tel] exactly what profit has 
been made on each cycle. 

Mr. Martin carries only liability 
insurance on his cycles. He points 
out that he could lose two or even 
three before their value would ap- 
proach the prohibitively heavy 
premium rate on theft insurance. 
His liability insurance on the 
store covers the bicycles in use as 
well. 

The store has averaged the loss 
by theft of just one bicycle per 
vear. Of three stolen, two were re- 
covered when resold by the thieves, 

Mr. Martin points out that the 
publicity resulting from the thefts 
have been equal to the loss of the 
cycles. In one case a bike was rid- 
den 30 miles to another town 
where the thief sold it. 

Mr. Martin expects to get back 
100 pet of the initial cost of each 
rental bicycle in the course of a 
year. 

Rentals at $1 per day average 
can bring in from $60 to $90 per 
summer, per cycle, depending on 
how long weather keeps tourists 
on Cape Cod. 

His net profit per cycle has 
never been less than 36 pct, and 
has been as much as 60 pct, de- 
pending on the amount he was able 
to realize on the sale of the rental 
cycles. 

He feels rentals are important 
because they give him a stock of 
used bicycles to sell each fall to 
school children, a source of real 
goodwill. 


New Front 
(Continued from page 132) 
Commerce, is regularly  circular- 
ized. Addresses for mailings are 
typed on perforated sheets, three 
carbon copies being made at one 
time. 

Newspaper ads, usually mats 
provided by manufacturers, are 
used periodically to feature a vari- 
ety of lines offered by Troy Hard- 
ware. 

J. T. and L. L. Snell operated 
service stations before entering the 
hardware business. They purchased 
Troy Hardware two years ago upor 
the retirement of the former owner, 
Frank Rinehart. 
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| HARDWARE PRODUCTS 


[ F | PRODUCTS OF WICKWIRE SPENCER STEEL DIVISION 
i THE COLORADO FUEL AND IRON CORPORATION 


LTT gee” H STREET ADDRESS 7 


OLD. 
STRAND 


Galvanoid, Bronze or Aluminum—a grade of 
screening that covers every customer requirement, 


Precision manufactured to unrivaled standards 
of testing and inspection to give years of satisfaction 
in extra strength and weather resistance. 


INCREASE YOUR SALES WITH 
THESE FREE SELLING AIDS 


HANDY HINTS ON SCREENS— 
Supplied to you in quantity 
for distribution to your 
customers. A really informative 
24-page booklet. Shows 

your customers how to 
maintain and repair old 
screens. Has complete 
instructions on how to make 
new screens. A perfect tie-in 
with today’s “Do It Yourself” 
boom. 


ROLL CLIPS— 

To keep your rolls of 
screen cloth neat and 
tight for attractive 
selling display 


SURFACE TABLES AND 
RETAIL SALES PRICES— 


For quick and easy Clip and mail this 


calculation of screen coupon today for 


your free supply of 


cloth price per square 
these worthwhile 


sales builders 





: Dept. B 

i Wickwire Spencer Steel Division 

1 The Colorado Fuel and Iron Corporation 

t 575 Madison Ave., New York 22, N. Y. 

Send me....... copies of "Handy Hints On Screens” 
: Send me....... screen cloth roll clips 

r Send me . .copies of “Surface Tables And Retail 


Sales Prices” 


NAME sia einiasiaeacieiaianciiniscianieaiiiinamianiais 





a ssneraarnieneenincnsiinntetiinansmniats 





CITY STATE 
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AGAIN! 
YOU CAN BUILD PROFITS 
WITH REPUTATION 





CORRECTLY HARDENED 
JAWS AND TEETH 


AS 


RUST AND CORROSION RESISTANT 


with the New Finish 
— Standard of Quality Since 1869 


Today, the Walworth GENUINE Stillson 
wrench is sold at hardware counters all over 
America. Design- and quality-wise, it is 

the standard by which all other wrenches may be 
judged, and it is known everywhere as the 

wrench with “TEETH THAT KEEP THEIR BITE.” 

A new process of heat treating, and a special electroplated 
zinc coating makes the Genuine Stilison hard, strong, 
tough, rust and corrosion resistant. 

The Genuine Stillson comes in a full range of sizes from 6” to 48” 
and with the ever-growing demand it will pay you to have 
a stock of Genuine Stillsons on hand. 

Order from your wholesaler. 


WALWORTH 


valves and fittings 
60 East 42nd Street, New York 17, N. Y. 


DISTRIBUTORS IN PRINCIPAL CENTERS THROUGHOUT THE woRLD| °! pamphlet that sells for 2 
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Letters to the Editor 
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Backward Lawnmower 
Dear Sir: 

On page 119 of the Jan. 21 issue 
there is a cartoon of a power mower 
staked out and running by itself 
(see below). The way it looks to 
me, the character sitting in the 
chair isn’t going to enjoy himself 
very long. The mower is unwinding 
itself from the stake, net winding 
up. I enjoyed the cartoon, anyway 

Sincerely, 
Mel Gershwan. 
Highland Park Paint & Hdwe 
Supply 
433 Raritan Ave., 
Highland Park, N. J. 


ae ee ee 
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‘ 
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© Hardware Age, 1954 
Reprinted from Jan. 21 issue. 


| Editor’s Note: Reader Gershwan 

| has a sharp eye, indeed; sharper 

| than the editor’s and sharper than 
cartoonist Boselman. For your 
sharpness, we’re sending you with 
our compliments, the original draw- 
ing of the cartoon. 


x * * 


25c Books? 
Dear Sir: 

There are numerous do-it-your- 
self books and magazines on the 
market in which the authors have 
done a real good job of instructing 
the amateur workman on how to do 
the job, but the average household- 
er of my trade area will not or can- 
not pay from $3.50 to $15 for in- 


| structions on how to repair the 


water faucet. He might have seen 


| it in a magazine, but where is the 


magazine article now? 
What we need is a small booklet 


25 cents 
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HERE ITIS... NOISELESS 


Sliding Door 


% Extra-heavy extruded aluminum track 
% Heavy-gauge cadmium steel 
hangers with adjustable slot 
%* Noiseless, lifetime Nylon wheels 
%* Silent, solid brass wheel bearings 
%* Positive, no-jump track feature 
* Smoothest, quietest operating 











A 
BUILT-IN PROTECTION QE 
AGAINST TRACK JUMPING ’ i - i 
At last—sliding door hardware with 4 
built-in, positive protection against track coal QB 
jumping! No extra work, nothing for you 4] 
sign stops track jumping with a built-in 





bumper ridge that makes it impossible Wa Gz 
for the wheel fd lift out of the track aD, 
once the door is in place over the floor b 3 


to do—because this exclusive M-D de- | D 
| 

ide. Simple, sure, foolproof! | / 

gui imp 7 pr _ me 4/7 L/ i 

















ATTENTION DEALERS QB] | near eee 
STOCK-DISPLAY CASE AND DOOR use hanger FH34 
ACTUAL WORKING MODEL ser a on front door and 
FREE with-this assortment! hanger RH138 
FRONT on rear door 
TRACK 40 Boxes of DOOR 
10 PIECES-4’ EACH Complete Hardware 
10 PIECES-5’ EACH 9° %4' Doors 
10 PIECES-6’ EACH 10 Boxes of @ 
10 PIECES-8’ EACH Complete Hardware 2 
TOTAL TRACK-230’ for 134” Doors VY | 
%& Attractively Displayed + ip. 
x Increases Impulse Purchases . if £ /f 
% Takes Small Space 7 = Z| 
COMPLETE HARDWARE FOR a, 
DOORS 54,” to 3,” or 1” to 134” A\ & 
completely pack VA 7) | 
for ie of 4%” doors, of i 
poir of 13%” doors. Each package ? 
contains 2 front door ond 2 rear %" | Y 
- AR, i Gin ene REAR — 7 | / 
OR | 1} / 





ond track. Cartons clearly mark 
ed for %” of 1%” doors. 


ORDER TODAY! your order ea MACKLANBURG-DUNCAN CO. 
will be shipped same day received | osecnanes | OKLAHOMA CITY, OKLAHOMA 





More profit on 


7 







od CHEM OH) [OI (OI [ed FO fe Feo fe fares 


fe fa 
«- HOUSEWARES 2 Letters to the Editor © 
7 2 
with these Pina ATA AATMDAD: wae 

high-quality 
fast-selling or less that we can sell him along 


with the assortment of washers or 
the tank ball or one of the many 
repair parts that we supply. In 
| other words, if we could get in- 
‘ 
{ 


BRUSHES 









structions on the specific job to be 
done, he would be interested. What 
do you think of this idea or do you 
think this can be accomplished? 

Put this good-looking dis- 
piay of quality household 
brushes in a good traffic 
spot and watch your brush 
sales climb. Profits, too 
—not just 33144%, but 
a full 37144%—for you. 





| Thanking you for the many help- 
| ful articles I have read in Harp- 
WARE AGE, I am, 
Yours truly, 
} J. B. Whitten. 


1101 North Broughton St. 
Sherman, Texas. 

colorful merchandise ... 
appealingly displayed 


Diushes | Rental Profits 


| Dear Sir: 


* *% *% 








famous name... famous brand Would you please send me a copy 


KELLOGG BRUSH MFG. CO. | of the reprint “Profits from Rent- 
Westfield Mass als’? Thank you. 
fA . 


—_ ” ” — Yours truly, 


A. H. Vespa 
Vespa’s Hardware 


would you Washington, IIL. 


Editor’s Note: As long as our 


s 
like to supply lasts, we are happy to send 


readers copies of this 16-page re- 
print of helpful articles that have 
SFE | appeared in Hardware Age. 
HARDWARE HUMOR 
SALES? ug 
. \ (tj, 
if wilt te 


oo 


xe ead 














stock the complete 
s 















~ S 
ute . 
a better gas heater for every need 
8 Fully Vented Heaters 22 Unvented Heaters —" a 
15,000 BTU to 85,000 BTU 10,000 BTU to 50,000 BTU om 
f 
Every Martin Heater is AGA Ap- kee, Guar 7 i 
proved for natural, liquefied and MARTIN 45 years Hardware Axe 
manufactured 7am. Write your job eS /44 stove . , . ; 
y Y ber or direct for complete catalog \ i) experience Let's forget foolish pride or 
look it up in the catalog. We cant 


MARTIN STAMPING & STOVE HO Huntsville, Ala. | go on —— screw 
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No. 3C1 4-pc. Canister 
Set — Storage for flour, 
coffee, sugar and tea in 
attractive containers. 
Retail $6.95 


No. 370 Food Carrier-Cover Com- 
bination — An all-purpose compart- 
ment cover used for food storage or 
as a food carrier to picnics, TV par- 
ties, etc. Two large compartments, 
ideal for cakes, pies, cookies. 
Retail $4.95 
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No. 348 Bread Box — Large capac- \ 
ity. Ripple design that won’t smear, 
show finger marks. Retail $7.95 





woe PRN TTT MUTT 











No. 326 Waste Basket — 26-quart 
capacity. Ruggedly constructed for 
hard wear. Retail $4.95 





No. 320 Step-on-can — 17-quart, 
seamless, white porcelain pail. ““Odor- 
seal” cover ring. Retail $8.95 











VIMELE CHROME 


Ripple Chrome, the gleaming, new kitchenware line by 
Peoria, was introduced with the new year 
and already it’s catching on all over the country. House- 
wives everywhere are exclaiming over the sparkling design 
and eye-catching beauty of the new Ripple Chrome line. 
With its distinctive ripple styling and 
sturdy chrome-steel construction, it’s the quality-type 
kitchenware that every woman wants for her kitchen. 


6 





PEORIA METAL SPECIALTY CO. 


ns Oe 2501 $. Washington St. @ Peoria, Ill 
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Celebrates its 50th Anniversary 


with newly styled, extra weight, improved quality 


Qelure Porcelainware 


It wasn’t until 1929 that the name “porcelain enamel” began 
to be applied to the kind of ware Belmont had been manu- 
facturing in New Philadelphia since 1904, the year of the 
historic St. Louis Louisiana Purchase Exposition. Well known 
over the years for its dependable quality, Belmont Porcelain- 
ware this year offers you still finer quality and improved 


styling for a profitable 1954. 


For example, these new Gelmont Sauce Pots J 


No. 41 Sauce Pot 
straight side, 42 qt. 


Hardware Week 


No. 61 Sauce Pot 
straight side, 61 qt. 


No. 81 Sauce Pot 
straight side, 7% qt. 


Money-Makers’’ by Belmont 


Attractive Popular New Style Belmont Sauce Pots of 
Belmont’s New Heavy Super Titanium Porcelainware 


® New Design Beautiful new 
style with fit-down-in covers 
and Bakelite knobs catches 
the housewife’s eye instantly. 


® White That Stays White 
gleaming blue-white porce- 
lain with black trim—the 
quality look. 


® Extra Durability — New 
heavier gauge metal with 
Belmont’s super-durable 
tough-glass titanium porce- 
Jain. 


® Faster Cooking — Belmont 
Porcelainware transmits 
heat extra fast, saves time 


and fuel in cooking. 


® No Metallic Taste— Flavor 
of cooked foods unaffected, 
no discoloring. 


®@ Extra Easy to Clean — 
Glossy smooth white sur- 
faces, food particles wash 
off quickly. 

® Priced for Volume Sales— 
Everybody can afford these 
Belmont Sauce Pots — fast 
turnover! 

Order from your Supply House 
—display them for real profits 
Hardware Week... and all 
year around! 


The Selmout Company 


New Philadelphia, Ohio « Division of The Ridge Tool Company 


Feature GcCcavcl PORCELAINWARE Hardware Week! 


ay 














“Retailers Manual of Taxes and 
Regulations’’—the 12th edition of 
various state and federal tax and 
regulatory laws, compiled in tabu- 
lar form, which affect retailers, 
Chapters are on federal and state 
trade practice regulations, state 
chain store taxes, wage and hour 
regulations, labor relations laws and 
payroll taxes, state business and oc- 
cupational restrictions, federal and 
state taxes on property, income and 
profits, and sales, occupational and 
excise taxes. Principal pcints of tax 
and regulatory laws are listed by 
states. This edition replaces all pre- 
vious editions. Published by the In- 
stitute of Distribution, 25 W. 43rd 
St., New York 36, N. Y. Price $10. 
340 pages. 


* * * 


“Donley Outdoor Fireplaces, How 
to Build Them.” This booklet is 
suitable for a hardware dealer to 
sell to customers interested in 
building an outdoor fireplace or 
buying a portable grill. It is suit- 
able also for the dealer’s business 
library. Many illustrations are 
used of installations. Information 
is given on location, costs and build- 
ing materials along with drawings 
and simplified plans of outdoor fire- 
places. The booklet also shows the 
company’s line of fireplace and port- 
able equipment. Donley Brothers 
Co., 18970 Miles Ave., Cleveland 
5, Ohio. Price 50¢. 32 pages. 


# * = 


“Lyman Products for Shooters.” 
This catalog listing the manufac- 
turer’s products for use on the tar- 
get range and in the field celebrates 
the company’s 75th anniversary. 
Products are illustrated and de- 
scribed, and a special feature is a 
two-page chart showing Lyman 
sight selections for popular rifles. 
The catalog also has chapters on 
applying and using sights. There 
is a short history of the rear aper- 
ture sight. The Lyman Gun Sight 
Corp., Middlefield, Conn. Price, 
10¢. 32 pages. 
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RETAIL $3.98 
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brates This extra special ‘dealer bonus’ offer begins February 1 
Peg and ends March 31. You buy 3 each of our 4 most 
: a WAY popular Can Openers, and you get a $6.95 SWING-A-WAY 
fat: SWING-A- Ice Crusher absolutely free. The retail value of this 
rifles. offer is $51.77. Your cost is only $26.89. Your discount 
ellie _. over 48%. If your store is not featuring 
There SWING-A-WAY, why not start now? Get the 
Sight satisfaction of knowing you sell the best. 


Price, 
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Cash in on the TV party trend 
with the new Food Carrier-Cover 
Combination. This attractive 
kitchenware item serves a multi- 
tude of uses. The two-compart- 
ment interior is ideal for cakes, 
pies, sandwiches, cookies. The 
sturdy handle attachment pro- 
vides an easy means of carryin 
hot or cold dishes to parties oo 
picnics. All parts are precision 
made to fit snugly. 


Order from your jobber today. 










Retail 


$4.95 


Also available in new “Ripple 
Chrome”. Chrome-steel con- 
struction with ripple styling 
that won’t smudge or show 
finger marks. 









KITCHENWARE BY 


PEORIA METAL SPECIALTY CO. 
2501 S. Washington St. @ Peoria, Ill. 
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NEWS and Views 


Reports on Events Affecting the Hardware Business 





(Continued from page 10) 


Jobless Count Expected 
To Water Labor Demands 


Fewer strikes, longer wage ne- 
gotiation periods, smaller pay rises 
are to be the general pattern of 
labor-management bargaining talks 
in the months ahead. 

The threat of unemployment in 
a lessening labor market is the de- 
termining factor. 

Unions will emphasize pension 
and insurance benefits in future 
negotiations. Wage rises will be 
played down, except in those cases 
where union officials believe man- 
agement can and will pay more. 

Unions in some areas, particular- 
ly in New England textile centers, 
are reluctantly agreeing to pay re- 
ductions as the alternative to plant 
shut-downs. 

But all demands for higher wages 
are not being dropped. Far from it. 

Some union officials reason that 
at the end of the excess profits tax, 
coupled with possible easing on 
April 1 of at least several percent- 
age points in the corporation in- 
come tax rate, has the effect of 
“softening up” 
stantial wage demands. 


employers for sub- 


Urge Private Capital 
For Parking Facilities 
Municipal officials are 
urged not to stampede toward loca! 
government competition in the off- 

street parking field. 

The National Parking Associa- 
tion argues that if city-sponsored 
studies added space for cars is 
needed, experienced parking-area 
operators should be urged to ex- 
pand with private backing. Provid- 
ing these areas, the group says, 
now is a $3 billion business. 


being 


Wants Inside Latches 
For Refrigerators 

Congress may act to require in- 
side latches on the doors of electri: 
refrigerators, ice boxes, and food 
freezers delivered across state lines 
to retailers for resale. 

A number of deaths during the 
past year, caused when children 
were trapped inside discarded ice 
boxes, prompted Sen. Mike Mans- 
field (D., Mont.) and Sen. John 
Sparkman (D., Ala.) to introduce 
bills recently to make installation 
of inside latches mandatory. 

The Mansfield bill (S. 2876) spe- 
cifically names 
cooling appliances with a capacity 
of at least 1% cu ft, which would 
have to be equipped for opening 
from within. 

S. 2891, the Sparkman bill, men- 
tions only refrigerators by name. 


several types of 


Each bill would make failure to 
install inside latches a_ misde- 
meanor. The penalty would be a 
year’s imprisonment, or a makxi- 
mum fine of $1,000, or both. 


Seek Switch in Date 
For Filing Tax Return 

March 15 may lose its status as a 
bugaboo for the person with a com- 
plicated individual tax return to 
prepare. 

Congress shows signs that it will 
support the President’s call for a 
shift in the filing date to April 15, 
effective next year. The House 
Ways and Means Committee recent- 
ly voted for the change as part of a 
broad revision of Federal tax laws. 

Plans are also underway to re- 
lieve paperwork on low incomes 


(Resume reading on page 11) 
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IRHA ' 
Hardware Week ‘7 
April 16 thru 24 





We are 
Cooperating 









Pus h this | 
-£05¢y \Post Es 
Step Stoo] ASHIER Gan 


Promotion 
for all 



















It's worth 
PLENTY! 


Here comes Cosco’s “big push”’ for 
Spring... colorful, big-space ads in three 
great publications . . . scheduled to take 
full advantage of spring housecleaning 
time and Mother’s Day, and backed by 
free sales aids for your store! Write for 
your kit today! 

Cosco ads will appear in the April 17th 
issue of THE SATURDAY EVENING Post, 
plus the May issues of LADIES’ HOME 
JOURNAL and BETTER HOMES AND 
GARDENS. When these ads come out, your 
customers will come in . . . looking for 
Cosco! Be ready. Have plenty Cosco 
Step Stools on hand . . . all models in all § 
colors. Order today! 





Wino”. 
ine two -in- one” 


L0SCa 


i 


& 














Get “plus” sales with COSCO Display Stand! 


This compact display stand has pro- prices . . . really drums up extra 


duced verified sales increases high as Cosco business! See your distributor 
300% for dealers coast to coast. for details... and get your display 
Banner at top shows all Cosco Prod- stand in time for Cosco’s sensational 
ucts . . . gives dimensions, colors, Spring Step Stool Promotion! 





HAMILTON MANUFACTURING CORPORATION~COLUMBUS, INDIANA 


Furniture 
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Sie 


MORE PROFIT IN 


AMERICA’S NO. 1.ine 
FIRST IN DEMAND! 


FIRST In sates: 
FIRST In quatity:! 


INDLERS 


GLASWIK- 
outlasts ordi- 
nary kindlers 
4 to 5 times 


a full line for oil stoves and ranges 


GLASWIK FASTHEAT 
World's finest spun Accordion-fold—for 
glass wireless wick. range burners. 


FLAMEMASTER SUPERHEAT 

The asbestos leader— Good quality asbestos 
has more oil-carrying two heavy exposed 
strands. brass wires. 


BESWIK THRIF-T 
Superior asbestos—at Economy grade wire— 
a competitive price. ‘enforced asbestos. 


TOP NOTCH 
NE W ! Perfection replacement 
—cotton, in steel shell. 
TRIPLEHEAT The superior 3-wire asbestos 
wick at a new low price, 
Check your stock and reorder NOW! 
Sold Only Through Distributors 
ATLAS conrany 
COMPANY 
NORTH WALES 7, PA. 
Leader in Asbestos Textiles Since 1922 
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the alohabe 


8-17 American Toy Fair 


13-21 Detroit Sportsmen's Show 


6 8 So. Dakota Hardware Show 
11-13 Louisiana Hardware Conventior 
11-13 Mississippi Hardware Convention 
11-15 Southern Hardware Convention 
16-24 Hardware Week irha 

25-27 Florida Hardware Show 

25-27 Georgia Hardware Show 


15-16 Locksmith's Trade Show 
16-18 Alabama Hardware Show 





Convention Check List 


For complete details about the conventions listed by dates below see 
atical listings following this quick check list. 


Hardware and allied 
trade events up-to- 
date in each issue 
of Hardware Age 





17-19 Industrial Supply Conven 
June 

1.19 Texas Wholesale Hdwe. Assn 

Texas Hardware Boosters Clu 

July 

12-15 Not ' R Hoard a A 
August 

|\- 4 Housewares Show We tern) 


30-31 Walter H. Allen Show 


September 

26-29 Nationa! Builders’ Hdwe. Exposit 
October 

11-15 National Hardware Show 








National Events 


American Hardware Manufacturers 
Assn. in joint convention with the 
Southern Wholesale Hardware 
Assn., April 11-15, at the Roosevelt 
Hotel, New Orleans, La. Secretary, 
AHMA is Arthur L. Faubel, 342 
Madison Ave., New York, New 
York. Managing director, SWHA, 
is T. W. McAllister, 814 Metcalf 
Bldg., Orlando, Fla. 

Hardware Week (irha), April 16-24. 
Sponsored by the National Retail 
Hardware Assn., 964 No. Pennsyl- 
vania St., Indianapolis 4, Ind. Rus- 
sell R. Mueller, managing director. 

Housewares Show (Western), Aug. 
1-4, at the Shrine Auditorium, Los 
Angeles, Calif. Sponsored by the 
Los Angeles Trade Fair, Inc., 1151 
South Broadway, Los Angeles 15. 

Industrial Supply Convention, May 
17-19, at New York City. Sessions 
at the Waldorf-Astoria Hotel. Con- 
ference Booth Program at Madison 
Square Garden. Sponsored by the 
American Supply and Machinery 
Manufacturers’ Assn., 814 Clark 
Bldg., Pittsburgh 22, R. Kennedy 


Hanson, general manager; the Na- 
tional Industrial Distributors Assn., 
1900 Arch St., Philadelphia 3, Pa., 
H. R. Rinehart, executive secretary; 
and the Southern Industrial Dis- 
tributors’ Assn., 712 Volunteer 
Bldg., Atlanta, Ga., E. L. Pugh, 
secretary-treasurer. 

Locksmiths’ Convention and _ Trade 
Show, May 15-16, at the Park Sher- 
aton Hotel, New York, New York. 
Sponsored by Locksmiths’ Conven- 
tion and Trade Show, Inc., Robert 
Rognon, chairman, 110 E. 59th St., 
New York 22, New York. 

National Builders’ Hardware Exposi- 
tion, Sept. 26-29, at the Palmer 
House, Chicago. Sponsored by the 
National Contract Hardware Assr 
John R. Schoemer, managing di- 
rector, and the American Society 
of Architectural Consultants, W. A 
Mathewson, executive secretary. 
Administrative office of both groups 
at 420 Madison Ave., New York 17 
B: 3 

National Hardware Show, Oct. 11-15, 
at the Navy Pier, Chicago. Spor 
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sored by National Hardware Show, 
Inc., 381 Madison Ave., New York 
17, N. Y. Frank Yeager, director. 

National Retail Hardware Assn., an- 
nual congress, July 12-15, at the 
Fairmount Hotel, San Francisco. 
Managing director, Russell R. Muel- 
ler 964 No. Pennsylvania St., In- 
dianapolis, Ind. 

Southern Wholesale Hardware Assn. 
in joint convention with the Ameri- 
can Hardware Manufacturers Assn., 
April 11-15 at the Roosevelt Hotel, 
New Orleans, La. Managing direc- 
tor SWHA, is T. W. McAllister, 
814 Metcalf Bldg., Orlando, Fla. 
Secretary, AHMA, is Arthur W. 
Faubel, 342 Madison Ave., New 
York, New York. 

Toy Fair—American Toy Fair, March 
8-17 at permanent show rooms, 200 
Fifth Ave. and 1107 Broadway and 
vicinity in New York City. Also 
temporary exhibits at Hotels Mc- 
Alpin and New Yorker. Sponsored 
by the Toy Manufacturers of the 
U.S. A., Ine., 200 Fifth Ave., New 
York. H. D. Clark, secretary. 


Regional Events 


Allen, Walter H., Co., Inc., annual 
stockholders’ meeting and Merchan- 
dising Show, Aug. 30-31, at the 
Baker Hotel, Dallas, Tex. 

Texas Wholesale Hardware Assn., an- 
nual joint meeting with the Texas 
Hardware Boosters Club, June 17- 
19, at Galveston. Secretary-trea- 
surer, Howard Weddington, 1427 
National City Bank Bldg., Dallas. 


State Events 


Alabama Retail Hardware Assn., con- 
vention and exhibit, May 16-18, at 
The Admiral Semmes Hotel, Mobile. 
Association secretary, Mrs. Euna G. 
Ramsey, 1006 Frank Nelson Bldg., 
Birmingham. 

Florida Retail Hardware Assn., con- 
vention and exhibit, April 25-27, at 
George Washington Hotel, Jackson- 
ville. Executive manager, W. W. 
Howell, P. O. Box 183, Waycross, 
Ga. 

Georgia Retail Hardware Assn., con- 
vention and exhibit, April 25-27, at 
George Washington Hotel, Jackson- 
ville, Fla. Executive manager, W. 
W. Howell, P. O. Box 183, Way- 
cross. 

Louisiana Retail Hardware Assn., 
convention, April 11-13, at the 
Buena Vista Hotel, Biloxi, Miss. 
Secretary, David O. Mansfield, 226 
S. State St., Jackson, Miss. 

Mississippi Retail Hardware Assn. 
convention, April 11-13, at the 
Buena Vista Hotel, Biloxi, Miss. 
Secretary, David O. Mansfield, 226 
S. State St., Jackson, Miss. 

South Dakota Retail Hardware Assn., 
trade show and convention, April 
6-8, at the Coliseum, Sioux Falls. 
Association secretary, O. R. Baily, 
1300 S. Jefferson Ave., Sioux Falls. 
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S0 RIGHT for 
CPRING SELLING! 


TIMED RIGHT 


Takes the heavy lifting and carrying out 
of your customer’s busy Spring schedule. 
irha Hardware Week Feature Value. 


MADE RIGHT 


Lightweight, welded tubular steel frame, 
cross braced for extra strength. 
Extra large SANFORIZED white drill basket. 


ADVERTISED RIGHT 


Better Homes & Gardens, 
February, April, June 

Good Housekeeping, May 
Saturday Evening Post, April 17 
Sunset, April, June 











hr 











retail fair 
trade price 











<Som of St'vas o> 
‘ Guaranteed by» 
Good Housekeeping 
Xd * 


2 as Loveerstd rate 





LAUNDRY CART 


with swivel casters 


Let the Cal-Dak Laundry Cart help you make this the most 
profitable Spring in your history. Order enough from your 
jobber now. 


CAL-DAK [22°19 Two factories to serve you better [CO 
Colton, California * La Porte, Indiana 
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6 SETS NESTED MIXING BOWLS = psig 
TOTAL RETAIL VALUE 9Q 34 Retait $1.39 Per Set Sey SRY 
tZ Se a 

SF Zs 

6 SETS NESTED MEASURING CUPS SY- SS 











TOTAL RETAIL VALUE 99Q) 74 Retait $1.79 Per Set 


>= IMPORTANT — 


* Offer closes Midnight, April 15. 





NC Set 
| offee’ N Cake Se 





* Available only through your Glas- 
bake distributor. 


* No limit to number of Bonus Deals 
you can order. 





\) 

= Guaranteed by @ 
Good Housekeeping 
” 


™ \y 
C745 apvennistd HED 


Le 


| SILHOUETTE COFFEE-N-CAKE SET 
RETAIL VALUE 9 995 


YOU CAN’T LOSE... Every one of these Glasbake as- 


sortments consists of successful, time-proved products... 
the same products you'll see nationally-advertised dur- 
ing 1954. What's more, Glasbake offers free merchandis- 
ing aids for each assortment to help you make more sales. 





There are counter cards, newspaper 
mats, envelope stuffers, radio 
scripts, suggested displays, etc...- 
just ask your distributor to see that 
they're sent to you! 
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16-Pe. 
KETWARE 





TOTAL 
HETAIL VALUE 


35 © 
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NUS DEAL 


e deallglasbake has ever offered...read all about it. 


WHEN YOU BUY 3 issbak: 


ASSORTMENT 





SORTMENT 





16-Pe. 12 4-Pe. 
KETWARE HOTTLE SETS 





~~ 5, ee 
>. mas ~~ on ro ' Ve Ko 2 
TOTAL TOTAL a SS E> PD pw 
ey o~ = “39 aa. on oo, ™, o, Lon al 
35 Retail from $1.19 to $2.49 Each. Supplied 29 ix > > > > 7. 
in handsome new Woodgrain Individual » eB ps ae ‘e ‘Be 
Gift Cartons at slight extra cost. Retail $2.49 Per Set Supplied in Gift Cartons 
aS SEED GEREN GHEE GHEEED GHEEIES GHUEND GENEID GHIEED GHIGD CUED GHINSD GHNGED GRENED GEES GINS GHEE GREED GED GEES GSD GEES GEES GED GEES GEES GED GED GEES GED GED GED GED Ge GED ee 











ASSORTMENT 
ee 
~~ & 
wl 8 FRENCH 
oe CASSEROLE 3” 
ur Glas- cr a2 con &THLESETS 
AER ET om Se BS aa 
's Deals a 4 RETAIL VALUE ep & 29s 
% By 2s 2B,  — 
Retail $2.89 Each $3] 60 atc 
Supplied in Gift Cartons. Retail $3.95 Per Set Supplied in Gift Cartons. 
FE AE EO ER GE 
McKEE GLASS Division of 
DON’T WAIT UNTIL TOoO LATE — ORDER NOW Thatcher Glass Manufacturing Co., Inc., Elmira, N.Y. I 
Remember: Glasbake's Big Bonus Deal is offered for a | paca deere on pi npaee9 Os CES Say ae SS, Cae i 
limited time only. So order now through your Glasbake | 
spaper distributor. And re-order as many times as you like MY DISTRIBUTOR 1S — 
radio between now and April 15! STORE — I 
rept ee t IID. ccnnsictnsitssienitesansicieitiinianiaaianiahtapapiaiemenanaietiat I 
ye that Wh 4 this A, 6 CITY - _ ZONE — { 
McKEE Glase f REQUESTED BY __ ee ee eee 
Division of Thatcher Glass Manufacturing Co., Inc., Elmira, N.Y. ovale ARERR AT 
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WHAT’S NEW 








@ For more information on these products and services 
use free post card on page 199. 


(Continued from page 13) 


with Soakontrol tells proper depth 
for watering various plants under 
different conditions. Also included 





is a 4 ft. length of hose, with fit- 
tings, and a pack of pellets. Retails 
for $6.95. W. D. Allen Mfy. Co. 


For more data circle No. 9 on posteard, p. 199 


Charcoal Lighter 

For quick and easy starting of 
charcoal or wood fires, Wizard 
Charcoal Lighter is an odorless 
fluid that can be sprinkled on char- 
coal or wood to make them burn 
and eliminates need of building a 
fire with wood scraps or paper. 
Lighter leaves no soot and will not 
affect the taste of foods. It is pack- 





aged in a handy 16 oz. tin container 
with metal cap and plastic spout. 
Boyle-Midway, Inc. 


For more data circle No. 10 on postcard, p. 199 


196 


Duplicating Paper 

New type of paper which pro- 
vides multiple copies of business 
forms without use of carbon paper 
utilizes reaction of colorless chemi- 
cal coating with a clay-like mate- 
rial. Called NCR (no carbon re- 
quired), paper eliminates smudg- 
ing, speeds handling of forms, and 
ends dirt and bother of carbon 
paper inserts. Up to seven copies 
can be made on an electric type- 
writer and up to four handwritten 
copies. National Cash Register Co. 


For more data circle No. 11 on postcard, p. 199 


. - 
Soil Pipe Cement 

Mitee soil pipe cement is an eco- 
nomical lead substitute for caulk- 
ing soil pipe joints. Can also be 








used to seal cracks in soil pipe and 
as an iron cement for metallic re- 
pairs. It is easy to use—only re- 
quires mixing with water. Cement 
does not dry out in can, is non-in- 
flammable and has no odor. Comes 
packaged in 1, 2 and 5 lb. litho- 
graphed cans. John Sunshine 
Chemical Co., Ine. 


For more data circle No. 12 on postcard, p. 199 


Stove and Utility Mat 

Marbelized stove and utility mat, 
called the Onyx Queen, is available 
in Florentine gray, Venetian green 
and Carrara cocoa. Mat features 
Kant-Kut-Korners and can be used 
on table tops, buffets and chests as 
well as stoves. Aristo-Mat Co. 


For more data circle No. 13 on postcard, p. 199 


Nailmaster Hammer 


Introduced for Hardware Week 
at special retail price of $2.98, new 
Nailmaster hammer No. 5142N has 
a regular $3.25 value. Hammer is 
designed to add 10 in. to reach of 
user when starting a nail in out- 
of-reach places. Double duty claw 
pulls and holds; nail seats snugly 
in red slot on head of hammer, 
Other features include finely bev- 
eled claws for pulling smallest 
brads, 2° toe-in head which com- 
pensates for arc of swing, and lae- 
quer-finished straight-grained hick- 





ory handle. Six hammers are 
packed in display carton; fact tag 
is attached to each hammer. Stan- 
ley Tools. 


For more data circle No. 14 on postcard, p. 199 


Salad Maker 

Shred-O-Mat portable salad 
maker, Model DL350 (illustrated), 
has suction-type base that firmly 
grips any smooth surface without 
clamps or screws, large stainless 
steel hopper, safety-covered blades 
and three interchangeable stainless 
steel discs. It does shredding, slic- 





ing or grating quickly and easily 
Available in white, red, yellow or 
coral, Shred-O-Mat retails for 
$7.98. Extra heavy-duty chrome 
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\DOOR LOCK SET 





y 
" Y NO. 1100 LOCK SET 
5 are , 
‘fact tag 
Stan- 


rd, p99 Low in coct— oA Installs in minutes! 














. : You bore only one '%.” 
salad Ine q . alg ; hole toinstall the Dexter 
rated), “Single Bore." This 

firmly means hours saved in 
without pete nee For 
fainless owner, thisis the easiest, 
blades ar ‘i Si Tah simplest lock to install. 
winless Dexter’s ‘Single Bore’’ screen and combination door . 
Sc. a: lock set is famous Dexter quality through and through 
... exterior parts solid brass . . . interior parts steel, Easy to plane door edge! 
no die castings . . . locks safely, securely from inside Because "Single Bore” 
f r athe a : : does not have a pro- 
gw at the touch of a fingertip ... lock fits doors from wedinn tathbelest> 
f 54” to 134” thick ...no adjustment necessary . . ing interfercowith plan- 
“4 ing edge of door after 


installation. Again, 


ideal for use with door closer... costs less and is 
costly time is saved. 


Dexter feline Guaranteed. 


oi. | DEXTER LOCK COMPANY a 


ow or 





s for GRAND RAPIDS * MICHIGAN The Dexter “Soft Touch” yielding 
hrome A SUBSIDIARY OF NATIONAL BRASS COMPANY strike of the “Single Bore” requires 
te Canada: Dexter Lock Canede Lid., Guelph, Ontarie no mortising, mounts on surface of 
954 in Mexico: Dexter Locks, Plata Elegante, $. A. de C. V., Monterrey, Nuveve Leon door jamb. Metal lever yields when 

» 199 MANUFACTURERS OF AMERICA'S ORIGINAL TUBULAR LOCKS door closes, locks securely. STRIKE FOR 


NO. 1100 











WHAT'S NEW 








@ For more information on these products and services 
use free post card on page 199. 


model, No. NK650, has a vacuum 
cup base with handy release lever, 
non-mar rubber feet and three in- 
terchangeable stainless steel cut- 
ting discs. Retails for $9.95. Rival 
Mfg. Co. 


For more data circle No. 15 on postcard, p. 199 


Electric Percolator 
Four-cup Mirro-Matic — electric 
percolator has all the features of 
the eight-cup Mirro-Matic perco- 
lator. Completely automatic, the 
four-cup unit features a twin im- 
mersion type element which elimi- 
nates guess-work and watching of 
coffee-making. Units stops auto- 
matically when coffee is done, then 





keeps it piping hot for hours. It 
makes 2, 3 or 4 cups. Attractively 
styled, it has easy-pouring welded 
spout; cool, walnut-colored plastic 
handle, and matching brown cord 
set. Price: $12.50, slightly higher 
in West. Aluminum Goods Mfg. Co. 


For more data circle No. 16 on postcard, p. 199 


Electric Paint Remover 
Super Glo-Torch electric paint re- 
mover takes off coats of old paint 
from any wood surface at a speed 
of up to 20 ft. per minute. Easy 
and safe to operate, it has a GE 
Calrod 1000-watt, 115-volt AC/DC 
heating element under a stainless 
steel reflector. Hardwood handle re- 


198 





mains cool; unit weighs 11% Ib. and 
can be operated with one hand. Re- 
inforced steel scraper blade can be 
removed where use of putty knife 
is preferred. Retails for $10.95. 
Ludlow Products Corp. 


For more data circle No. 17 on postcard, p. 199 


Herbicide, Pesticide 

New herbicide called D-Leet con- 
trols harmful weeds. It will not 
damage established clover in lawns. 
Its very low volatility reduces dan- 
ger of injury to adjacent plants and 
shrubs. An ali-purpose pesticide, 
Bogey, controls a wide range of in- 
sects and plant diseases. It is safe 
to use on vegetables, fruits and 
plants. It can be used either as a 
spray or as a dust. Monsanto Chem- 
ical Co. ‘ 


For more data circle No. 18 on postcard, p. 199 


Electric Skillet 

New automatic electric skillet 
features controlled temperature 
top-of-the-stove cooking. Accurate 
gradations of heat are available 





through manipulation of a selector 
It is for A.C. only and re- 
quires 1000 watts. Skillet can also 
be used for table-side cooking. De- 
signed to cook and brown uniform- 
ly throughout its entire cooking 
surface. With Silversmith finish 
over light aluminum derivative, it 
is mounted on Bakelite legs for heat 
protection to furniture. An all- 
purpose cooking unit, skillet serves 
as grill for eggs and bacon, ham- 
burger or steak, and for preparing 
chicken, stews, vegetables, etc. Na- 
tional Presto Industries. 


lever. 
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Freezer Tape 

This pressure sensitive tape will 
continue to adhere at temperatures 
as low as —10° F. For use in home 
freezers to seal frozen food pack- 
ages, the crepe-backed tape will 
stick fast on any kind of commer- 
cial frozen packaging wrapper. 
Tape is moisture and water resis- 
tant. Complete illustrated instruc- 
tions on how to use tape effectively 
appear on box with every roll. Behr- 





Cat display No. 108 contains 1 doz. 
108-ft. rolls of %4 in. tape. Sug- 
gested retail price per roll is 98¢e. 
Behr-Manning Corp. 


For more data circle No. 20 on postcard, p. 199 


Window Fans 

Included in 1954 line of eiectric 
Model C-6000 window 
fan featuring twin blades with ex- 


fans are: 


haust capacity to change air in a 
four room house in 60 seconds, sug- 
gested retail $99.95: Model 20WF 
20 in. combination window exhaust 
and portable fan, suggested retail 
$74.95; Riviera “15” fan which is 
a 10-in. model with air jet vanes 
for increased air delivery capacity, 
suggested list $39.95. Twelve ad- 


(Continued on page 202) 
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eal A successful hardware dealer keeps up to date on 
vrapper. What's New in merchandise. The Quick Check 
stores Card on the bottom of this page will help you get 
ectively more information on new products described in this 
I. Behr- issue, quickly and easily. HARDWARE AGE brings 



































you more new product descriptions than any other 
magazine. The Quick Check Card service will now 
get you all the information you need, quickly. 
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Here is Your Quick Check Card 


What it is... How it works 


Each issue brings you dozens of descriptions of new products, new dis- 
plays, etc., in the "What's New" columns. You get more of these in 
HARDWARE AGE than in any other magazine. 


When you want more free information on any of these products, simply 
mark a circle around the same number on the post card as appears 
under the individual item description. 


Drop the post card in the mail box. No postage is needed. You will 
quickly receive, free, complete details on the product from the manufac- 
turer. You may circle as many items as you wish. Separate information 
will be sent you on each item. 


Be sure to give your full name and address on the post card. Print or type 
it clearly. We cannot service post cards with incomplete addresses. 


I a 


Postcard valid 8 weeks only. After that use own letterhead fully describing item wanted. 3/4/54 
Please send me further information on the WHAT'S NEW items, code numbers 
for which | have circled below. 

1 2 3 4 5 6 9 10 VW 12 13 14 15 
16 17 18 19 20 21 24 25 26 27 28 29 30 
31 32 33 34 35 36 39 40 41 42 43 44 45 
46 47 48 49 50 51 54 55 56 57 58 60 
61 62 63 
76 77 78 



























































A big help for busy deal- 
ers. Use this card for free 
information on new prod- 
ucts described in this issue. 
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Our 


SP Nin a me Bor ee eae, 


rstibear' 


ATIONAL 


Manufacturers 
of Builders’ 
Hardware 
Exclusively 


TUBULAR LOCKS 


for quality... 
for price...for 
fast installation! 


E-Z SET TUBULAR 
LOCK SETS 
Cylinder, 
Passage, 

Closet, 

Chamber, Bath 


MORTISE 
LOCK SETS 


SECTIONAL HANDLE 
ENTRANCE SETS 


APARTMENT 
ENTRANCE SETS SELF-ALIGNING... 


MISCELLANEOUS INSTALLS EASILY 


BUILDERS’ Factory assembled. Only 3 units 
HARDWARE fitting together with 2 screws. 
Just 3 holes with 15/16” bit 
does it! (Chisels, drills, boring 
jigs available for quantity 
SATISFACTION whe rena 
GUARANTEED WRITE FOR LITERATURE AND PRICES 


Smart, modern design 
Highly polished, durable 
baked finish 
Precision made! 
Patented floating 
hub and alignment 
of rose sleeves 
through lock 
assures perfect operation 
at all times 


One-piece knobs. 
Cylinder set, 24%” diam. 
Inside set, 2” diam. 
Solid Brass knobs, 
roses, lock front 
and latch 
Lock and inside parts of 
heavy gauge steel, 
cadmium plated 
Panic-proof protection: 
patented push-button in 
chamber and bath sets. 
Push button to lock; turn 
knob to open 
Streamlined 
easy-spring latch 
5-pin tumblers 


Jimmy-proof 
bolts 


mas NATIONAL HARDWARE CORP. 


OZONE PARK 16, NEW YORK, N. Y. 








BRAND 





IT SELLS WELL 
the YEAR ’ROUND 


There's a steady demand for Cort- 
land Brand Hardware Cloth every 


month of the year. It has dozens 
of home, farm and industrial uses. 


You can recommend it to your 
customers with complete confi- 
dence too. Because Cortland Hard- 
ware Cloth is made from full-gauge, 
rust-resistant steel wire that’s 
heavily galvanized for long life. 
It is uniformly woven .. . unrolls 
flat for easy handling. 


Available in both standard and 
heavy grades. 100 linear ft. rolls. 
Standard widths: 24” to 48”. Mesh: 
2, 3, 4, 8. Specify Cortland Brand 
Hardware Cloth from your whole- 
saler! Then display it prominently 
in your store and profit. 


“ALL-WELDED" WIRE CLOTHS 
ALSO AVAILABLE 
in Y2”", ¥4”, 1” mesh. 


We 


BRAND 

WIRE SCREENING WIRE 
NAILS & BRADS HARDWARE 
WICKWIRE BROTHERS, 
Cortland, N. Y. 


CLOTH 
INC. 





HARDWARE CLOTH 





hand-woven basket 





WHAT'S NEW 








ditional models are available, rait®- 
ing from a 10-in. oscillating desk 
fan to a 16-in. double-duty fan. 
Westinghouse Electric Corp. 
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Wood Screw Assortment 
This wood screw assortment for 

the home workshop trade contains 

approximately 200 screws in nine 





different sizes, all bright zinc 
plated. Called Assortment “G,” it 
comes in clear plastic tackle box, 
five boxes to a package. Suggested 
retail price of assortment is $1.39. 
Atlantic Screw Works, Inc. 


For more data circle No. 22 on postcard, p. 199 


Pie Plate, Fish Dish 


Two new items have been added 


to Glasbake Basketware line of clear 
heat-resistant oyenware in imported 





servers.  II- 
lustrated is the 10% in. pie plate 
with its basket server which retails 


for $1.99. Also shown is the new 
individual gift carton in which all 
‘Basketware pieces are now ayail- 
able. Another new item is a 2-¢t 
fish dish which measures 18x81, 


2'4 in.; retails for $3.95. McKee 
Glass Div., Thatcher Glass Mfg. 
Co., Ine. 


For more data circle No. 23 on postcard, p. 199 


Camping Kit 

Dillon “Slip-on” Kamp Kit is 
a simplified camping kit which con. 
tains a sturdy, lightweight handle 
251% in. long, which serves both axe 
and shovel. Axe is standard No. 2 
Collins, weighing 2'4 Ilb., made 
from high grade tool steel. Shovel 
is Tru-Temper ,Tem-Cross type 
made from .062 gage high carbon 
steel; measures 7 in. wide and 15%, 
in. long. Carrying bag, with sturdy 
beige straps made of 1 in. webbing, 





also serves as a 2-gal. waterbag; 
weighs 7 lb., is 8% in. wide and 
1834 in. long. Kit retails for $13.95. 
Western Productions. 


For more data circle No. 24 on postcard, p. 199 


Measuring Tape 


Long tape series known as Red 
Ace will be offered during Hard- 
ware Week only. Tape features 
bright red markings on white steel 
blade, in feet, inches and eighths. 
Foot numbers are given at every 
inch. Tape comes in red leatherette 
case complete with single roller 
mouthpiece, recessed crank, and 
zinc-plate inner ease and winding 
reel; packaged in red carton. List 
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price is $2.89 for 25 ft. length; 
$389 for 50 ft.; $4.89 for 75 ft., 
and $5.89 for 100 ft. Evans & Co. 
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Siiver Coffee Service 











Silvermatic automatic silver cof- 
fee service is made of silverplate 
wer copper, inside and out. Perco- 
ator has black, ever-cool handle, 
asy-pouring spout and_ hidden, 
black plastic feet. Has dial settings 
for difierent flavor strengths, brews 
ffee in 60 seconds, and holds nine 
ups. Available two ways: the 
Silvermatic 1905 alone, at $32.95, 
or the Silvermatic coffee service 





1906, with matching covered sugar 
bowl, gold lined creamer and 21 in. 
service tray with handles, for 
$57.95, plus 20 pct Federal Tax. 
Comes in Anniversary pattern. 
Silex Co. ; 


Por more data circle No. 26 on postcard, p. 199 


Tool Kits 


Two new tool kits are being in- 
troduced for Hardware Week pro- 
motion: three-piece Wood Chisel 
Kit and six-piece Open End Wrench 
Kit (illustrated). Chisel kit in- 
cludes 44, 34 and 1 in. wood chisels 


packaged in colorful transparent 
plastic case. Chisel blades are of 
hot rolled, high carbon steel, razor 
edged for fine cutting. Handles are 
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ALL 3 
HAVE 
NEW 


Multi-Wire 
Edge 





MAGNIFIED VIEW 
Multi-Wire Edge 

pent rigidity: 

es fiat, is easier 






shows 
adds stren 
Screening li 
to cut, install. 









@ Now Wickwire Brothers gives you a powerful new reason for stocking its 
complete Cortland Brand Insect Wire Screening line! Because this year all 3 
screenings—galvanized, bronze and aluminum—are supplied with its new 
Multi-Wire Edge. 


@ This Multi-Wire Edge causes Cortland Brand Screening to lie flat when 
unrolled . . . makes it easier to cut, easier to handle and install. Equally im- 
portant, it adds super-strength along the vital tacking or holding edge. 












@ Specify Cortland Brand Screening next time you order from your whole- 
saler! It meets U.S. Department of Commerce National Bureau of Standards’ 
specifications . . . comes in 18 x 14 mesh, 24” to 48” widths, 100 linear foot 
rolls. Extra wide widths available. 








































SELL ALL 3 SCREENINGS 


CORTLAND GRAY-WICK 
Durable, all-purpose screening. Electro-galvanized with at- 
tractive new light gray finish. 


CORTLAND BRONZE . 
Rust-resistant . . . unaffected by weather, salt air. Bright or 
Dark Bronze “Antique” finish. 


CORTLAND ALUMINUM 
Won’t rust or stain because it’s made of Alclad aluminum 
wire. Strong, durable, lightweight. 


FREE DEALER KIT 
Make your store headquarters for Cortland Brand products with 
Wickwire’s Free Merchandising Kit. Contains streamers, folders, news- 
paper mats. Send for it today! 



























LATCH ON TO THIS BIG 






a 
DEPENDABLE | 


Quality 


LOCKS 


33 LOCKS 
FOR THE PRICE 
OF 30! 


Just Like An EXTRA 10% Mark-Up on 
These Three Volume Sellers. That's 


























EXTRA Profit in Your Pocket! We. 12 
Colorful Display | 
and 3 LOCKS No. 800C6 | 


at No Cost To You 


Hore s the Deal No. i: 


FIFTEEN No. 812 Night Latches: with 
narrow backset, disc tumbler cyl- 


inder and black crackle case 


TWELVE No. 800CG Night Latches: 
with five-pin tumbler cylinder, con- 
ventional standard size case and 


gold crackle finish. 
THREE 880 Deadlocks: with five-pin 


tumbler cylinder and extra long 
throw dead-bolt. Case finished in 


grey hammertone 


FREE: Colorful, 


or window display mount with one 


permanent counter 


of each mode! instalied 


This is your 10% BONUS 


omplete 


WRITE TODAY FOR FULL DETAILS OR SEE YOUR WHOLESALER 


a || 


PHILADELPHIA 32, PENNSYLVANIA 





a, 


Independei 
Manufacturer of Night Latches, Door Knobs, ast ee 
Key Blanks end Bollders' Hardware Since 1922 es we 
el 


( 
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| forged and cadmium plated. 








= 


of Tenite II plastic. Kit lists fo 
$2.49. Wrench kit contains gi 
high-quality tools ranging in six 
from 5/16 to % in., individually 
pocketed in red plastic roll-up-type 
container. Wrenches are hot-drop 
Kit 
retails for $1.89. Bridgeport Hard. 
ware Mfg. Co. 
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Aluminum Awnings 
Lux-Air aluminum awnings fea- 
ture lifetime service, scroll brackets 
adjustable for any drop or projec. 
| tion, anodized and finished in baked 
enamel. Available with green, red 
or blue roof with white hanging 
strip and scallops, awnings come in 
1 mc 
ov 
2| 1,( 
BR 
3! RE 
Al 
6° 
"| 
B 
24, 36, 48, 60 and 72 in. widths. - 
Wider awnings can be obtained by G 
multiple assembly. Packed knocked- - 
down in small, compact carton, with 6 In 
complete hardware and installation 
instructions. Matching line of Lux- 7 
Air door canopies is also available. 7 | 
Awnings retail for $8.95 each. N 
Wolfe Products, Inc. 
Fort more data circle No. 28 on postcard, p. 199 8 P 
N 
New Paint Colors 9 ‘ 
Line of Heat-Rem high heat re- 
sistant paints has been expanded to 
include two new colors. Heat-Rem 
is now available in metallic red and 
metallic blue, in addition to stand- 
ard H-170 aluminum and XG-170 
gold. Paint can be applied by 
brush or spray gun and will air- 
dry in about 30 minutes. It can 
withstand temperatures up _ to : 
1700° F. without flaking, blister- Wire 
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MP = ANNOUNCING AMERICA’S 
ma oma PORTABLE SANDER! 


plated. Kit 
eport Hard. f 


Postcard, p, 19 


vnings feg- 
oll brackets 
or projec. 
d in baked 
green, red 


pepe The ONLY Portable 
Offering ALL These 
SALES FEATURES 








MOTOR GUARANTEED AGAINST BURN-OUT DURING 
OWNERSHIP OR REPLACED FREE. 


1,000 HOURS OF CONTINUOUS SANDING WITHOUT 
BREAKDOWN IN LABORATORY ENDURANCE TRIALS. 


. 
REMOVES MORE MATERIAL WITH LESS UPKEEP THAN 
ANY SANDER AT ANY PRICE. odel 900 
Retails at Only 


WORK-LIGHT IS STANDARD EQUIPMENT—A SYNCRO 
“*FIRST'' FOR PORTABLE SANDERS OF ITS TYPE. 


BEST RENTAL SANDER—tess Servicing 


. Widths. —Outlasts All Others. 

ained by 

a TwISTY TORGUE TO FIGHT, VIORATION-ARSORS- 

on, with ING HANDLE FLOATS IN RUBBER (PAT. PEND.) 

a MOST POWSREUL RECIPROCATING SANDER MOTOR YOUR BIGGEST, MOST PROFITABLE 
value : SELLER TO “DO-IT-YOURSELFERS” 


NO OILING—POWER UNIT FLOATS IN RUBBER 
(PATENTED). NO CAMS, BUSHINGS, BELTS, 


ard, p. 199 PULLEYS OR GEARS TO WEAR OUT. 


NATIONALLY ADVERTISED AND SYNCRO IT’S NEW..PRICED RIGHT... AND 
PAYS HALF DEALER'S SYNCRO AD COST. HAS FEATURES NO OTHER CAN MATCH! 


0 
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oa od Immediate Delivery! a 
at-Rem 
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XG-170 

ed by 

ill air- 
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@ For more information 31x17 in. 
on these products and tanooga | 
services use free post nooga Im 
card on page 199. For more da 

. 
ne Plastic 
, . Plastic 
ing or burning. Prevents rust and made of 1 
| resists corrosion from acids, alka- — 
a rene, is 
| lies and fumes. Speco, Inc. 
For more data circle No. 29 on postcard, p. 199 
Plastic Garden Hose 
Perma-flex vinyl plastic garden 
hose will not crack, peel, mildew or 
| rot; it is weatherized to withstand 
| sun, heat and cold. Light in weight, 
hose has free-flow coupling made of 


em 


| solid brass; opening for flow does 


( 
READY TO SOLDER IN SECONDS | not narrow when crimped onto hose \ A 


| coil. Hose comes in red, green and 


al » 
i | , 
ee 
al ast 
ees @ = ; 7 
% Me = 












and ref 
in. high 
tangula 
which i: 
_ AX Pouring 
2 WEAT-CONTROL makes 
J Thermostatic for 79¢ 
: Action gueran- Co., Inc 
Gunpedies , teed for the life Di iee 


WYA\AYRAA AS 


| yellow package and has a 10-year Bathr 
guarantee. Suggested retail price 


WITH THE AMAZING is $3.98 for 25 ft.; $7.95 for 50 ft. Coun 
“THERMOSTATIC BRAIN” aman aeoi ar ins 


For more data circle No. 30 on postcard, p. 199 


A joy to "handle"—for dealers and users. Sells itself on 
“touch"! Heats QUICK—at the touch of the trigger! 
Heats RIGHT—heat-control “Thermostatic Brain" gives 
thermostatic action, without the use of transformers or 
fragile thermostats. Heats LONG—Thermostatic action 
guaranteed for life of iron. SPOTLIGHT—switches on for 
interior soldering. Trig-R-Heat sells QUICK—with a neat 
profit! Self-display box is a real eye-catcher. Get 
TRIG-R-HEAT—and get ready for a "Profit Parade"! 


Barbecue Grill 

In the Royal Chef line, Mode! 
No. RC-36 barbecue grill features 
16x30 in. firebox with twin adjust- 
able grids, curved tubular steel legs 













OVER 20,000,000 SOLDERING PRODUCTS SINCE 1864 


Va” ‘a yy resists 
WALL manuracturine co. Pa Ao os 
GROVE CITY ¢ PENNSYLVANIA © 


availa 
and ac 
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serving as handle bars and towel 
racks, and Royaltex green finish 
with red wheels and white legs. 
Unit is 30 in. high, 3414 in. long 
and 1934 in. wide. Cooking area is 
31x17 in. Retails for $24.95. Chat- 
tanooga Royal Co., Div. of Chatta- 
nooga Implement & Mfg. Co. 


For more data circle No. 31 on postcard, p. 199 


Plastic Juice Dispenser 
Plastic juice storage dispenser 

made of rigid, shatterproof polysty 

rene, is shaped for easy handling 





and refrigerator storage. It is 64% 
in. high, has a 37 oz. capacity, a rec- 
tangular base, and screw-type lid 
which is easily removable for filling. 
Pouring spout has red cover which 
makes dispenser airtight. Retails 
for 79¢. Tri-State Plastic Molding 
Co., Ine. 


For more data circle No. 32 on postcard, p. 199 


Bathroom Scale 

Counselor Coronet bathroom 
scale, Model 400, has wide, low plat- 
form set off by rubber mat which 





resists scuffs. Plastic feet protect 
floors from damage. Scale has 
triple-plate chrome trim and is 
available in seven colors. Tip-proof 
and accurate, its clear, sharp focus- 
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Builds Them Strong! 


Erie PIPEMASTER WRENCHES 


greatly surpass Government 


specifications—yet Weigh Less! 


Hook and Heel Jaws are 
triple-heat treated to the 
correct hardness—to pre- 
vent crushing and chip- 
ping of teeth. 





PIPEMASTERS are covered by a broad 
guarantee against defects in materials and 
workmanship. Every one is performance- 
tested to exceed all Federal Specifications 
for Heavy Duty Pipe Wrenches. Available 
in 6, 8, 10, 14, 18, 24, 36 and 48-inch sizes. 





For the name of your 
nearest PIPEMASTER 
jobber and illustrated 
catalog, write Erie 
Tool Works, Erie, Pa. 


TOOL WORKS 


735 West Twelfth St., Erie, Penna. 


MEET US AT BOOTH 523 NATIONAL HARDWARE SHOW 
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WHAT'S NE 


@ For more information 
on these products and 
services use free post 
card on page 199. 





ing lens and Line-O-Site Indicator 
help in ease of reading. Scale comes 
in cellophane wrapper inside brown 


and blue carton. Retails for $8.95; 
Denver and West 50¢ higher. 
Brearley Co. 
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Hostess Cart 


Added to metal furniture line, 
Hostess Cart has _ plastic-coated 
black and white top in attractive 
allegro pattern and a lower shelf in 
gray. Legs and wheels are char- 
coal black and there are chrome- 
plated utility handles on either end 








50,000 WATT RADIO 
AND PLENTY OF IT IS 
BEING USED TO SELL— 





KEEPS WATER OUT! 


Guaranteed not to 
Chip, Blister or Peel 


The secret of Rox Masonry Paint lies in 
the fact that when applied, it actually be- 
comes part of the wall itself. Rox has an 
inorganic cement base and is specially re- 
fined and compounded to stop water—to 
give lasting protection and beauty to all 
porous masonry—indoors or out. Scientific 
laboratory tests have definitely proved the 
superiority of Rox over products offered 
for similar use. 


An extensive advertising campaign that is 
continually being expanded is building a 
tremendous consumer demand for Rox 


Masonry Paint. 
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ix 


CHECK THE STATION 
THAT HITS YOUR AREA 


WGN Chicago 
WLW Cincinnati 
WJR - Detroit 
WwWSM Nashville 
KDKA Pittsburgh 


Radio expanded to meet 
distribution demands! 


ae PLUS —— 


LOCAL TELEVISION 
PLUS 


Full page 2-color ads in: 








American Paint & Wallpaper 
Dealer 

Building Supply News 

Hardware Age 


Hardware News 


SELLING THE TRADE! 











COPYRIGHT ROX PRODUCTS CO 


ROX PRODUCTS COMPANY bDertrRoit 27, MICHIGAN 


DEALERS: Stock Rox today. 
See your jobber or write for 
information Dept. 3093. 






Overall dimensions of top are 
20x30 in.; lower shelf is 16x28 jp. 
Known as Style 5000, cart cin be 
used as serving cart for dining 
room, breakfast room or kitchen or 








as general utility and work table. 
Top is resistant to hot greases, 
alcohol and hot water. Arvin In- 
dustries, Inc. 


Fos more data circle No. 34 on postcard, p. 199 


Mechanic's Vise 


New line of mechanic’s and 
tradesmen’s vises is designed for 
the mechanic and home craftsman. 
Called the Wilton Cadet, this qual- 
ity home-shop vise comes in four 
popular sizes in jaw widths of 3, 4, 
4% and 5 in. Lighter than machin- 
ists’ vises, but heavier than utility 
vises, the Cadet is cast of a combi- 
nation of semi-steel and malleable 
iron. It has an unconditional one 





life-time 


guarantee and a 
guarantee against defective parts 


year 
and workmanship. Wilton Tool 
Mfg. Co. 


For more data circle No. 35 on postcard, p. 199 


Compressed Air Sprayer 


Ritesize 2-gal. compressed air 
sprayer is especially for 
users because of its lightness in 


weight, ease of use and the tact 


women 
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that it may rest on the ground hands. Wooden tip guards protect aluminum; both are equipped with 


when being used. Unit has 5-ft. point when not in use. Handles are one level, one plumb, one 45° vial, 
hose with adjustable brass nozzle black lacquered wood with stain- and V-groove bottom. Packed four 
for short or long distance spraying. less steel hang-up rings. Packed to a counter merchandiser. No. 41 
Curved brass extension rod is 16 three to a set in gift box, complete merchandiser contains four No. 

long. Catalog describing com- with Shish Kabob recipes and cook- 1295; No. 42 contains two each No. 
plete line is available. D. B. Smith ing suggestions, skewers retail for 1295 and No. 1296; No. 43 contains 
& Co. $4.95 per set. Ekco Products Co. four No. 1296. Mayes Bros. Tool 
For more data circle No. 36 on postcard, p. 199 For more data circle No. 37 on postcard, p. 199 Mfg. Co. 


For more data circle No. 38 on postcard, p. 199 


Shish Kabob Skewers 


Here is an Ekcoline outdoor chef 9-In. Levels 


set of Shish Kabob skewers or flam- Here are two new 9 in. Torpedo Ice Cube Tray 

ing sword servers. Skewers are le Ve ls. No. 1296, diecast of mag- T win-Bar shucker ice tray fea 
. ‘ — , y 905 aie a , 3 a 7 

2415 in. long with square shaped nesium, and No. 1295, diecast of tures Magic Touch lever’ which 

shafts of stainless steel and food frees ice cubes quickly and easily. 


guards that slide up shaft to re- Measuring 11 5/16x4 11/32x2 in. 


move food without contact with 















for the MirtcoR’ Pick-Up Cart mean 
more sales volume for you 


30,000,000 homemakers make gardening America’s 

No. 1 hobby. And every one is a hot prospect for 

the Milcor Pick-Up Cart. Here’s why: 

1. It takes the load off his shoulders—and puts it on wheels. 

2. It holds a lot — as much as several basketfuls of seed- 
lings, fertilizers, grass clippings, leaves, etc. 

3. Ie tilts easily to the ground, so your prospect can load or 
unload it without lifting. 

4. It’s made of steel for sturdiness. 

5. It's nationally advertised. 

Prospects for the Milcor Pick-Up Cart are also 
prospects for related yard and garden items you 
carry. Make the most of this opportunity. Stock 
Milcor Pick-Up Carts. Display them prominently in 
your windows and on your floor. 

Write for price list, descriptive bulletin, and 
dealer helps. 


Milcor 

Tool Rack 
Holds 11 garden 
or household 
tools safely 









4063 WEST BURNHAM STREET © MILWAUKEE 1, WIS. 


BALTIMORE 5, MD., 5300 Pulaski Highway—BUFFALO 11, N. Y., 





64 Rapin St.—CHICAGO 9, ILL., 4301 S. Western Bivd.—CINCIN 

NATI 25, OHIO, 3240 Spring Ave.-—CLEVELAND 14, OHIO, 1541 Milcor Pick-Up Cart Milcor Portable and neatly in r 
E. 38th St—DETROIT 2, MICH., 690 Amsterdam Ave..—KANSAS Barbecue Grill Barbecue Grill place. 

CITY 41, MO., P. 0. Box 918—LOS ANGELES 58, CALIF., 4807 Fits the Milcor Pick-up Cort, A self-starter of extra 

E. 49th St. — NEW YORK 17, N. Y., 230 Park Ave. — ST. LOUIS or other corts and borrows, soles on utensils and oO = 

10, MO., 4215 Clayton Ave. making them HANDY “‘rolling ovtdoor-cooking spe- , 


kitchens."’ cialties. 


EMO RRA + a we 








*Reg. U. S. Pat. Off. 
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One Source 


for nails, tacks and 
allied items means 
LESS PAPER WORK 
©PROMPTER SHIPMENTS 
EASIER TO INVENTORY 


Buy ATLAS 
and have 24,000 items 
oi dalelost-iaeliik 





Shown here are but a few of the thou- 
sands of fasteners made by ATLAS to 
meet your customers’ needs. One order 
to one wholesaler will keep your bins full 
of fast selling items such as tacks, nails, 
rivets, staples, glazier points and allied 
products. Ask your wholesaler to show 
you how ATLAS “One Source” buying 
can bring you multiple profits. 








ATLAS) 


ve ATLAS vw 


TACK CORPORATION 


FAIRHAVEN, MASS. « HENDERSON, KY. 


t variety of tacks 
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WHAT’S NEW 








tray holds 18 ice cubes in three 
rows. Also available is double-size 
dessert tray which holds 36 cubes 
Inland Mfg. Div., General Motors 
Corp. 


For more data circle No. 39 on postcard, p. 199 


Floor Covering Design 
Shadow Box pattern, called 


Vogue, in red and yellow has been 
added to the 1954 Gold Seal line of 





floor covering yard goods. Pattern 
854 is gray with black and yellow, 
and pattern 855 is gray with black 
and crimson. Comes in 6, 9 and 12 
ft. widths. Congoleum-Nairn, Inc. 


For more data circle No. 40 on postcard, p. 199 


Lunch Kit Special 

Featured in Hardware Week 
promotion, this Universal heavy 
duty workman’s lunch kit will sell 
for $2.59; regular retail value is 
$3.19. Complete with pint size 
aluminum case bottle, kit is in 
lithographed gray finish; has 
patented cup holder in top cover, 





heavy safety catches, an oversize 
collapsible handle and identification 
holder on ends. Landers, Frary & 
Clark. 


For more data circle No. 41 on postcard, p. 199 


Stove Pads 

New line of Colorware stove pads 
features a Catch-All rim which 
frames each pad and is just deep 
enough to catch spillage from over- 
filling or other accidents; confines 
spillage to pad itself, preventing 
messing of stove, counter or floor. 
Pads are available in bright chrome 
plate, in “Bright” metal, in an all 
over design and in matched pat- 
terns to Colorware  ensembled 
housewares. National Can Corp. 


For more data circle No. 42 on postcard, p. 199 


Plastic Tumblers 


Line of non-breakable Lustro- 


Ware tumblers comes in either 
flexible 


Styron or polyethylene. 





Available in 4, 8 and 14 oz. capaci- 
ties, in a selection of lustrous ac- 
cent and pastel decorator hues. 
Tumblers are packed in sets of six 
of one size in sanitary cellophane 
wrapper. Columbus Plastic Prod- 
ucts, Inc. 


For more data circle No. 43 on postcard, p. 199 


Chrome Circulators 


Four new chrome 
with special safety guard grilles are 
available in low stand and high 
stand models, in 17 and 23 in. pro- 


circulators 
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Monty 
ON ON HINGES 


STGP 





IT’S EASY RISELING: 
with this 


SELF-SERVICE 
DISPLAY RACK 


A complete Hinge 
Department in itself 


















@ “DAY-GLOW" POSTER 
@ MOUNTED 3” FASTINGE 


@ SELF-SERVICE DISPLAY RACK 
@ ATTRACTIVE PAMPHLETS 





THIS 1S ALL YOU BUY—6 DOZEN ASSORTMENT .............. LIST 
1 DOZ. PR. 2%” Alite Plate FASTINGE ........::ss:ccsssssessessees $ 6.36 
1 DOZ. PR. 3” Alite Plate FASTINGE ..........:ccc:ssesseeseseees 8.40 
1 DOZ. PR. 34%” Alite Plate FASTINGE ........:.ccccsssssessessees 10.56 
1 DOZ. PR. 2%” Brass Plate FASTINGE ........:.cccscssessesseeeoee 6.60 
1 DOZ. PR. 3” Brass Plate FASTINGE ...................:s:ccceeee 9.00 
1 DOZ. PR. 31%” Brass Plate FASTINGE .........ccccccscsssesseesues 11.04 
eg EACH PR. YOU RING UP IN SALES ............... $51.96 
(am) YOUR DISCOUNT 40% ......... 20.78 
SCREWS . onan 


FREIGHT PREPAID—YOUR NET COST .. 31.18 


*SLIGHTLY HIGHER IN WEST YOUR PROFFIT......... $20.78 
| SEND FOR FREE SAMPLES 

PROVE 70 YOURSELF THAT 
FASTER HINGE SALES 
WINGE ON FASTINGE/ 


0 ORDER TODAY FROM YOUR JOBBER OR DIRECT 











Manufactured by 


NO MORTISE HINGE CORP. 


BOUND BROOK 8, NEW JERSEY 
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NOW! NEW! 


An easy 510° ‘Come-On’ that may mean 
over $100°° to you in ‘Tie-in’ Sales 


Miracle® 
Anchor Nail § 
Miracle 
Anchor 
Adhesive. 









T\racte 
< ane 


Sf Biren 
a te 





It’s a cinch to sell the “do-it-your- 
self” Miracle Method of attaching 
furring strips and partition sills to 
concrete and masonry surfaces. 

Here’s an opportunity for your 
customers to transform drab cellars 
into colorful gamerooms without 
the “back-breaking” and risky job 
of drilling holes in the foundations 
of their houses. All they do is glue 
Miracle Anchors to the walls with 
Miracle Anchor Adhesive — simple 

s “pie”, and at an amazingly low 
Pe installation cost of approximately 
m 6c per square ft. 

What’s more important, Mr. 
Dealer, is the plus sales that come 
to you as a result of this initial 
purchase. These include finishing 
board, paint, nails, and other com- 
panionate items. 

Order Now! 
The sooner you begin selling the 
easy $10 “come-on” Miracle Anchor 
Adhesive — Anchor Nail Kits, the 
sooner you cash-in on the big dollar 
tie-in sales. And you do your cus- 
tomers a real favor, too! 


t yourself! 





NET PRICE TO RICE TO 
CAT. NO.) DESCRIPTION DEALER PER PACKING CONSUMER PER 
i DISPLAY UNIT DISP. UNIT 
1000 AN| Display unit holding 96 $6.00 6 Display $10. oa 
Miracle Anchor Nails and 1 Units Per 
qt. Miracle Anchor Carton 


Adhesive. 


MIRACLE ADHESIVES CORPORATION 
Dept. HA-3, 214 E. 53rd $t., N.Y. 22 © By Miracle Adhesives Cor;oration 
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WHAT’S NEW 


















peller sizes. Chrome spiral guard 
begins at center from the name- 
plate and is a continuing spiral to 
the periphery. Special field conver. 
| 3 ° 
| Die cas 
& of zine 
9 replace 
| 
| No. 4 
(8 ft.) | 
A Wh 
| Tone, 
| sion kits are available to convert 
a a2 gs No. 
present 17 and 23 in. models to “one 
safety guard grille circulators. List 
‘ ‘ice it is $20. Circulators 
“NO, NO! A HALF-INCH WASHER!” —oprice of kit is $20. Circulator 
range in price from $89.95 to 
$139.95. Fresh'nd-Aire Co., Div. of 
Home mechanic Martha knows just what she wants Cory Corp. 
but she has a tough time making it clear to Hardware Harry. , ee eee 
Many such slight misunderstandings can be | 
; | Stainless Steel Skewers 
avoided .. . and a great deal of energy and time saved =: 
, ‘ Androck No. 414 Long Skewers of 
. . with a self-service Lamson BOLT BAR. | we on . 
; stainless steel twisted square wire 
Recent tests in hardware stores prove that the BOLT BAR are 30 in. long and ground to a ; 
stock turns over an average of 6 times a year. This is all point. Twisted shank prevents food : 
additional business over and above normal bolt and nut sales. | from skidding off. Hardwood han- Oo 
. dles carry branded numbers in se- 
So do yourself a profitable favor. Invest in a modern 
Lamson BOLT BAR. It will save you hours of time, | 





needless trouble and turn a neat extra profit to boot. 
Your Lamson distributor 










can give you the whole 


i ¥ 
a 


story ... or write us direct. 





“7he LAMSON & SESSIONS @. 
1971 West 85th Street 
Cleveland 2, Ohio 


Plants at Cleveland and Kent, Ohio 
Birmingham + Chicago 


Pers. eK HOR PR 


quence—1, 2, 3 and 4, for easy 
identification. Box of four skewers 
retails for $5. Washburn Co. : 


For more data circle No. 45 on postcard, p. 199 


ERT ¢ 


Shock-Absorbing Casters 
Four new medium-duty casters, 
Series “09” and “10,” incorporate 
a shock absorbing mechanism 
known as Floating-Hub construc- 
tion, which provides load and floor 
| protection. Especially for safe mov- 





106 most popular sizes . ' | 


The modern way to sell bolts and nuts a 
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INSIDE-OUTSIDE 
4 PULL-PUSH WHITE TAPE 


was we 


| Die cast case finished in heavy chrome 
{ or zinc chromate. Automatic brake — © 
replaceable blade. ; 


No. 406 Made in 3 lengths — (6 ft.) 
(8 ft.) (10 ft.) 
SS 


A White Tape in Powder Blue, Copper 
Tone, Silver or Bright Plated Cases. 


No. 380 — a 6 ft. tape designed for ra 
beauty as well as utility. 4 
te 
tal 


A 50 ft. Steel Tape in 
Chrome Plated Case. 


Also furnished in zinc 
chromate and black 
wrinkled finishes. 





We A os 


No. 718 Utility Knife 
Fine quality, rugged, five extra 











blades in handle — a quick seller at 75¢ 





WALSCO PADLOCKS 


Se ee 
— 









‘ Fine quality, sensible prices, good design 5 
‘ make the Walsco Line an easy one to sell. ix 
j 3 
, ORDER f 
FROM f 
‘ YOUR be 
' JOBBER, % 

& 

F 






WRITE FOR 
COMPLETE 
CATALOG. 
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“JUST WHAT YOUR CUSTOMERS HAVE ALWAYS WANTED”! 


quickly, easily 
fastened 

on most 
hammers! 





Regularly 7 C 


SPECIAL! 
HARDWARE WEEK 


69 
staal ¢ retail 


Orders accepted on this basis thru Apr. 3, '54. § 
Gives extra r-e-a-c-h for starting nails 
overhead. Also frees one hand to 
hold the material while hammer in the other 
hand starts the nail. Holds all size nails from shingle 
nails to spikes. Sells on sight. 


Tela ces 50 Wapapincs 


during the past few years! These include: 
American Builder - American Legion Magazine 
Better Homes & Gardens « Engineering News Record 
| Mechanix Iilustrafed » Newsweek » Popular Mechanics 
Popular Science * Practical Builder - Small Homes Guide 
and over 40 other important magazines! 


SALES BUILT FOR YOU — 


Sold 1 dozen on disposable 
display card! Put the new 
Utica® “Third Hand”™.. 
(Utica No. TH) on your want 
list now! 








P= 


DROP FORGE AND TOOL 


CORPORATION 


UTICA 4 NEW YORK 


JOBS AVAILABLE FOR TECHNICALLY TRAINED PERSONNEL 











LI ky that tell are labels that sell 
FLETCHERWARE—the only enamelware 


line featuring brand-NEW, 4 color . 


sales-tested Labels! 








YTITANIUM sites 
for longer wear and 
whiter-white 
ET 





t 


ENAMEL COMPANY: DUNBAR, W.VA. 


Sales office: 
200 Fifth Ave., New York 10, N. Y. Merchandise Mart, Chicago 54, Illinois 
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WHAT’S NWEW 








ing of liquid and fragile solid loads 
of from 100 to 700 lb., casters come 
with 51% and 7 in. diameter wheels 
in swivel or rigid design. They are 





available with rubber or semi-stee] 
tread wheels in 2 in. tread widths. 
Bassick Co. 


For more data circle No. 46 on postcard, p. 199 


Flat Wall Enamel 

Here is an odorless, alkyd-base 
interior finish flat wall enamel in a 
package with a new four-color label. 
Enamel gives dealer a range of 1322 
colors through use of a small stock 
of base paint and colorants. Paint is 





| OR : 
ean 4 ante me 


“NOR ee aw seicta Tee 
> ae eal 





washable, easy-working and covers 
most surfaces in one coat. Colorizer 
Associates. 

For more data circle No. 47 on postcard, p. 199 


Aluminum Camp Stools 


Folding aluminum camp stools 
have non-rusting tubular aluminum 
leg frames which support 200 Ib.. 
heavy duck seats that are double- 
stitched for extra strength, and 
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Picture This For 
Household Glove Profit! 


PIONEER SUPER » DEAL 
eee No. 1168 


Now 3 Popularity-tested Colors 

Pictured from left to right 
Vibrant New Horizon Blue 
Warm New Dove Gray and 
Already Popular Satin Ebony 
All with yellow Soff-Down 
lining 

Introductory Twin-Pack 
Saves Customers $7¢ 


1 pair popular black 98¢ 
1 pair new 


blue or gray 98¢ 


Total retail value $1.96 
Twin-Pack Price 1.49 


Savings to Customer 4]¢ 





Introductory Offer Display 
You Gross #6.20 


Three color counter display 


with 12 banded Twin-Packs 


per Deal 
Customers Pay You . $17.88 
Your Cost 11.68 


Sashes $6.20 


per Deal 


33 Million Ads 
Sell the Story 


® Protect skin before hand 
damage occurs 

@ Easy on and off absorbent 
Soff-Downlining 

®@ Tread-like finger finish for 
safe gripping 

® Curved snug-to-tips fingers fit 


for extra comfort dexterity 


Order Your Fast Turnover 


* No. 1168 Deals Today! 


The PIONEER Rubber Company 


104 TIFFIN ROAD @ WILLARD, OHIO 
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wey GET IN ON THE PUNCH-LINE FOR APRIL! 
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; \ \ 
JUMBO 
t CANISTER 








- a TRI-STATE’S 
grt ‘ nase Prog GIANT-SIZE 
vidually packed. 6 or 12 per STORE-ALL 


carton. Red or yellow lids 


Crystal-clear, rigid plastic super canister 
fills housewives’ demands for a receptacle 
to hold 10 pounds of sugar or flour, plus 
a scoop...or 51/4 quarts of liquid! Big, but 
featherlight. Sturdy and shatterproof. 
Snug-fit lid keeps staples fresh and 
moisture-free —$1.98. (Same style as 


Tri-State C-69 Canister for group sales.) 









ao oF “™ > 

‘ Guaranteed by > 

Good Housekeeping 
ey 


< sor 
















45 apvraristy HES 











TRUDY STAR promotes-il with punch to her 
10,650,000 Good Housekeeping readers in provocative 
personal ads that will speed an army of sold JuMBO 


CANISTER Customers to your store! 





Label-Identified at your counter 
with bright Trudy Star stickers 
on every JUMBO CANISTER to spot 


A. | * it as the Special-of-the-Month 


een 


GET IN ON THE PUNCH-LINE. Order now from your 


jobber or Tri-State salesman 


Buy in March Sell in April i 


it’s a Jumbo sales opportunity! 


TRISTATE PLASTIC MOLDING CO., Inc. 


HENDERSON 3, KENTUCKY 


New York Chicago Detroit St. Lovis 
12 E. 41st St. 176 W. Adams St. 18401 E.Warren 1089 Francis PI. 
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WHAT'S NEW 








rubber feet to prevent slipping. 
Weighing 17 oz. each, stools are 
easy to carry and can be used for 
picnics and traveling, as well as for 
indoor purposes. Stools are sold in 





sets of four and are companion 
pieces to Tote-Tables. Mell-Hoff- 
man Mfg. Co. 


For more data circle No. 48 on postcard, p. 199 


Lawn Sprinklers 

This 1954 lawn hose line includes 
two new rotating-type lawn sprin- 
klers, the No. 500 Glider (illus- 
trated) and the No. 200 Du-Wet. 
Both feature wide, sled-type bases 
with runners curved upwards to 
slide easily over lawn and garden 
areas. Glider is a three-arm sprin- 





kler with chrome plated arms and 
heavy bronze bearing; suggested 
retail price is $3.95. Du-Wet is 


216 


@ For more information on these products and services 
use free post card on page 199. 


identical to Glider except the rotor 
has two arms instead of three and 
brass parts instead of chrome; sug- 
gested retail price is $3.50. H. B. 
Sherman Mfg. Co. 


For more data circle No. 49 on postcard, p. 199 


Beverage Carrier Set 


Kolorex anodized aluminum bev- 
erage carrier set is styled in a 
modified cylindrical shape with rip- 
ple contour outlines. Available in 
eight assorted colors, set is resis- 
tant to stains, mars and scratches. 
No. 430 Karrier Set includes eight 
tumblers and carrier rack. Also 
available in Kolorex line are No. 
468, set of eight tumblers; No. 425 
Koaster Set, eight multi - colored 
coasters and carrier; No. 466 
pitcher with ice lip; No. 464 bever- 
age set, pitcher, tray and six tum- 





blers, and No. 465 beverage set, 
pitcher and six tumblers. Carrier 
set retails for $6.50; in western 
states, $6.95. Kromex Industries. 


For more data circle No. 50 on postcard, p. 199 


Air Compressors 


Hi-Pressure air compressors, 1/3 
and 1% hp models, are designed for 
heavy duty, high pressure use. They 
can be adapted to many jobs from 
spraying paint or disinfectant to 
zreasing, or inflating tires on heavy 
equipment. Both feature heavy 
gage, 1114 gal. steel tanks equipped 
with safety valve, drain cock, pres- 
sure gage and automatic pressure 
switch. The 1/3 hp model has pres- 





sure range of 80-100 lb.; % hp, 
90-120 lb. Both come as stationary 
units or with rubber-tired wheels 
and handle for portability. Model 
303, 1/3 hp, as stationary unit, re- 






























































tails for approximately $145; Model 
202, approximately $164.50. W. R. 
Brown Corp. 


For more data circle No. 51 on postcard, p. 199 


Rubber Matting 


New line of corrugated rubber 
matting is durable, long-wearing, 
and has non-skid surface. Available 
in cocoa brown, ebony black and 
burgundy, it is scuff-resistant, 
abrasion-resistant and comes in all- 
rubber construction in 4-in. thick- 
ness or with cloth reinforcement in 
both % and 3/16-in. gage. Avail- 
able in full rolls or half rolls in 
standard widths from 24 to 72 in. 
Goodyear Tire & Rubber Co. 


For more data circle No. 52 on postcard, p. 199 


Wood Drill Bits 


For use with \, in. electric drills, 
complete range of wood drill bits is 
for use by carpenters, wood work- 
ers, home craftsmen, etc. Power 
Auger Bits (illustrated center), for 











use in portable electric drills with 
Y, in. chucks or larger, come in 
sizes 5/16 through 1 in. by 16ths; 
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GOLDBLATT MASON TOOLS 


QUICKER TURNOVER 




































Give YOU > MORE PROFITS 
— | 7” REPEAT CUSTOMERS 
1 


|} FINEST QUALITY 
Give Your Customers GREATER VALUE 
i LONGER WEAR 





a 


— . 





7 















“'Mao=) “THE EASY GOING LATEX 
<>" PAINT FOR LAZY HUSBANDS” 


Your customers have been pre-sold on Gold 
Bond Velvet, the new latex base paint, 
with big colorful ads in “Life” and other 


PLASTERING 
TROWEL 


BRICKLAYERS’ AND 
STONE MASONS’ JOINTERS 


leading magazines. They know about its 
outstanding features: Velvet glides on with 
brush or roller...dries to the touch in min 
utes...no headachy painty smell...equip 





’ ment washes clean in water! 
\ Mail the coupon now for additional in- 
formation on the complete Gold Bond 


Paint Line 











BRICK 
TROWEL 


CHOICE OF 
16 COLORS 
AND WHITE 









For easy-going sales 


COMPLETE LINE pit! Gold Bond’ 
of DRY WALL TooLs | Pt oad 


Now, Goldblatt offers a the easy-going paint 






SEND TODAY \¥ 
FOR FREE NEW 
1954 CATALOG NATIONAL GYPSUM CO. 


BUFFALO 2, N.Y. 


‘ 

I 

I 

1 

1 

1 

I 

! complete line of tools and 
: equipment specially de- 
| 

| 

| 

| 

| 

| 

I 

! 

! 


Write for your 1954 copy 
of Goldblatt’s illustrated 
catalog describing the 
largest and most complete 
line of masonry tools and 
supplies. 


signed for Dry Wall appli- 


cators. Everything needed — —— oz — " rae =) 
to make wallboard installa- | {Ge { gaia} [ z| ‘ ro , oa | FY a 17 oe | 
Ss F ws = 


for additional sales and Velvet Sunflex Color Masonry Primer Spackling Patching 
Texture Paint Compound Plaster 





tion faster and easier. 
Don’t miss this opportunity 


profits. 













© Please send me a free copy of "Gold Bond Products Book | 

| 0 Please send me a free sales-building promotion kit | 

Pa FIRST CHOICE OF THE TROWEL TRADES | | 

f l Name sssalaeaiecmnmntinne . phuaniesietahertatetne l 

WJoldblatt) too. COMPANY | “” i | 
in | City Zone State 

1920F Walnut St., Kansas City 8, Mo. SA ALI LE IOI LAI IS Popes RRR 
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AMERICA’S MOST SUCCESSFUL | 


Rubber WHAT'S NEW 


1, in. Round Shank Bits (illus- food, 
trated right), for use with portable 
electric drills with in. chuck or 
larger, come in sizes 4 through 34 
in. by 16ths. Easy Cut Auger Bits S 
(illustrated left), for use in hand 
braces, come in sizes *4 through 144 
in. by 16ths. These bits also drill in 
| soft metals and plastics. Chicago- 
Latrobe Twist Drill Works. 


For more data circle No. 53 on postcard, p. 199 











temperature and _ cooking 

. 
time. Round seamless cooking wel] it 
has no corners or crevices in which 





Door Hardware 


Ranch Craft cabinet hardware 
for ranch homes now has matching 





Da Noiseless! 
Dx Shock Absorbing! 
XP Outlasts Steel! 


No question about it! The SILENT 
FLASH is America’s top performing 
roller skate! Jumbo rubber tires outlast 
steel... absorb shock . . . and skate with 





























doors. Available in a strap hinge 
| for flush or half surface applica- 
| tion, No. 4313 (illustrated upper) ; 
| in a strap only, No. 4316, for use 
with No. 241F3,butt hinge, and in 
a strap-and-buckle handle set with 
rim strike, No. 4314 (illustrated 
lower), or reverse bevel box strike, 





hardware for full size interior 





grease can accumulate. Imbedded 
tubular-type 1250 watt element as- 
sures quick, even heat. It operates 
on 110-120 volts AC, and retails for 
$19.50; in Denver and West, $19.95. 


Dominion Electric Corp. 
For more data circle No. 55 on postcard, p. 199 


Coping Saw Special 

As a _ special promotional help 
during Hardware Week, heavy-duty 
coping saw No. 55-S with blade 
mounted on frame will carry a red 




















No. 4315. Hardware has antique 
magic ease and effortless speed. Noiseless brass finish. Stanley Works. 
shating—indoors wontanunen d days or on side- For more data circle No. 54 on postcard, p. 199 . P ° 
walks. It’s like putting wings on your feet! ; card holding an extra 6% in. pin 
and blade. Additional carded blade 
Deep Fryer and Cooker is free; saw retails for 69¢. All P 
SPECIAL COMPOSITION ’ ike a , : ‘ok 
RUBBER found only on Chrome plated deep fryer and metal parts are a bright ni kel bu 
pine At nl a cooker has brown trim with match- finish. F rame is fully adjustable 
moke skating foster. Noise- ing handles and feet. Called Fryer- and Klik Klik ends lock blade in 
sscploeaorboon sate Chef, Model 2103, it is completely any position. Parker Mfg. Co. 
The SILENT FLASH is made only by the oe ot _—. “3 spine For more data circle No. 56 on postcard, p. 199 
t name in skates for over 40 years and stay-cool Bakelite handles anc ° 
ae " feet. It has 4 qt. capacity and auto- Window Cleaner 
66 HICAG 99 | matic control which provides accu- Myna Finger-Tip Spray Glass 
C CO: rate cooking temperatures from Cleaner has finger-tip control which 
Roller Skate Company “simmer” to 425°. E-Z Cook Guide enables user to operate container it 
4456 West Lake St., Chicago 24, Illinois on lid provides quick reference for with one hand. It eliminates polish- De 
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Hardware dealers everywhere 
are finding 
it pays to 


sell BROOKPARK 


the nationally advertised 





style and sales leader 
in non-chipping 


plastic* dinnerware 


MODERN DESIGN 


DESERT FLOWER 
DESIGN 


No breokage. 


No damaged stock. 


No returns. 


Guaranteed not:to 


chip or break! 


+ 
Melmac or Melamine 


Two patterns in today’s most 
popular colors. Packaged starter 
sets and open stock to 
build more profitable 
dinnerware 
business for you. 









Ask your jobber 
about Brookpark’s Display 
Rack. Good deliveries 


minimize inventory. 
international molded plastics, inc. 
Dept. HA 354 Cleveland 9, Ohio 
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Rustproof Aluminum 
America’s Most Beautiful 
Picnic Jug 







IT’S BEAUTY IS MORE 
THAN ‘SKIN DEEP’ 


EXCLUSIVE FARIS FEATURES 


SAME 
AS THE TOP SELLING FARIS DELUXE JUG! 


ALUMINUM, RUST- PROOF (— 


Beautiful polished outside’ shell. Brilliant 
‘American Beauty’ Red anodized alumi- 
num drinking cup. Extra inside cup on 
the 1-gallon size. Sparkling red plastic 
bail. Genuirie Fiberglas insulation. Re- 
placeable glass liner. Like the fast- 





selling Faris DeLuxe Picnic Jug, The 
American Beauty is guaranteed for high- 
est efficiency. It's better built for great 
er sales... 


SEE YOUR FOBBER... 





THE JUG THAT MAY 
BE COMPLETELY 
TAKEN APART FOR 
CLEANING , , KEEPS 
LIQUIDS HOT or COLD 


apis W.W.FARIS-MFG..Co. 


$T. LOUIS 17, MO. 


yet sells for less! 





2103 S. HANLEY RD. @ 
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WHAT'S NEWREM 
ing, saving time and work. Also for HAC 
cleaning mirrors, glass surfaces, 


tile, windshields, ete. Retailing for 





Here's 
on sig 
durabl 
and bi 
workn 
tive hi 
can bt 
adjust 


98¢, cleaner is packaged in blue and 





"INGER-TIP SPRAY 


SS CLEANE? 






For finer finishes (Duratite Wood Dough takes all paints 


















= ay 3 and stains) ... faster fills (just one easy application even 
¥ Py ; ae . ea 

e_ ee for large cavities) ... and a fire-resistant job with mini- 
aa . “ 

> a Sat mum shrinkage... professionals choose this ORIGINAL 


Wood Dough every time for fast fills, solid as seasoned | 
oak! Stock up now! Investigate fast-selling DuratiTe | 
Woed Dough and its quality companion products — 
DuratTite Surfacing Putty and Duratite White Glue. | 


Oe ms #0 


> rxt 
ot 


Oe mw 20 





Oe - 20 





8 wood * There are plenty of free eye-catching counter demon- orange container with the Myna 
colors | a 
i strati lisplays an lor charts the ake Du > . P ° 
6 sizes ition displays and color charts that make DurarTITE | bird trademark. Zonite Products 
Dealers, ask products practically sell themselves. ee 
for this color chart Write today for complete information and latest prices Corp. 
WEBB PRODUCTS CO. Manufacturers of fine surfacers and adhesives since 1923 For more data circle No. 57 on postcard, p. 199 


San Bernardino, California * Norcross, Georgia 
Over 2,000 Wholesale Distributors in U.S. and Canada 


| Portable Mixer 























N 
rs? xo! Model 420 deluxe portable mixer 
BUCKLES A 4 will highlight a portable mixer 
campaign to run through March 31. 
Mixer has a new feature called 
em | Are you | 
Pet \ ni- | e ee 9 
mee =| Cts sellling “extra 
aasu CORO art 
a8 
nano Ah Oe PURITAN L 
— lone . 
OD ea + » 
: this way: 
@ PURITAN | 
© SOUTHGATE The three-way identifica- | 
e KENDALE tion on Puritan's self-sell- 
ing kage bles t ‘ ‘ 
pc eae a 9g any “knee action.” Beaters, which 
ops ao erat move up and down, automatically -_ 
cally or horizontally. Fit adjust to bowl contours. Mixer we 
sash cord in as a conven- has three speeds, thumb-tip con- 
ient spacer for extra profits. trols, heel rest, and weighs 234 Ib. 
, Of Packed in a self-selling four-color 
owes display box, mixer retails at $19.95. 
PURITAN CORDAGE MILLS, One. John Oster Mfg. Co. 
LOUISVILLE KENTUCKY For more data circle No. 58 on postcard, p. 199 
(Resume reading on page 13) ~~ 
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Invitation To Sales 


GREAT NECK DEPENDABLE 
HACKSAW BLADES AND FRAMES 


Here's the profitable line your customers want and buy 
on sight! Great Neck’s rugged Hack Saw Frames have 
durable, inviting, colorful plastic handles for proper grip 
and better balance. Made of top quality materials and 
workmanship, the sturdy frames are plated to an attrac- 
tive high finish. Great Neck’s superior Hack Saw Blades 
can be faced to cut at four different angles. Frames are 
adjustable for 8”, 10” and 12” blades. 





& 
STANDARD TUNGSTEN AND 

HIGH SPEED MOLYBDENUM 
HAND HACK SAW BLADE DISPLAYS 
—~AVAILABLE FOR EASY, SELF- 
SERVICE SELLING. 








NO. 50 PISTOL GRIP HACK SAW FRAME 
Depth Stock Weight 
2%" 9/16" x 5/32" 14 oz. 





NO. 80 PISTOL GRIP HACK SAW FRAME 
Depth Stock Weight 
3%" 3%" x 5/32" 1% Ibs. 





NO. 125 BUTCHER BOY HACK SAW 


FRAME 
Depth Stock Weight 
3%" 11/16" x 3/16" 1% Ibs. 


Bw ORDER FROM YOUR JOBBER 


Write for complete catalog of tools and kits for everyone 


TTA NECK 


SAW MANUFACTURERS, INC. 


“Engineered 
Quality Tools 
Since 1919” 








MINEOLA, NEW YORK 








Fast Sales. the New 40A 





Fritbeaib 


Tristand 








Vise base overhangs 
front legs so threader 
handles swing clear. Per- 
fect tripod and balance. 


q 


Tray pushes up easily to fold 
Tristand, pushes down easily 
to set up. Holds stand rigid. 


The Tristand your customers 
have been wanting. Now stand 
and tray all one unit—no loose 
parts. Extra-light weight, 
stronger more rigid than ever. 
Full size vise base—3 benders, 
ceiling brace screw, pipe rest, 
new tool-hanging slots. Designed 
for the utmost service for your 
money. Stock order the new 
Ritatp 40A Tristand today — 
immediate delivery! 


THE RIDGE TOOL COMPANY - ELYRIA, OHIO, U.S.A. 





Folds up small as ever 
for easy carrying to 
job and it's extra-light 
weight. 








—, 


WE gs, - 
Me a 


w 0 
> 


Wor '.-Sciver 














HARDWARE AGE, MARCH 4, 1954 











TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 





(Continued from page 13) 
Called Time display, unit takes only 
1 sq. ft. of space and is offered on 
self-liquidating basis. Display sells 
for $12.75 and dealer receives at no 














extra cost the new Swirl model 
ita y ‘ ‘ 
Bi 
ae. BP SY as OWS 











eee acl Tc 


Put this Low-Priced Profit-Maker 


to Work in Your 


Spring Housecleaning Promotion! 


RECOMMEND IT FOR COTTONS 


NATIONALLY ADVERTISED 
Approved by leading rug manufacturers 


e Recent sales records show the swing is back 
to Powder-ene —the original “sprinkle on... 
brush in... vacuum off” home rug cleaner. 
These days Powder-ene’s low price of $1.25 
has more sales appeal to women than ever. 
Although competitive home rug cleaners cost 
far more, no home rug cleaner known today 
can equal Powder-ene’s ability to remove 
deep-down dirt and soil...to leave rugs and 
carpets beautifully clean and color-bright. 

Make sure you have enough Powder-ene in 
stock for the Spring Housecleaning sales peak. 
Boost Powder-ene sales by displaying it pro- 
minently; take it off the shelves and build 
aisle and top-of-counter displays where your 
customers will be reminded to buy it. Tell 
your sales staff to boost each sale by suggest- 
ing an 89¢ Powder-ene applier brush. 

1954 is a Powder-ene year! Cash in on this 
profit opportunity. 


K owder: eile 


RUG CLEANER 


VON SCHRADER MFG. CO., RACINE, WISCONSIN 
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SA ME OT 


3 
‘Can Onty $2 


GOOD DISPLAY 
MEANS 

EXTRA SALES 
e 

BRUSH SALES 
BOOST 

YOUR PROFITS 


a Je 
SO/ 
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$3.98 kitchen clock in red, Dorm 
model alarm clock to retail at $3.98, 
and the luminous model to retail at 
$4.98. Display holds clocks on both 
sides and has brief copy message 
stressing selling points. Telechron 
Dept., General Electric Co. 


For more data circle No. 59 on postcard, p. 199 


Aluminum, Patterns Offer 

Free package of Reynolds Do-It- 
Yourself aluminum and plans for 
making name and house number 
door plates will be given away with 
each 16-in. scroll saw sold during 
Hardware Week. Enough alumi- 
num is included in package to allow 
cutting of several of the five elabo- 
rate patterns enclosed. Plans also 
include easy-to-follow patterns for 
all individual letters and digits. In- 
structions are given for enlarging 
or reducing letter and number size. 
Delta Power Tool Div., Rockwell 
Mfg. Co. 


For more data circle No. 60 on postcard, p. 199 


Spray Booklet 

How, what and when to spray is 
included in this new booklet for the 
home gardener. Written by a quali- 
fied entomologist, 32-page booklet is 


SPRAYING 
GUIDE 


WEEDS 
iMSECTS 


PLANT 
DISEASES 





pocket-sized guide to effective pest 
and weed control through spraying 
In seven sections, booklet describes 
dozens of common pests and dam- 
age they do, spray materials recom- 
mended for effective control and in- 
structions in applying them cor- 
rectly. Reference guide lists types 
of spray material and their manu- 
facturers. Merchandising aids (il- 
lustrated) are available to Pestop 
dealers. F. E. Myers & Bro. Co. 


For more data circle No. 61 on postcard, p. 199 
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TO HELP YOU SELL 


ee 





Paint Brush Packaging 

New package for Retail-Tested 
line of paint brushes is known as 
Tac-it-Tite keeper. Done in red and 





white peppermint stick stripes and 
carrying the newly designed trade- 
mark, keeper completely encloses 
bristles and prevents brushes from 
becoming dusty. Brushes can also 
be removed for handling without 
spoiling keeper. Flap can be easily 
resealed when brush is replaced. 
Brush handles come in red, yellow 
and black. Whiting-Adams Co., Inc. 


For more data circle No. 62 on postcard, p. 199 


Tool Selling Manual 


Sales manual called “How to Sell 
More Garden Tools” has been rede- 
signed and reissued. New edition is 
pocket-sized so it can be carried for 
handy reference. It describes pur- 
poses of pruning, kinds of pruning 
devices and related-sale gardening 
items as well as styles and sa'‘es 
points of garden tools. Manual is 
free upon request. Seymour Smith 
& Sons, Inc. 


For more data circle No. 63 on postcard, p. 199 


Flashlight Battery Vender 


Designed for impulse sales, this 
48V flashlight battery vender con- 
tains 48 chrome-protected flashlight 
batteries. Unit takes up 41% x 8 in. 
of counter space. Other portable, 
space-saving display units available 
include No. 12V battery vender; 
No. 500, 24 count wall and counter 
vender with four flashlights; No. 
501 counter display card of nine 
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Like nothing else in your garden dep’t! 


KILLER 
KANE 


Stops ‘em! 
Sells itself! 












Hottest selling item... 
in the garden field! 


‘Hiaey KILLS WEEDS 
J with a squirt, 


Tig 
ay 

















7) 


Millions of homeowners need it . . . 
want it. Fastest, easiest way to keep 
wee j lawns free from dandelions, plantain 
a“ and other broad-leaved weed pests. 
Hollow plastic handle holds enough 
solution for hundreds of weeds. To use, 
place point of Kane on weed, push 
down, lift up and solution drenches 
weed. Spray does not drift; safe to use 
anywhere. Customers demonstrate it; 
sell themselves. Boosts your sales of 
2,4D also. 















Suggested retail $] 98 
(Slightly higher west of Rockies) 


Order NOW from your jobber! 





Canadicn Distributor: 


e oe Industries, Toronto, Conada Packed 6 in self-selling carton-display shown 
xport Department: : Ss 
es. Corinth Co., 44 Whitehall St. above. Shipping wt. (carton of 6) 4 Ibs. 


New York, New York, U.S.A, 


DONALDSON COMPANY, Inc. 


666 PELHAM BLVD., ST. PAUL 14, MINNESOTA 
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CHAMPION ‘\rr’ MAIL BOX 





Champion No. 9906 Mail Box is the first well-designed box large 
enough to receive all the mail delivered to homes, including “Life”’ 
and “Saturday Evening Post.”’ 


© Profitable @ Rustproof ¢ Weatherproof 
© Good Value @ Reasonably Priced 


The 
BIAWIUUAM TAVITA mA LD 


GENEVA, OHIO 

















For Quick, Easy Sales Sell The... 


Rhinehart 


Line 





yew 





CALF- 
TERIA FLASH 
NIPPLE 

HEATER 
Guaranteed to save 100 Ibs. milk per calf ’ 
fed... only pail with a milk-saver siphon The heater with 1001 uses. Safe and easy 
valve ... leaves less than tablespoon of to use . . . heats 1 to 1000 gals. for less 
milk per feeding. Easy to clean... all than any other method. All electrical parts 
parts replaceable. UL approved ... and easily replaceable. 





~ 





342 g.p.m. Designed for cattle, hogs and 
lambs. Slave units provide additional 
water points at half cost. 


Write Today for Catalogs and 
Price Sheets 


[eE)) RAIN-SPRAY 
STOCK an, Bi J _ SPRINKLER 
y The only sprinkler to pass “cup test” for 
WATERER of i even coverage. Engineered to produce 
New type electric cast aluminum waterer 40% better coverage than all other sprink- 
—completely automatic . heated inlets j lers on oo market, Unlimited selection of 
available for sub-zero weather. Flow rate t j Spray patterns pin-point watering. 
| 
I 
' 





THE RHINEHART MFG. CO., INC. 


1133 POLK ST. FORT WAYNE 7, IND. 
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TO HELP YOU SELL 


i. 





flashlights; No. 503, 24 count wal] 
vender with two flashlights: No 
504 counter card with five flash- 





FLASHLIGHT 
BATTERIES 






lights, and No. 505 penlight bat- 
tery display carton. Burgess Bat- 
tery Co. 


For more data circle No. 64 on postcard, p. 199 


Ornamental Iron Brochure 


Complete ornamental iron “pic- 
ture book” brochure for consumer 
use has 16 pages and nearly 100 
pictures. To aid home owners in 
selecting iron work designs, each 
pattern illustrated is identified in 
individual captions. Pictures are 
all of actual installations and iden- 
tify columns, cornices, brackets. 
etc., by their proper terminology. 
Tennessee Fabricating Co. 


For more data circle No. 65 on postcard, p. 199 


Book Display Rack 

This display rack is offered free 
with the purchase of 72 books, each 
of which contains 36 pages of do-it- 
yourself information. The books 
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sell for 25¢ each and are titled: 
How to Paint Inside and Out; How 
to Lay Linoleum and Tile; How to 
Remodel Your Basement and Attic; 
How to Take Care of Your Lawn; 


<A. 


— wall House Wiring and Electrical Re- 
gnts; No. pairs, and Small Boats You Can 
five flash. 


Build. The display rack has six 
pockets and each holds 12 books. 
Rack and 72 books cost dealer 
$11.99. Popular Mechanics Press. 


For more data circle No. 66 on postcard, p. 199 


Paint Supplies Streamer 


Three-color streamer featuring 
shellac and sealer-primer can be 
used on window, door or on any 
shelf edging. Measuring 61x22 
in., streamer has words “Paint Sup- 





light bat- 
gess Bat- 





iteard, p, 199 


‘ochure 
ron “pic- 
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plies” in bold type, and reminds 
customer of other items he may 
need such as paint, brushes, rollers, 
etc. Parks Co. 


For more data circle No. 67 on postcard, p. 199 


Sports Equipment Catalog 

This 1954 Spring and Summer 
catalog contains 32 pages on com- 
pany’s entire spring and summer 
line of sports equipment, as well as 
MacGregor tennis and badminton 
equipment and golf balls. New line 
contains latest features and designs 
for 1954. Draper-Maynard Co. 


For more data circle No. 70 on postcard, p. 199 


Tile Drill Folder 


Folder describing new carbide 
tipped tile drills gives dimensions 
and list prices on the nine individ- 
ual sizes available and on the kit 
of five. Various uses of drills are 
illustrated with line drawings. 
Super Tool Co. 


For more data circle No. 68 on postcard, p. 199 


Toy Gun Packaging 


Buck’n Bronce shooting iron line 
is now packaged in eye-catching, 
easily identified boxes. Design con- 
sists of a silhouetted bucking bronc 
and cowboy against a background 


Paint Brush Guide 


Called Brush Tips, this combina- 
tion pamphlet and chart serves as 
a handy guide for both dealer and 
customer in the selection of the 
proper brush to use for different 
kinds of paint jobs. Illustrated in 
full color, guide also provides a 
fully illustrated set of instructions 
on how to get the best out of a good 
paint brush. Swuperkleen Brush 
Div., Devoe & Raynolds Co., Inc. 


For more data circle No. 69 on postcard, p. 199 
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SMART BUYERS MAKE 
MONEY BY SAVING MONEY! 


And A Good Way To Save 
Is By Depending On A Full-Line 
Supplier Like Schumacher! 


You undoubtedly use typewriters in your business be- 
cause a typewriter helps you get more done in less time. 
You can benefit from this same kind of efficiency 
by depending on The F. E. Schumacher Co. as 
your full-line supplier of screen goods. ? 
Whatever you need, Schumacher makes, and makes 
welll Metal rail wood end screens, wood 
frame screens with the sales-building ''Reddy- 
Loc” (the only screen on the market with a 
lock and a label), screen doors, combination 
screen and storm doors and Louver-Vents and 
Filter-Vents. 
By depending on one source for your screen 
goods, you save time on ordering, book- 
keeping and inventory control. You'll save selling 
time, too, because quality sells best and qual- 
ity is first with Schumacher! 
' Make Schumacher your screen goods headquar- 
Ny ters and you'll make money by saving money! 


_, 
a 


THE F. E. SCHUMACHER CO. HARTVILLE, OHIO 
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TRUMP 


GARDEN TOOLS 


LG 
mr ot 


row! 





Cultivator, 
114" long 


Many of your 
customers will 
soon be buying 
their Spring gar- : ia 
dening equip- ‘sonspranter, 
ment. And they’ll a 
be looking for 
tried-and-true 
TRUMP Garden 
Tools. These sturdy 
18-gauge steel tools 
are long-time favor- 
ites among garden en- 
thusiasts. Hardwood 
handles and bright 
green baked enamel 
finish make them es- 
pecially attractive, 
too. Make sure you 
carry the whole line. 
They’ re packed sep- 
arately, or three in 
a box—ready to sell 
to all of your cus- 
tomers! Order 


Trowel, 
12%" long 


TRUMP Garden 
Tools from your 
wholesaler today. 


Get this eye-catch- 
ing wheelbarrow 
counter display 
from your whole- 
saler. It’s available, 
without tools, to all 
dealers ordering 
4-dozen TRUMP 
Garden Tools. 





ANIMAL TRAP COMPANY OF AMERICA 
LITITZ, PA. © PASCAGOULA, MISS. 















TO HELP YOU SELL 








@ For more information on these products and services 
use free post card on page 199. 


of grained corral fences, desert 
mesas, sage brush and cactus. Iden- 
tifying information on package is 
“Buck’n Bronce, Shoot’n Iron, 50 
Shot Repeater.” Marshal (B22) 
comes in green and white package; 
Cowhand (B21) and Deputy (B20), 
in red and white. George Schmidt 
Mfg. Co. 


For more data circle No. 71 on postcard, p. 199 


Plastic Pipe Chart 

Free dealer wall chart for plastic 
pipe shows complete story of plastic 
pipe and fittings at a glance. Print- 
ed in three colors, chart measures 








17x24 in., has 30 _ illustrations. 
There are pictures and _ specifica- 
tions of complete ClearStream line 
for every cold water use and photos 
of different types of plastic pipe 
and fittings, installation instruc- 
tions and typical applications. Chart 
is trimmed with metal edgings at 
top and bottom and has brass eye 
ring at top. Yardley Plastics Co. 


For more data circle No. 72 on postcard, p. 199 


Fishing Tackle Booklets 


Three new tackle booklets give 
detailed illustrations and descrip- 
tions on complete line of tackle for 
spinning, bait casting and fly fish- 


| ing. “How to Outfish That Good 
| Old Cane Pole” deals with spinning. 


“How to Hook, Hold & Handle the 
Big Ones” shows bait casting tackle 


and how it is used to best fishing 
advantage. Third booklet, on fly 
fishing, is “No Limit—On Fun.” 
Shakespeare Co. 


For more data circle No. 73 on postcard, p. 199 


Cellulose Sponge Deal 


One sponge at no extra cost with 
every 11 purchased is being offered 
as a special extra profit deal on buff 
line of cellulose sponges. Included 
in deal are the 4A, 6A, 8A and 10A 
sponges, and the 9T turtle-backed 
automobile sponge. Offer is sub- 
ject to cancellation without notice. 
E. I. Du Pont de Nemours & Co. 


For more data circle No. 74 on postcard, p. 199 


Night Latch Deal 


Designed for do-it-yourself mer- 


chandising program, night latch 
deal includes three free locks 
mounted on colorful permanent 


counter or window display with the 
purchase of 27 night latches in two 





rim_ deadlocks. 


and three 
Three locks on display are one of 
each style. Taylor Lock Co. 


For more data circle No. 75 on postcard, p. 199 


styles 


Toilet Seat Bulletin 

Catalog page descriptive of the 
new Puritan 600 solid molded toilet 
seat is printed in yellow and black. 
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Plymouth shows you how"), / 
to turn PLASTIC into Gold! 
Po te 


\ 


‘ 


‘ 


Plymouth’s New 


PLASTIC 


Quality that tops them all! 


Eye appeal that clinches sales! 


~ 


oy / a O) eae 
NAN f a {Fe A 








a / Fe 





awn selinkier 


. a=, OF 





Each length is 
mounted on a 
colorful self- 
selling display 
card. 


PLYMOUTH 
LAWN SPRINKLER 


In beautiful, sparkling TRANSPARENT green. Flexible, 
featherweight, durable. Always lies flat. Special metal end 
cap for quick flushing. 

Suggested Retail 25 ft. $3.75 


GREEN TOP 
LAWN SPRINKLER 


Green side up for sprinkling, red 
side up for soaking. Electronically 
sealed for longer wear. End clamp 
for easy flushing. 


Suggested Retail 25 ft. $2.98 


. . . and for the best in 
PLASTIC GARDEN HOSE 
ask your jobber for 


/ PLYMOUTH or WORTHMORE Featherweight in opaque 
_ or transparent Vinylite. gia 





PLYMOUTH RUBBER COMPANY, INC. 


Originators of Plastic Garden Hose 
CANTON, MASS., U.S.A. 
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ee Prices that meet popular demand! 











Get your Parker 
line out early 


From the time the snow melts, early-bird dealers will be 
showing and selling Parker Lawn Sweepers. For the new 
°54 Parkers have sell-on-sight features to make any home- 
owner lawn-beauty hungry. And it’s a proved fact that this 
line is as good for Spring cleanup as it is for Summer lawn- 
grooming and Fall leaf-sweeping. But customers won't bite 
until the bait’s in the stream of traffic. So display those 
Parkers early! Open the season and catch your limit of 
sales and profits. 


WE'RE STOCKING THE COUNTRY 
WITH PRE-SOLD CUSTOMERS 


The most powerful Spring advertising 
campaign in lawn sweeper history— 
reaching more than 16,625,000 homes 
from coast to coast—will be telling 
your customers about Parker Beauty 
Treatments. Hard-hitting ads in BET- 
TER Homes & GARDENS, AMERICAN 
HoME, NEWSWEEK, NATIONAL GEO- 
GRAPHIC, HOUSE BEAUTIFUL and 
FLOWER GROWER—plus participation 
in the big IRHA Hardware Week 
spread in the SATURDAY EVENING PosT 
—open your big Spring selling season. 





WORLD’S BEST BAIT... 
PARKER’S TWO DEMO DEALS 


Once the customers get their hands on 
a Parker—you'll reel in profits in a 
hurry! Two generous demonstrator 
plans make it easy for you to display 
and demonstrate Parker Lawn Sweep- 
ers—on a free or rental basis. So write 
for the facts now. Stock up on your 
best customer bait— Parker Sweepers. 


PARKER BARKERS MAKE MONEY! 


Participate in Parker's demonstrator 
plan and become a member of the 
world’s most distinctive fraternity, the 
Parker Barkers. 





LAWN SWEEPERS 


| Parker Sweeper Company, 23 Bechtle Ave., Springfield, Ohio 
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Add the New 
WEED 
PREVENTER 


CRAG 


Trade-Mark 
HERBICIDE-1 
to your garden 
profit makers 





CraAG Herbicide-1 is the only 
nationally advertised garden 
weed preventer now on the mar- 
ket. It will be advertised 
throughout the season in the 
garden sections of Sunday 
newspapers and in POPULAR 


GARDENING FLOWER 
GROWER. 

CraG Herbicide-1 is a proven 
product —it has been used with 
outstanding success by farmers 
on thousands of acres of crops 
for four years. It has saved 
these farmers many hours of 
weeding work and it can do the 
same for home gardeners. 
They'll be looking for it in your 
store— Get it on your shelves 
now! 


CARBIDE ano CARBON 
CHEMICALS COMPANY 


A Division of 


AND 


Union Carbide and Carbon Corporation 


30 East 42nd Street 


Os 


New York 17,N. Y 


“Crag” is a registered trade-mark of 
Union Carbide and Carbon Corporation 
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Bulletin L-8860 describes seat as 
molded of Puralite and formed un- 
der 400,000 Ib. of pressure. Seat 
has long-lasting, baked-on enamel! 
finish which comes in six colors. 
Century Plastic Products, Inc. 


For more data circle No. 76 on postcard, p. 199 


Kitchen Items Display 
Rubbermaid self-selling merchan- 
diser gives $32.12 profit on $83.29 
worth of basic stock, which includes 
sink mats, dust pan, soap tray, 


| dish drainer, stove top mat, sink 


strainer, scraper, and drainboard 


| tray; items retail from 29¢ to $2.98 
each. Measuring 58x29x21 in., dis- 
holds 


play 78 Rubbermaid items 





| and is free with every purchase of 





| sale 


basic stock assortment. Retail price 
of every item is on backboard of 
display. Wooster Rubber Co. 


For more data circle No. 77 on postcard, p. 199 


Tape Merchandiser 


This wire basket merchandiser 
needs no counter space for point-of- 
display of cellophane tape. 
Called Deal CW, it is designed to 
hang on cash register or from 











SELL THE KNIFE THAT DOES 
tHe sop R | 


R. MURPHY 
“Stay-Sharp” 


TRADEMARK 


KNIVES 


Each R. Murphy 
"Stay-Sharp" 
Knife is specially 
designed to 
make a particu- 
lar cutting job 
easier. Keen, 
hand-honed 
tempered steel 
blades, preci- 
sion-riveted to 
“proper grip” 
handles stand 
tough usage 
without wobble 
or play. 





There's an 

R. Murphy 
"Stay-Sharp" 
Knife for every 
cutting purpose, 
so order a 
complete stock 
today. 





AND MANY, 
MANY OTHERS 
FREE: Catalog on request. 


° 
R. MURPHY £7. 
AYER, MASSACHUSETTS 

















a 


BLAIR Homestead 
16” or 18” cut 


Also available: BLAIR Reel and Ro- 
tary Power Mowers, and a complete 
line of fine hand mowers. 

If it’s made by BLAIR, the qual- 
ity’s there. 


BLAIR MANUFACTURING CO. 


Telephone 2-7449 
Springfield 7, Mass. 
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NEWEST MEMBER 
OF A 
FAMOUS FAMILY... 


















The newest member of the fastest selling lawn and 
garden equipment line in America. 


Stocking the new Jackson 2-in-1 Spreader-Cart is like 
selling salt-water taffy in Atlantic City! Everyone will 
buy because they know how good it will be. 








Your customers are pre-sold on Jackson quality, and— 
as if this customer acceptance were not enough—this 
brand new, 2-in-1 marvel has all the many useful, 
economical features that will sell it on its own merit. 
With a flick of the wrist, the 2-in-1 can be used as 
either a spreader or a cart! 


JAX DELUXE 


~ 


LAWN ROLLERS 





When it comes to wheelbar- 
rows, this Jackson beauty is an 
all-time home favorite! Sturdy, 
tubular steel sectional handles; 
square front tray supported by 
front braces...a Jackson 
FEATURE. Carefully engi- 
neered design for better 
balance, easier handling. 
Comes knocked-down* » saves 
you space. 


*2-in-1 Spreader-Cart and Jax Deluxe are shipped one or three to a carton. 


gD 
Jeekson MANUFACTURING COMPANY 


HARRISBURG, PENNSYLVANIA 


Available in a variety of types 
to fill customers’ every need. 
Drums are of heavy gauge 
steel, electrically welded, with 
rounded edges that will not 
cut the sod. Equipped with 
removable plugs for sand or 
water ballase Adjustable 
scrapers are ‘ands of sturdy 
channel steel. 


Oldest and largest wheelbarrow maker in America 
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” Detachable 


HOSE REEL 









REVOLVES 
on FAUCET 


INSTANTLY 
ATTACHED 
and 


DETACHED 


Strong Eye Appeal... 
A Fast Seller that Directs 
Attention to Entire Display 


of Lawn Tools. Sturdily constructed of \ 
high quality materials and attractively finished in \\\ 





green baked enamel. Spokes are double ribbed 

a for extra strength. Packed one in a carton. 
SA The Detachable Hose Reel holds 100 feet of rubber hose 
or 200 feet of plastic hose. The New Jr. Detachable 
Hose Reel holds 50 feet of rubber hose 
ao ——— or 100 feet of plastic hose. 


Leg ya: 


CATCHERS 











FIRST GRADE 
MATERIALS 
EXPERT WORKMANSHIP 


High broad-shouldered 
backs provide large capacity. 
Long well-balanced handles afford a balanced grip. 
An exact fit on the mower is permitted by a wide 
range attachment feature. The flange on the sturdy, 
attractively finished steel bottoms closely hugs 
the roller of the mower and keeps the grass in 
the catcher. 
+> BOTH THESE PRODUCTS ARE SOLD BY 
LEADING JOBBERS EVERYWHERE 






THE SPECIALTY MFG. CO. 
ST. PAUL, MINN. 
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ITEM ADDED SALES 
—CHECKOUT SPEED 


YOU RS with a 


McCASKEY 
CASH REGISTER 


CUSTOMER'S 
PRINTED 
RECEIPT 


This customer’s Cash Receipt 
shows him items purchased—you 
retain the same information on 
your day’s detail strip: 

® hardware, paint and sport 
goods Itemized, Item-Added, 
Explained! 

You register any number of items 
in the same way — McCaskey 
modern, item-adding, hardware 
sales checkout. Self-Service- 
Checkout is coming fast in the 
hardware business. 





of many de- 
signed to pro- 
vide complete, 
accurate rec- 
ords adapted to 
hardware store 
n 





¢ Make certain you know what 
McCaskey has for you in mod- 
ern cash registers, in charge 
account control, in sales books 
and printed forms for modern 
record permanence — check 
your interests, mail coupon. 











[7 Fe RR ewe ee ee meee 7, 
{ CUSTOMER'S Modern Ch ) 
| Primted Receipt coment Connel ' 
' CHECKOUT item.odding Soles Books ond 5 
: cosh register systems Printed Forms 1 
1 NAME § 
; —-— i] 
; ' 

‘ 
H city ZONE STATE . 
§ ' 


McCASKEY REGISTER DIVISION 
Victor Adding Machine Co 
ALLIANCE 





eo]. ite) 
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TO HELP YOU SELL 





@ For more information 
on these products and 
services use free post 
card on page 199. 


shelves and displays jumbled assort- 
ments of 25¢ and 39¢ rolls of Scotch 
brand transparent tape. Made of 
heavy gage yellow wire, basket 
measures 16x4% in. and is 6 in. 
deep; it is divided in center for tw» 
sections of different size rolls of 
tape. Flexible plastic-covered chain 
enables it to be slipped over reg- 
ister without marring. Deal also 
includes 1 doz. 25¢ rolls of 324x150 
in. tape; 2 doz. 25¢ rolls of 1%x200 
in.; 1 doz. 39¢ rolls of 324x300 in., 

and 2 doz of 39¢ rolls of 4%x400 in. 
Minnesota Mining & Mfg. Co. 


For more data circle No. 78 on postcard, p. 199 


Padlock Display 

Three-color, metal swinging wall 
display, requiring one running inch 
of wall space, holds six high volume 
padlocks plus a pair of keys for 





each lock. Measuring 18 in. long 
and 7 in. at its widest part, swing- 
ing part of display is firmly hinged 
to 1 in. wide bracket that can be 
quickly mounted by two wood 
screws. No. 24601 Display Assort- 
ment, it is offered free with pur- 
chase of three each of six assorted 
locks, and comes with one of each 
style lock already mounted plus 
keys. Eagle Lock Co. 


For more data circle No. 79 on postcard, p. 199 


Graphited 


Lock FLUID 








LOCK-EASE * 
Graphited LOCK-FLUID 


For year-round lock main- 
tenance and best protection 
against sticking — rust — 
freezing. 4-oz. “Drop or 
Stream” can, 39c. Order from 


-your jobber. A 
0 PRODUCTS 
us Stainless DOOR-EASE Stick 
Lubricant in two sizes, 15¢ and 
39c; AMERICAN Dripless Oil in 


ia tot Ofer, 29d 








American Grease Stick Co. 
Muskegon, Michigan 


























GIBSON GRIPPER CLIPS 


Keep things in place! 





New Display Carton holds 3 dozen clips 
with screws. Packed all large, all small 
or assorted (2 dozen large and | dozen 
small). 


© Bright nickel finish 

e No jutting points 

e Need no adjusting 

© Double spring for greater holding power 
e Large size grips 3%" to 1%" diameter 
© Small size grips '/2" to %" diameter 
© Retails for 10¢ in East 


See your jobber or write 


GIBSON GOOD TOOLS, INC. 


80 PEARL STREET 
SIDNEY, NEW YORK 
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——— 





Artists’ Brush Display 


Counter-display cabinet carries 
complete selection of Flex-Tip art- 
ists’ brushes. Individual compart- 
ments clearly indicate use of 
brushes, with space provided for 
price marking by dealer. Slide- 
away glass windows invite inspec- 
tion, and keep brushes clean and 








free of dust. Total stock for cab- 
inet consists of 26 doz. brushes. 
Baker Brush Co., Inc. 


For more data circle No. 80 on postcard, p. 199 


Steam Hose Bulletin 


Complete line of steam hose and 
their uses are described fully in 
this four-page bulletin. Cross sec- 
tion and cut-away photographs 
show various types of construction. 
Bulletin contains information on 
different kinds of couplings best 
suited for specific uses. Also in- 
cluded are performance data, sizes, 
weights and working pressures. 
Quaker Rubber Corp., Div. of H. K. 
Porter Co., Inc. 


For more data circle No. 81 on postcard, p. 199 


Hand Spray Packaging 


Mist Ray hand spray now comes 
packaged in new three-color counter 
display box. Design features white 
picket fence against green lawn, 
with a pop-up showing a picture of 
the spray in full color, and a car- 
toon figure of the spray in action. 
Carton has reinforced metal edges 
for extra sturdiness and_ solid 
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PRICE MARKING 
TAPE ROLL DISPENSER” 


—* ~~ The fastest method of price 
FF marking — and the lowest in 

cost. Just sheer off the PRICED 
LABEL desired and apply to 
merchandise . . no printing... 
no moistening. Clear, bold fig- 
ures of all popular prices. 









No. 500 Dispenser, which 
can be moved to mer- 
chandise, holds 12 rolls 
of different PRICE- 
MARKED labels, varied 
to your needs. 








Stop errors, speed check- 
out of self selection sales. 


: White cellulose 
We pay shipping charge. tape, black 
COMPLETE UNIT ORDER NOW. — 
NO. 500 DISPENSER Sea By the makers of Midget 
WITH 24 DIFFERENT SSSR Price Marking Labeling 
ROLLS OF PRICE- ——— 4 Systems. 


t MARKING TAPES 
\ (approx. 48,000 labels) 


\33 3 50 orrectce 


Circular or demonstration upon request. 


A. KIMBALL COMPANY 
307 West Broadway, New York 13, N. Y. 
BRANCHES IN PRINCIPAL CITIES 








+ %y : 


WHEN IDENTIFICATION COUNTS—INSIST ON AMERICAN AND OLD 
FAITHFUL MARKERS! A crayon that is “engineered for the job” 
does it faster and better—saves time and money—often 
means the difference between profit and loss. 


You're sure of top quality and matchless performance when 
you choose from our complete line. 


A MARKER FOR EVERY PURPOSE 


for lumber—for hot and cold metal—for glass—for 
textiles—for rubber—for leather. 


Write today for your FREE marking guide. Dept. HA-39 





the American Crayon company 
Sendusky, Ohio New York 


i 
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ce 
a A NEW TYPE GRASS CUTTER & TRIMMER ™ 


EVERY HOME OWNER A CUSTOMER 


Here's the item that is loaded with sales appeal — one that every 

home and camp owner will want. 

Note these Lawn Razor sales appeals — razor sharp because of its 

razor blade edge, easy to keep sharp because it uses any double edge razor blades, 
easily cuts or trims close to the ground, folds for easy storage, fully equipped with 9 
double-edge razor blades, safety guard and guaranteed. 

To make your selling easy and to stimulate fast turnover, 6 individually packed Lawn 
Lawn Razors come in an attention-getting display carton that tells a complete sales 
story. Just display them and they sell themselves. Free descriptive folders and ad- 
vertising mats available for your use. : 
Don't miss these profits. Order your supply of Lawn Razors from your jobber today. 





A FREE HATHAWAY SHIRT to Mr. Theo. L. Roache, Forest Hills Hardware, Jamaica 
Plains, Mass. Send us your shirt size. Also, free shirt to your jobber salesman who sells 
North Wayne Tools. Please send his name, company and address. 


\ North Wayne Tool Co. * «* Oakland 1, Maine 




















GIVE A BOOST TO YOUR 
Spring Garden Sales 


” The GENERAL LAWN TENDER 
Combination Garden Cart & Spreader 


Here's a new “two in one” lawn, gar- 












den and fertilizer cart that you can 
sell with confidence The “Lawn 
Tender’ is a quality built, all steel, 
sturdy 23 bushel cart Easily con- 
verted into a scientifically designed, 
adjustable spreader or seeder... 
by simply removing agitator guard 
plate Equipped with easy rolling 
sulid, heavy-duty, rubber-tired DICO 
wheels You can “see the differ- 


ence” in this cart! 


The GENERAL 
HOME BARROW 


The Lender in the HOME BARROW 
fleld . . a flashing beauty—bright 
dark green or black tray with orange 
handles. Wide square-nosed, pressed 
seamless tray. “‘Self-storing” (barrow 


stands by itself). Rubber handle 
, grips, cushion rubber tired DICO ball- 
. bearing wheel, The General Home 
Barrow is lightweight, yet sturdy and 
built for service 


CONVENIENT rs 
STORAGE Sir 


Individually packed in an attrac- 


tive carton. See your wholesaler . ae 
or write today for jiterature. y 
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TO HELP YOU SELL 





@ For more information 
on these products and 
services use free post 
card on page 199. 





stacking. Six sprays are contained 
in each package. Melnor Metal 
Products Co., Inc. 


For more data circle No. 82 on postcard, p. 199 


Sealer-Primer Display 
Colorful new display card featur- 
ing Quick-drying Sealer-Primer is 
available free to dealers. Die-cut 
card, printed in three colors on stif 
board, slips under bail of Sealer- 





Primer gallon can. Designed for 
counter use or as a tie-in with a 
paint display. Parks Co. 


For more data circle No. 83 on postcard, p. 199 


Cooling System Slide Rule 

Handy slide rule for estimating 
season operating costs of home 
cooling systems, covers systems 
with waste-water condensers, cool- 
ing towers, evaporative condensers 
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DISPOSABLE 
FUEL TANK 


4 j 
i i 9 E 
e A really fine tool of superior quality... MOW C . CL 


complete with all-brass burner and fittings. 


@ Lights instantly ... is handy, clean, easy th e la wh mower 
to use. 
you ride 


@ A year-round seller . . . ideal for solder- 
ing, light brazing, many other uses in the 
home, at the shop, for hobbycraft 


work, etc. an instant hit 


@ No filling required ... entire fuel tank 


is replaced as needed (which means wherever oF is shown 


steady repeat business for you). 


contained 
or Metal 





steard, p. 199 


e I.C.C. approved heavy-gauge large-dia- 
meter tank designed for greater stability, Exhibit MOW-CYCLE at 
easier handling. a trade show and every 
visiting buyer stops to 


ay 


rd featur- e Has wide-range positive-control flame 


Primer is adjustment for varying job requirements. examine it. Put it on a 

Die-cut e@ Compact in size... fits conveniently in retail sales floor and 
"3 on stif tool box or pocket. lawn mower users im- 
f Sealer- @ Operates within a wide range of tem- mediately evidence their 


peratures ... burns in any position. interest. Start it on any 
lawn and passing autoists 
halt cars to get out and 
ask questions. Americans 
love to ride. They proved 
it by their speedy adop- 
tion of MOW-CYCLE. Every jobber and retailer who 
handled this practical riding mower in 1953 is repeating 
for 1954, Hundreds of additional outlets are taking it on. 


e Complete with pressure relief valve. 





@ Special accessories available (as illus sas 
trated below) to do more jobs... easier, List Price 
better, faster. $248.50 





e@ Tested, sales- paaes merchandising aids 
free on request... display cards, win- 
dow streamers, ‘newspaper ad mats, 
electros, etc. 













EXTRA SALES FROM THESE 
SPECIAL ACCESSORIES 


A wes 


ATTACHMENTS MOW-CYCLE is the one mower de- 
signed expressly for the householder 
who rebels at pursuing on foot any 
lawn mower, no matter how pro- 


Leaf Mulcher, Lawn 
Sweeper, Spreader, 


























—f Turf Spiker, Roller 
Heavy Dut Chisel Point ° we ite . ca ee: we 
L soon y Soldering Tip Cort, Canvas Cover, pelled. Priced to fit his,purse; yet full 
re and Cutting Trailer. Size, adequate, reliable. Cuts clean 
ac —=— 20” swath in any going. Plenty of 
anne! : extra power to pull attachments, 
Pointed a Gives complete lawn care without 
ned for paints walking. Extremely comfortable; re- 
with a ‘ markably safe. Strong, light; easy 
y $695 - to operate, control, steer, back up. 
Sturdy enough for heavy adults. 
ard, p. 199 COMPLETE Simple enough for teen agers. Trade 
Replacement Fuel Tank information on request. 
$195 DISPLAY PACKAGED MUSGRAVE MANUFACTURING CO. 
R | .in colorful eye-catching box, as 2903 Columbus Avenue 
ule illustrated. A ‘“‘natural’’ for effective Springfield, Ohio 
° counter merchandising ... either singly . 
mating SEE YOUR JOBBER or in mass display. 
home 
vstems Self-powered 
s. cool- THE TURNER BRASS AY ORKS trailer unit 
ere E: - —ieeeaeanin a. makes estate 
lensers SYCAMORE peetrwors | — =< Combination 
Since 1871 MOW—CYCLE cuts swath of 53” 
1, 1954 
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Amv HAT'S NEW McNulty’s New Weathervane 


\ Sets a New Standard... 


WHE 








E Cast Aluminum, hand-dipped in permanent 
A’ and air-cooled condensers. 









Called black—24" to 32" high, depending on 
7 : choice o motifs—21"' ball!-beari 
the Economy Guide for Home Cool- —oteote 4 aay root contour—individualy to di 
“i ‘ . . packed with instructions for customer a 
Lightweight ing, it enables user to compute sembly. Same high quality as McNulty Re. 
te quickly and to compare season op- flective Name Signs. Sold Direct by our ‘ 
Die Cast own men. 1 
Auinuen erating costs for any home in any 
Allo part of the United States. Rule j 
4 is imprinted with small map show- | gan 
anates . « ing months of cooling operation | 
Finger per year and humidity variations reas 


0 . for all parts of the country. Book- | 
eee let which lists utility rates in 98 
cities is furnished with slide rule. | 
Coleman Co. ay 
For more data circle No. 84 on postcard, p. 199 
with Blades 
for Hand 


Clearance « « « 


Screening Promotion Kit 


Complete promotion package is 
supplied free with orders of five 
or more rolls of LifeTime Fiber- 


New Operating 
Mechanism. . . . Dealer Discount 40% 


| Retails at $10.95 
Write for Details 




















































































Predetermined 
Cutting _- | McNULTY 
H i + . . 
Height’ | JF» Design Studios in. 
1946 MILFORD, CONN. 
Hollow Ground 
Long-Life 1. UI 
Bladese ee eee Or 
= 
St 
High Carbon a 
Tempered Steel, Fi 
Thru-hardened : 
Blades «ee « ; ; ' PI 
glas Screening. Promotion kit, el 
forwarded in its own carton, con- S| 
sists of two window streamers 3. Y 
24x6 in., pre-gummed and printed ‘= 
in two colors; six-color counter : 
e L display, 17x24 in., with actual 
framed sample of screening, which My c 
OO: // gives LifeTime Screen story at a oe coat mee " I 
glance; give-away folder and sam- operating, solid & 
Model DK 101 ple screen swatches for pocket on Sa bouraqeneraniees ‘ 
lower part of display; and a folder | | Sblenossle throws 201030 a advertised in 
of advertising ideas for planning thse Heed a wep east. wane Seu é 
local advertising campaigns. Lock- spraying wardens, House Beautiful. I 
set Screening Co., Inc. eer » ] 
For more data circle No. 85 on postcard, p. 199 lutions. Popular 
with ladies as not j 
‘ See rns to use. 
Toy Display Carton Big seller, individ / 
vaily mounted on 
Multi-colored display carton for attractive display 
° ‘ rd. 
THE LEWIS ENGINEERING Clarktor airport tractor and trail- ~ r 
AND MANUFACTURING CO. ers is for use as counter unit. Top D. B. SMITH & CO. yo peice * 
PN GSY-\, [el we) ire) of carton folds to make a back dis- 426 Main St., Utica 2, N.Y. \ Catalog — 
. ] 1 hich i ho “Originators of Sprayers” 
Pioneers in the Lawn Tool Industry —— an eo oe 2 oS Canadian Rep. G. L. Cohoon 
scene at an airport and the tractor 1265 Stanley St., Montreal 2, Canada 
234 HARDWARE AGE, MARCH 4, 1954 HARD 





ithervane 
rd... 


in permanent 
spending on 
pearing arrow 
—individually 
Customer as- 
McNulty Re- 
irect by our 


> 














yertised in 







& Garden 
and 
Beautiful. 








4, 1954 | 


WHEN CUSTOMERS SAY... 
“T like 


to do business 


with AJAX” 


_,. there’s a 








reason.. 


here are 4: 


in fact... 


1. UNCONDITIONALLY GUARANTEED 
On every AJAX box you'll see this policy; 
“Your Money Back If It Is Not Of The Highest 
Standards of Quality.” And, we mean it. 


2. EVERY 5 MINUTES, A QUALITY CHECK 
Every separate operation, from our punch 
presses to our plating, is checked, at least, 
every 5 minutes to make sure that our rigid 
standards of quality are being maintained. 


3. YOU GET MORE — BUT YOU DON’T PAY MORE 
This means Competitive Prices. Even though 
AJAX stresses consistent high quality and offers 
customers a “plus” in service — every product 
is priced to meet or beat competition. 


4. DEPENDABLE SERVICE 
Whether you order a gross or a dozen, 
every order is important to AJAX and 
receives quick, efficient handling. 














For our interesting brochure showing the 
full line of AJAX HARDWARE write to. 


7 SE, AJAX HARDWARE MFG. CORP. 


4351 Valley Blvd. ¢ Los Angeles 32, Calif. 
AA 7 
peice Tae Nes 7* 


OS0RCIARY EO 


wT ty ge Ne \ 
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it QUTSELLS 


pecause 


| OUTPERFORMS 


The GENUINE 


VISE-GRIP 


WRENCH 


yy) ’EVeryone looks for , 


Gy VISE: GRIP’, 


< \ stamped onto J 


the tool / 


LOCKS 
CLAMPS 
Twists 
TURNS 
PULLS 
curs 


WORLD’S 
MOST 


74 FAMOUS 


HAND TOOL 





The most fabulous hand tool ever developed! Locks 
to any shape work with Ton-Grip, SELLS BY REPUTA- 
TION and performance. Is a Super-Pliers, Adjustable 
End Wrench, Hand Vise, Toggle Press, Pipe Wrench and 
Locking Wrench — in one trim tool! Display them, and 
watch them sell! 


WITH CUTTER WITHOUT CUTTER STRAIGHT JAW 





No. 7W, 7” $2.25 No. 7C, 7” $1.95 No. 7, 7” $1.85 
No. 10W, 10” 2.60 No. 10C,10” 2.25 No. 10,10” 2.15 
Manufactured Only By 
PETERSEN 7 MFG. CO., 
Dept. HA-3 CRIP DeWitt, Nebr. 
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DROP FORGED HEAVY 
& SHELF HARDWARE 


Whatever you may need—Drop Forged 
Hooks, Shackles, Wire Rope Sockets, 
Chain Connecting Links, Turnbuckles, 
Thimbles, Eye & Ring Bolts, Swivels, 
Blocks or Pulleys — Wilcox - Crittenden 
is prepared to take care of your needs! 
All items are made in a variety of styles 
and sizes. Drop forged goods are weld 
less. Galvanized items are thoroughly 
coated—even the threads—by the Hot 
Dip Galvanizing Process. 

Our Catalog ‘N’ will give you all the 
information you need. If it isn’t at your 
fingertips, write for a free copy today. 


WILCOX-CRITTENDEN 


"TA CENTURY OF DEPENDABILITY’’ 
77 SO. MAIN STREET, MIDDLETOWN, CONN. 














































PERFORMANCE 
\| | PROVED . . 
5 or pM baits , r 7 


dhe - TY 
ELECTRIC FENCE CONTROLLERS 


EARN TWIN PROFITS WITH ELECTRO-LINE. You profit — your customers profit! 
Electro-Line Performance Proved Electric Fence Chargers are greater values. 
They sell better because they are better — heavier construction, more rugged 
mechanism, greater shocking power. There is an Electro-Line model for every 
fencing job 

See Your Hardware Jobber or Write 


a Oe ee PRODUCTS CORPORATION 


Saukville, Wisconsin 








70 HELP YOU SELL\| 








Sie 


performing its work hauling bag 
gage. In red, yellow, blue, gree 
and tan, it has “Airport Tract 
and Trailers” in inch-high letters 
Three units of the toy are hel 





firmly in place by die-cut base fip- 
ished in black. Front of carton 
has opening extending nearly 9 in 
across, under which is imprinted 
“For Ages 2 to 8.” Carton is 
quickly set up to form display, 
Charles William Doepke Mfg. Co. 


For more data circle No. 86 on postcard, p. 199 


Vise Catalog Sheet 

New Gyro-Vise No. 721% is de 
scribed in a catalog sheet which 
gives price data, specifications and 
applications of the vise. Action 
photographs show many possible 
uses of vise, which operates from 
and rotates around a standard base 
which can be mounted in any part 
of the home or shop. Vise can be 
moved easily from job to job. Co- 
lumbian Vise & Mfg. Co. 


For more data circle No. 87 on postcard, p. 199 


Small Items Packaging 

Wide variety of hinges, braces, 
hasps, locks, catches and_ knobs, 
called Hager Handy Hardware, 
now comes packaged in Showbag 


Helps 
stratir 
opera 
the h 
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SALE 
Spe 


HARI 





=| NEW DISPLAY 


ee . 


4 
hauling bag. help « you sell 


‘high ites DISPLAY IS FREE—JUST BUY THE LATCH 


toy are hel 


Helps you sell many more latches by demon- 
strating exclusive cushion action . . . simple 
operation... easy installation. Buy the latch and 
the handsome blond wood display is yours free. 


A NEW DIFFERENT 
MAGNETIC DOOR LATCH 


ut base fin. Heppner Sales Co. Round Lake, Il. 

of carton 
nearly 9 ip, 

imprinted 
Carton js 
m display, 
e Mfg. Co. 
ostcard, p. 199 





It’s that easy to prove that ADJUSTO-SEAL is the world’s 
t best weatherstrip ... whether it’s combined with metal 
21% is de for door bottom use, or with plastic for around doors 
eet which 
ations and 
e. Action 
V possible 
‘ates from 
idard base 


and windows. 

When customers see how ADJUSTO-SEAL’s thousands of 
vertical wool fibers snug right down against that uneven 
surface... you can start for the cash register. For the 
occasional customer who still hesitates... just pick up 
an ordinary weatherstrip and try the same thing. 








| any part ; —_ : 

wa nh be That’s all, brother! You've clinched the sale. Because 
Ce # 1/2 THE cOsT of other magnetic latches due to new, no other weatherstrip can pass the “clenched-fist” test. 
job. Co- extremely efficient design and compact size (only 3/8” high , 


x 2-1/8" long). 
BE SURE TO FEATURE 


steard, p. 199 No after-installation headaches—doors remain firmly closed 


eve he 
Se TES ERED OF SN BOTH ADJUSTO-SEAL PRODUCTS! 
. # Doors open easily, shut quietly due to EXCLUSIVE spring 
ing aemen. The NEW PLASTIC AND PILE ADJUSTO-SEAL 
or # Lasts indefinitely—no working parts to get out of order. for around — and windows comes — 
’ 8, * Unconditionally guaranteed. at 1 ft. intervals or easy dispensing, and is pack- 
d_ knobs, aged two ways: in bulk, on reels of 50 yards; 
‘ardwase # Works equally well on wood or metal doors. Highly recom- or in individual packages containing 17 feet 

’ mended for every type of home and industrial cabinet, (enough for around one average door or 





Showbag including kitchen, medicine, tool, music and house trailer window). 


cabinets, closet doors and ship and boat lockers. This new Schlegel product has all the proper- 
ties that have made ADJUSTO-SEAL door 
bottom weatherstrip so popular with your cus- 
tomers. Door bottom strips available in stand- 


Write for complete details and distributional | 
information. Order your Sales-Helping Display TODAY. | 


HEPPNER 


SALES COMPANY ¢ ROUND LAKE, ILLINOIS 


Specialists in magnetic devices 


ard sizes. 
If your Jobber 
doesn’t carry ADJUSTO-SEAL, 
write: SCHLEGEL Manufacturing Co., 
Dept. HA, Rochester, New York 
Oakville, Ontario, Canada 














JSTO-SEAL DOOR 


iW yy iti 


0 








nsicaee De P 
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POWER SAWS—Both 6” model (illustrated) 
and the 8” model have fully adjustable blades. 
They’re Bradford built for better balance, more 
accurate work. 








ELECTRIC DRILLS —A complete line of drills 
from %” to full 1” capacity. 4%” Palm Drill 
provides two-fisted drilling power in one hand. 
Model 48 %” Drill is the ideal drill for the 
home craftsman or professional. 


DISC SANDER 





Powerful 7” Disc Sander for 
wood or metal finishing. Famous 
“‘Kool-Grip” construction. Unex- 
celled for auto body work. 


You'll do more business with Bradford Tools. See your Bradford 


representative or write direct for full details. 


THE BRADFORD MACHINE TOOL CO. 


660 Evans St. Cincinnati, Ohio 





a BRADFORD TOOLS 















PRICED 
TO RETAIL AT 








Regularly 
Sold at 
$5.40 















Valid 
throughout 
_ Hardware SAWHORSE BRACKETS 
Stock Week 
No. NO NAILS e NO BOLTS 
E-456 


NO SCREWS 







ALL-WELDED CONSTRUC- 
TION. Use any 2 x 4s for legs 
and crossbar ...set up or knock- 
ed down instantly. 
- Each package is a 
colorful counter dis- 
play. 12 Sets to a 
carton. Dealer helps 


Popular Economy Assortment 


Shockproof, unbreakable, transparent amber 
handles. 2-color box and display stand. 


6 ea. No. E-4166 %,"" x 6" blade length 
6 ea. No. E-4165 V4"' x 5" blade length 
6 ea. No. E-3164 3/16" x 4" blade length 
ea. No. U-44 with clip V,'' x 2"' blade 


oo 





SET y, 


SIGHT weight 3 Ibs. 


per box 





advertised 
rom your 
wholesaler, or direct if 
be cannot supply you. 


Nationall 
—order 


GRAND HAVEN STAMPED PRODUCTS CO. 


GRAND HAVEN, MICH. 


inc’ 
1684 PITKIN AVENUE, BROOKLYN 12, N.Y. 
238 














Do More “Do-It-Yourself” Business | 


| 








TO HELP YOU SELL 


ee 





Duets for better display. Duet jx 
polyethylene bag with two com. 
partments, each separated by , 
heat-sealed seam. One section holds 
screws and the other holds the item 
itself. Duets are mounted op 
printed cardboard backs. Also 
available is a floor display rack 
which holds six each of the 42 
different small hardware items, ¢. 
Hager & Sons Hinge Mfg. Co. 


For more data circle No. 88 on postcard, p, 199 


Chain Repair Links Box 


Anchor Brand chain repair links 
now come in new counter display 
box. Colorful, self-selling unit fea- 
tures selection of six popular-sized 
pivot and rivet type links for home. 
farm, ranch, lumbering, rigging 
and other uses. Included are No, 
2531 pivot link and No. 2530 rivet 





link in 14, 5/16 and % in. sizes. 
Retail prices range from 20¢ to 35¢ 
each. North & Judd Mfg. Co. 


For more data circle No. 89 on postcard, p. 199 


Saw Blade Catalog 
Two-color, 20-page catalog de- 
scribes and illustrates complete line 
of Star hack and band saw blades. 
Catalog specifications and 
prices on 12 sizes and types of 
hand saw blades, 51 sizes and types 
of power hack saw blades, 15 metal 
cutting band saw blades, 36 wood 
cutting band saw blades, and two 
types of hack saw frames. Also 
listed are prices and specifications 
on metal and wood cutting band 
saw blades that come cut-to-length 
and welded. Clemson Bros., Inc. 


For more data circle No. 90 on postcard, p. 199 


gives 


(Resume reading on page 14) 
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IMMEDIATE 


FROM 
OUR OWN WAREHOUSE STOCK 


A BAR FOR EVERY PURPOSE 


Now, for the first time in years, 
you can order these special anal- 
ysis, fine grain forged steel tools 
and have assurance of quick 
delivery. Each is forged to rigid 
specifications for long service life 
and extra-durability. 


Satisfaction guaranteed by 


WRECKING 100 years of quality forging! 


BAR 


No. 275 
WAREHOUSE 
BAR 














oesen mt 
No. 260 
BARS . putt; 260, PINCH BAR 
10. 
CAN BE WEDGE Pom wr 
245 CROW B 
MADE TO TRUCKIMAN'S 
YOUR ORDER ae 






SINCE 


SiieLoga Co. 


South 13th and Breed Sts. - Pittsburgh 3, Pa. 


1856 





Wire, Write or Phone our Representative 

E. R. Palmtag Company 
San Francisco 7, Calif. 
Los Angeles 12, Calif. 
Portland 9, Oregon 
Salt Lake City, Utah 
Seattle 1, Washington 


The Austin Company 
Aibuquerque, N. M. 
Surpless, Dunn & Co. 
Chicago 6, Illinois 
Louis Williams & Co. 
Nashville 3, Tenn. 


Surpless, Dunn & Appleyard, Inc. 
New York 13, N. Y. 
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WANT LARGER SHARE OF DO-IT-YOURSELF TRADE? 


| SAN DERS 
ior 
| POLISH ERS 


Here’s equipment that quickly pays for itself, 
while increasing store traffic and sales of paint, 
shellac, varnish, wax, sandpaper, steel wool, etc. 















New HOLT Rental Sander. 
Stronger vacuum, improv ed pick- 

up reduce dust. Short coupled, 
well balanced; easy to handle and 
transport. Does truly professional 
job. Has same durability, same 
quickly demountable drum cush- 
ion (patented) as HOLT profes- 
sional sander. 


New HOLT JW12 Pol- 
isher waxes, polishes, 
scrubs, steel wools. Easy 
for women to use. Motor 
grease-sealed for life. 
Stowaway handle requires 
less display space. 





HOLT Edger never has 
been surpassed for sand- 
ing floor edges, corners, 
closets, boats, etc. 





Safe, simple to use, built for rental abuse. See 
how this HOLT profit-making trio builds do-it- 
yourself business — fill in coupon NOW. 


MANUFACTURING 


COMPANY 














. 14 
Better floor machines for more than 25 years 
ROOM M3, 669 - 20th ST. . OAKLAND 12, CALIF. 
i ee ww wee Se we eS SS Se eee ee eemm ’ 
| HOLT MFG. CO. | 
| Room M3, 669- 20th St., Oakland 12, Calif. 
Please send me folders describing HOLT rental machines. | 
| NAME POSITION 
| 
| FIRM = | 
| 
ADDRESS = | 
atl nasi i a ED 
239 
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100 Pct Attendance By Member Stores, 298 
Exhibits by Manufacturers At Ace Convention 


The $100,000 Club, com- 
posed of 45 stores which pur- 
chased more than $100,000 
worth of merchandise from 
the Ace Hardware Corp., 
2355 S. Blue Island Ave., 
Chicago, Ill., was introduced 
at Ace’s 30th annual conven- 
tion by Richard Hesse, presi- 
dent. 

One hundred percent at- 
tendance by member stores 
plus exhibits by 298 leading 
hardware manufacturers 
made the recent convention 
the biggest and most success- 
ful in the company’s history. 


The owners of 15 new 
stores added during 1953 
were introduced. Emphasis 


was made on the quality of 
these stores—all large retail 


outlets with a_ substantial 
volume. 
Specific plans and_ pro- 


grams were discussed to show 
what has been done and what 
will be done in the coming 
year to build a hard-hitting 
efficient organization that 
will continue to help hard- 
ware dealers sell more. 

Part of a meeting session 
was devoted to a discussion 
on hardware 
Rudy Koller, mana- 


self-service 


stores. 


ger, Ace Stores Service Dept., 
told of the work being done 
by Ace stores in this field. 
He urged dealers to start a 
program of self-help mer- 
chandising that would lead 
in time to all out self-service. 
Under the direction of Jim 
Prasch, advertising manager, 
a visual display of the com- 
plete Ace advertising pro- 
gram was unfolded and the 
purpose of each promotion 
was explained in detail. 
(Continued on page 250) 


Elect Johnson to Board 
of Harper & Mcintire 


Lester L. Johnson, general 
manager of the Cedar Rapids 
division of the Harper & Mc- 
Intire Co., Cedar Rapids, 
Iowa, wholesaler, has been 
elected to the board of that 
company. 

Others re-elected to the 
board are J. Rayner Harper, 
A. R. Carlson, R. W. Harper 
and F. G. Fiedler. 

Mr. Johnson has_ served 
Harper & McIntire for 25 
years as a buyer, sales man- 
ager and division manager, 
all at Cedar Rapids. He be- 
came general manager of the 


Cedar division in 
1947. 

Mr. Johnson has for many 
years been a member of the 
Hardware Golf Association, 
on whose board he has served 
for two terms. 


Rapids 





LESTER L. JOHNSON 


Liberty Retail Stores Launches Advertising, 
Sales Promotion Program Week of March } 


Liberty Retail Stores, Inc., 
Philadelphia, Pa., announced 
its most complete advertising 
and sales promotion program 
in its 10-year history. 

Starting the week of March 
1, full-page newspaper ad- 
vertising will run for 17 con- 
secutive weeks. The theme is 
to persuade the consuming 
public to visit, for outstand- 








The Ace convention brought out 100 pct dealer attendance. 
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Walden Marks 50 Years 
At Strevell-Paterson 

Forrest S. Walden, presi- 
dent and general manager of 
the Strevell-Paterson Hard- 
ware Co., Salt Lake City, 
Utah, wholesaler, completed 
50 years of service to the 
company on Feb. 14. The en- 
ployees of the firm honored 
Mr. Walden at a dinner and 
program on the Starlite Roof 
of Hotel Utah on Feb. 19. 

Mr. Walden joined Stre- 
vell-Paterson as an office boy 
at $6 a week. With the com- 
pany he rose to assistant 
bookkeeper, bookkeeper, as- 
sistant secretary, secretary, 
and vice-president and trea- 
surer. Three years ago he 
was elected president and 
general manager. 


ing quality and values, their 
neighborhood independent 
hardware merchant, repre- 
sented by the Liberty emblem. 

The entire program is co- 
ordinated to gain maximum 
impact of the advertising 
through point-of-sale helps, 
to be furnished at no cost to 
the participating dealers. 
Tabloid size, two-color con- 
sumer broadsides are being 
provided for the dealer to 
distribute. In addition, color- 
ful store banners, streamers, 
item cards, price tickets and 


other point-of-sale display 
material will be used to 
decorate the store’s interior 
and exterior. 

The art work of all this 
material will be slanted to- 


ward the theme of most cur- 
rent promotions. National 
Hardware Week, April 14 
through 26, is scheduled to be 
featured; others will be Na- 
tional Hobby Month, April; 
a special Mother’s Day Pro- 
motion; June Bride Promo- 
tion and Picnic Helps Promo- 
tion. 

Liberty Retail Stores is an 


(Continued on page 243) 
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Worthington Co. Elects 
Vickers, Campbell 

John W. Vickers, manager 
of the industrial sales divi- 
sion of the Geo. Worthington 
Co., Cleveland, Ohio, whole- 





JOHN W. 


Rice & Miller Two-Day 


VICKERS 





W. D. CAMPBELL 


saler, was elected vice-presi- 


dent and a member of the 
executive committee at the 
firm’s annual stockholders 


meeting, held Feb. 17. At the 
(Continued on page 216) 


Trade Show Features 


87 Display Booths During Two-Day Affair 


Rice & Miller Co., Bangor, 
Me., wholesaler held a Hard- 
ware Trade Show in conjunc- 
tion with its Open House pro- 
gram, Feb. 4 and 5, during 
which 87 booths were set up 
for the display of hardware, 
sporting goods, automotive 
supplies, housewares, floor 
coverings, paints and major 
appliances. 

More than 135 manufac- 
turers’ agents, salesmen and 
factory technicians were on 
hand to give product and mer- 
chandising information and 
answer dealers’ questions. 

Every guest who walked 
down the main corridor of 
the show, which was attended 
by hundreds of retailers, 
made a television appearance 
without former knowledge of 
it. A camera was trained on 
the subject as he entered the 
huge hall and the reaction 
flashed to a dozen screens in 
sets placed about the floor. 

The show was under the 
direction of Charles L. Hil- 
dreth, Rice & Miller presi- 
dent; Roscoe L. Crockett, 
vice-president, and James F. 
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White. treasurer. A_ buffet 
luncheon and dinner were 
given on both days of the 


(Continued on page 248) 


Record Attendance At Annual Meeting-Exhibit 
Of Our Own Hardware; 200 Displays Featured 


The recent 41st annual 
stockholders meeting and 
spring merchandise exhibit 
of Our Own Hardware Co., 


dealer-owned wholesaler of 
Minneapolis, was attended by 
the largest turnout ever re- 


corded. Some 1750 persons 
representing 470 stores in 
seven states registered for 


the meeting. 

The spring merchandise ex- 
hibit centered around 200 dis- 
plays of seasonal and stand- 
ard merchandise. Dealer buy- 
ing at the show was unusu- 
ally active. Some observers 
reported a larger volume of 
sales at this year’s show than 
at any show of recent years. 

S. P. Duffy, president and 
general manager, reported 
that gross sales in 1953 were 
about 1 pct above the previ- 
ous year. He stressed that 
the firm is continuing its ef- 


forts to reduce operating 
costs, although present op- 
erating costs are below the 
national average for the 


hardware wholesale trade. 


A bridge connecting the 
main building and the re- 
cently acquired building 
across the street has been 
completed and is in opera- 
tion. Mr. Duffy said he felt 
this would help reduce costs 
and improve stock control. 

Mr. Duffy told a meeting 
of members that he expects 
good business this year in 
standard hardware lines, but 
there will be a still greater 
need for better merchandis- 
ing to build traffic if dealer 


sales volume is to be main- 
tained. 
In his financial report to 


Our Own members, Mr. Duffy 
listed the firm’s current 
sets at $4,457,000, including 
$2,560,000 in merchandise in- 
ventories. The company’s net 
worth was put at $3,947,458. 

Experience in promoting 
an “Item of the Month” has 
exceeded expectation, Mr. 
Duffy said. Since this pro- 
gram was put into operation 
units 


as- 


17 months ago, 588,233 
(Continued on page 249) 





Above is a view of one of the business 
Own Hardware Co., Minneapolis. Some |,750 persons 


the convention. 


1954 


sessions held 


during the 4Ist meeting of Our 
representing 470 stores attended 
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Shown above are store owners, families and other guests at the Tuesday night banquet 
during the annual Coast-to-Coast Stores meeting held at the Nicollet Hotel, Minneapolis, 


Minn., Feb. 


extreme left in photo. 


7-10. Officers, 


executives and their wives 


Coast-to-Coast Stores Hold Annual Meeting; 
Store Volume Increased 7.4 pct In 1953 


An average individual 
store volume increase of 7.4 
pet for 1953, over sales for 
the previous year, was re- 
ported at the annual Coast- 
to-Coast Stores meeting held 
at the Nicollet Hotel, Minne- 
apolis, Minn., Feb. 7-10. The 
convention was attended by 
representatives of more than 
90 pct of the 616 stores. 

Store owners were shown 
plans for six major promo- 
tions to be used during the 
balance of the year: a 48- 
page spring catalog for 
March; a 12-page newspaper- 
size broadside in May, fea- 
turing sporting goods and 
paints; an Independence Sale 
prior to July 4; a Harvest 
Bargain Festival eight-page 
mailing on farm goods in 
August; a 48-page Fall Sale 
consumer catalog, and for 
Christmas, a 12-page cata- 
log on toys and other gifts. 

“What’s Up on Our Pro- 
gram for ’54” was the topic 
of H. J. Kantrud, vice-presi- 
dent of the Central Organi- 
zation of Coast -to- Coast 
Stores. He called attention to 
the theme of the convention, 
“Let’s Do Even More in ’54,” 
and expressed the opinion 
that 1954 would be another 
good year for stores using 
promotions, improving the 
salesmanship of their em- 
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ployees, checking stock more 
frequently, doing more budg- 


et and trade-in sales, and 
generally operating more 
efficiently. 


Sales quotas for individual 
stores have been set at an 
average of 10 pct above those 
for 1953. York Langton, 
dealer extension service man- 
ager, said that while the 
average Coast-to-Coast store 
sales increase in 1953 had 
been 7.4 pct, the saturation 
point had not been reached 
in any community served by 
the dealers having franchises. 

The personnel of a store 
accounts for 75 pct of its suc- 
cess, Mr. Langton declared. 
Divide responsibility in your 
store, show new merchandise 
to all customers and tie-in 
with the increasing interest 
of home-owners in doing their 
own repair work. He urged 
store owners to send their 
employees to the Central or- 
ganization’s Mastercraft 
Schools, March 21-22. 

Arthur C. Melamed, presi- 
dent, forecast another good 
year, emphasized the need for 
store modernization, expan- 
sion of lines and the offering 
of kitchen planning service in 


connection with appliance 
merchandising. He an- 
nounced that the newest 


Coast-to-Coast store in Phoe- 


are standing at the dais, 


nix, Ariz., makes the 17th 
state in which dealers are 
operating under its plans. 
Expansion of field service 
was announced by Maurice 
L. Melamed, secretary and 
treasurer, with 12 men to call 
on stores to analyze appear- 
ance, operating methods, and 
employees sales technique. 
Highlights of the 1954 pro- 
motional program were dis- 
cussed by Louis Melamed, 
vice-president. 





Hall Wholesale Co. 
To Hold Open House 


A 10th anniversary and 
open house celebration will be 
held by Hall Wholesale Co., 
Inc., 310 N. Austin St., Dal- 
las, Tex., on March 14, 15 and 
16. 

In addition to a number of 
special anniversary sale 
items, there will also be a 
number of substantial prizes, 
including an automobile, 
awarded to some dealer in a 
drawing. 


Krylon Names Kayser 


Elmore E. Kayser has been 
named sales promotion and 
advertising manager of Kry- 
lon, Inc., Philadelphia, Pa. 
He was formerly with the 
Sun Oil Co. and Vogel-Ritt 
Co., in advertising and pro- 
motion activities. 


Janney Plans Second 
Dealer Conference 


Preliminary plans for a 
second annual Retailers’ Con. 
ference and Spring Market, 
to be held Jan. 10 through 12. 
1955, have been announced by 
Janney, Semple, Hill & Co., 
Minneapolis, wholesaler, 

The conference will be held 
in Minneapolis and will fea- 
ture manufacturers’ exhibits 
of new and seasonal goods 
and a series of product knowl- 
edge and store management 
sessions for dealers. 





Bigelow & Dowse Names 
Nowak Division Head 


Edward Nowak, Jr., has 
been appointed sales mana- 
ger of the Sporting Goods 
Div. of Bigelow & Dowse Co., 
Boston, Mass., wholesaler. 

Mr. Nowak started with 
Bigelow & Dowse in 1938 as 
a stock boy, worked his way 
through the buying and sales 
departments, and was given 





EDWARD NOWAK, JR. 


his own territory in 1946. He 
traveled throughout the 
northeastern Massachusetts 
area as a salesman. 
Previously, the Sporting 
Goods Div. was part of the 
company’s Hardware Div. It 
was recently expanded and 
made a separate division. 





Federal Glass Opens 
New Orleans Office 


The Federal Glass Co., Co- 
lumbus, Ohio, has opened a 
factory branch sales office in 
New Orleans, La., to serve 
its customers in the states of 
Louisiana and Mississippi. 

The new sales office, lo- 
cated at 420 Balter Building, 
404 St. Charles St., is in the 
charge of William A. Mees, 
formerly of the Chicago sales 
office. 
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Rubenstein Joins Staff 
Of Service Sales, Inc. 


Joseph Rubenstein, a sales 
representative of Service 
Sales, Inc., Newark, N. J., for 
more than 20 years on a part- 
time basis, has recently joined 
the firm in a full-time ca- 
pacity. 

Mr. Rubenstein previously 
traveled Bergen and Passaic 
Counties for the Friedstrass 
Co., Inc., New Brunswick, 
N. J., during which time he 
also represented Service 
Sales. He recently resigned 
from Friedstrass. 





South Bend Bait Co. 
Re-Elects Officers 


William H. Martindill has 
been named general manager 
of the South Bend Bait Co., 
South Bend, Ind., in addition 
to being re-elected excutive 
vice-president of the firm. At 
the same time, Harold O. 





WILLIAM H. MARTINDILL 


Stream was re-elected presi- 
dent of the company and also 
elected treasurer. 

G. W. Brooks was re-elected 
vice-president and will con- 
tinue in charge of all sales 





HAROLD O. STREAM 
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activities. Messrs. Martindill 
and Brooks both joined South 
Bend Bait in 1953. 

Other officers of the com- 
pany who have been re- 
elected include H. P. Gibson 
and V. W. Leusch, vice-presi- 
dents; Mrs. Helen Hennings, 
a member of the board of di- 
rectors for several years, was 
elected secretary. 





Toy Fair to Open In 
New York, March 8-17 


The 51st American Toy 
Fair, which will run from 
Monday, March 8, to Wednes- 
day, March 17, will include 
exhibits on nine floors of the 
McAlpin Hotel, nine floors 
of the New Yorker, and at 
permanent showrooms at 200 
Fifth Ave., 1107 Broadway 
and other locations in New 
York City. 

It is expected that the 10- 
day fair will set an all-time 
record with 1,300 exhibitors, 
according to H. D. Clark, 
secretary of the Toy Manu- 
facturers of the U. S. A., 
sponsor of the annual trade 
show. Last year’s fair had 
1,250 exhibitors. 

“Manufacturers with per- 
manent showrooms plan to 
have their lines ready two 
weeks before the official 
opening of the fair,” Mr. 
Clark reported. “This will en- 
able buyers to devote more 
time to covering the tempo- 
rary exhibits at the hotels 
during the run of the fair.” 





Liberty Retail Stores 
Launches Promotion 


(Continued from page 240) 
associate company of Sup- 
plee-Biddle-Steltz Co., Phila- 
delphia wholesaler. It was 
incorporated in 1944 for the 
purpose of providing mer- 
chandising and sales assist- 
ance to all dealers. Member- 
ship consists of 168 stores in 
Greater Philadelphia. 

The Liberty staff offers 
technical advice on store mod- 
ernization planning to any 
dealer and will assist him 
in improving his business. 

J. W. Vandegrift, manager 
of Liberty, said, “Our mem- 
bership is enthusiastic about 
the new program. We have 
already accepted in the last 
week’s time six new members, 
and I freely predict a mem- 
bership of more than 250 
dealers in the Delaware Val- 
ley area the end of 1954.” 
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Now is the time to sell 


SCALECIDE 


the dormant spray 
every gardener needs 





Scalecide — the superior dormant 
spray—is always a dependable sel- 
ler, because it gives gardeners the 
safest and most effective way to 
kill scale, aphis, red mite and other 


overwintering insects. 


mant spray season is almost here. 
Be ready to make it a big selling 
season! Order and display Scale- 
cide now! 1 gal. makes 50 gals. spray. 


The dor- 











Retail Packed Dealer 
I pt. can $ .75 I2/cs $ 5.85 
1 qt. can 1.15 12/es 8.98 
| gal. can 2.75 6/es 10.72 




















Sell the No. 1 Spray for Gardens 


D-X Insect Spray is the top garden spray 
because it’s powerful, yet non-poisonous 
to people and pets—and that’s the com- 
bination that gardeners want. Contains 
pyrethrum, rotenone and piperonyl cyclo- 
nene — insecticides that give thorough 
control of insects. Dilutes 1 to 600. 


Retail Packed Dealer 
| oz. bottle $ .35 24/cs $ 5.04 
4 oz. can 1.00 24/cs 14.40 
Vy pt. can 1.75 24/cs 25.20 


Sell this Proven Spray Bomb 


You can sell D-X Aero Spray to every 
customer who has house plants, because 
it makes it easy to kill insects on African 
Violets, Begonias, Ferns, Ivy, etc. Con- 
tains pyrethrum, rotenone and piperonyl 


cyclonene . . . powerful .. . clean to use 
. non-poisonous to people and pets. 

Retail Packed Dealer 

10 oz. spray bomb $1.49 24/cs $23.00 


There's a Pratt Spray for 


every need and every customer 


Para-Scalecide 
Pratt’s Fruit Tree Spray 
Pratt's Rose & Floral Spray 
Pratt's Garden & Rose Dust 
Pratt's Vegetable Dust 


Pratt’s 25% DDT 
Pratt's 5% Chlordane Dust 
Pratt's P. C. Crab Grass Killer 
Pratt's 5% Lindane Spray 
Pratt's Weed Killer 


Write for prices now 


B. G. Pratt Co., 153 Moore St., Hackensack, N. J. 


a te 














50 Years of 





oe 
¥ RATTS Quality Sprays 








AND DUSTS 
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From left to right, officers and directors of the Franklin Hardware & Supply Co., are: 


W. E. Timmons; John D. Bennett; F. Leon Herron, president; 


Wm. Van Heertum, 


board chairman; Geo. R. Park, Jr.; Thomas A. Hyde, Jr.; Frank Gentert and Luther H. 


Schmoyer. 


Directors not in photograph are Wm. 


Franklin Supply Sales Up 11 Pet in 1953; 
Wm. Van Heertum Elected Board Chairman 


An increase of 11 pet in 
sales last year was reported 
at the 14th annual stockhold- 
ers meeting of Franklin 
Hardware & Supply Co., 
dealer-owned wholesale house 
in Philadelphia. 

Dealer-stockholders also re- 
viewed the spring consumer 
catalog promotion and heard 
a progress report on the pro- 
gram started last summer of 
deliveries in the company’s 
own trucks. 

Officers elected 
Herron, president and gen- 
eral manager; F. L. Herron, 
Jr., executive vice-president; 
Owen T. Larkin, assistant to 
the vice-president; Albert 
Frank, secretary; Geo. R. 
Park, Jr., treasurer. 

Directors elected are Wm. 
Van Heertum, Van Heer- 
tum’s, Palisades Park, N. J., 
chairman; John D. Bennett. 
H. H. Bennett Hardware Co., 
Easton Pa.; W. H. Cawman, 
W. G. Cawman @& Sons, 
Salem, N. J.: Frank Gen- 


are F. L. 


tert. Gentert’s Hardware, 
Hatboro. Pa.; Thomas A. 
Hyde, Hyde & Ellis, Incec., 
Westfield, N. J.: Geo. R. 
Park, Jr., Park Hardware, 
Wayne, Pa.; Luther H. 
Schmoyer, Boyertown, Pa.;: 
E. W. Timmons. Boulevard 
Hardware, Millsboro, Del.: 
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Herbert Weber, Weber’s 
Hardware, Philadelphia, Pa. 

The spring consumer pro- 
motion, an eight-page catalog, 
will feature 120 items. The 
mailing is scheduled for early 
April, just ahead of National 
Hardware Week. A_ com- 
mittee of six dealers selected 
and priced the items. Mr. 
Hyde, chairman of the mer- 
chandising committee, made 
the report. 

Four promotions are plan- 
ned for 1954. They are the 
spring catalog, plus the late 
summer, autumn, and _ toy 
catalogs. 

The spring promotion in- 
cludes a_ kit of banners, 
streamers and pennants for 
in-store and window decora- 
tions. 

The trucking committee, of 


which Raymond _ Crouch, 
Holmes Hardware, Holmes. 
Pa., is chairman, reported 


that more than 100 dealers 
within 125 miles of Philadel- 
phia now get deliveries in 
company equipment. 

Two pieces of equipment, 
a truck and a semi-trailer, 
provide these dealers with 
regular once-a-week delivery 
service. 

A lighted outdoor sign was 
presented as the latest devel- 
opment in the company’s 


Cawman and Herbert 


Weber. 


store identification program. 
The sign is an addition to the 
store decal and window val- 
ence identification. 

The company’s emblem, a 
profile of Benjamin Franklin, 
is on the new sign and is to 
be promoted as a symbol of 
savings. The sign emblem 
contains the slogans, “Spend 
Less. Buy More.” 

By-laws were changed to 
hold the annual meeting on 
the third Tuesday of Septem- 
ber instead of in February, 
as it had been. 

A highlight of the annual 
banquet, attended by more 
than 200 dealers and guests, 
was presentation of gifts to 
three directors, who are re- 
tiring, in recognition of many 
years of faithful service. 

Charles F. Parvis, Phil- 
adelphia, retiring chairman, 
was presented with a leather 
lounge chair by Mr. Herron. 
A Franklin store identifica- 
tion sign was presented to 
Walter T. Massey, Dover, 
Del., and a silver plaque to 
Charles P. Reinboth, of Phil- 
adelphia. 


Black & Decker Plant 


The $2 million addition to 
the Hampstead, Md., branch 
plant of the Black & Decker 
Mfg. Co., Towson, Md., is now 
in operation. The plant con- 
tains 126,000 sq. ft. 


Cincinnati Tool Awards 
Loughlin Service Pin 


Frank J. Loughlin, north- 
east sales manager for the 
Cincinnati Tool Co., was re. 
cently awarded a service pin 
marking the completion of 30 
years service with the com- 


pany. 
Mr. Loughlin’s first job out 
of school was with D. H. 


Howden & Co., of London, 
Ontario. Later he was asso- 
ciated with the tool depart- 
ment of T. B. Rayl Co., De- 
troit. This was followed by 
several years in the indus- 
trial supply business in the 
employ of the Windsor, Ont., 
branch of Chas. A. Strelin- 
ger Co. 





FRANK J. LOUGHLIN 


He joined Cincinnati Tool 
in 1923 as a traveling sales- 
man covering the eastern ter- 
ritory. His present duties 
cover sales supervision on the 
Atlantic Seaboard states 
from Virginia north, includ- 
ing New England, Ontario 
and Quebec. 


Adelphi Paint Buys 
Baer Bros. Business 

The Adelphi Paint & Color 
Works, Inc., New York City, 
has purchased the paint and 
varnish business of Baer 


Bros. 

The newly acquired com- 
pany will be known as the 
Baer Bros. Paint & Varnish 
Co., Inc., Div. of Adelphi 
Paint & Color Works, Ince. 


According to Benjamin Ein- 
horn, Adelphi president, this 
aquisition will mean an ex- 
pansion of dealer outlets, 
greater industrial 
tation and improved technical 
facilities for both the new 
division and the parent com- 
pany. 


represen- 
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The New 
UNIVERSAL MODEL UN-12 


DU-FAST’ 


SANDER & POLISHER 


ATTACHMENT 
Fits ANY MAKE 1/,” Electric Drill! 


*PAT. NO. 
2,614,369. 
Other Pots. 
Pend. 



















MORE EFFICIENT 





@! SAME SPEED—SAME STROKE 
- SAME RESULTS as the most 
% expensive professional 

Sander and Polisher! 


DU-FAST 
Model UN-12 
Orbital Motion 
Sander & Polisher 
Attachment... 








OVER 200,000 SATISFIED USERS 


* 
* 
e 
* 
e 
WRITE — WIRE — PHONE for name of nearest Jobber! . 
RETAIL PRICE 
° $1525 
2 
. 
— 


ONLY 


DU-FAST, Inc. 


32 EAST FOURTH STREET - NEW YORK 


NOW! A BRAND NEW PROFIT MAKER FOR , 
THE HUGE *‘DO-IT-YOURSELF’’ MARKET 


SA PROFIT . because according to authoritative surveys 
a 


NATIONALLY Help yourself to new sales—extra profits 
through the big DU-FAST national advertis- 


ADVERTISED! ing in leading “Do-It-Yourself” magazines! 





the Jig saw is the second most wanted power tool after 


poo 16 S00 Ea 












because “ARCO JIG-SAW” is the first 
pRitt- low cost rortable jig saw to offer the same features as j 
FIRST ne other saws selling for $50 and up. Pat. 
THE yap Pend. 


A Vael yHOLE. PROFIT .. . because “ARCO JIG-SAW” has no com- 
FOR O - T petition . . . gives dealers a full, profitable mark-up. 
poeEs woRK R crosscu ts PROFIT . . . because “ARCO JIG-SAW” is backed by 
GC, ' sAW | an intensive national advertising campaign and packaged 
_— ACK 


ir an eye-catching 2-color display box. 









ececccccsoosoooee@" CHECK THESE TOP FEATURES: 
PERK UP YOUR POWER TOOL SALES with 8 @ Built-in automatic Air-Jef blows sawdust 


away from blade. 
“ ” * 
ARCO-SA @ e@ Cuts inside holes without boring. 
. @ Cuts plywood, rlastics, metal—even lum- 
THE ONLY GEARED SAW ber up to 2x4's! 
ATTACHMENT TO WHIZ @ @ 90-Day Factory Guarantee. 
THRU 2x4’s IN ONE CUT! 4 















Mp 
o (Deate re wir 
r's Dite. H BLap 
? 83,9.) © 





“ARCO JIG-SAW" CONVERTS TO HANDY, _ 
STATIONARY TABLE SAW IN SECONDS! \. 


Here's an extra profit maker! Cast drill stand and worm 
drive clamp hold Jig Saw vibration-free for most intricate 
work. Stand alone can be used for sanding, grinding, 
buffing, etc. 


No. 401 "ARCO aa". —List Price ‘Deal- 
P's Wt SONNE asc ciiacecsevscaveve $275 


@ Backed by biggest national : 
advertising campaign of @ 
any saw attachment. 


“shopper-stooper” 2-color 
disrlay box. 





@ Has same features as saws 
selling for 3 or 4 times 
as much. 


No. 505 REPLACEMENT BLADES—Assortment of 6 blades for outing plywood, here $] 95 
and soft woods, plastics, metal—List Price (Dealer's Dise.: 335%). 


DEALERS: Cash in on there MV 0) Maula ama te) Beate 


eur Jobber today or write direct > > 
mr latest cation sheets. Dept. HA-3, 140 West Broadway, N. Y. a3, NW. F. 


@ 4 models available from 
$9.95 to $12.50. 
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Youn customers will be locking for 
loon Ww hindi 

These popular magazines will 

bring the Nelson Sprinkler 

Story to millions of potential 

sprinkler customers this year. 

Cash in on Nelson’s adver- 

lising program and dealer 

sales aids to make 1954 your 

most profitable lawn care 

season. 









Write for the neu 
Nelson Catalog 
and the Nelson 
1954 Dealer Sales 
fics Booklet 








gil 


L. R. NELSON MFG. CO. INC., PEORIA, ILL. 





- - crore ogress: caper ccmmmame 


AT 


MICHIGAN PE 
BRAND 


-POTTING 
* SOL 


BETTER SOILS 

BETTER BAGS BETTER PROFITS 
BETTER ADVERTISING... SELLIT USEIT 
Also a full line of Processed Peat 


Nationally advertised in Better Homes & Gardens, House & 
Garden, House Beautiful, Horticulture, 
Sunset, Maryland Gardener, Gardening. 


Flower Grower, 

Organic 

Year round cash and carry sales. Colorful plastic bags 
—20 incarton. Wire display racks available. 


MICHIGAN PEAT, INC. 


267 Fifth Ave. New York 16 








North Coast Group Elect Officers 





Officers elected at the recent annual convention of the 
North Coast Retail Hardware Association, are: president, 
Paul C. Perdue, Perdue’s Hardware, Tacoma, Wash.; 
vice-presidents, Robert A. Ort, Ort’s Paramount Hard- 
ware Co., Springfield, Ore., and J. D. Braman, Braman 
Lumber & Hardware Co., Seattle, Wash. Directors are: 
E. A. Witheridge, Olympia Hardware & Furniture Co., 
Port Townsend, Wash.; Larry C. Adams, Rogue River 
Hardware Co., Grants Pass, Ore.; Jack E. Chambers, 
Magnolia Hardware Co., Seattle; Mrs. Grace Lambert, 
Harbor Hardware & Electric Co., Aberdeen, Wash.; R. C. 
Cole, Fisher Bros. Co., Astoria, Ore.; Kenneth G. Olson, 
Olson Hardware & Lumber Co., Burlington, Wash.; C. R. 
Schneider, Schneider Bros. Hardware Co., Longview, 
Wash.; E. A. Anderson, E. J. Anderson Hardware, North 
Bend, Wash.; Robert Lakin, Prineville Hardware, Prine- 
ville, Ore.; Frank Hedges, A. L. Thomas Co., Indepen- 
dence, Ore.; Ed Cavanaugh, Cavanaugh Hardware Co., 
Auburn, Wash., and ex-officio director, A. R. Manno, 
Acme Hardware Co., Medford, Ore. In the photo, 
seated, left to right, are: R. L. Miller, A. R. Manno, Rus- 
sell R. Mueller, managing director, NHRA, and R. A. Ort. 
Standing are: D. D. Stewart, North Coast Assn. secre- 
tary; Reynolds Allen, Lloyd Baumgarten, C. R. Schneider, 
M. W. Danko, associate secretary. 





called to the history, devel- 
opment and improvements 
made in can openers. 

The promotion of Can 
Opener Week will be coor- 
dinated by the Can Manu- 
facturers Institute which is 
making streamers, posters 
and literature available to 
participating companies and 
stores for merchandising tie- 
ins. 


True Temper Appoints 
Stebbins Regional Head 


Frank W. Stebbins has 
been named regional sales 
manager, hardware division, 
for the True Temper Corp., 
Cleveland, Ohio. He succeeds 
Foss Smith, who had retired 
on Jan. 1, 

Mr. Stebbins takes over the 
territory comprising Indiana, 
lower Michigan, western and 
southern Ohio, western West 
Virginia, southeastern Illi- Worthington Co. Elects 
nois and portions of Ken- y; 
tucky. Previously, Mr. Steb- Vickers, Campbell 
bins served five years in the 





(Continued from page 211) 
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firm’s sales and merchandis- 
ing department. He has been 
associated with the company 
since 1984, 





Can Opener Week Set 
For April 30 to May 8 


National Can Opener Week 
has been set for the week of 
April 30 to May 8, during 
which time the American 
public will have its attention 


same time, W. D. Campbell, 
sales manager, was elected to 
membership on the board of 
directors. 

Mr. Vickers, a director of 
the company since 1943, be- 
gan his career with Worth- 
ington in 1918, becoming 
manager of industrial sales 
in 1929. Mr. Campbell started 
at Worthington in 1939 as a 
salesman, and was appointed 
sales manager in 1952. 
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NE 
Packaged Awning 


Brings BIG Profits 
AIBO-VENT wciitium AVVRINGS 


Sell Ouer-the- Counter FAST 


¢ 5 sizes. All individually packaged. 












































Expandable. 
e Customers can install easily. AND DISTRIBUTORS 
e Low cost. Some territories still open! 
@ Ventilated. Only $3.00 brings pack- 





aged sample. 

Write for information on 
this new untapped market 
TODAY! 





@ No glare—allows 80% normal light 





















Peerless Products Co. 
5415 St.John Dept. A Kansas City 23, Mo. 











You'll find Rogers is profitable to handle 

. . . easy to stock, display and sell. 

And here’s how it pays you, exclusively. 

. Exclusive protected profits — Rogers 
is sold only to the hardware trade . . . you're protected 
from competition from syndicate store group buyers, 
chain stores and mail order houses. 

2. Backed by national advertising — Rogers reaches 
millions of customers and potential prospects every 
month with national advertising. This advertising cre- 
ates demand, makes customers ask for Rogers, makes 
more general business for you. 

3. Rogers Glue — Rogers sales are steady sales .. . 

because consumers know that Rogers 

proves best by actual test — is the 
strongest and purest liquid fish 
glue on the market today. 





Hop on the Rogers bandwagon today 

for those extra sales and profits 
plus traffic that famous Rogers Glue 
can bring you. Order today through 
your rw My or if he is unable to sup- 
ly you, write us immediately. 


ROGER 


3885 Ibe ISINGLASS & GLUE 
Shearing ‘Strength per Square Inch GLOUCESTER, MA 
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No need to “take a walk” when ~ 
a JONES CHEMICAL TOILET is (ys ¥ 
available. This sleek, sanitary unit 
is designed for inside use in 
camps, resorts and cabins... . 
wherever regular sanitation fa- 








cilities are not available. Helpful, J. 
in the sick room, too. — 








Complete #3 unit in one package, ready to 
install by buyer. Shipping weight 22 lbs., F.O.B. 
factory. Chemicals that keep it undbjection- 
able readily available anywhere. Order your 
stock now from your jobber. 









The Jones RELAX Bedpan 
—patented leader from 
complete line of profes- 
sional and baby enameled 
ware .. . write for illus- 
trated price list. 





The JONES Metal Products Co. 


WEST LAFAYETTE, OHIO 
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East. Now, under Mr. 
well as vice-president 


Pyrene Names Laswell 
Vice-President, Sales 
Maynard A. Laswell has 
been made vice-president in 
charge of sales of the Pyrene 


Las- 
of both 
companies, sales, advertising 
and merchandising all 
products will become unified, 


Record . 








for 


FLUE STOPPERS 





Tobin Named to Post 
At Swan Rubber Co. 


Sa) 
» -. tf 
> der As £4, 


“it \ 4 . , ’ 
A Frank Tobin has been ap. 
_* a | . 7 ap 
\ on 5E pointed general purchasing 
™ re agent of the Swan Rubber 
\ ie Co., Bucyrus, Ohio. 
; <= on . 
—_ Mr. Tobin was formerly — 
, = 4 
~S | hardware buyer at Momsen- ‘ 
Dunnegan-Ryan Co., El! Paso, ; 
Tex., before coming to Swan. -. ll 
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Co.. Minne 
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Attractive assortment of pictures 





























lithographed on metal blanks Your Wholesaler _ a chain ¥ 
permanently clenched into the face or Write Us MAYNARD A. LASWELL chandise | 
of the flue stoppers. Folding wire chased bui 
fasteners attached to slots raised for References Mfg. Co., Newark, N. J. He 
from the metal of the blank. has been vice-president for 
Blank Shipping Weight many years of the C-O-Two (Continued 
Diameter Fasteners Per Doz. Per Gross | Fire Equipment So., an affil- f the vari 
No. 3 iate of Pyrene. month have 
Ivory |8-17/64"| 6” or 7” | 3 Ibs. 7 oz.| 43 Ibs. ). L. CLARK MFG. CO. | Mr. Laswell was the foun- jwn membe 
No. 8 ROCKFORD, ILLINOIS der of the C-O-Two Fire It is plat 
Wwory | 8-3/4" | 7" or 8°} Sibs. | 62 Ibs. Equipment Co. on the Pa- tals tear 
‘ific Coast. In 1933, Pyrene = msumer ac 
Packing — 1 dozen per carton, 1 gross per case. cue ak Ig. : 
” - and C-O-Two became affil- Diatieee cal _ 
iated and the latter moved FRANK TOBIN and coun ~ 
Members} 


was report 
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: Rice & Miller Holds Two-Day Trade Show — Ye ‘™’s" 
Suggests You Feature It, Too! Nebraska 
(Continued from page 241) Miller. Last month Portland, nember. 
show, and motion pictures Me., and Manchester, N. H., A series 
Because right now McCormick is busy were shown 7:30 and 9g were the scenes of the Emery ngs was 
: SR re ea Waterhouse shows. three-day s 
pre-selling your customers on the new o’clock each evening. ; : ‘ 
ve Size’! | * EES Door prizes, in the form of vere devote 
conomy Size’! In... 1e Open House event was g975 worth of merchandise [new Supe. 
BETTER HOMES & GARDENS the last of three trade show- credit, were awarded during rams, the 
HOUSEHOLD ings this year by the com- the show. First prize was market, an 
SUCCESSFUL FARMING bined efforts of the Emery $500; second was $250; third sumer book 
Millions of readers — your customers included! Waterhouse Co. and Rice & $125. One of t 
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cCormick & Co., ine, vare, app 
Baltimore 2, Md. ment store 
Available in regular + or. and Mr. Ga 
New 2'% oz. Economy Size that air co 
Product of 1 ecome a 
‘his is the television camera which photographed guests hess, bein 
supeonec McCORMICK & CO. INC. as they entered the recent two-day Hardware Trade heating ar 
SALES-TEST ’ Show sponsored by Rice & Miller Co., Bangor, Me., A , 
Baltimore 2, Md wholesaler. A new p 
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Record Attendance 


(Continued from page 241) 

of the various items of the 
month have been sold by Our 
jwn members. 

It is planned to continue 
this program, including the 
onsumer ads in farm papers, 
local ads, window banners 
and counter cards. 
Membership in Our Own 
was reported as 553 stores. 
4\n eighth state was added to 
the firm’s territory when a 
Nebraska store became a 
member. 

A series of business meet- 
ings was held during the 
three-day sessions. Meetings 
were devoted to the company’s 
wew Supermix Paint pro- 
grams, the air conditioner 
market, and the Spring con- 
uwmer booklet of Our Own. 
One of the sessions heard 
a talk on better selling by 
James Watson, director of 
Consumer Selling, The Per- 
onnel Institute, Inc., New 
York, entitled “Seeing Our- 
elves as Our Customers See 
Us. 

In a discussion of the air 
onditioning market, J. V. 
Gaynor of Mitchell Mfg. Co., 
pointed out that a few years 
4go $0 pct of conditioner 
sales were made by commer- 
tial outlets. Now this has 
ben reversed, with 80 pct of 
sales being made by hard- 
ware, appliance and depart- 
ment stores. 

Mr. Gaynor pointed out 
that air conditioning has now 
‘come a year ’round busi- 
tess, being usable for both 
heating and cooling. 

A new program for protect- 





at Our Own Meeting 


Here is a view of the recently completed bridge connect- 
ing the two warehouse buildings of Our Own Hardware 
Co., Minneapolis. The bridge, spanning a street, employs 
a chain conveyor and four-wheeled carts to move mer- 
chandise from the main building to the recently pur- 
chased building across the street. 


——- Tee en ie see 











ing dealers against loss due 
to carry over at the end of 
the year was described by Mr. 
Gaynor. 

The importance of demon- 
stration in a prospect’s home 
was stressed by Mr. Gaynor 
as one of the most effective 
selling methods. He pointed 
out that experience has shown 
that once a unit is put in a 
prospect’s home on a trial 
basis, it is very rare that it 
is taken out—the prospect 
usually buys it when he sees 
for himself what it can do. 

In an election of officers 
and directors during final 
sessions, S, E. Hunt was re- 
elected chairman of the 
board; S. P. Duffy re-elected 
president and general man- 
ager; W. A. Retzlaff, vice- 
president; Mary F. Monahan, 
secretary, and H. P. Sundeen, 
treasurer and assistant sec- 
retary. 

Re-elected to the board of 
directors for three year terms 
were Sam E. Hunt, Red Lake 
Falls, Minn.; H. P. Nicklas, 
Durand, Wis., and George De 
Ruyter, Sioux Center, Iowa. 
Elected as a new director was 
Kenneth Hallas, Salem, S. D. 

Other directors of the firm 
are: A. W. Johnson, “Axe” 
Johnson Hardware, Austin, 
Minn.; H. P. Robards, Cow- 
ing-Robards, Inc., Alexan- 
dria, Minn.; W. Retzlaff, F. 
H. Retzlaff Hardware Co., 
New Ulm, Minn.; Loren Elen- 
baum, Elenbaum’s Hardware, 
Langdon, N. D.; Wallace Ul- 
mer, Miles & Ulmer Co., Miles 
City, Mont.; A. E. Holm, 
Holm Bros., Atwater, Minn. 
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e 
Incomparable in Accuracy and Styling... 
Most Magnificent of all Bath Scales 


400 


Retail 
$895 


Denver & West 
50c higher 


SALES FEATURES THAT POINT THE 
WAY TO PROFITABLE VOLUME 


@ Monoctro!l Movement as- @ No-mar plastic feet 


sures precision weight 
transfer @ Scuff-resistant rubber 
@ Dependable accuracy — 
e Award-winning beauty @ Spacious platform area 


eee 108 . in. of fa 
e@ Exclusive “3-D" E sq. in surface 


panora- 


e@ Choice of 7 colors: Black, 
White, Burgundy, Blue, 
Yellow, Green, Pink 


@ Tip-proof design... scale 
is just 1%” high 


e+e FOR GREATER BUY-APPEAL AT 
THE POINT OF SALE... 


s —— 













Stimulates sales...keeps 
stock in like-new condition. 
Only scale with this positive, 
self-selling feature. Scale also 
comes in an attractive new 
gift-styled box. 















THE BREARLEY CO. 
ROCKFORD, ILLINOIS 
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Jacobsen Names Stedman 
Sales Representative 

E. C. Stedman, Jr., has 
been appointed a_ factory 
sales representative for Ja- 
cobsen Mfg. Co., Racine, Wis. 





E. C. STEDMAN, JR. 


Mr. Stedman for the past 
eight years has been selling 
Jacobsen power lawn mowers 
as a retail dealer. In his new 
position as a sales represen- 


100 Pct Attendance 


(Continued from page 240) 


Mr. Prasch warned the 
members of increased com- 
petitive advertising and 


urged everyone to increase 
their advertising efforts. A 
good year in 1954 was pre- 
dicted if the stores used the 
hard-hitting promotions 
available to them. 

Managers of the various 
buying departments told of 


k i 


tative, he will supervise Ja- 
cobsen sales activity in west- 
ern Pennsylvania and West 
Virginia, with headquarters 
in Indiana, Pa. 





Carborundum Co. Elects 


Ulrich Vice-President 

W. J. Ulrich, senior sales 
representative in the Detroit 
area, has been elected vice- 
president of the Carborun- 
dum Co., Niagara Falls, N. Y. 

M. Ulrich will continue 
his sales activities in the De- 
troit area; however, he will 
report to the vice-president 
of sales in Niagara Falls. 

At the same time, it was 
announced that F. W. Bon- 
acker has been elected as- 
sistant vice-president in 
charge of sales for Carbor- 
undum Bonded Products & 
Grain Div. 

The company’s New York 
and Philadelphia sales dis- 
tricts were combined into a 
new sales district designated 


at Ace Convention 


plans for 1954, and answered 
dealer questions on general 
problems in buying. 

Ace played host to 900 deal- 
ers and manufacturers at a 
Wednesday night dinner and 
dance in the Grand Ball- 
room, the scene of the con- 
vention. Mr. Hesse was given 
a standing ovation for his 
many years of fine work in 
the hardware field. 


News of the Trade 





the Middle Atlantic Sales 
District, with J. A. Decker as 
district sales manager. Other 
district sales managers ap- 
pointed include W. D. Dick- 
erson for the Detroit district, 
and H. C. Smith for the St. 
Louis district. 

District sales managers for 
coated abrasive lines ap- 
pointed were: Carl L. Adel- 
man, Middle Atlantic; F. M. 
Mansberry, Cleveland and 
Pittsburgh; O. P. Quist, Chi- 
cago, and J. G. Khoury, De- 
troit. 

District sales manager for 
the Bonded Products & Grain 
Div.’s abrasive lines were: 
F. J. Miller, Middle Atlantic; 
E. George Ball, Cleveland; 
R. H. Huntington, Chicago, 
and H. J. Jeffers, Detroit. 


Kleinmann Elected To 
Post at Dearborn Stove 
E. S. Kleinmann has been 
elected vice-president and 
named general sales manager 
of the Dearborn Stove Co., 


Dallas, Tex. He _ succeeds 
C. N. Hinds, who has re- 
signed. 


Mr. Kleinmann joined Dear- 
born in 1940 as a salesman in 
Chicago. In 1949, he came to 
the home office in Dallas as 
assistant general sales man- 
ager, and in 1950 was named 
sales manager of the com- 
pany’s southern division. 

n his new position, Mr. 
Kleinmann will direct the 
sales activities of the com- 
pany’s 50 territories. 








Telechron Names Bear 
Kansas City Manager 

Paul W. Beard has } 
appointed Kansas City § 
trict manager for Telechy 
electric clocks, it was q 








PAUL W. BEARD 


nounced by Russell T. Wood 
ward, manager of marketin 
for Telechron Electric Clock 
Ashland, Mass. 

Mr. Beard was former] 
Kansas City district manage 
for Free Sewing Machine (y 





Mid-States Steel Names 
Binna District Manager 


Charles L. Binna has bee 
appointed by the Mid-State 
Steel & Wire Co., Crawfordsy 
ville, Ind., as a district se’ 
manager of its mountail 
states territory. 

Maintaining headquarter 
at Denver, Colo., he wil 
represent Mid-States in the 
sale of fence, steel posts 
nails, wire and other prod 
ucts. 











Ace was host to more than 900 dealers and manufacturers at a banquet in the Grand Ballroom of the Hilton 
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Biscuit & Donut Cutter 


SPECIAL INTRODUCTORY OFFER! 


MATCHED BREAD BOX 
and CANISTER SET 


PLUS 


3 FREE 


CUSTOMER 


GIFTS 


Measuring Spoons 


Shortening Measure 





is; 


ALL FOR 


970 








“Sugar,” 


Perfect Hardware Week and June Bride Promotion 


DEAL INCLUDES’ @ Beautiful, new Plas-Tex plastic Bread Box that will keep up to 3 full 
loaves “baker-fresh” plus removable pastry shelf for cakes and cookies. 
Rustproof, chip-proof, dent-proof. 

@ Four matching unbreakable Plas-Tex polyethylene Canisters with gleam- 
ing white tops reading “Flour,” 

@ Three FREE Customer Gifts as a business building premium — Plas-Tex 
Biscuit & Donut Cutter, Plas-Tex Shortening Measure, Plas-Tex Measur- 
ing Spoon Set. 


“Coffee,” “Tea.” 


Complete deal packed in individual gift box 





THIS ALL PLASTIC MAIL BOX 


SELLS ITSELF 




















Size 6x 2 x 142 


Durable 


CAN’T RUST OUT 


It’s a Lustro-Ware exclusive which 
can’t rust, tarnish or corrode .. . 
lasting beauty for any entrance. Of 
course, they’re weatherproof and 
folks particularly like the big, handy 
crystal letter opening. The maga- 
zine brackets are extra strong, 
being made of Styron 475. Be 
among the first to offer this modern 
Order from 


your supplier along with 101 other 


Lustro-Ware mail box. 

fast selling, nationally advertised 

Lustro-Ware items. 

COLUMBUS PLASTIC PROD., INC. 
Columbus, Ohio 
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Lubtro:- Wane 
PLASTIC HOUSEWARES 


Irrembad Aish 


POINT-OF-SALE 
PACKAGED 
for mass display to at- 
tract and stop shoppers 
Suggested retail $1.98 


a 5 
45 anvrensio We 





We're telling your best customers about this special offer now in Good 
Housekeeping, Ladies’ Home Journal, and McCall’s. Order from your 
jobber or your Plas-Tex representative today. Don’t miss this chance for 
profitable, big unit sales! 


The PLAS-TEX Corporation + 2525 Military Avenue + Los Angeles 64, California 





PIONEER LINE 
UY Vinylite” 


KUSHION > KOATES 


WIRE KITCHEN AIDS 





PRICED FOR PROMOTION AND 
PROFIT MINDED BUYERS 








Dri-All Drainer 
No. 2750 17"'x13¥/'*x5!/4"" 











Sink Protector 


No. 149 13'/x10" Twin Size 
No. 149 16x12" Regular 


@ Colors: Red, White, Yellow, Green and Blue 


Pick up extra “Impulse Sales" display a complete line of 
colorful "ARTWIRE" Kushion Koated Kitchen Aids. House- 


wives have recognized this line as the 
Give them the opportunity to choose. 


years. 


"Pioneer" for 18 





Contact our local representative or write for catalog. 


aloveggyee) a CRLATONS INC. SUFFERN. NY 








Famous 
ad eva jel ilel-) am BaF: ) ae 


Making Running Toilets 
Old Fashioned! 





as advertised = 


gure 


LIST 
NEW improved cylinder $929 
and ball design... Slightly 


Higher in West 


* 


3-YEAR 
Guarantee 


easier to install, longer lasting! 


NEW 3-color counter 
display Dox . . . maximum 


eye appeal in minimum space! 





“ALERT” 





Friction-Free Flush Valve 
OVER 5,000,000 SATISFIED USERS! 


_ Order from Your Jobber or write Ardmore Products Co., Ardmore, Pa. 
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HARDWARE BRIEFS 


= 





Santa Rosa, Calif.—LeRoy 
B. Gleisner recently pur- 
chased the Village Lumber 
& Hardware Co., 2400 So- 
noma Ave., from George L. 
| Sarris. Mr. Gleisner plans to 
| expand the lines of hardware, 
| housewares, insecticides and 
| electric sundries, and to pro- 
vide a complete line of rent- 
als for the home and garden. 

The new owner stated that 
he will establish a_  do-it- 
yourself workshop in the 
store, where customers can 
use the tools available for 
altering materials to meet 
their specific requirements 
without extra cost. 


— 











Versailles, Ky.—The Min- 
ary Hardware Store, located 
at 185 S. Main St. for more 
than 80 years, has been sold 
by Owen L. Range and Sam 
Blackard to the Minary 
Hardware Co., Inc. 

William C. Scott, formerly 
of Florida, is president of 
the firm and Henrietta E. 
Blackburn is secretary of the 
new company. Under the new 
management, the store will 
| continue to handle the same 
| lines as before and a new line 
wil] be added. 





| 





Atlantic, lowa Priest 
Hardware store has been sold 
| to George Campbell by Dale 

Priest, who has owned the 

store for the past two and a 

half years. The new owner 
| has heen in the hardware 
| business in Clarinda and New 
| Sharon, 


| 


——_ 


Lake Charles, La. — The 
Gayle Hardware Co. recently 
moved from 723 Ryan St. to 
larger quarters at 502 Broad 
St., after having been at the 
previous location for 41 
vears. The store is owned by 
| Charles T. Gayle. 


| 





Chester, Pa.—Fire caused 
considerable damage to the 
Manoa Paint & Hardware 
| Co. store, 16 Manoa Shop- 
| ping Center. The store is 
| owned by Edward and Leroy 
Foulkrod. 





Jacksonville, Fla.—Formal] 


opening of the fourth store chased the 


of the McDuff Hardware Co, 


was held recently at the 
store’s location, 2034-36 
Blanding Blvd. The company 
is owned by Romie, Dallas 
and Randall Thomas. 
Kenosha, Wis. Ihe 
Roosevelt Road Hardware 
Co. recently celebrated its 
35th anniversary with the 
adoption of a new name—the 


Ace Hardware Co. The store 
is owned by Leon Nickels, 
son of one of the founders. 

Corpus Christi, T’ex.—J. R. 
Keeling has purchased from 
R. A. Humble the majority 
interest in Six Points Hard- 
ware store, 1657 S. Staples. 
Mr. Keeling is now manager 
of the business. 





Elsmere, N. Y.—Alan Hil- 
chie has been named manager 
of the new hardware store at 
the corner of Groesbeck PI. 
and Delaware Ave. The store 
opened recently. 





Arlington, lowa John 
Murray, owner of the Mur- 
ray Hardware Store, recently 
held a closing out sale of his 
hardware stock. 





Colby, Kan.—After being 
known as Pratt’s Hardware 
& Supply for 28 years, the 
store name has recently been 
changed to Pratt Hardware, 
Inc. James Pratt, founder, is 
president of the company; 
Thomas Pratt, vice-president, 
and Richard Pratt, secretary- 
treasurer. 

Ramsey, N. J. — James 
W. E. Turner recently took 
possession of the Ramsey 
Hardware Co. which he had 
purchased from John W. 
Metzger, who founded the 
business 27 years ago. 





Bentonville, Ark.—Marvin 
Carl of Gentry Hardware has 
retired after being in the 
hardware business since 1902 
and has assigned his duties 
to his son, Hugh Carl. 

Gretna, Va.—Claude Swan- 
son, owner of the Gretna 
Hardware, recently pur- 
Abbott-Owen 
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Pa 


Hardware business and has 
taken possession. 





Spokane, Wash.—Herring- 
ton’s Electric has been sold 
by G. W. Herrington to Stan- 
ley D. Densow and has be- 
come the sixth in the Densow 
chain of hardware and elec- 
tric appliance stores. The 
new store will be managed 
by Calvin D. Clark, who will 
be assisted by Edward 
Loosier. 





Arkadelphia, Ark. — The 
People’s Hardware Co. has 
completed an extensive re- 
modeling program at store, 
located at 519 Main St. In- 
side, a balcony 11x70 ft. has 
been built along the East 
side and another, 20x43 ft., 
spans the rear of the store. 
The balconies give the store 
more than 1,500 sq. ft. of 
floor space. 





Bay City, Mich.—Owner- 
ship of one of the city’s old- 
est mercantile establishments, 
the Goddeyne Hardware at 
1707 Third St., was trans- 
ferred in a family transac- 
tion. Leo D. Goddeyne, Inc., 
is the new proprietor and 
C. L. Goddeyne, who has con- 
ducted the store for the past 
18 years, will devote his time 
to other business interests. 


Anne Maria Island, Fla.— 
Dobbe’s Island Hardware & 
Marine Supply has opened in 
the Holmes Beach Island 
Shopping Center. The store 
is owned by Albert J. Dobbe, 


Sealand, Inc., Announces 
Six New Appointments 


Six new appointments in 
its western sales region have 
been announced by Sealand, 
Inc., Torrington, Conn., it 
was announced by M. G. 
Meinig, vice-president. 

Hal Willis has been named 
western regional sales man- 
ager with headquarters at 
Sealand’s Los Angeles, Calif., 
office at 2215 S. Broadway. 
Robert Barrett and John 
Wellman, who will discon- 
tinue doing business as Bar- 
rett & Wellman as of July 1, 


who has been a salesman for 
Glenn Allen & Co., Tulsa, 
Okla., hardware distributor. 





Greencastle, Ind. — Hick- 
man Hardware has recently 
become the Headley Hard- 
ware when its new owner, 
Roland Headley, took over. 
The store was previously 
owned by William Hickman 
and his son, Hal. 





Frederick, S. D. — The 
Meadow Hardware Store was 
severely damaged by a re- 
cent fire of unknown origin. 





Cheviot, Ohio—Jack Volk 
recently held a grand open- 
ing of his new store, the Jack 
Volk Hardware, 5553 Bridge- 
town Rd. The store was 
formerly the Fehring Hard- 
ware owned by Paul E. 
Fehring. 





Thomasville, N. C.— The 
Miller Hardware Co. store 
has moved to a new location 
at 30 W. Main St. 





Eldorado, Ill.—The Cox 
Hardware Co. store has been 
sold to Pat Collins and his 
son-in-law, C. A. Brown, by 
Mr. and Mrs. Clyde Cox. The 
store is now known as the 
Collins & Brown Hardware. 


Nebraska City, Neb.—Wal- 
ter Wenzl, employed for 10 
years at the John Haussener 
hardware store, 906 Central 
Ave., has become owner of 
the firm. 





will become sales manager of 
fishing tackle and supervisor 
of dealer promotion, respec- 
tively. 

James Corbell has been 
named Los Angeles, Calif., 
district representative, and 
Frank Mueller, Pacific north- 
west district representative. 
Don Reese has been named 
representative in the Denver, 
Colo., area. 

Sealand, Inc., is composed 
of the Union Hardware Co., 
Bristol Horton, Inc., Rain- 
Beau Products Co., Spring- 
field Co., T. H. Wood Co. 
and Joseph T. Wood Co. 
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for TOP quality - TOP profit 


feature 


25: ADHESIVES 


... they meet a million needs! 


Favorites with millions—because Tip-Top 25¢ Ad- 
hesives are tops in quality! Finest raw materials, 
continuous quality control assures consumer Satis- 
faction, quick repeat sales. Tip-Top Adhesives 
bring you top markup, top turnover. Colorful 
tubes, compact displays do the selling job for you 
— in fewest counter inches! 


No. 1200 


TIP-TOP HOUSEHOLD CEMENT assures permanent bond 
to glass, china, fabrics, plastic, wood, leather—‘mends 
a million things”. Crystal-clear, water-proof, flexible. 
No. 1201 — “DEMONSTRATOR” DISPLAY. Holds 12 tubes, 6 each 
side. Actual sample materials sealed to display 


No. 1202 — SELF-SERVICE DISPLAY CARTON holds 12 tubes, each 
in individual box. 


TIP-TOP LIQUID SOLDER—The first in the field and still 
first in sales! Repairs leaks in plumbing, radiators, 
tanks. Makes speedy, powerful bond to metals, wood, 
glass, tile, almost everything. Waterproof, gasoline- 
proof, quick-drying. No heat necessary. 

No. 1200 — “DEMONSTRATOR” DISPLAY. Holds 12 tube 
side, with actual sample materials seated on top 


6 each 


Send for free samples, price lists today. 


TIP-TOP PRODUCTS CO - OMAHA 2, NEBR. 
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Clark Co. to Represent 
Enterprise Co. of Pa. 

The Bert J. Clark Co. 
Kansas City, Mo., has been 
appointed to represent the 
Enterprise Mfg. Co. of Pa., 
Philadelphia, in the midwest. 





BERT J. CLARK 


The Clark company will 
cover Kansas, Iowa, Nebras- 
ka, Missouri, southern Illinois 
to the northern boundaries of 
Calhoun, Greene, Macoupin, 
Montgomery, Christian, Shel- 





——_——News of the Trade 


by, Moultrie, Douglas and 
Edgar Counties. The firm 
will handle the full line of 
Enterprise hardware and 
houseware products. 


Clarke Sanding Machine 
Names Brady to Post 


Phil A. Brady, former sales 
representative, has been 
named divisional sales man- 
ager for the Clarke Sanding 
Machine Co., Muskegon 
Mich. 

Mr. Brady’s territory com- 
prises western Arkansas, the 
Texas panhandle, and Okla- 
homa. He will maintain head- 
quarters in Tulsa, Okla., 
where Clarke maintains an 
authorized sales and service 
branch. 





Evans & Co. Appoints 
Wilkens District Head 
A. P. Wilkens has been ap- 


pointed New York district 
sales manager for tapes and 





rules of Evans & Co., Eliza- 
beth, N. J., it was announced 
by David W. Goldman, vice- 
president of the company. 
Previously, Mr. Wilkens 
had been associated with Fed- 
way Stores and Masback, 
Inc., both in New York City. 
At the latter company, he 
bought and _ wmerchandised 





A. P. WILKENS 


hand tools and accessories 
during an employment period 
which covered more than 15 
years. 





Clifford F. Hood, president of the United States Steel Corp., extreme right, is shown 
accepting the Award of Merit for 1954 of the Hardware Merchants & Manufacturers 
Association of Philadelphia at the 68th Annual Banquet of the association at the 
Benjamin Franklin Hotel, Philadelphia, Jan. 28. (See story in Feb. 4 issue of HARD- 
WARE AGE, page 236.) The award was presented by E. E. Chandlee, chairman of the 
Jury of Award. In the picture, from left to right, are: Rev. Harvey Hahn, speaker of 
the evening; Edward K. Tryon, III, E. K. Tryon Co., immediate past president of the 
association, and Amos M. Coath, F. W. Winne & Son, Inc., newly elected president of 


the organization. 
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Franklin to Hold 
8 Group Meetings 

Franklin Hardware & Sup- 
ply Co., dealer-owned whole- 
sale house in Philadelphia, 
plans to hold a series of eight 
group meetings this spring. 

The tentative schedule js: 

March 29, Valley Forge 
Hotel, Norristown, Pa.; Lloyd 
H. Daub, Bridgeport, Pa., 
host. 

March 30, Walt Whitman 
Hotel, Camden, N. J. 

March 31, Cumberland Ho- 
tel, Bridgeton, N. J.; William 
Henricks, Henricks’ Paint & 
Hardware, host. 

April 1, Grange Hall, 
Dover, Del.; Walter T. Mas- 
sey, Massey’s Hardware, host. 

April 5, Hotel Easton, Eas- 
ton, Pa.; John D. Bennett, 
H. H. Bennett Hardware, 
host. 

April 6, Necho Allen Hotel, 
Pottsville, Pa.; Edgar B. 
Herwick, Baney & Herwick, 
Frackville, Pa., host. 


April 7, Hotel Jermyn, 
Scranton, Pa.; William A. 
Schneider, Schnieder Bros. 


Supply Co., host. 

April 8, Stacey Trent Ho- 
tel, Trenton, N. J.; Fred Wei- 
gand, Asbrand Hardware, 
host. 

F. L. Herron, Jr., executive 
vice-president, and Owen T. 
Larkin, assistant to the vice- 
president, will attend the 
meetings. 





Zifferer Named to Post 
At U. S. Expansion Bolt 


Kenneth B. Zifferer has 
been appointed executive 
vice-president and _ general 
manager of the U. S. Ex- 
pansion Bolt Co., York, Pa. 

Mr. Zifferer was formerly 
sales manager of the com- 
pany. He is the son of Lothar 
R. Zifferer, who founded 
U. S. Expansion Bolt Co. 





KENNETH B. ZIFFERER 


HARDWARE AGE, MARCH 4, 1954 














Tri-State 


Ap 


At the ann 
Implement 
following © 
Mitchell Ha 
Sherwood, 
vice-preside 
Portales Ha 
Vaughan Ir 
ing, Jr., Hu 
over direct 
Friona, Te 
ton, Tex., 
bock, Tex. 
In the pho! 
herd, Huni 
tiring pres 
rag 


Ohio 


At its an 
Ohio Har 
Hardware 
shown se: 
Hill, Stan 
president 
director; 

sociation 
Whaley | 
and the 

Hardwar 
McMillen 
are: H. (¢ 
trustees: 
Ernest . 
elected) ’ 
tric, Lak 
mer Har 
Hardwar 
Hardwar 


Charl 


HARDWA 





re & Sup- 
ed whole- 
ladelphia, 
Ss of eight 
iS spring. 
edule js: 
*y Forge 
'a.; Lloyd 
ort, Pa, 


Whitman 


‘land Ho- 
- William 
Paint & 


e = Hall, 
T. Mas- 
are, host. 
ton, Eas- 
Bennett, 
ardware, 


2n Hotel, 
igar B. 
Herwick, 


Jermyn, 
liam A, 
r Bros. 


‘ent Ho- 
red Wei- 
irdware, 


xecutive 
wen T. 
he vice- 
nd_ the 


Post 
Bolt 


er has 
‘ecutive 
general 
S. Ex- 
rk, Pa. 
rmerly 
e com- 
Lothar 
ounded 
Co. 





ER 


1954 





News of the Trade 








| 





Tri-State Association Holds Convention 


“ 


At the annual convention of the Tri-State Hardware & 
Implement Association, Feb. 8-9 at Amarillo, Tex., the 
following officers were elected: E. W. Brasch, Brasch- 
Mitchell Hardware Co., Levelland, Tex., president; Frank 
Sherwood, R. N. Norris Hardware Co., Childress, Tex., 
vice-president. Directors elected are: Morton Gragg, 
Portales Hardware Co., Portales, N. M.; Gwenn Vaughan, 
Vaughan Implement Co., Tulia, Tex., and Fred G. Hun- 
ing, Jr., Huning Mercantile Co., Los Lunas, N. M. Hold- 
over directors are: Carl Maurer, Maurer Machinery Co., 
Friona, Tex.; G. W. Acker, Acker Machinery Co., Perry- 
ton, Tex., and Kenneth Cox, Farmers Supply Co., Lub- 
bock, Tex. M. D. Shepherd, Canyon, Tex., is secretary. 
In the photo, front row, left to right, are: Messrs. Shep- 
herd, Huning, Sherwood, Brasch and Homer Estlack, re- 
tiring president. Rear row, left to right, are: Messrs. 
Gragg, Acker, Vaughan, Maurer and Cox. 





Ohio Retailers Elect Gibbs President 


~*~ 











At its annual convention, Feb. 8-11, in Cleveland, the 
Ohio Hardware Association elected Ralph H. Gibbs, Gibbs 
Hardware, Sabina, president. New and hold-over officers, 
shown seated left to right in the photograph, are: A. B. 
Hill, Standard Hardware, Portsmouth, Va., NRHA vice- 
president; Carl Graeff, Graeff Hardware, Dayton, NRHA 
director; John B. Conklin, secretary-treasurer, Ohio As- 
sociation; Mr. Gibbs, new president; Miles F. Whaley, 
Whaley Hardware, Inc., Painesville, new vice-president; 
and the following trustees: Lee H. Gillespie, Arlington 
Hardware & Electric, Arlington; F. H. McMillen, F. H. 
McMillen Hardware Co., Hilliards. Standing, left to right, 
are: H. C. Hulbert, retiring president, and the following 
trustees: Elden Fruth, Fruth Hardware Co., Fostoria; 
Ernest A. Meyers, Oxford Hardware, Oxford (newly 
elected); Edgar Luekens, Lakewood Hardware & Elec- 
tric, Lakewood (newly elected); Albert E. Lormer, Lor- 
mer Hardware Co., Holland; Mike O. Gregory, Gregory 
Hardware Co., Granville, and J. Walter Saving, Saving 
Hardware, Logan. Not in the photo is new trustee. 


Charles Siebolt, G. R. Smith & Co., Mt. Vernon. 
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Quality and Attractive Selling Price! 
















Columbiana’s NEW Fig. 20-2 
Brass Cylinder Pitcher 
Spout Pump... 


@Brass cylinder (pump body). 


@ Simple, sturdy; for cisterns or wells 
up to 25-ft.-deep. Draws water hori- 
zontally for short distances. 


@Left or right-hand installation. 


@Suction valve and cup leather made 
of finest quality oak tanned leather. \ 


@3” cylinder diameter; 342” stroke; 
1%” suction connection for standard 


pipe tap. 


@ Individually cartoned; easier ware- 
housing. 





MANUFACTURED BY 


COLUMBIANA PUMP COMPANY 
COLUMBIANA, OHIO, U.S.A 





HERE’S REAL 
PROTECTION 


For Farm Gates & Doors 







IMPROVED 


ll No. 6 
SAFETY HOOK 


Improved in every way—that's the new No. 6 and No. 
6-C KEES Safety Hook. A strong, dependable safety 
fastening for gates, barn doors, truck end-gates—no 


springs. (No. 6—plain polished steel; No. 6C—steel, 
cadmium coated.) 
9/16.” Two wire sta ¢ , ; 
ples each, packed 1 j; ‘i 
Write P. O. Box 503 for FREE Catalog 
F. D. KEES MFG. CO. 


Wrought steel, 614” 

doz. hooks per box (c a wy? 

12 doz. per case. Wt © KEES 
NEBRASKA 











long. Shank 5/32” x 
per gr. 35 Ibs. 
ORDER FROM YOUR JOBBER 


BEATRICE 





Since 1874 








Retail Associations Elect 1954 Offcers— > AN) <P 1 — , ——— 


At its annual convention, Feb. 7-10, at Old Point Com- 
fort, the Virginia Retail Hardware Association elected 
J. F. Cook, II, Cook Hardware Co., Waynesboro, presi- 
dent; G. A. Carter, Danville Hardware Co., Danville, 
vice-president; J. F. Small, Small Hardware Co., Norfolk, 
new director. G. T. Omohundro, Jr., Scottsville, is sec- 
retary-treasurer. In the photo, left to right, are: Mr. 
Small; E. C. Wine, Rockingham Milling Co., Harrison- 


burg, retiring president; Messrs. Cook and Carter. 






Newly-elected officers at the California Retail Hardware 
Association Convention held Feb. 7-10 at San Francisco, 
are, left to right: K. H. Cooper, Cooper Hardware, Val- 
lejo, president; R. H. Tieman, Tamalpais Hardware, Mill 
Valley, Ist vice-president; W. H. Messick, Messick Hard- 


ware, Salinas, 2nd vice-president; K.B. Jacobsen, secretary. 


Texas Hardware & Implement Association officers elected 
at the recent annual convention are, left to right: R. H. 
Lindop, Lindop Hardware Co., Dallas, second vice-presi- 
dent; C. A. Washmon, Aldridge-Washmon Co., Harlingen, 
new president; S. K. Seymour, Seymour Hardware Co., 
Columbus, new director, and J. L. Spencer, Spencer 
Equipment Co., new director. L. D. Bowser, Rice Belt 
Implement Co., Houston, was re-elected first vice-presi- 
dent. R. M. Souder is executive secretary. Directors re- 
elected are: B. O. Goldthorn, Alice; F. Halla, El Paso; 
P. Henderson, San Angelo; R. Payne, Center; C. V. 
Scheurer, Sherman, and D. H. Tudor, Temple. 


C. F. Bennett, Chief-Bennett Co., Tonkawa, was elected 
president of the Oklahoma Hardware & Implement Asso- 
ciation during its recent annual convention in Oklahoma 
City. Other officers elected are: H. Dobyns, Dobyns & 
Lance Hardware, Stigler, first vice-president, and H. R. 
Heller, Heller Hardware, Duncan, second vice-president. 
Directors elected are: J. R. Baker, J. Ray Baker Imple- 
ment Co., Mangum; J. Burnett, Burnett Hardware Co., 
Henryetta; H. Vieth, Vieth Implement Co., Kingfisher; 
D. Evans, Evans Hardware Co., Ada, and B. Dawson, 
Dawson Hardware, Clinton. R. K. Thomas is secretary- 


treasurer. In the photo, left to right, are: Messrs. Vieth, 
Dobyns, Bennett; J. Harlin, retiring president; Dawson, 
Baker, and S. Martin, national director. 


New officers of the Connecticut Hardware Association 

are, left to right: C. Nygard, Collins & Freeman, Bran- 

ford, treasurer; E. Walsh, E. M. Walsh Co., New Haven, 

first vice-president; R. Carlson, Village Hardware, New 

Milford, president; N. Russell, Harris Hardware, South- 

port, secretary, and A. Solosky, State Paint & Hard- 
ware, Bridgeport, second vice-president. 
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Boice-Crane Appoints 
Sander in Southwest 
William A. Sander, Dallas, 


Tex, has been appointed by 
the Boice-Crane Co., Toledo, 








WILLIAM A. SANDER 


Ohio, as its representative in 
two southwestern states. 

Mr. Sander, who has been 
covering Texas and Okla- 
homa for the past several 
years, is succeeding Earl 
Waddell & Sons, who previ- 
ously covered those states 
for Boice-Crane. 








Blake & Mees, Inc. 
Formed in Florida 


The formation of Blake & 
Mees, Inc., at 2490 Kuhl Ave., 
Orlando, Fla., has been an- 
nounced by Dudley B. Blake, 
president of the firm. 

The new firm will cover 
Florida, Alabama and Geor- 
gia, and will handle paint, 
hardware, housewares, mill 
supply, automotive and sun- 
dry items. Ray H. Mees will 
cover southern Florida and 
northern Georgia; Jack B. 


















Independent Housewures 
Exhibit to Open July 11 


The Independent House- 
wares Exhibit will hold its 
4th National Independent 
Housewares & Home Appli- 
ance Exhibit at the Chelsea 
Hotel in Atlantic City, N. J., 
beginning Sunday, July 11. 

The show will consist of 
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Hosid will travel western 
Florida, southern Alabama 
and southern Georgia, and 
Mr. Blake will cover central 
and northern Florida and 
northern Alabama. 





Simpson & Co. to Handle 
Simonsen Industries 
Simpson & Co., 501 M & M 


Building, Memphis, Tenn., 
has been named to represent 
Simonsen’ Industries, Inc., 


Chicago, Ill. 

The Simpson firm will han- 
dle the Simonsen line of 
tackle boxes in the states of 
Arkansas, Louisiana, Missis- 
sippi, Alabama and Tennes- 
see. 


Rosenthal Opens Office 
In Van Nuys, Calif. 


Ed Rosenthal, 6515 Costello 
Ave., Van Nuys, Calif., has 
entered business as a manu- 
facturers’ representative and 
his activity will be confined 
to builders and general hard- 
ware lines, as well as some 
housewares lines. 

The territory to be covered 
by Mr. Rosenthal will include 
California, Oregon and Wash- 
ington. For the past 10 years, 
he was sales manager of the 
Technical Glass Co., Inc., Los 
Angeles, Calif. 





Name Edelston & Harmon 


Edelston & Harmon, 14119 
Merchandise Mart, Chicago, 
Ill., has been named by the 
Plas-Tex Corp., Los Angeles, 
Calif., as its representative in 
southern Wisconsin and II- 
iinois. 


approximately 200 exhibitors 
who will stress price and pro- 
motion value on their mer- 
chandise. The hotel has 
lounge space, restaurant fa- 
cilities and meeting rooms. 
The exhibit will open at 10 
a.m. on July 11, and will be 
open on the following day 
until 9 p.m. Other days it will 
be open from 8 a.m. to 6 p.m. 





CELEBRATING OUR 150th YEAR 
OF ROPE MAKING—1804-1954 













MANILA ROPE 


LET THIS NEW PACKAGE 
BE YOUR SILENT SALESMAN 


In hardware 


that counts. . 
designed rope container is a sure-profit 
addition to your impulse sales. The Blue 
and Yellow label identifies Fitler Brand 
Manila Rope and the Red and White label 
identifies Fitler Brand Sisal Rope. 


THE EDWIN H. FITLER CO. 


NEW ORLEANS 17, 


YOUR COMPLETE CORDAGE LINE 


merchandising, it’s display 
. that’s why the new Fitler- 


LA. PHILADELPHIA 24, PA. 











Fully 
GUARANTEED 


AS TO QUALITY, 
FIT, AND 
FINISH 





Patterns available for 
practically all plows, listers, 
middlebreakers in No. 1 soft 
center or No. 2 crucible steel 


of the highest quality obtain- 
able. Send today for catalog. 


are 


STAR MANUFACTURING COMPANY 


DIVISION OF ILLINOIS IRON & BOLT CO. 


CARPENTERSVILLE, 


ILLINOIS, U. S. A. (EST. 1873) 









Northeastern Wholesalers, Inc., Reports Sales Rise 


News of the Trade ———— 





Salesmen attendin 
sales meeting of Northeas 
ern Wholesalers, Inc., Me 


maroneck, N. Y., are show: 


a recer 


in the above photogray 
At the extreme right, stand 
ing, 18 W. R. Kahn, pres 
dent of the firm, who re 
ported that sales for tl 
year are slightly ahead 


the comparable period 


1953. The company no 
has 22 salesmen on _ the 
road. 





Robinson F. Willis 


Robinson F. Willis, 76, 
founder of R. F. Willis, Inc., 
Penns Grove, N. J., died Feb. 
17 in Phoenix, Ariz., follow- 
ing a short illness. 





ROBINSON F. WILLIS 


Mr. Willis came to Penns 
Grove in 1901 with $234 and 
a desire to operate his own 
hardware business. He bor- 
rowed enough money to buy 
the defunct hardware busi- 
ness of Edward G. Brick. In 
1917, four years after the in- 
corporation of his business, 
the Willis firm bought the 
Capelle Hardware Co. 

In recent years, Mr. Willis 
was semi-retired from the 
company but served as treas- 


urer and chairman of the 
board 

Survivors include his wid- 
ow, two sons—F. Marion 
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OBITUARIES 


Willis, president of the firm, 
and Robinson B. Willis, sec- 
retary—a brother and sister. 


Allan H. Butz 


Allan H. Butz, 51, vice- 
president of the International 
Div. of Minnesota Mining & 
Mfg. Co., St. Paul, Minn., 
died Feb. 15 at Del Ray 
Beach, Fla., while vacation- 
ing with members of his 
family, 

Mr. Butz joined Minnesota 
Mining in 1925 as a labora- 
tory helper and in 1926 was 
made chief clerk in the New 
York office. He became act- 
ing sales manager of that 
office in 1928 and sales man- 
ager two years later. 

He was promoted to east- 
ern sales manager for the 
company in 1936 and eastern 
regional manager in 1944. In 
1951 he was made vice-presi- 
dent in charge of sales in the 
International Div. 


Leonard D. Marshall 


Leonard D. Marshall, 82, 
former vice-president and 
general manager of the 
Emery-Waterhouse Co., Port- 
land, Me., wholesaler, died 
Feb. 12 after a brief illness. 

Mr. Marshall had_ been 
vice-president and general 
manager of the wholesale 
firm, with whom he was as- 
sociated for 62 years, until 
his retirement in September, 
1952. He served the company 





LEONARD D. MARSHALL 


successively as stock clerk, 
price clerk, salesman, buyer, 
treasurer, general manager 
and vice-president. He was 
a member of the HARDWARE 
AGE Fifty-Year Club. 
Survivors include a son, a 
sister and two grandaughters. 


Harry R. Ewen 


Harry R. Ewen, 64, H. M. 
Sanders Co., Boston, Mass., 
died at his home in Bangor, 
Me., Feb. 8. 

Mr. Ewen, with Sanders 
Hardware since 1937, had for 
the last several years worked 
in the firm’s builders hard- 
ware contract department. 
Before joining Sanders, Mr. 
Ewen had spent some years 
as a retail salesman in a sub- 
urban hardware store. 

Survivors include his wi- 
dow, two daughters and a son. 


Burton B. Butler 

Burton B. Butler, president 
of the B. B. Butler Mfg. Co., 
Inc., Bellwood, Ill., was killed 
in an automobile accident on 


Jan. 23 near the Illinois-Wis- 
consin border. 

Mr. Butler founded the 
company bearing his name 1 
1945, engaging in the manv- 
facture of public address 
system equipment. In 194 
through an association with 
Paul Zimmer, the company 
began the manufacture of 
Peg-Board perforated panels 
and fixtures. 

D. Henry Miller 

D. Henry Miller, 69, presi- 
dent of the Gilbert & Bennett 
Mfg. Co., Georgetown, Conn., 
died suddenly Feb. 8. 














D. HENRY MILLER 
Mr. Miller, who would have 
been with Gilbert & 
for 50 years next fall, was 
made president of the firm In 


' ++ 
Bennett 


1936 and was the third gen- 
eration of his famil) that 
position. 

He was preceded his 
grandfather, Maj. David 
Henry Miller, and his father, 
Samuel J. Miller. 

He is_ survived two 
daughters and a son 
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A report in pictures of 
people and events 
in the hardware trade 


s 
- 


At right are executives and sales 
representatives of the Plas-Tex 
Corp., Los Angeles, Calif., as they 
gathered at the Miramar Hotel, San 
ta Monica, Calif., for the sales ban- 
quet during a recent three-day sales 
meeting in which the company 
played host to its representatives 
from all over the country. 
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An increase in sales for 1954 is 
anticipated by the Jacobsen Mfg 
Co., Racine, Wis., it was revealed 
at the firm's mid-year sales meet 
ing, above, held recently. The suc 
cessful year was forecast by Oscar 
; Jacobsen, company president 
Plans for the spring selling season 
were outlined and special promotion 
programs and advertising plans for 
the coming year were discussed 


_ 


Members of Taylor Bros., Richmond, 
Va., southeastern representative for 
the Columbian Vise & Mfg. Co., 
Cleveland, Ohio, are shown at a 
spec ial sales conference lunc heon 
meeting held recently Discussed 
were 1954 sales plans for Columbian 
vises and levels, with spec ial em 
phasis on the Gyro-Vise No. 72', a 
newly developed all purpose tool 


Shown at left are managers of the 
Black & Decker Co., Towson, Md., 
at a recent annual managers meet 
ing held by the company at the 
Grand Hotel, Point Clear, Ala. Dur 
ing the five-day meeting, plans were 
made’ for an aggressive sales cam 


paign for 1954 








Inventory Adjustment 
Cause of Output Drop 
Winfield W. Riefler, top staff ex- 
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The Business Catiaidlecilitiidiis and Price News 


(Continued from page 14) 


but it is probably traceable to slow 
demand ffor refrigerators and 
ranges. Mail order business is un- 


company has stores in many of the 
industrial areas hit by unemploy- 
ment. 

Sears sales for January, 1954, 
were $179,061,807 against $205,- 





pert at the Federal Reserve Board, 
reports that industrial production 
probably declined again in Feb- 
ruary, but adds that recent eco- 
nomic indicators tend to confirm 
rather than modify the prevailing 
feeling that the contraction since 
July has been mostly an inventory 
adjustment. 

Mr. Riefler told the Congressional 
Joint Economic Committee that 
the over-all production decline has 


derstood to have been slow, as the 483,356 for January, 1953. Sales now probably reached 10 pct since SINGLE | 

catalog houses cannot adjust prices for 12 months ended with January _— 

fast enough to keep pace with c this year were down 1.7 pet for the ™*, BO*™ ast July. oTs 

- eon — wh se men oat ‘ 1S } yout a s va » e According to the board expert SHO ‘ 

cessions ofterec IY retailers. 1€ Same period Of a year ago. the decline in economic activity INCLUD 

= wisi “has been sharper than was known For years 

Retail Sales Decline 3 Pct in January, when the President’s economic re- built pisto 

1953 Sales Topped 1952 Figure by 4 Pct port was in preparation.” + sol 
6“ ® eman 

6 ie : : ; 9 , He adds, though, “that it does apn 

Nationwide retail sales in Jan- Food stores reported a 2 pct in- Outdoors 

: , . not seem to have shaken the gen- ar. 

uary fell below sales for the cor- crease in dollar sales while eating . _ ee baal 

: he eral expectation of business men side-kic 

responding month a year earlier, and drinking places reported sales , a ‘ ce : time pro 

. . . that it will be short-lived” as is £ 

reports the Commerce Department. increased 3 pct. The general mer- é : trouble-fr 

ae ; ; : . evidenced by the continued strength list of sal 

This is the second successive chandise group, which included : ; s 

in the security and commodity Jobber; i 

month that sales fell below com- department and variety stores, tein full parti 


parable periods the year before. 
In an advance estimate, the de- 
partment estimates that the Jan- 
uary total was $12.5 billion, about 
3 pet under sales for January, 1953. 
December’s sales decline of 2 pct 
from a year earlier was the first 
year-to-year drop in this compila- 
tion since March, 1952, when com- 
parisons were being made with the 


chalked up a 2 pct gain while fur- 
niture and appliance retailers had 
a 2 pet gain. 

Hardware store sales reported 
by the department were up 1 pct 
during 1953 over 1952. 


January New Building 
Near Seasonal Record 


House Committee Votes 
Postal Rate Increase 

Under White House pressure, 
the House Post Office committee has 
voted a $245 million postal bill that 
calls for higher postage on most 
major types of mail. 


If finally approved, it will cost 


GRE! 


gpatk 


end of the Korean scare-buying New construction was at near ince tn eek Gina ins te Yor 
boom. Sales in December were record levels in January after al- ’ Mart 
$16.4 billion. mnie tag 1 fact th ters bound for non-local points, 
Durable goods accounted for the saci belive sonore newspapers, magazines and ad- Here's 
; dt seuge private industrial building advanc- vertisoment sales bu 
entire decline in January from ing in spite of the season and most aaalaacs s. windov 
1953, the drop being 7 pet. Non- sie dip i . i About the only rates untouched attracti 
, ee other major types of work experi- . . 1 ageren 
durable goods stores showed sales ; : by the bill are those on parcel post, 
itt, iat _——- encing the usual January decline. big sel 
equal to those of a year earlier. z books, catalogs and post cards. knives, 
Ia the latter group apparel was This report by the U. S. Depart- Major opposition to the bill cen proof n 
down 15 pct, but gasoline service ment of Commerce and Depart- ters on a proposed boost from 3 to Marbl 
stations reported a gain of 9 pct. ment of Labor placed new —— 4¢ on first class mail sent outside sortme 
Automobiles were down 12 pct. struction for January at $2.4 bil- _ the city where its mailed. Oppo- boxes, 
Retail stores throughout the  /i02,a%pct advance over January, nents think that if they can kill 
United States rang up a record 1953, and a 9 pet decline over De- that portion of the bill they can 
$171 billion in sales in 1953—4 pet Ce™ber- block the entire proposed boost. OR" 
over the previous record set in January record levels “ewe N 
1952, reports the department. ported for private expenditures on ’ 
The d orts the fig- new commercial, religious and New Jobless Pay Claims 
e department reports the fig é 
ure is preliminary but that final education building, and _ public Drop for Fourth Week 
figures will not vary much from utilities, and public expenditures New claims for jobless pay in the | 
the advance estimate. for schools, highways, sewer and week ended Feb. 6 dropped 13,500 — 
The largest gain was chalked u water construction. from the previous week to 364,000, 
p p 
by motor vehicle dealers who re- New work on private residential the Bureau of Labor Statistics re- 
ported their sales up 20 pct over building was about the same as ports. 
1952 levels. for January, 1952. The drop was the fourth in a row MAE 
HARI 
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W! A Rugged Accurate Piz, 
that Retails for Only $17 9 
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CHECK THESE 
“KNOCABOUT ” FEATURES 
@ Fiat | 










Compacs 
at design 


7 Extreme . 
tion 





Sturdy a¢ 


SHERIDAN sil - . 
SINGLE SHOT “KK NOCABOUT < | i acute 
SHOOTS ALL .22 RIMFIRE CARTRIDGES rieger, *¢90r0 
INCLUDING HIGH SPEEDS 


For years dealers have felt the need for an accurate, well- 
built pistol at a popular price. The new Sheridan “Knoc- 
about” meets that need . . . fills a tremendous consumer 
demand that assures extra profits for Sheridan Dealers. 
Outdoorsmen, farmers, plinkers, vacationers, beginners, 
etc... . all find that the Sheridan “Knocabout” is a real 
“side-kick”’ to have along. Engineered features and its 
time proved, tip-up principle assure safe simplified, 
trouble-free shooting. For steady sales to an ever-growing 
list of satisfied customers, stock Sheridan. Contact your 
Jobber; if he cannot supply you, write for catalog and 
full particulars. 


SHERIDAN PRODUCTS INC. - Dept. 384-C + RACINE, WISCONSIN 
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GREAT NEW MARBLE MERCHANDISER THE PERFECT PACKAGE 
FOR SPINNING FISHERMEN! 


Spinning 


eg! 
gparks Gales, profits: 


Yours FREE with 
Marble Assortment 


Here’s a great new Marble 
sales builder—for counter or 
window display! Colorful, 
attractive, attention-getting, 
it takes little space, does a 
big selling job on Marble 
knives, compasses and water- 
proof match boxes. FREE of 
extra cost when you order 
Marble’s new Display As- 
sortment of 4 knives, 6 match 
boxes, 10 compasses. 


Ask your jobber or write for details 





"4-BIT” TUBE 


A steady profit maker! Contains sofety 
snap swivels and snops in sizes best 
adapted for spinning fishing. Com- 
pact, attractive plastic tube is easy to 
handle and colorful Kelux counter dis- 
play stops and selis your customers. 
**Package contains 8 {12-1 Kelux 
Safety Snap Swivels ond 8 #1 Safety 
Snaps. Retail price—$.50. 








| GREAT NEW MARBLE KNIFE—the 
4 MAR, *‘Sportsman.”’ New design, new shape— 
» | blade of 


" with thinner, narrower 4-in. 
Order from your supplier, NOW 


* finest high carbon manganese steel, drop 
forged for extra toughness, to hold keen 


= 
~. < edge. Genuine leather 3% -in. handle. ART WIRE & STAMPING co. 


| . . 
‘sy Embossed leather sheath. Sure to be a 
oun best selier! Order from your jobber. 2-D Boyden Place, Newark, N. J. 
Export Office: Berg, Hedstrom Co., 79 Wall St., N. Y. C. (5), N. Y. 




















MARBLE ARMS CORPORATION, 540 Delta Ave., Gladstone, Mich. 
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from a peak of 468,878 in the week 
ended Jan. 9. 

At 364,400, however, the latest 
new claims total was still 82 pct 
above a year earlier. 


Business Loans Up 
Early in February 

Business loans for the week 
ended Feb. 3 increased $136 mil- 
lion, reports the Federal Reserve 
Board. 

This increased outstanding com- 
mercial, industrial and agricultural 
loans at member banks to $22.6 bil- 
lion, which was $314 million less 
than Feb. 4, 1953. 


Purchasing Drop Hit 
4th Quarter Activity 

Business activity across the na- 
tion toward the end of 1953 was at 
a slower pace than at mid-year but 
at high levels nonetheless, says the 
Commerce Dept. 

Terming the drop in business 
activity in the last quarter a “mod- 
erate decline,” the department 
notes that this adjustment took 
place in flow of income and output 
by industry. 

Both reflected drops in business 
purchasing in order to improve in- 
ventory positions, the department 


says. 


Personal Income Soars to New High in ‘53, 
Real Income Hits Record $1,553 Per Capita 


Personal income in 1953 soared 
to an all-time record of $284.5 bil- 
lion, nearly $15 billion, or 6 pct, 
above the previous high set in 1952, 
reports the Commerce Department. 

Americans earned at a $285 bil- 
lion annual rate in December, 
$1 billion lower than in November, 
but about $4 billion higher than in 
the like 1952 month. 

In 1953 all income groups shared 
in the higher income except 
farmers. 

These record earnings, say the 
department, helped push the U. S. 
standard of living to a new peak. 
Experts consider personal income, 
after allowance for taxes, price 
changes and growth in population, 
the best measurement of living 
standards. The figure left after 
subtraction of taxes and other data 
is called real disposable income per 
capita. 

For 1953, real disposable income 
per capita reached a record of 
$1,553, up about 2.5 pct over 1952. 

The department says that the 
$1 billion decline at annual rates 
in income from November to De- 
cember stemmed from a further 
reduction in factory payrolls. 
Partially offsetting, however, were 
increases in unemployment insur- 
ance benefits and in farm income, 
it adds. 

In a brief rundown on the major 
sources of income for all of 1953. 
the department notes that personal 
income rose moderately in the first 
half of the year. It reached an an- 
nual rate of $287.5 billion in July, 
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an increase of 2.5 pct over the 
$280.5 billion rate in December, 


1952. Expansion in payrolls was 
chiefly responsible for this  in- 
crease. 


From July to December, 1953, 
however, personal income dropped 
off about 1 pet. The decline cen- 
tered in the manufacturing indus- 
tries, where payrolls fell off 6 pct 
to a point where December was 
slightly lower than at the close of 
1952. 

Private wages and salaries last 
year totaled $164 billion for an 8.5 
pet increase above 1952 levels. This 
gain reflected higher wage rates 
and a further rise in employment 
during the year, according to the 
department. 

Farm proprietors’ income in 
1953, totaling $32.5 billion, was 
about 17 pct below 1952. This 
drop reflected declines in prices re- 
ceived by farmers for their prod- 
ucts. 


Limit Distribution On 
Telechron in New York 


Distribution through a limited 
number of wholesalers is the new 
policy for the New York market 
announced by the Telechron De- 
partment, General Electric Co. 

The new policy, effective at once, 
the department states was “se- 
lected to provide what is consid- 
ered to be the most effective cover- 
age of the many retailers who sell 
Telechron clocks.” 


Farm Workers Drop 
3 Pct in January 

The nation’s farm labor force 
dropped to a new low in January, 
3 pet below the previous low set 
in January, 1953, reports the U.S. 
Agriculture Department. 

Total farm employment, reports 
the department, including both 
farm families and hired laborers, 
was 5,951,000 during its survey 
the week of Jan. 24-30. There were 
6,120,000 working on farms in 
January a year ago. The new 
total was 438,000 workers fewer 
than a month earlier. 

Louis J. Ducoff, of the depart- 
ment’s agriculture marketing ser- 
vice, says that for 1953 total farm 
employment calculated on a yearly 
basis fell to a record low of 8.6 
million persons. 


Weather Causes Drop 
In Housing Starts 

Non-farm housing starts in 
January dropped 3 pct from De- 
cember and 8 pct from a year 
earlier to 66,000, reports the Bu- 
reau of Labor Statistics. The 
agency blamed the drop on the 
weather. 

The 66,000 total of January 
starts compared with 68,000 in De- 
cember and 72,100 in January, 
1953. 


Bissell Gets Action 
On Fair Trade Suits 


Bissell Carpet Sweeper Co., of 
Grand Rapids, Mich., brought a 
fair trade suit against an eastern 
firm last month and obtained ac- 
tion on two other suits. 

A permanent order was issued 
by Queens County court restrain- 
ing a firm from selling Bissell 
products at less than Fair Trade 
price agreements. 

In another action, a New York 
firm withdrew its appeal from a 
Supreme Court decision in a fair 
trade suit and paid Bissell the $250 
fine imposed by the court. 

The new action, also in Queens 
County court, seeks temporary and 
permanent injunctions against a 
firm from selling Bissell products 
at less than fair trade agreement 
prices. 
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SPRING tage 33 ie plus and substantial labor surplus 
“3 J The department found Hartfor 
Rep. Wolcott, R., Mich., reports Conn., as the only important labo 
, . that President Eisenhower has area with a shortage of workers + C 
THIS f agreed that it isn’t necessary to mid-January. Saginaw, Mich., ha & 
’ ask new authority for public hous- been in this category in Novembe 
()N EM! ing in the Administration’s housing but was dropped down one notch, | x 
Fy bill. an area of balanced labor supply 
obssal 8 Conse The request is unnecessary, he The big shift in the two-mont} @ 
Bitsy. alle gd 3 said, because peaty of public hous- — period came for cities classified j x 
Clear, Selectec e ing is authorized by past legisla- November as having a balance @= 
wrcer. mnpendobte y tion. labor supply. The 15 reclassifie 
ef sor tiie Trigger Funds are available for con- last month to the “moderate labor ¢ 
tinued building until the end of surplus” group were: 1 
this fiscal year next June 30, and Detroit, Mich.; St. Louis ani aie 
funds for new units can be — Kansas City, Mo.; Trenton, N. J. in all | 
sidered by proper appropriations Minneapolis-St. Paul, Minn. ; Battle cial ste 
committees, he said. Creek, Mich.; Canton, 0.:; Ft on 
Wayne, Ind.; Joliet, Ill.; Louisville, 2/3 eat 
Business Failures Ky.; Binghamton, N. Y.; Oklahoma bina 
: City, Okla.; Perth Amboy, N. J. nanile 
wae increase Over ‘53 Sacramento, Calif., and Wilming- 
Suteometion Retail trade casualties were ton, Del. pacha 
about twice as many in the first Two other major areas, New ain 
McGILL METAL PRODUCTS CO.| | part of February as compared to int Cee. sal Mabe i 
masenco uw sinots the same period in Tews, Dun & Mich., were shifted from a moder- 
—__—— | Bradstreet, Inc., of New York, re- al labor surplus category to the sub- 
ae me, ape tat 2 iene oun stantial labor surplus classification. wer 
ommercial and industrial fail- = 
SELLS FAST because ures were 238 against 159 for the _ 
women are looking for it! same 1952 period but were about Unemployment Pay Claims 
25 pet below the pre-war level of Increased in January | 
318 in 1939. The Bureau of Employment Se- 
Failures decreased this year over curity of the Labor Dept. reports 
| the 1953 period in the Middle At- the rise in new claims for jobless 
| lantic and West North Central re- pay has slowed perceptibly, but is 
| sions. They were two or more still running far higher than a 
| times as heavy in New England, year ago. 
West South Central, Mountain and In the week ended Jan. 16, the 
NEW RUBBER COATED |) P's Sistes resions ie voltae aaa 
SLIDING GLASS RACK ° dropped by 24,000 from the previ- ie 
ise io tigrare saa iauas eleaoees 15 More Major Centers ous week, when 444,800 claims : 
nai pode ance Rubber coated clamps Have Labor Surplus were made. 
pn thle ad the vane Rising unemployment has caused A drop in new claims is usual 
ping. Chrome plated channel mounts to the government to list as areas of about the third week in January, 
underside of cabinet shelf. Available labor surplus 15 major industrial the B. E. S. says. A year earlier, 
with red, yellow or white rubber-coated . ‘ . . Se ue . aie 
racks, Size 111/)"x7Y%”. Retail $1.98 ea centers it had previously classified new claims for the same January 
— individually boxed. Model 404. as in “balanced labor supply.” week came to 252,442. 
SEE YOUR JOBBER, or write Among the 15 — Detroit, St. The number of new claims for 
for literature and prices Louis, Oklahoma City and Sacra- jobless pay dropped in 37 of the 48 
mento. states in the Jan. 16 week, the 
The Labor Dept. says, however, agency notes. But the substantial 
that a survey of employers’ hiring increases in new claims’ were 
plans suggests “a possible check of listed for two states: Michigan, | 
the recent employment downtrend where lay-offs in the automobile in- ie 
by mid-March.” dustry continue to rise, and Cali- 
THE GRAY CO., MDSE. MART, RM. 1434A, CHICAGO, ILL. Every two months the Labor fornia, where seasonal lay-offs in 7 
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various industries boosted the job- 
less rolls. 
In the week ended Jan. 9, B. E.S. | 
says, some 1,951,000 workers were | 
claiming benefits under the state 
unemployment compensation pro- 
grams. This was 5.5 pet of the 
total number of workers insured, 
and compared with 1,205,193, or 3.4 





pet a year earlier. State insur- 


ance systems now cover 36 million | 


workers. 


Housewares Suggested 
As Mother's Day Gifts 


Practical gifts to lighten moth- 
er’s housework are suggested for 


HERE'S AN 
ANGLE 





for your 


DO-IT-YOURSELF 


DISPLAY 
FORSTNER BIT 


THE BIT THAT BORES AT ANY ANGLE 
. .. OR CUTS ANY ARC OF A CIRCLE 


lerate labor 


Here’s a bit that will sell itself when your 
customers see how it will bore any arc of 


giving on Mother’s Day by the Na- 
tional Mother’s Day Committee re- 































































































Louis i 
ton, N - Seay” Seats” nb Stee” wen ports. a circle, and can be guided in any direction 
, ed; in all sizes. Jaws d f i fro ° ‘ : * _ : 
nn.; Battle po a are poo aaa: Gaas Geoien Many items of housewares, as waving ® tree, smooth ale, Pusnichied with 
0: Fi hardened and tested. The Handles are forged | Well as giftwares, can be featured | brace or machine shanks for both the ama- 
Louisvile spring _ pig Die a to by hardware dealers in their pro- teur and the professional wood-worker. 
q 2/3 talog strengt ° - to 40,000 ode ° 9 
- Oklahoma “Reversibte” Sows a ee Se motions for Mother’s Day, on <iiua> 
“Standard” Jaws have extra bearing on the May 9. / 
oy, N. J. b- . - CON CO. 
Wil Pet, handle and = chain guides. The These merchandising suggestions 4 r seers | 
aid ideal” Tongs have V Shaped / applicable to hardware stores are ' tin ‘ ' 
Write for teeth fer a sure grip on irregu- app 7 ‘ NEL i l| | (| (J () 
N speci: lar shapes—fittings, etc. offered by the Committee: ( Plates 7 
‘eas, New ° . . 
eae ARMSTRONG BROS. TOOL CO. Trim a window with suggested | ore rane “ee ie oil 
SKegon, ‘The Teol Holder People’ oe —_ ° : | | 
a moder 5214 W ARMSTRONG AVENUE - CHICAGO 30, ILL. Mother’s Day gifts. mt ER ERERE 
fo the sub : ig Decorate every department that : 
sification has merchandise suitable for the 
——— — promotion. & J 
Clai SELL ; ] Set-up a counter or island dis- E Fast Movers 
aims play featuring attractive low-price | LITTLE DANDY 
'y WI N D OWS merchandise that will appeal to | 
: children to give to their mothers BRUSH 
ment Se- . 
}. reports and decorate with drawings of KIT 
r jobless IN ROLLS | famous fairy tales. Have a spe- 
y, but is cial table with gifts of $2 and Full Vision Plastic Cover 
4 -Li Keeps brushes clean... 
Pri Crystal-Lite Clear As under. Keeps brushes clean.» 
° ° brush Brush holdi t- 
Glass — Sells Fast — Has Designate a patient salesperson || tachment and cover’ can 
» be trahsferred to any 
16, the 1001 Money Saving Uses clean standard |-gal. li- 
. quid can in | min. No 
v claims cleaning necessary 
ensation 
1eprevi- PAINT SHIELDS 
. claims 7] —————————— «=3—ti(‘<ié RT 
FOR CLEANER 
is usual Suggested PAINT JOBS 
Retail Price 
January, 26% 2 sizes 
: : Small si 
earlier, Per Lin. Foot ee eS = "W," x 7 
January ly tng Pe Large size 
C , 1 ° ad 
8 DIFFERENT try Wear ‘round 3," x 
volume. o-KO 
ims for MATERIALS enn dis- SCREEN WL 
play stops traffic vi , 
f the 48 * Vue Lite (White-Green) moves materials 
© ter Screen (Ya" Mes Local dealer pro- ‘irs 
ek, the Peat ecie ceed motion. Nationally PAINTERS 9 i 
° advertised. Con- A oad 
stantial Dy Sages eg tact your Jobber For painting wire-mesh j ne 
: : Hu-¥ Chen (wne-tree) or write direct for on screens, will not clog — is 
} = Were * Glar-Fabrik (Coated) free specification screen. For a cleaner, i— 
chigan * Storm Windows (Packaged) Sheets, prices. faster job. ¥ 
bile in- o oe | 
phe SOL-O-LITE MFG. CO. || E. & J. ENTERPRISES, Inc. 
d Cali- 4303P WEST NORTH AVENUE Sa anaes 
ffs in CHICAGO 39, ILLINOIS 54-4 682 Bloomfie ve., Verona, N. J. 
ols | — Official Poster 
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as gift counsellor to help customers 
with their Mother’s Day selections. 

Feature big ticket merchandise 
that husbands may be interested in 
for their wives. 

Place pre-wrapped, easy-to-select 
and special priced gift merchandise 
in every department. 

Suggest gift certificates. 

Promote lay-aways. 

Put out a special Mother’s Day 
gift suggestion mailing right after 
Faster. 

tun a contest for the oldest, 
youngest mother, mother’ with 





largest family, etc. Have mothers 
register in your store and fill out 
a form on what gift they want for 
Mother’s Day. 

Mother’s Day volume this year, 
the Committee reports, is expected 
to top $360 million, an average of 
$12 for each family that will re- 
member mother with a gift. 

A folder showing the 1954 Moth- 
er’s Day promotion aids may be ob- 
tained, without cost, from the Na- 
tional Committee on the Observance 
of Mother’s Day, 393 Seventh Ave., 
New York 1, N. Y. 





Expect $75 to $100 Million Sales Gain 
In Guns, Ammunition; Million New Hunters 


Something like from $75 million 
to $100 million worth of new busi- 
ness in guns and ammunition is 
estimated to be in prospect for 
sporting goods departments of 
hardware and other retail stores. 

This bright outlook is based on 
the fact that more than 1,000,000 
joined the ranks of wild game hunt- 
ers, according to records of the 
Fish and Wildlife Service. 

Slightly less than 15 million 
hunting licenses were issued by 
the 48 states last year, the service 
reports. Industry sources cstimate 
that each Nimrod spends an aver- 
age of about $100 a year for 
weapons and ammunition, includ- 
ing target practice. 


Another $100 per person goes 
into boots, jackets, canteens, hunt- 
ing knives, camping and other re- 
lated equipment. 

Total expenditures by the hunt- 
ing fraternity is conservatively es- 
timated at the tidy total of at least 
$3 billion. 

3ased entirely on the number of 
hunting licenses issued, it is indi- 
cated that Michigan, Pennsylvania, 
New York, Ohio and Wisconsin are 
the greatest hunting grounds, in 
that order. 

On the basis of non-resident 
licenses sold, states having the 
greatest attraction would be Ne- 
vada, Pennsylvania, Wyoming, Col- 
orado, and Michigan. 





Employment Will Show Marked Improvement 
In Last Half of Year, Congress Is Told 


Unemployment will get worse, 
level off a while and then get a 
little better, say several government 
Officials. 

They made this prediction before 
the Joint Congressional Commit- 
tee on the Economic Report. They 
agreed that there will be a marked 
improvement in the employment 
picture in the last half of this year. 

The three men who made the re- 
port are Ewan Clague, commis- 
sioner of labor statistics; Robert 
C. Goodwin, director of the bureau 
of employment security, and A. 
Ross Eckler, deputy director of the 
census bureau. 

Mr. Goodwin said that for the 
last half of the year unemployment 
will average 2.6 million. However, 
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he added, his agency hopes employ- 
ment will pick up enough after 
June 20 to reduce the number of 
jobless to an average of 2 million 
during the entire fiscal year be- 
ginning July 1. 

Mr. Goodwin conceded that un- 
employment might climb’ even 
higher than his bureau estimates. 

Current field reports indicate, he 
said, “there is considerable possi- 
bility that the employment and un- 
employment levels for fiscal 1955 


might fall somewhere between 
those underlying our’ estimates 
and those experienced in fiscal 


year 1950.” 

Total unemployment during fiscal 
1950 averaged 3.7 million because 
of the 1949-50 recession, he said. 








Sales Decline 1 Pct 
In Department Stores 


Department store sales in the 
United States for the week ended 
Feb. 6 dipped 1 pct under year 
ago levels, reports the Federal Re- 
serve Board. 

In four weeks ended Feb. 6, 
however, sales were 3 pct lower 
than dollar volume in the like 1953 
period. 

Only Boston, Richmond and 
Minneapolis reported sales gains 
for the week. 

A district by district breakdown 


follows: 
Percentage change from correspond- 
ing period a year ago 
Federal Reserve One week ending 
District: Fob. 6 Jan. 30 
Sl seed pomd ween ei riubebinrered — 3° 


Cleveland J z 
DEED Sccsccssececcccescedecoeves +12° 
Atlanta ... - 







Chicago 
St. Louis . 
Minneapolis .. 
Kansas City .. 
ees ° - 
San Francisco - - 

Tot: 


*Revised. 


Home Owners Favored 
In New U.S. Tax Bill 


Homeowners would be enabled to 
make a small tax-saving on gain 
from sale of one house to buy an- 
other if a proposal approved by the 
House Ways and Means Committee 
is accepted by Congress as part of 
the upcoming tax bill. 

As it stands, the seller of a house 
must pay a tax on any portion of 
the gain which is not put back into 
the purchase of a new one within 
one year or within 18 months if 
the new house is being built. 

Under the committee proposal, 
the homeowner would be permitted 
to deduct for tax purposes the real 
estate dealer’s commission, inci- 
dental cost of renovation such as 
painting and papering if performed 
90 days prior to or 30 days after 
the sale, and costs of fixing up or 
restoring the lawn and shrubbery. 


Shipments Decline 
On Refined Copper 


Producer shipments of refined 
copper to United States users dur- 
ing January were the lowest in 
four years while stocks held were 
the largest in 414 years, it is re- 
ported. 

January delivery of copper to 
American consumers totaled 77,091 
tons, a drop of 35,153 tons from 

December, 1953. 
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MULTI-PURPOSE INTERNATIONAL 
HI-SPEED COPE SAW DRILL BIT 


Cut yourself in on the profits of this 
revolutionary tool consistently advertised 
for 3 years in over a dozen popular mag- 
azines. Here is something new and your 
customers know about it! Converts any 
}’ or 3” drill, slow drill press, lathe or 
milling machine into a more versatile tool. 
Works equally well on sheet metal, angle 
iron, pipe, wood, plastic, transite, bake- 
lite, and similar materials. Drills own 
starting hole—upper part of bit is used to 
cut, sow or ream circles, ovals, squares, x 
or scrolls. Easy to operate. Ideal for car- RETAILS 
penters, mechanics, electricians, plumbers, 
hobbyists, many others. Abrasive resistant, 
high speed steel. Flutes ground from solid. 
Withstands severe continuous use. Avail- 
able in 3 types—All Purpose, Wood, Heavy 
Metal. Money back guarantee. Order or 
send for complete details TODAY! 


Manufactured and Distributed by 


INTERNATIONAL TWIST DRILL CORP. 


618 Wyandotte Room 816 Kansas City 5, Mo. 














HARDWARE AGE, MARCH 4, 1954 





HELLER 
FIXTURES 
SPEED 
UP 
Ask for SALES 
Catalog No. MH 


W. C. HELLER & CO. 
MONTPELIER, OHIO 

















IT'S HERE ... NOW! The Only Power Tool 
of Its Kind with a PISTOL GRIP HANDLE 
New 
DALTON 

Portable y& Electric . 
JIG SAW oo” we 
A Rugged, Versatile ‘ 


Reciprocal Action Saw 


Cuts Wood, Plastics, Metals, 
Composition Boards and 
others. 






Complete 
with 5 Different 


Blades 
Saws Circles, Curves, Straight 


Lines and Intricate Designs. $44.95 


Does the Work of a Rip, 
Crosscut, Coping, Jig, Scroll, + | Heavy-Duty: 





Band and Keyhole Saw. Rips and Crosscuts 
ao 2x4! 





Other Features that Sell: 





@ Specially built Dayton motor @ Makes its own starting hole for 
@ Oilite  self-lubricating bearings, inside cuts 
and hardened stee! gears @ Air stream blows sawdust off guide 
@ Blade changing is quick and easy line ; 
@ U. L. approved Recessed Thumb @ U. L. approved cord with anti- 
Switch in handle kink spring 





Spee-Dee 
SAWHORSE BRACKETS 
Features the Exclusive Flanged Nail 
Holes for Quick, Easy Disassembling. 
Low Priced! Takes Dressed or Common 
2x4 Lumber. No Complicated Instruc- 
tions to Follow. 
Easy to use. Produces sturdy sawhorses 
that won't fall apart when lifted by the rail! 
Employs nails to secure the assembly. Use for 
Ping Pong Tables, Carpenter's Horses, Barri- 
cades, etc. Disassemble on the job for trans- 
porting, storing. 


If not stocked by your jobber, have him order for vou. 


DALTON MFG. CO., 20 S. Central, St. Louis 5, Mo. 


WO / Offer Customers This | an We, 
0 St V$ elf s “ = 


pray Gun / 


@ An Industrial Quality Tool 
@ Priced for the Handyman 


Completely Portable. NO HOSES 
NO CORDS @ NO ELECTRICAL OUTLETS 



























Here’s the home sprayer handy- 
men have been looking for! 
Becker Spray Gun is completely 
portable . . . pressurized by in- 
expensive CO, cartridges .. . 
no hoses, compressor or electric 
cords to bother with ... no 
limit to where it can be used! 
Handles paints, varnishes, in- 
secticides, oils, etc. Dozens of 
applications . . . thousands of 
prospects right in your shop- 
ping area! Used successfully in 
industry for more than five 
years. Ruggedly built of corro- 
sion resistant materials. Write 
for complete details! 


BECKER 


CO, POWERED SPRAY GUNS 
SULLIVAN-BECKER CO., 264-C, KENOSHA, WISCONSIN 
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HOLSTERS 
COWBOY SUITS 
COWGIRL SUITS 
INDIAN SUITS | 
SQUAW SUITS % 

CHAPS and VESTS 
“1 WESTERN NOVELTIES 
LEATHER BELTS 


202-204 Fifth Ave. Bldg. 
New York City 


209 So. State St Box 481 
Chicago, Ill. Coral Gables, Fla. 
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KEYSTON BROS. 


755 Mission St.+Sen Frencisce 3, Calif. 











There's a 
Profit in| 
Stamped and Sateneed | 


Letters & Figures 










Premax Stamp- 
ed and Em- 
bossed Metal 
Letters and 
Figures are avail- 
able in __ brightly 
polished brass or 
aluminum—in sizes 
from '/2'' to 6" heights. Attractive counter 
display boxes make them really sell themselves 
for House Numbers and a score of other uses. 


Write for special bulletin and price list. 


PREMAX PRODUCTS 


DIVISION CHISHOLM-RYDER CO., INC. 
5441 HIGHLAND AVE., NIAGARA FALLS, N. Y.| 
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Consumer Mailers 


New Wholesalers’ Aids for Dealers’ Use 


Bingham Offers Spring 
Value Days Broadside 


The W. Bingham Co., wholesale 
hardware firm at 1278-1298 W. 
Ninth St., Cleveland, Ohio, is mak- 
ing a four-page, newspaper size 
broadside printed in color avail- 
able to its dealers. 

The company expects to furnish 
between two and two and one-half 
million of these circulars which 
carry the dealer’s imprint on top 
of the first page. The dealer has 
the choice of imprinting, or not, 
the irha emblem. Merchandise se- 
lected for the broadside represents 
quality and is priced to help the 





Dealer's Imprint Goes Here STARTS 








awit 


independent retail hardware dealer 
meet competition and draw traffic 
to his store. 

The first page is illustrated here. 
The center spread shows lawn and 
garden needs, clean-up supplies, 
painting supplies, and electrical 
needs; the back page sporting goods 
and tool specials. 


Lawn and Garden 
Price List Issued 


J. Leven & Co., Irvington 11, 
N. J., distributors of paint sundries 
and garden supplies, has issued its 
1954 price list of spring and sum- 
mer merchandise which gives both 
list and dealer prices. 





Spring Promotion 
Contains Farm Insert 
The Spring promotion 





of the 


American Hardware Supply Co., 4! 
Terminal Way, South Side, Pitts. 
burgh 19, Pa., is a 24-page catalog 
with an eight-page farm 
plus a four-page Lucas insert 
Lucas paint dealers. 
catalog is 


insert 
¢ 


lor 


The 


rotogravure j 











beautiful spring colors and will 
contain many specials. Colorful 
window trims, store banners, price 
cards will be available for the pro- 
motion. 





Fair Trade Questions 
Answered in Booklet 
A pamphlet, “How to Practice 
Fair Trade in the Marketplace,” 
which outlines the fundamentals of 
fair trade in 24 questions and 
answers, has been published by the 
Bureau of Education on Fair Trade, 
205 E. 42nd St., New York 17, N. Y. 
It also includes sample fair trade 
contracts used by manufacturers in 
establishing both retail and whole- 
sale minimum fair trade practices. 
Fair trade can work best only 
when manufacturers, wholesalers 
and retailers, who choose to operate 
under fair trade, do so in good 
faith. 
On the question of “why should 
a manufacturer enforce his fair 
trade price structure,” the publica- 


Write te 
Compl 
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=).5) QUALITY LINE 
of 
BRIGHT WIRE 
GOODS 


Larson Bright Wire Goods 
are packaged in extra 
heavy tan kraft boxes. Yel- 
low labels with half tone 


COeGe=))6 illustrations are used giv- 
ing complete information. 
All Larson products are 
100% sorted and inspected. 


Larson’s Bright Wire 
Goods fit the need of 
every consumer. 


See Your Jobber or Write to 


CHAS. O. LARSON CO. 


STERLING « ILLINOIS 














HERE ...AT LAST !! 


The new way to sell MORE 


SCREWS AND SCREW DRIVERS 


SIMPLER — FASTER — MORE ATTRACTIVE 
SELF SELLING — SELF DISPLAYING 


HANDI SCREWPACK 









7 ae! ~~ 
em —— 
Made to y —Y 
retail at Cc ” 


A TOP VALUE THAT FILLS A DEFINITE CONSUMER NEED! 


HANDI SCREWPACK is a beautiful, solid, sparkling 
clear PLASTIC BOX containing an assortment of full 
8 dozen (almost 100) BRIGHT ZINC PLATED 
WOOD SCREWS and good sturdy 6” UTILITY 
SCREW DRIVER. 


ORDER NOW 
HANDI PRODUCTS CORP., sci rrankiin Ave., Nutley, N.J. 











KINGSTON |i 











ROLLER SKATES 
Final 


IN THE POPULAR 
PRICE MARKET ! 


MODELS FOR ALL AGES 
Write for 


Complete Information and Illustrated Literature 


KINGSTON PRODUCTS CORPORATION 


Hardware Division A-3 


Kokomo, Indiana, U.S.A. 
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YOUR CUSTOMERS ARE WRITING 
~ TO US ABOUT KEY-BAK 


They soy, "We've heard about it 

we've read about it; WHERE CAN WE 
BUY KEY-BAK Key- Reel?" Your customers 
look ¢t you to supply them with their 












needs. Let thern buy KEY-BAK Key-Reel 
from you! arvene who uses keys needs 

. KEY-BAK. Truckers, farmers, postmen, jani- 
tors, we f _Policen en, hobbyists, all need 
KEY-BAK angs from the belt: pocket- 
watch size. Preci sion made. —, GUAR. 
ANTEED to ractive 
display box. ORDER TODAY! 






MODEL WO. 3 MODEL NO. 5 
BELT LOOP CLIP ON 


Assorted upon request 









Ey a 


Swedish clock spring 






“ty a 4 mechanism automatic- 
cree! +% ally reels back keys. 
24" long steel chain 


reaches all locks. 


RETAILS: $2.50 seach; 
cost retailer $18.00 per 
doz. FOB Pasadena, Cal 
(Save time . . . order 
through your jobber!) 


1F YOUR JOBBER CAN- 
NOT NOW SUPPLY 
YOU, ORDER DIRECT 
AND GIVE US ji0OB- 
BER’S NAME. 


LUMMIS MFG. CO. Oe siees colt 
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BIG YEAR ROUND AD PUSH IN 





EXCITING 
NEW 
PLANTABBS 
PACKAGE! 





Means More Profit! 


Get on the bandwagon. Stock 


Plantabbs! Show ’em! Now- 
with more regular LIFE ads to 
back you up all year ’round 


you'll sell more than ever before! 
Write for new display carton...or 
contact your wholesaler! Quick! 


FULTON’S 


PLANTABBS 


COMPLETE PLANT FOOD TABLETS 
Dept. AH 


Plantabbs Corp. Baltimore 1, Md. 








YOU’LL FIND IT 
PROFITABLE 


to send us your Fence and 
Metal Specialties orders 












To cash in on this easy money send for litera- 
ture and familiarize yourself with the Stewart 
line. Then when you get an inquiry for some 
Stewart product you will be in a position to 
give the prospect the information he desires, 
and close the sale. Remember, you make no 
investment—you carry no stock. Every year 
more hardware dealers are making extra profits 
through this arrangement. Are you getting = 
share? Write for catalogs today. 


UPI iM 


Iron Picket Fence 





Stewart Iron Railing 


OTHER PRODUCTS: 
Steel Flagpoles 
Wire Mesh Partitions 
Settees 
Window Guards 


Stewart Chain Link 
Wire Fence 


THE STEWART IRON WORKS CO., INC. 
2137 Stewart Block, Cincinnati 1, Ohio 
Experts in Metal Fabrications since 1886 
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tion suggests that if a manufactur- 

r “doesn’t enforce, he stands to lose 
his fair trade structure by default. 
If he doesn’t want to enforce, he 
shouldn’t go on fair trade.” 

Specific and general questions are 
covered, ranging from the require- 
ments for making a fair trade con- 
tract and the steps involved in 
taking action to curb violators to 
the issue of why fair trade prices 
should be enforced. 

On the question, “Is it necessary 
for a manufacturer to take legal 
action against all violators?” the 
pamphlet states: 

“The manufacturer 
prepared to enforce on a_ broad 
front. Experience has demon- 
strated, however, that the problem 
can be most effectively met by tak- 
ing action against the most flagrant 
offender or offenders in a given 
trading area. 

“Success in curbing these gen- 
erally results in adherence to fair 
trade prices throughout the area. 
If it does not, the manufacturer 
must continue to seek injunctions 
against other violators in the area, 
or face the possibility that the 
courts will dismiss the injunctions 
he has already obtained.” 


should 


be 


Railroad Carloadings 
Drop for Sixth Week 


Carloadings for the week ended 
Feb. 6 slumped 9.6 pct below the 
like 1953 week and 0.6 pct below 
the preceding week this year, re- 
ports the Association of American 
Railroads. 

This is the sixth straight week 
in which loadings have fallen be- 
hind 1953. 


Number of Stores 
Increased in 1953 

Retail firms are still increasing 
but at a somewhat slower rate of 
net gain. Latest government count 
showed more than 1.8 million firms 
in operation, nearly 45 pct of all 
U. S. business enterprises. 

For the first half of 1953, the 
total number of businesses in- 
creased by 30,000 firms. This rep- 
resents a slower rate than for cor- 
responding periods for the previous 
three years. New firm formation 
was down by 6 pct against a rise of 
4 pct in business discontinuances. 


















@ Accepted the 
world over 


@ Backed by years 
of uninterrupted 
Advertising 
Promotion 


e@ INCREASINGLY 
POPULAR AS A 
FAULTLESS 

STANDBY LIGHT 


Order thru Your Jobber 


R.E. DIETZ COMPANY |! 


SYRACUSE 1, N. Y. 


CHAIR-LOC 


Amazing New Ligsid 
= S-W-E-L-L-S Wood 


+ Penetrates weed fibre 
makes thom ¢-x-p-a-0-¢ 
sermanently. 

Quickest and easiest ow 
y fix leese chair rung 
legs, handles, dowels. 
dove-talls, ete. 





pi 









A Fast-Selling impulse ite 
Write for Free Samples eee 
Literature 

CHAIR-LOC CO. 
Lakehurst 3, N. J 








Bewildered ?? 


... then read.... 
WASHINGTON NEWS 
AND VIEWS on page 
10 of this issue. Here 
are accurate, authentic, 
easy-to-understand re- 
ports on the latest de- 
velopments in Washing- 
ton affecting hardware 
dealers. This helpful 
feature in each issue 
is another reason why 
HARDWARE AGE is 
the No.1 choice of hard- 
ware dealers through- 
out the nation. 





— 
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th Majestic 


UNDERGROUND RECEIVER 


. . . will soon get its 


ANNUAL 
CUT iLlee §6SALES BOOST! MasertiCs 


SCIENTIFIC . ) cantata 


FLY TRAP : 


USING 






SI 





=~ 
) 






(\" 






mill 






>» = - 
It won't be long ‘til pesky insects, 7 on 
garbage odors, and roving dogs will be 
doing their part to stimulate sales — 
sales of Majestic Undeground Garbage 


Receivers, that is! Storing garbage 






































































epted the underground makes sense! Your cus- 
tomers will be easily convinced when 
on ae THROW-AWAY | you show them the many advantages. 

» D, Located near the kitchen door with only the lid showing, 
ced by years it’s a step-saver . . . keeps yard neat and sanitary. Refuse 
interrupted stored below ground won't freeze or ferment. Odors are 
fais locked in, pests locked out! And toe-tip lid lift ends soiled- 
tising hands problem. Inner can easily removed for emptying . . . 
tion lasts 4 to 5 times longer than ordinary cans! Outer shell 

guaranteed for 10 years! ; 
LEASINGLY Call your jobber si S} IAT inn 
4 ——4 =| Use RID ever today or write. | A ] | 
LAR AS A ON THE Farm | 9¢°OUS fies breed. } | | ~ Us 11 
LE RETAIL PRICE weirs 
Ss | CLEAN-OUT FOUNDATION 
BY LIGHT i line of CHUTES DOORS GRATES 
fu 
mokes © tdoor 
d ov * - 
” TU UTS MRA | Sisseists | the Majestic co, inc 
fire . eds . : 
other building "© 304-D Erie St. Huntington, Ind. 








55 Amory St. Roxbury Mass. 






















































































-LOC Say Skipper, you should have -=— 
Cemetery Vose 
ew Liqaid Bouquet Holder 
| Wood 
5 weed fibre 
ala Portable Picnic Snock Toter 
ind easiest om 
ye chair reage 
indies, dowels. 
ote. 
6 Impulse ites \a 
¢ Samples eee | , 
rature 
LOC CO. “Makes boa 
io, 2 ia | Push Type & Woll Mount Hose Reels 
e " ba 
enero absolutely water tight | 
' it tS ar) bad 
Best sealer on the market! eer | 
Flows easily into seams, | gee 
cracks, joints up to 4%”. Makes water- | Starer | —— <M 
tight, airtight, adhesive seal. Being rub- q 900 
a ber, expands and contracts, keeps boats | “ied | Piont Boxes * 3 Complete Lines Seed Storter & Af Violet Troys «Ail Stee! Watering Cons 
dry! Plastic “squeeze” bottle with > ag 
ws pointed tip controls flow. Sells for $1.35. hones Staite j } f \ 
age Imitated—never equaled. Used by thou- re | | 
& sands of boat owners coast to coast! | 
ere aa, 
° 1 
tic, SELL THESE OTHER PROFIT MAKERS: ge ' 
gals. 
re- SEAL PATCH 600—liquid rubber adhesive for | ‘ er = - : — nol 
de patching rubber, fabric, leather, vinyl plastic. ore Hongers © 2 Complete Lines Heavy Duty Galv. Humidifiers ae 
n SEALER 700—Black rubber sealer (mastic). | * 
g SEALER 800—White rubber sealer (mastic) BACKED BY 
=e SEALER 1000—Gasket cement for any type NATIONAL ADS 
ful motor gasket. 1-oz. and %3-oz. tubes. in leading marine 
sue METAL MASTIC—for repairing gas tanks, sporting goods and 4 
+h metal castings, buckets, eaves, gutters, etc. ; outdoor publica Self Attoching Window Shelf Top-0-Stove Boke All 
y in 1%-o0z. tubes ti Portoble 
i —_ nic Ratrigueetors Thr wholesale distributor or write direct 
18 GRIT 500—for non-slip surfacing. ough your ae Go 
rd- ‘BRAND NEW Ges. 1963 
bs Marine Products, | CATALOG 
arine ro uC S, nc. NOW AVAILABLE 
Send for Your C 
41 HIGH STREET OSHKOSH, WISCONSIN —taataceticm 109-135 MEEKER AVE NEWARK S.N. J 
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with 


Stainless 
DOOR-EASE°® 


STICK LUBRICANT 


Nationally advertised 15c sell- 
er, comes 12 in display box. 
Hundreds of uses in home and 
shop. Also large 39c seller in 
metal container, packed 6 in 
display box. 
American Crease Stick Co. Ag 
Muskegon, Michigan Ss 
, | propucts 


aus? LOCK-EASE Graphited Lock Fluid 


in 4-oz. ‘Drop or Stream” can, 39c; 
AMERICAN Dripless Oil in 4-0z. oiler, 29c. 





















MATS 


COLORS 


* BLUE 

+ GREEN 
« GRAY 
* RED 

° WHITE 


STOCK AND DISPLAY NEW 


DAISY RUBBER MATS 


Write at once for Display Rack Deal. Pro- 
vides complete line of DAISY Rubber Mats 
in Vivid-X colors. Fast turnover — better 


than 45% profit. Tops in Quality. 


SCHACHT RUBBER MFG. CO. 


Dept. H ° Huntington, Ind. 





DAISY 


HEAT PROOF 


In SIX 


NON-FADING 


* YELLOW 














Promotions 


Manufacturers’ New Merchandising Plans 


New Promotion On 
Universal Gas Ranges 


Universal gas ranges will be ad- 
vertised, beginning with Spring is- 
sues of four leading women’s publi- 
cations. 

The company’s merchandising as- 
sistance to dealers includes a new 
direct mail service; cooperative ad- 
vertising and special promotions. 


Promotion Campaign On 
Pesticides, Applicators 


A continuing program to help 
dealers increase sales and profits on 
pesticides, sprayers and dusters has 
been started by the Inter-Associa- 
tion Council of Pesticide and Ap- 
plicator Manufacturers, 608 _ S. 
Dearborn St., Chicago 5. 

The purpose is to acquaint the 
public with the advantages of using 
the right pesticide with the right 
applicator at the right time. 

The tools of the program are a 
20 x 40 in. four-color poster and an 
informative dealer booklet giving 
suggestions as to helpfu! merchan- 
dising methods. 


Whirlpool Prepares 
3 Dealer Circulars 


A direct mail cooperative dealer 
campaign, similar to one used last 
fall by Whirlpool Corp., will be 
made in three mailings, beginning 
March 15 with the others to follow 
at 30 day intervals. 

Portfolios containing complete 
information on mailing procedure, 
dealer order blanks and a sample 
of each of the three dealer promo- 
tion full-color tabloids, have been 
sent to distributor salesmen for 
initial contacting of dealers. 

March 5 is the final date on which 
dealer orders will be accepted. 

Each dealer may select a mini- 
mum of 300 tabloids to be mailed 
to households in any specified area. 
The dealer’s name and address is 
imprinted on each. 


Hotpoint Prepares 
Merchandising Kit 


An “Ad-of-the-Month” kit, de- 
veloped by the Hotpoint Co. to help 
dealers merchandise its appliances 
through store tie-ins with national 
advertising, has been distributed to 
dealers and distributors. 

The kit contains a pre-print of 
a national ad, including a schedule 
of dates and magazines in which 
the ad will run; a newspaper mat: 
a guide for suggested post card di- 
rect mail pieces; glossy photos; 
radio and TV commercials; win- 
dow-dressing and merchandising 
guides. 


Unique Packaging 
For Lawnsweepers 


Something new in packaging has 
been introduced in the new ship- 
ping and storage container of Lam- 
bert Lawnsweepers, made by Lam- 
bert, Inc., Ansonia, Ohio. 

Inspection windows in the new 
carton allow quick mechanical in- 
spection of the lawnsweeper mech- 
anism for possible transportation 
damage without opening the con- 
tainer. 

Unusual copy on the carton draws 
attention to proper handling pro- 
cedure, and points out the hand 
holes which are located to give a 
balanced load for easier lifting. 
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£@ paint it yourself 


advertising 






Make your store headquarters 
for the Complete Line of 
Campbell-Hausfeld Compressor 
Outfits . 
tised for years .. . and now in 
the pages of BETTER HOMES 
& GARDENS, SUCCESSFUL 
FARMING and other farm 
papers. Display these carefully 


. Nationally adver- 


engineered, sturdily built, fac- 
tory tested outfits for the cus- 
tomer who wants to spray paint 
four to six times faster than he 


can brush .. . easier and better. 


Illustration shows Pressure Maid ... single cylinder, direct 
precision built for the smaller 
Well designed, 


compact, portable. Spray paint, varnish, enamels, stains, disin- 


drive, piston type compressor .. . 
jobs .. . and priced low for the mass market. 


fectants, insect sprays. Ask for catalog including the only four 


cylinder portable air compressor, naming your jobber. THE 
CAMPBELL-HAUSFELD CO., 215 Railroad Ave., Harrison, O. 


CAMPBELL-HAUSFELD 
Portable Compressors 











caulking cartridges 


USE THEM BOTH WAYS! 






1. Standard Hole- 
In-Cap with Metal 
Nozzle Guns 











2. With Snap-in 
Plastic Nozzle* for 22) 
all Other Guns 








At last . . caulking 
compound cartridges to fit 
every type gun! So easy to use. . either way 
there’s no after-cleaning required. CALBAR 
Caulk-O-Seal is non-hardening, non-staining and 
meets all specifications! 










*Plastic Nozzle supplied with each 
cartridge af no additional cost 


SIMPLIFIES INVENTORY... 
ANSWERS ALL NEEDS! 


Write today for complete details 


CALBAR PAINT AND VARNISH CO. 


Products 







Manufacturers of* Technical 








2612-26 N. Martha Street, Phila. 25, Penna. 
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CARLSON 





% INCH WIDE 10 FOOT 
WHITE BLADE 





PREPARE FOR QUICK SALES 
on the NEW CARLSON RULE! 


It's a real promising seller for all measuring needs beccuse 
it offers more. The new BIG CHIEF is especially designed for 
extended overhead and reach-in measurement ts 34°° wide 
blade has extra rigidity extends farther horizontally and a 
full 10 feet overhead without bi kling The easy-to-read whit 
blade automatically converts inches to feet at a glance. It's a 

and you offer these additional CARLSON 


more useful rule 
FEATURES that always spell more S-A-L-E-S 





10 second blade change 

Easy Action Swing-Tip 

Deuble graduations in feet and inches 
Easy to read crack-proof white blade 
Built-in automatic brake 


= i ORDER FROM YOUR JOBBER TODAY! 
Produced under patents 2089209, 2510939 2629180 












CARLSON & SULLIVAN, Inc. 


MONROVIA, CALIFORNIA 





, Get Your Share of the 


“DO-IT-YOURSELF” 
MILLION-DOLLAR MARKET 


by featuring the brand new Ludlow 


S. 
Glo-Torch 


The electric paint remover 
that anyone can operate 


The Super Glo-Torch 
outperforms all other 
electric paint removers 
See it demonstrated at 
the Do-It-Yourself Show 
in New York City March 
20th through 27th 








UDLOW PRODUCTS CORPORATION “=. ) 


1416 Broodwoy Schenectady 6.".¥ 





























TAL TRE 


Sy THE MAKERS op 





eon. 
Sirio 












Makes 
paint stick 


Removes rust 
Prevents rust 


Packed 1 dor. 
in display case 





For prices and sample, write 


THE KLEAN-STRIP CO., INC. 
2340 S. Lauderdale, Memphis 6, Tenn. 


IN 








THE LAST WORD 





BRASS, COPPER, DARK, / 
\. TINNED, GALVANIZED  / 
\ COILS AND SPOOLS , 

\ 102.710 201B. / 

\ PACKAGES —/ 





STOVE PIPE WIRE BRAIDED 
COIL AND SPOOL PICTURE 
ASSORTMENT WIRE 





STRANDED AND SOLID 
CLOTHES LINE WIRE 
STRANDED AERIAL WIRE 
RADIO ACCESSORIES 
SOLDER AND PASTE 





SOLD THROUGH 
JOBBERS ONLY 
ASK YOURS FOR PARTICULARS 


2 BUY with CONFIDENCE 


DA NCHOR 
WIRE CORPORATION 
i 


16 JAMAICA ave 
NEW YORK 














LONG ISLAND 


i ee 


| 








Fair Trade Price Suit 
Started by Glamorene 


Glamorene, Inc., of New York 
City, has brought a fair trade price 
suit in state Supreme court against 
a New York firm. 

“This suit is the first of a series 
of actions which Glamorene: Inc., 
has been compelled to institute to 
protect our company’s established 
retailers from the price cutting 
tactics of the few retailers who 
are attempting to undermine Gla- 
morene’s fair trade price struc- 
ture,” Clayton B. Hulsh, company 
president, announced. 

“Glamorene, Inc., fully intends 
to protect its established retailers 
from the age-old loss leader tech- 
niques,” he continued. 

The suit asks for an injunction, 
damages of $10,000 and an ac- 
counting of the defendant’s profits 
in the sale of Glamorene. 


Expansion Plan For 
Office of Distribution 


More and better retail guideposts 
are in the making. 

Anticipated increases in operat- 
ing funds for the l-year-old U. S. 
Office of Distribution are to per- 
mit Secretary of Commerce Sinclair 
Weeks to offer a strong and vigor- 
ous new advisory service—one that 
can speak with authority in busi- 
ness planning circles. 

Secretary Weeks hopes Congress 
will appropriate at least $125,000 
for the Office of Distribution’s new 
fiscal year. (This year it received 
only $100,000, had a payroll of only 
11 persons.) 

If Congress approves the expan- 
sion plans, Weeks and Office of 
Distribution Director Harry W. 
Ketcham are ready to launch de- 
tailed studies of new market po- 
tentials for U. S. retailing. 


Draft Call to Rise 


Businessmen will find by July 
that fewer draft-age young men 
will be available for hiring. In 
that month draft calls are to be 
hiked to 28,000 or 30,000. The 
climb will be especially noticeable 
because present inductions are at 
the rate of 18,000 per month. 

(Resume reading on page 15) 








FULLER’S HARDWARE 
WEEK SPECIAL 


& NO. S6HW 


‘st or @ FULLER 


“LIFELONG"” SCREWDRIVERS 















Attractive 
Display 













Regular Retail 
$1 set 
Hardware Week 


90 
Stubby, Mechanic, Elec- $ 
trician, All-Purpose, ]>0 
Cabinet, Pocket (with set 
save 


clip). Hi- tensile cad- Your customers 
mium blades, unbreakable 40¢ 
amber handles, blister- Dealer's cost 
proof domes. Branded $1.00 set 
and guaranteed. Picked, After Haré- 
packaged, priced to se/l/ ware Week. 
' Sell for $1.90 
Free dealer mats! a: ote 
Your Jobber’s salesman open stock at 
has the facts—ask him! regular retail 





LER Ey ac 


3522 Webster Avenue, New York 67 





|. FUL 
= 


World's largest producers of 
unbreakable amber handle tools 





2 Start Solos | 


I HUMMING! 
Sorfast 


VY 
CANVAS PAINT 


for AWNINGS, UMBRELLAS, » 
BEACH CHAIRS sii 
and FIBRE RUGS! a 


Get set for extra profits this sum- / 
mer. Get Setfast—only paint made 
especially for canvas—and for fibre 
rugs too! Attention-getting 3-dimen- 
sional counter displays, streamers, 
fibre rug sample and actual canvas 
swatch card FREE with first order. 
Customers go for exciting new 
idea, reasonable price—you go for 
easy sales, quick turnover, good 
profit margin. 








Settast i 


teva pale 


GET WITH IT! 


Setfast has grown like Topsy in the last couple 
of years—best sales in history expected in ‘54! 

ut in a minimum order—play a hunch—watch 
it pay off. Details, prices on request. 





MURPHY PAINT DIVISION 
INTERCHEMICAL CORPORATION 
| 224-B McWherter St., Newark, N. J. 
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HOES - 
DISTR 


Check 
shelf 


Delivery —in 
Packaging —: 

rei 
low Prices — 
Soles Aids — 





Lavate 


PITTSBURG 
1455 Spring 





= 


HARDWA 















HOES — BOW RAKES — WEED CUTTERS 
DISTRIBUTION THROUGH JOBBERS 















active 








la ; 
y Check these features with the . SOLD THROUGH JOBBERS EXCLUSIVELY 
shelf hardware line you're mow carrying... You can handle this complete Kne of rust-proof shelf hard- 


Delivery —-immediate shipments made on all orders. ware staples and specialty items by contacting your own job- 
Pockoging-——all items are unit packaged in durable, attractive ber; or, drop us a card with the name of your jobber on it. 


reinforced boxes for shelf use. we'll send him our new illustrated catalog and revised price list 
> REPRESENTATIVES—CHECK ON OPEN TERRITORIES 
, 

























low Prices—no leader items, but consistent low prices. : | OPE 
Soles Aids —free display and merchandise boards. In Canada: Dorkin Bros., 408 McGill St., Montreal, Canada 
J 5 
ret fC Ads(9 JOS€PH HALL CO 
. < Ivar Ve : 
» Week Sa aN; 3420 MARKET STREET PHILA. 4, PA 
set 
stomers 
» 40¢ ’ 1 
rs cast TAT Tate | MEET HANSER’S HUSTLERS 
0 FLEXIBLE SUNSHINE ° 
Hard- ° 8EG pai 50 Top-notch salesmen concentrated 
Week. SUPPLY > jee * in a rich sales territory . . . 50 
r $1.90 MN J ROCEY ] lag ge working directly for 
put in GENUINE _.- you, giving you Complete 
tock at PIPES CHAMOIS SKIN - Coverage in: 
retail. : NEW ENGLAND STATES; NEW 
for \ en ene a aaa 
‘ Ask Your Jobber for Our Double VANIA; MARYLAND: DELA- 
NC. Lavatory, Sink and Closet J, Pxty Chamois Doubie Valve WARE: DIST. OF COLUMBIA; 
Le EASIER TO USE i 
4 PITTSBURGH NIPPLE WORKS, Inc. “LASTS LONGER The HARRY HANSER 
1455 Spring Garden Ave., Pittsburgh 12, Pa. CLEANS BETTER ORGANIZATION 
of 5H HOYT & WORTHEN TANNING CORP. HAVERHILL, MASS Manufacturers Representatives 
ols 1841 Broadway New Yerk 23, N. Y. 





























Hardware dealers all over the country have discovered that it pays 
to keep your eyes on Hardware Age for ideas and advice that mean 
more money in your pocket. Help on store management problems, 
merchandising ideas, market news, more new merchandise descrip- 
tions than published by any other hardware magazine, and news 
of other hardware people are just a few of the regular features 
of Hardware Age that have caused more dealers to invest in sub- 
scriptions to Hardware Age than to any other hardware magazine. 


. HARDWARE AGE 














The Hardware Dealers’ Magasine 
Ni 
‘“ 100 E. 42 St. New York 17, N. Y. 
1954 ; 
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Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 
Set solid, maximum 50 words........... 
Each additional word........... 
Positions Wanted 
Rate) set solid, maximum, 


(Special 
50 words 
Each additional word........... 
Allow Seven Words for Keyed Address. 
or Your Address 





BOXED DISPLAY AD RATES 
$8.00 per column inch 
5% discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 


Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. 


CLASSIFIED ADVERTISING RATES 


NOTE: Samples of merchandise, literature, 
catalogs, etc., will not be forwarded to box 
number advertisers unless accompanied by 
sufficient postage for remailing. 


No agency commission allowed. 


HARDWARE AGE is published every other 
Thursday. Classified forms close 15 days 
prior to publication date. 


Remittance must accompany order in form 
of check or money order, not currency or 
stamps. 











Representatives Wanted 








Representatives Wanted 


Representatives Wanted 








SLIDING DOOR 
HARDWARE 


Leading manufacturer of competitively 
priced, simplest installation, sliding door 
hardware, wants aggressive, hard hitting 
sales representatives with established fol- 
lowing among wholesale hardware dis- 
tributors, sliding door and wardrobe manu- 


facturers. Complete line of Packaged 
Sliding Door Hardware. Earning on good 
commission basis in protected territory. 


Choice states now open. Submit full in- 
formation including number of salesmen. 
Area covered and lines presently handled. 


Address Box B-700, care of HARDWARE o— 
100 East 42nd Street, New York 17, N. 


SALESMAN | WANTED PROMINEN|! 
PAINT BRUSH manufacturer has open terri- 
tories for successful sales producer. Prefer men 
now calling on paint, hardware, lumber deulers 
and industrials. Drawing account against good 
commissions. Will also consider side line man or 
manufacturer’s agents. Address Box B-280, care 
eof Harpware Ace, 100 East 42nd Street, New 
Vork 17, N. Y. 


QUALITY CHROME BATHROOM ACCESSORIES 


Manufacturers selling nationally toe wholesale distribu- 
tors of hardware, plumbing supply, tile. floor and 
wall covering, lumber and builders hardware seeks 
aggressive representatives with allied lines in the fol- 














lowing territories, Alabama, Mississippi, Leuisiane, 
Arkansas, Minnesota, North and South Dakota and 
Nebraska 


Address Box B-726, care of HARDWARE pes 
100 East 42nd Street, New York 17, N. 














SALESMEN—NEW YORK Wholesale uild- 
ers Hardware Concern distributes top lines to 
lumber and builders hardware dealers. Territories 
open—New England—Western and Central New 
York — Pennsylvania — South Jersey — Maryland 
and Delaware. Drawing and/or commission. Give 
territory, experience, reference and lines carried 
Replies confidential. Address Box B-715. care of 
Harpware Ace, 100 East 42nd Street. New York 
17, » 4 


~ MANUFACTURER'S AGENTS WITH FOL 


LOWING AMONG Jobbers and Wholesalers of 
paint, hardware, housewares and chains to sell 
volume line of Colors In Oil in tubes. Aluminum 
and Gold paints. Several choice territories open. 
National Color Works, 1013 38th Street. Brook 
Ivn 19. N. ¥ 

SALES REPRESENTATIVE. Alert. experi- 
enced with Hardware background for Manufae- 
turers representative to cover New Jersey and 
Eastern Pennsylvania, calling on Wholesale 


Hardware, Mill Supply and Plumbing Supply Dis- 
tributors. Write (do not phone), giving past ex- 
perience and full narticulars about yourself. Salarv 
and bonus. William Robinson Co.. Inc.. 30 
Church Street, New York City 

PAINT BRUSH MANUFACTURER'S REP. 
RESENTATIVE wanted with following among 
retail hardware, paint, lumber, variety stores. ete 
Good opportunity and commissions for aggressive 
salesman. Several territories open. Write ful! 
details. Address Rox B-720. care of Harnwarer 
Ace, New York 17, N. Y. 


190 Fast 42nd Street, 
SALESMAN WANTED 


Nationally known manufacturer complete 
Builders Hardware. To cover Minnesota, 
Iowa, Nebraska, Western Missouri, Eastern 
Kansas, on exclusive basis Write stating 
experience and full particulars 
Address Box B-730. care of se tee AGE 
100 East 42nd St., New York 17, 
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MANUFACTUER’'S REPRESENTATIVES WANTED, 


calling on hardware jobbers, to sell line of 
corner irons, corner braces, and mending 
plates on straight commission basis. Exclusive 


territories available 





care of HARDWARE AGE 
New York 17, N. Y. 


Address Box B 70I, 
100 East 42nd St., 











EXCLUSIVE PROTECTED TERRITORIES 
OPEN FOR MANUFACTURERS Representa- 

| tives calling on lumber dealers, building material 
and hardware dealers oe jobbers to handle a 
complete line of quality builders hardware tubular 
locks and latch sets. i reply state lines now 


handled, territory covered and experience in build 
ers hardware. Confidential. Address B-426, care of 
Harpware Ace, 100 E. 42nd St., New York 17, 
N.Y 
1 cealieabaitimeeatiitamsinn wana 
MANUF ACTURER REPRESENTATIVES 
WANTED FOR MID-WESTERN sstates to rep 
resent a fine quality line of Cabinet Hardwar 
Must have following among retail lumber yar 
and hardware stores. Please give territory cov 
ered and parti 1 as to line now selling an 
past record. Address Box B-722, care of ~~ 
WARE AGE, 100 East 42nd Street, New York 1 











MANUFACTURERS By neon for ex- 
clusive new gnit mited oppor- 
tunity to cash in on =) > i cooking 
mar Odorless, aun ess liquid. Starts fires 
instantly. Safe; does not flare up. Cannot 
effect food taste. Colorfully packages | in pint- 
opularly i Wire ite or 
Berry Mendel, Sales Manager, “Sater 
Supreme Chemical Co., Montgomery, Ala. 


reot 


ket. 


size can priced. 


phone 











SALESMEN WANTED 
yards hardware and power tool dealers: 
a unique dealer promotior Big comn 
Address Box B-710,,care of HarpWare AGE, 
East 42nd Street, New York 17, N. Y. 


lumber 
to show 
issions 


100 


Visiting 





SALESMEN WANTED: as sideline for hard 


ware jobber listril yuting nationally known builders 
hardware and locksmith supplies; carrying door 
closers, nigh latches, dlocks, cylinders, and a 
full line of key a. c calles on retail hardware 











stores and locksmiths. Areas open are Connecti- 
cut, Rhode Islar Western Mass., Maine, New 
Hampshire and Vermont. Write Charles T. Rowe 
Inc., 111 North Washington Street, Boston 14, 
Mass 


MANUFAC TU RER’S. "REPRESENTATIVES 
SELLING WHOLESALERS’ JOBBERS ot 
Hardware-Piumbing-Variety Store Merchandise 
Also large Chain Stores. Have highest au ality, 
lowest priced NON-ROTATE FAUCET 
WASHER. Territorial protection. Address Box 
3-718, care of Harpware Acer, 100 East 42nd 

New York 7, N Y 

SALESMAN WANTED HAVING CON 
TACTS WITH Wholesale and Jobbing Hard 
ware Trade for line of Household and Industrial 





Street, 


Brushes. Commission basis. Liberty Brush Cor- 
poration, 1224 North 7th Street, Philadelphia 22. 
Fenn 





REPRE SENT ATIVES WANTED Exoerienced 








for nationally ality and popular 
lockset and "hardware dealers Terri 
tories open New York. Central New 
York — Northeast New York. Commission 
sis e ter experience, references and 
| ed nfidential. Address Box 
iT ARE AGE, 100 East 42nd 














SALESMAN WANTED 
TOOL LINE 


Kansas City, New York & New England areas 


Manufacturer of leading line of mechanic hand 
tools desired full time salesman for above ter- 


ritories. Should have some selling experience, 
but not necessary, or following among hard- 
ware wholesalers, industrial distributors, and 
hardware retailers. We pay salary and trav- 
elling expenses and furnish automobile. Write, 
giving full details of experience. All applico- 


tions held in strict confidence. 
care of HARDWARE AGE 
New York 17, N. Y. 


Address Box B-713, 
100 East 42nd Street, 

















SALES REPRESENTATIVES WITH FOL 
LOWINGS OF wholesale tool buyers to sell our 
line of quality all Hex Socket Key Wr enches 
in attractively packaged sets and stand ard pa 
aged bulk wrenches. Also our line of Mandre 
Chucks and Arbors, Flaring Tools and Tt 
Cutters. Our line is priced right and 





s well as in Canada 
r hard working ageressiv 
replies to Box B-706. 
New Yor 


accepted nationally a 
territories open f 
salesmen. Address 
Tlarpware Ace, 100 East 42nd Street. 
omg N 

EXC L USIVE PROTECTED TERRITORIES 
OPEN ON nationally advertised Mak-O- Washer 
to agents calling on hardware distributors, dealers 
and plumbing supply houses. Unique demonstra 
tion sells eight out of ten on first call. Excellent 
for opening new accounts and high volume re 

Address Box A-870, care of Harp 
100 E. 42nd St., New York 17, 


peat business 
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good territories open. Complete line, well mer 
chandised, tube system, rubber paints, etc., com 
petitive prices. Write now to 20th Century Paint 
Corp., 456 Driggs Ave., Brooklyn 11, N 


REPRESENTATIVE WANTED — Northeast 
and Middle Atlantic States—Complete line cast 
iron building specialties—Prefer men that are 
established— Earning on commission basis in pro 
tected territory. Re Address: Box B-7 














of Harpware Ace, 100 East 42nd Street. New 
York 17. N.Y. 
Accounts Wanted 
ATTENTION MANUFAC TU RE RS NEW 
YORK CITY sales representatives w f wing 
among the leading chain store sy ii ites rdware 
& Household jobbers since 1924 eal li 
from a reliable manufacturer Can - 
time Address Box B-708, care of Harnware AGF 
) East 42nd Street, New York 17, N. ' 
REPRESENTATIVE FOR PACIFIC COAST 
desires hardware and houseware lines for job- 
ber coverage. Broad selling background with 
this trade Industrious, conscientious and 
steady. References on request. 
Address Box B-709. care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y 
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~ Accounts Wanted 
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REPRESENTATIVES 


Covering all classes of jobbers. Can render reliable, 
agoressive service. We are national distributors with 
gstablished actively operating branch offices in New 
York, Philadelohia, Detroit, Cleveland and Louisville. 
We will carry the account or you can bill direct. 
Inquiries invited. Write Ance Corporation, 7 Wood 
Street, Pittsburgh 22, Pa 














ESTABLISHED MANUFACTURER REP. 
RESENTATIVE of almost 20 vears, desires one 
Housewares or 


additional line to sell hardware, 

Plumbing jobbers and other volume outlets. For 
reputable manufacture (No imports) for the 
states of Ohio and Indiana. Excellent contacts, 
references on request. Address Box B-703. care 
of Harpware Acg, 100 East 42nd Street. New 


York 17, N 


MANUFACTURERS’ AGENT 


calling on contract hardware dealers, building 











supply, lumber yards and plumbing supply 
houses in the state of Florida with line of 
sliding medicine cabinets, wants one more out- 
standing line with sales potentialities and 
rolume. Warehouse and billing facilities avail- 
able. Will exchange references. 


R. B. Hilliard, 673 N.W. 102nd St., Miami, Fla. 


MFGRS. AGENT selling Wholesale Hardware 
and Industrial Jobber desires anether nationally 
known line. Have 117 regular customers in 
lowa, Minn., Mo., Nebr., Kans., and Dakotas. 
Warehouse facility available. References. MID- 
WEST WAREHOUSING SALES CO., 905 
SOUTH D ST., OSKALOOSA, IOWA. 

















TOP REPRESENTATION 
AVAILABLE TO MANUFACTURER by 
ESTABLISHED SALES ORGANIZATION 


with |—Heavy promotion experience. 2—Full cover- 
age of syndicates, drug chains, super markets, mail 
order houses and dept. stores. 3—Successful designing 
and creating staff for new products. 4—New York 
display rooms for your products 


Address Box B-702, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 














SALES AGENCY OR DISTRIBUTORSHIP 
WANTED. Sth Avenue office & showroom. Will 
invest if required. Zohman 111-5th Avenue. New 
York, New York. Telephone Algonquin 4-8181. 


MANUFACTURERS’ AGENTS, CALLING 
on all building supply, lumber, and builders’ hard- 
ware dealers in New York, New Jersey, eastern 
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Connecticut, eastern Pennsylvania, Maryland. 
Delaware and D. C., can handle an additional 
item, builders’ hardware or building specialties. 
on commission basis. Seven men on the road. 
Address: Box B-724, care of Harpware Ace, 100 
East 42nd Street, New York 17, N. Y. 


ACCOUNTS WANTED, BY LONG ESTAB- 
LISHED ALABAMA manufacturers’ representa- 
tives, ample capital, builders hardware, Western 
plywoods sash and doors, wire cloth, metal win- 
dows, galvanized ware, hand tools, power tools, 
cutlery, general hardware lines, steel kitchen 
equipment. Good steady business producers. 
a 3318, South Highland Station, Birmingham. 








Help Wanted 








RARE OPPORTUNITY 


is offered by substantial importers 
of high-class 


HARDWARE & GARDEN TOOLS 


to top-flight executive to manage 
his own distribution and sales. 
The man we want must be an out- 
standing expert in this field and 
be able to set up proper distribu- 
tion nationally or wholesale on his 
own initiative. To such a man we 
offer a very liberal profit-sharing 
arrangement without any invest- 
ment on his part. 

Replies must be sufficiently infor- 
mative to determine whether an 
interview would be mutually ad- 
vantageous. 


Address Box B-723 eare of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 











SIDELINE SALESMAN: Excellent opportu- 
nity for experienced man now calling on seed, 
feed dealers and nurseries, in New York and in 
New Jersey, to handle profitable sideline of gar- 
den tools, power mowers, wire fencing, etc., ov 
commission basis. Address: Box B-728, care of 
Harpware AGE, 100 East 42nd Street, New York 








HARDWARE MERCHANDISER 
AND SALES PROMOTION MAN 


Country's leading hardware concern, lo- 
cated in Ohio, needs successful merchan- 
diser and sales promotion man. 30 to 45 
years of age with complete knowledge of 
line buying, department organization, 
sales promotion ideas, selling and ability 
to supervise personnel. Give history, 
background, experience and salary in 
reply. Include recent photo. 


Address Box B-549, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y 











SALES ENGINEER WANTED BY BRANCH 
office in middlewest of Nationally known manu- 
facturer of sliding door hardware, conveying 
equipment, industrial doors, folding partitions, 
school wardrobes and specialties. Salary, expense 
account and bonus, Address Box B-717, care of 
Harvware Ace, 100 East 42nd Street. New York 
7 Bs Oe 


WANTED EXPERIENCED SALES MANA 
GER TO HEAD UP AND supervise our House 
wares Division. Salary open, Excellent opportu- 
nity for the right individual. Address‘: Rogers 
Plastic Corporation, West Warren, Massachusetts 








ASSISTANT SALES MANAGER 


A fine future open 
with leading manufacturer 
of industrial fasteners 


A real opportunity for a man 35 to 40 who: 
(1) is experienced in sales operations through 
industrial supply outlets; (2) is an able sales 
correspondent; (3) is free to travel out of 
New York headquarters; (4) has working knowl- 
edge of implementing market surveys. Tech- 
nical background in metalworking industry de- 
sirable. Salary open. Write fully about your 
background; enclose photo. Replies confiden- 
tial. Interview in New York, expenses paid. 


Address Box B-719, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 














MANAGER WANTED 


Northern Ohio firm in business over fifty 
years, now operating four modern self- 
service hardware, housewares and paint 
stores, needs store managers. Prefer 
man with hardware or variety experi- 
ence thoroughly trained in modern mer- 
chandising and management. Remunera- 
tion for proper man will be based on 
salary and percentage of store profits or 
volume. Salary will be in relations to 
background and experience. Please ad- 
dress replies (which will be kept in 
strictest confidence) to 


Address Box B-721, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 
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SITUATION WANTED — BUYER. \ : 
YEARS _ experience uying he bl gage 
lery, toys, vacuum goods, wheel goods, and other 
kindred items wholesale hardware and major 
mail order company. College education, married 
and will move. Address: Box B-419, care of 
HARDWARE A‘ )0 East 42nd Street, New York 
17, New York 

OHIO, MICHIGAN, INDIANA, KEN 
TUCKY. Twenty-five years of close Selling 
relationship with the Hardware Jobbing trade in 


the above tour states. Ninety per cent of my time 


has been spent doing missionary work with the 
above Jobbers Salesmen in these states. Am sell 
ing every Jobber, large and small. Want to 
| represent a manutacturer who can use a man who 
knows his way around, can hold present accounts, 
and increase the business. Minimum starting in 
crease the business. Minimum starting salary 


$7500.00 and expenses. My diversified experience 
qualifys me to handle any item sold to the Hard- 
ware Jobbing trade. Address: Box B-729, care of 
HARDWARE AGE, 100 East 42nd Street, New York 
7, i. F. 


EXPERIENCED SALESMAN, 36. GOOD 
BUSINESS AND sales promotion backgound 
selling 600 Hardware dealers in New York Met- 
ropolitan district, L. I. and Westchester: desires 
new connection $100.00 Minimum weekly salary 


or draw plus car expenses and incentive—excel- 
lent knowledge of general hardware lines, includ 
ing hand & power tools and equipment. Address 
Box B-707, care of Harpware AcE, 100 East 


42nd Street, New York 17, N. Y. 


WOULD YOU SAY THIS IS A SOUND 
BAC KGROUND for selling? 4 years in home 
office of AAAI manufacturer in sales and ac: 
counts service, knowledge of major hardware dis 
tributors, University graduate, veteran, 30 years 
old, married, references. If you answer yes, 
please write Address Box B-705, care of Harp 
WARE Ace, 100 East 42nd Street, New York 17, 


7s 





EXPERIENCED RETAIL MANAGER. 43 
years of age—23 years of retail hardware & in- 


| dustrial supply management reference. Active in 


Civic work. Desires executive position with cither 
large retail hardware company. Substantial finan- 
cia] interest desirable but not necessary. Address 
Box B-704, care of Harpware Ace, 100 East 
42nd Street, New York 17, N. Y. 








OFFICE MANAGER, Credit Manager, Comp- 
troller or assistant; 28, married, excellent ex 
perience in hardware wholesale-retail, total of 10 
years diversified experience, all phases accounting, 


CREDIT-COLLECTION SYSTEM INSTALLA- 


TION. FINANCES-Factor handling from in- 
ception. COLLEGE BACKGROUND. Top ref- 
erences, Write for Resume. Earnings—$115 up. 


Address Box B-711, care of Harpware Ace. 100 
East 42nd Street, New York 17, N. Y 


EXPERIENCED WHOLESALE HARDWARE 
MAN. in buying, credits, collections, pricing, 
quotations, customers phone calls, Salesman needs, 
Catalog work, inventory, Expediting, etc. Good at 
figures, and details, Graduate College Business 
Administration. 














Thorough knowledge of hard- 
ware field, moderate compensation desired. Finest 
| references furnished. Metropqjitan, N. Y 
| dress Box B-712, care of 100 


. Harpware AGE. 
East 42nd Street, New York 17, N. Y 





Business Opportunities 








WANT TO BUY 


Manufacturing business (or Prod- 
uct) selling to hardware or building 
material dealers. 


Address Box 8-727, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 

















FOR SALE: 100,000 Plated Mason—Brick 
layer’s Hi Tensile Line Pins, Also Line Trige and 
Holders—Will imprint any amount with your 
name, %” lettering, 35 Characters, Two lines, at 
special pries. We also Manufacture Bricklaver- 
Mason Jointer Tools, High quality, low prices 





Dealers-Jobbers write. The Frederick Mfe. Co.. 
2750 South Oakland, Elkhart, Ind. 
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fIRACLE A 


“sy MIN NYS 








Cleans Wallpaper — Painted Walls 
‘ AMAZING INVENTION. Banishes old- 


style housecleaning mess and muss. 
d No rags—no sticky “dough’’—no red, swollen hands. No 
more dangerous stepladders. Literally erases dirt like 
magic from Wallpaper, Painted Walls, Ceilings, Window 
Shades. Ends drudgery! Housewives wild about it! 
DEALERS: Write at once for our low wholesale prices, 
sample, details, etc. SEND TODAY! 

KRISTEE PRODUCTS CO., Dept. 9552, Akron 8, Ohio 



























TAPLIN 
EGG BEATERS 


Efficient operation 
Durable construction 
Smartly styled 


Nine models in the 
popular price range 


THE TAPLIN MBG. CO. 
NEW BRITAIN, CONN. 
Since 1897 























HIGH QUALITY 


Single Strength 
Double Strength 


.--Because it’s longer, more 
patiently mmcning” 


the easy-to-cut WINDOW GLASS 


LIBBEY: OWENS: -FORD GLASS COMPANY, TOLEDO, OHIO 














SELL SUPERIOR 


HEAVY DUTY STEEL LEGS 


FOR WORK BENCHES AND TOOL STANDS 


PER SET 
MODEL LENGTH LIST PRICE 
1420 20" $5.95 
1424 24" 6.45 
1428 28" 6.95 
1430 30" 7.45 
1432 32" 7.95 


Made of heavy 14 gauge steel 
SUPERIOR PRESSED STEEL CO. 


30 CROSS ST. CAMBRIDGE 39, MASS. 
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they a = Murphy's Sons Co., R. ........... 228] Star Mfg. Co. wiaein ae garden hose reaches. No danger of burning. 
— Musgrave Mfg. Co. ............. 233 aed Iron Works Co., inc., “ Draws in and dilutes as you sprinkle. SELL 
Se oni Me 267 A HOZON to each purchaser of fertilizers 
reeeveee Sunshine Chemical Co., Inc., or other garden supplies. Indi- 
N CC eer i vidually packaged, $2.25 list. 
‘ ; Superior Pressed ‘Steel Co........ 278 Carton of 12 weighs 5 pounds, 
oe Gerben &. —— be DL. Geuusawdeunes my costs $16.20 F. O. B 
ationa sum °. upplex COPp. ...... cece cceennee - i — . ’ ° 
National p+ ang Corp. PT EE yc ntenuguoteseoestobs 80 
National Lock Co. .....-.--..- 156-157 | Swing-A-Way Mfg. Co. .......... 189 HOZON CO., BOX 703, CLEVELAND 22, OHIO 
National Mfg. Co. .............. 47| Syncro Corp. ......-.....- veeee 205 This is Hozon's Eighteenth Year 
National Metal Prod. Co. ....... 280 
15 National Screw & Mfg. Co....... 281 
i" Nelson Mfg. Co., Inc., L. R..... 246 
“a New Britain Machine Co. ....... 159 T 
Harry...... 2% ao Soe Wire Cloth Co. .... 166-167 * a D | C h | 
iene o Mortise Hinge Co. .......... 211 
vies enees , Norcross & Sons Co.. C. S. ...... 164 Teck JE swe nvenens ar ware ea ers as n 
: ou m orth Wayne Tool gis Reaietet, 23 Taylor Lock ea ” 904 7 
ng Corp... 2% Nott Mfg. Co. vesevecees 133 Telechron Dept., Genl. Electric on Sensational Best Seller 
cae Co. , . % . ele 
.m Tennessee Fabricating Co. ...... 180 in Garden Insecticides! 
vos errs 142 
i) ° Thatcher Glass Mfg. Co., Inc..194-195 A pent coma Gay tame 
, Tip-Top Products Co. ..........+ 253 —, eae te new — 
Olin Industries, Inc. ...........0 92 | Triangle Mig. Co. ........00+... 271 ower oon os 
| \di Cc from compact display earton! Made 
— Plastic Molding Co., - specifically for eutdeor usel 
| Tudor Chemical Specialties, Inc... 50 | 
| Turner Brass Works, The ......... 233 r rose 
: ) »ANTROL 
D. oo :~ | OK XS spray FLOWER BOMB 
vad ne. 0 , &C wend Forged Tool Co..... 15 | 
/OFp...... arker Sweeper Co. ............. 227 
eS See, ES cane smaciny: ae U (THE ORIGINAL) 
atterson-Sargent Co. ........... 5! New, easy way to rid outdoor flowers of aph 
ee aes oe ebndennaGeown 247 | United States Plywood oop. —— santas | Viapainese postion, other an peat, Gent te 
eerless Pump Div. és | United States Rubber Co.....98, 179 Sales Aids | messy mixing, ne pouring 
Peoria Metal Specialty Co....187, 190| United States Steel Co. 12 Full ozs. retails for only $1.49. “stock and 
‘ Petersen Mfg. Co. ............. 235; American Steel & Wire Div.. 18 4 play NOW!, 
. ie} Pioneer Gen-E-Motor Corp. ...... 62] Cyclone Fence Div. 66 arden insecticides Manufactured by 
5. The... 8 Pioneer Rubber Co. --.-.+++ 215| Utica Drop Forge & Tool Corp... 213 BOYLE-MIDWAY INC., 22 East 4Qth St., N. Y. 16 
' oe Nipple Works, Inc... 275 | acters 
ittsburgh Plate Glass Co., 
Sai eee 52 | > 
Plantabbs Corp. icneceseses I a) - eae. 
Plas-Tex Corp., The ............. 251 | v tog 
nny oll Rubber a Se 227 | Vogt Bros. Mfg. Co. 279 ran BS f ‘b 
7 ra o., B. ‘ ovenscn MT ‘apenas M4 
s Premax Products Div. ............ 268 | Yon Schrader Mfg. Co. .......... 22 ale TY, 
18% ok. eee 100 4 / / 
oo Propulsion Engine Corp. Div.. 69 | =~ 7 ic, j 
Mg Puritan Cordage Mills se :. 220) VITA} 1 } 
Bh | - Mour “"#) \ \ 
eee « f, 
Se ri | Wall Mig. CO. cose evservvsee 206 es d ith ‘ia @ « 
520 ease WIE Gs, DOD ccccccccesvess So tats: } 
.. 7 ? | Warren Tool Corp. spaeametaes 30 esigne Wi a ga 
5 oom ; Waterb Lock ry Specialt ©. 213 
, Quick Mfg. Co. .........s00000 72] Weather-Proof CO. ..se+ee.++ +404 @ LIGHTWEIGHT 
Webb Products Co. ...........-. 220 @ REVERSIBLE HANDLE 
Western Reserve Mfg. Co......... 280 
arene, Voss 6 See. oe cahonts = @ REMOTE CONTROLS 
R Westinghouse Electric Corp...... ' 
Wickwire Bros., Inc. ......... 202, 203 @ ALL 'ROUND SAFETY 
.. 150 SAS SS eer 16-17 | Wickwire Spencer Stee! Div...... 
; * aoe Devil Tools abv benainehectad 104 | Wilcox, —_ & Co., Inc... 2 New York Sales Office and Display W¥bm: 200 Sth Ave 
esinite Sales Corp. ............. 79 | Winfield Arms Corp. ..........-- 
= Reynolds Metals Co. ........... 36-37 | Wooster Brush Co. ..........+.:: 56 VOGT BROTHERS MFG. CO., INC. 
. we Rhinehart Co., The .............. 224| Wooster Rubber Co., The..... 148-149 14th and Main Streets, LOUISVILLE, KENTUCKY 
a Ridge Tool Co., The ............ 221 | Wrought Washer Mfg. Co. ...... 129 
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MARSHALLTOWN TROWEL COMPANY MARSHALLTOWN, IOWA 


Sell GARDNER'S Clean-Out Augers 


For Greater Satisfaction 


. _ 4 y mata” Made in five lengths, eight to 

With a 1 Year — Vas twenty-five feet. . . complete 

see MS "Hil! mn’ with adjustable tubular han- 
Unconditional Guarantee EM | i Si tic. tae ee es 
25 Cal. Auto. 6 shot or fe | “ a ’ . . Series 1950, music wire 


fr s AlAs” Ee MODEL ‘ Ks " ee f The ideal tool for cleaning 
note barrel, 7 2 overall. \ mae 77 clogged drains and closets. 
Weighs 123 4 OZ See your ) ‘ a is For greater customer satisfac- 


‘ My yy or , tion — hand ‘em GARDNER'S 
jobber NOW - $32.00 when they ask for a Clean- 
Out Auger! 


WINFIELD ARMS CORP. Gardner Wire Co. 1329 So. CICERO AVE. 


409 E. Pico Bivd. * Los Angeles 15, Calif. CHICAGO 50, ILL. 























NEW! Self - 


Lists for less than $300* 


Now—a quality self-propelled rotary power mower that the average 
man can afford to own! Biggest money-maker in the power mower 
field. You'll go places with Traveler—write for full details. Sieihintiin: dation, an 
optional attachment. 


manufactured by NATIONAL METAL PRODUCTS COMPANY, INC. vy CY, Excise tax additional. 


Dept. HC 2722 Cherry St Kansas City 8, Missouri 








Beaver Caulking Guns 


— Augen Bit 


Ocean fae For Cartridge or wr Ay mA - 
Bulk Compound ~~ ' - 
Precision made for longer life Famous GREENLEE 22 Solid-Center 
and better results. © All work- 
ing parts accurately machined. 
© Extra heavy gauge barrels. © Uses all 


Sold with caulking materials—handles light oils. © Posi- 
e tive ratchet drive. © Threaded nozles—no ' 


LIFETIME bayonet joints to come loose. © Three popular wee shee ae 

BB sizes—6!/2", 10" and 15". List prices—$6.50, ; GRE. LEE 

$7.50, $8.50. Write for discounts. pee ay eA tet ~ 
WESTERN RESERVE MFG. CO. Lampnaggate raaiabe 

3718 E. 93rd St. Cleveland 5, Ohio GREENLEE TOOL CO., 1813 HERBERT AVE., ROCKFORD, ILL. 


NATIONALLY ADVERTISED JPQMES or SILENCE  rurniture cuives 


RUBBER CUSHIONED REGULAR PINTLE & SOCKET TYPE 


One set on a card. One set in a box. : 
12 cards in a box. 12 boxes in a rs be Alagoa 
erie 1%”, carton. Sizes — me h nd ¢ d s 
‘. 1/16”, 34", 1%", 1%”, %", , - ave en used. 

4%”, %”, ”” Of =s~/. os 
%”. 








Auger Bits...ideal for general woodworking re- 
quirements. “Plastic Sealed” to stay factory sharp. 














=) 
=F Sizes: 

tf Ach your jobber. 00 he ts act sopplied, welle DS 292—1%4”", DS 293—1%2" 
DOMES of SILENCE Division of ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 
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